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Introduction

With a convergence of global factors like regulations, voluntary
frameworks and standards, and stakeholder interests reaching a turning
point, it is important for companies to set transparent and measurable
environmental, social and governance (ESG) goals in line with their ESG
and business strategies. It is, however, not sufficient just to set goals.
Companies also need to effectively demonstrate tangible progress
toward meeting them. One way to quickly communicate progress is to

use clear and compelling visuals.

In this thought piece, we explore different visual elements U.S.
companies have used in their annual ESG reports to display progress

towards meeting their ESG goals.
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Including Transparent
Visuals in ESG Disclosures

Until recently, corporate ESG reporting has been largely voluntary and unregulated.
But this is changing. The new Corporate Sustainability Reporting Directive (CSRD)
and its European Sustainability Reporting Standards (ESRS) will impact over 50,000
U.S. based companies starting in 2024". The ESRS will require that companies

share forward-looking information, including their sustainability targets, indicators
and progress. While CSRD will require changes in financial reporting, information

shared in non-financial ESG or sustainability reports should be consistent.

In addition, the ESRS will require demonstration of alignment to the Paris Agreement
(15°C-2°C limit)?, which necessitates that companies set science-based emissions reduction
targets and demonstrate year-over-year progress towards meeting them. The ESRS, the
new international reporting standards from the International Sustainability Standards Board
(ISSB), and the proposed climate rules from the U.S. Securities Exchange Commissions
(ESC) all build on the recommendations of the Taskforce on Climate-related Financial
Disclosures (TCFD), meaning that they ask for a discussion of climate targets and metrics
used to measure progress. These evolutions in ESG reporting make it important that

companies communicate their ESG goals, targets and progress in transparent ways.

Visual tools can help companies do just that. Thoughtfully organized financial and ESG or
sustainability reports that employ information design principles like visual tools make it easier
for stakeholders like regulators, investors, employees, ESG ratings agencies and others to

find and understand a company’s goals and the progress they have made toward them.

Using visual tools helps to:

e Maintain a consistent and standard practice among a company’s financial and ESG reporting
that aligns with company branding and communication guidelines.

e Allow stakeholders to more easily and accurately understand a company’s ESG progress year
over year (YoY).

e Potentially shorten already long reports by using visuals instead of text.

e Create a compelling storytelling component that a company can repurpose for presentations,
websites, social media and other platforms.

4 How & Why Companies Use Visuals to Communicate ESG Goals and Progress



Visual Examples

U.S. companies use a variety of reporting practices to showcase their goals, targets, metrics and the
progress they have made toward them YoY. Let’s explore some effective ways to demonstrate progress

visually in ESG reports.

AMERICAN EXPRESS
2022 ESG REPORT

Progress on 2025 Environmental Goals

American Express uses a clear chart format that outlines their environmental goals by

sub-category, a high-level overview of each environmental goal, and their performance toward achieving

that goal represented with a progress bar. American Express also shows this YoY, making it easy

for stakeholders to track.

Progress on our 2025 operational environmental goals

2025 Operational Environmental Goals. 2022 Performance

Making progress on energy efficiency
and emissions

I 2022, we implemented lighting retrofits, HVAC equipment
upgrades, of cooling in IT rooms, and new

14
%

Energy &
Emissions © © ! 0% Pe *

to201"

Waste &

¢ Divert 60% of offce waste from landfilsfrom our managed facltis'
Recycling “

&

Achieve zero waste certification for US headauarters®

Reduce waste generated from our managed facilities by 10% per
colleague compared to 2019

nprogess 54%
Target
nprogress 34%

1n 2022, we initiated a phased re-opening of our
offices that were closed in 2021 due to the COVID19

building control systems, among other initiatives, all of which
tosave 1800

(MWh) of energy per year. Due to these measures and

reduction in energy demand due to temporary work-from-

home arrangements, energy consumption in the facilities

we manage in 2022 decreased by approximately 51%

compared to our 2011 baseline”

To maintain CarbonNeutral® certified operations, we
purchased 52,948 metric tons of carbon dioxide equivalent
(MTCO,pe) of carbon offsets in 2022, which included projects
that support wind power development, reforestation, and
forest conservation projects. These projects offset our

Water O Reduce water use from managed facilties by 10% per colleague pandernic. As a result, we have continued to temporarily emissions from Scope 1and 2 emissions, such as fuel and
st obond ped ot o o s s e oy i seloct ant fSeope 3
Sourcing relation to these changes as we adapt to the new emissions, including emissions from certain activities related
o, Eliminate single-use plastics across our operations ‘operating environment. to colleague business travel and waste generated in our
@ operations
Source 100% of direct marketing, customer communications and
offce paper from certfed responsibly managed forests Er 95%
S e @ oo st
. Sy ot A s s s s e s Schen s e s Sy i the Supporing botasecton ot epor

VANCING
CLIMATE SOLUTIONS

Progress on our 2025 operational environmental goals

Energy &
Emission:

Waste &

Recycling

Water

Sourcing

2025 Environmental Go:

Remain carbon neutral across our operations®

s

@

Continue to power our operations with 100% renewable electricity®

managed facili d

Achieved—100% renewable electricity
since 201

[roeet 35% |

use by
to 20128

&d

Reduce waste generated from our managed facilities by 10% per

colleague compared to 2019

compared to 2019

o Eliminate single-use plastics across our operations we are reviewing

Divert 60% of office waste from landfils from our managed facilities®®

Achieve zero waste certification for US headquarters*

Reduce water use from managed facilities by 10% per colleague

Source 100% of direct marketing, customer communications, and
office paper from certified responsibly managed forests

Achieve green building certfications for 60% of our operations®

n 2021, our operations continued to be impacted

American Express

54

2022 ESG Report»

Making progress in energy efficiency and
Scope 1, 2, and 3 emissions
In2021, toimplement
including lighting retrofits, HVAC equipment upgrades, and new

e which are expected
1500 MWh of energy use per year. Due to these measures and the
reduction in energy demand due to temporary work-from-home
arrangements, energy consumption in the faciliies we manage in 2021
decreased by approximately 57% compared to our 2011 baseline.

We use several measures in addition to energy efficiency measures to
help mitigate GHG emissions from our global operations, including
onsite solar E
and carbon offsets,

).

Since 2018, we have powered our global operations with 100%
renewable electricity. In 2021, we produced approximately 561 MWh
of electricity at our center and

of best practices to support health and safety during
the panderic, and adoption of more flexible work

arrangements for our colleagues. Because these
hanges impacted performance on our operational
environmental goals against our 2019 pre-pandemic

temporarily suspended reporting
our performance against these three goals an

our methodologies in relation to
these changes.

Target

[oset —— 60%]
Joree— 56%]

100%

Brighton, UK office and we purchased 202,170 MWh of EACs. EACs.
verify the production of renewable electricity in an amount equivalent
to the total electricity consumption and we purchase in alignment
with the from RE100,2 leading
businesses committed to using 100% renewable electricity.

70 MTCOZe of carbon offsets in 2021, includi
wind power development, reforestation, and forest conservation
projects. P our emissions fi
fuel consumption. as well as Scope 3 emissions from colleague business.
travel, and the waste generated in our operations.

For lectricity bl

energy, water, and waste, please see the Environmental Performance
Data

in ipporting tion at the end of this report,
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https://www.americanexpress.com/content/dam/amex/en-us/newsroom/pdfs/AXP_2022-2023_ESG_Report.pdf

ARCHER DANIELS MIDLAND (ADM)
2022 CORPORATE SUSTAINABILITY REPORT
Goals and Key Performance Indicators

ADM also uses a chart format with a progress bar visual to track progress toward goals but goes a step
further by including the specific target date for each goal, alignment with the United Nation’s Sustainable
Development Goals (SDGs), and inclusion of humans rights goals.

Z7/ADM Introduction

B4

T

Goals and Key Performance Indicators

Strive 35

KEY TOPIC GoAL

PROGRESS

TARGET DATE DG ALIGNMENT

25% absolute reduction in Scope 1+ 2 GHG emissions
over 2019 baseline by 2035

GHG Emissions

25% absolute reduction in Scope 3 GHG emissions over
2021 baseline by 2035

C: In progress
e

Syear Target
7.8% reduction

C: In progress

0% reduction

12/31/2035
6 2o 12 oo
AOPRIOLETION

12/31/2035 i

Energy 15% reduction in energy intensity over 2019 baseline by
2035

C: In progress

Syear Torget
0% reduction

e
12/31/2035 13 i

O

Archer Daniels Midland

(ADM) 2022 Corporate

Sustainability Report »

SDG ALIGNMENT

i
/\/ AORRIOIETON
e
ATk

1
ols

Increase low-carbon energy usage to 25% of total C: 12/31/2035
energy use
% increase
10% reduction in water intensity over 2019 baseline by C: In progress 12/31/2035
2035
SyearTarget
0% reduction
10% absolute reduction in water withd - -
2019 baseline by 2035 ~7ADM Introduction
. ®
- 90% diverted from landfl
Biodiversity
Kev ToPic GoAL PROGRESS TARGET DATE
No-Deforestation 100% deforestation-free across all supply chains 12/31/2025
100% deforestation-free soy C: In progress 12/31/2025
—
8%
100% deforestation-free palm € In progress 12/31/2025
—
62%
Traceability 100% direct and indirect soybean suppliers in Argentina, & Achieved 12/31/2022
Brazil, and Paraguay —
100%
Maintain at least 98% traceability to palm oil mill & Achieved Ongoing
—
99.9%
Increase traceability to palm plantation C: Inprogress Ongoing
—
s45%
Supplier 100% of palm volumes sourced from direct suppliers C: Inprogress 12/31/2022
who have a publicly available NDPE policy, implementation S
Ezuzenent plan, grievance management system, grievance log, 99.9%
deforestation monitoring, and publicly report progress.
against their time-bound implementation plan.
100% of palm oil volumes in the IRF “Delivering” category (‘ In progress 12/31/2025
53.9%
100% of palm kernel oil volumes in the IRF “Delivering” (‘ In progress 12/31/2025

category
43.8%
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https://www.adm.com/globalassets/sustainability/sustainability-reports/2022-reports/adm-2022-corporate-sustainability-report_final.pdf/
https://www.adm.com/globalassets/sustainability/sustainability-reports/2022-reports/adm-2022-corporate-sustainability-report_final.pdf/

AT&T

2022 PROGRESS TOWARD GOALS

AT&T takes an entirely different approach toward tracking their progress toward goals. They include
individual progress trackers in their ESG summary, and also publish a separate report on their website called
Progress Toward Goals that uses a chart format to efficiently and effectively display this progress.

A1 AT&T

2022 Progress

Toward Goals »

e (0

Communities

GOAL / TARGET

rogress toward Goals

PROGRESS.

GOAL / TARGET

ATAT and ATAT

by the end of 2023.

ening

Access from ATAT helps bridge the d
ot et envce vdabie for usifying lowrncory
N o the prograns elgibiity

Scope 1and 2 GHG
emissions 63% (2015
ing

b

55C pathway
by the and of 2030
(Approved by the S
Based Targets ini
in2020)

PROGRESS
Reduction of 41.2%

Between 2 2, we reduced reportex
1G emissions by 4129, reachin

Iy for ACP amd 0

tto ATAT i
nclude speeds up to 100 Mbps

re avaiable.

Provide 1 millg
in need with digital

Connected Learning
by the end of 2025.

Engage 50% of our
employees worldwide

oy the endof 2030

emissions) by the end
20352

Reduction of il coet

e nearly 519,440 metric

Suppliers

GOAL / TARGET PROGRESS
pply d, o
aad sevieonmental S o o e

for 80% of our spend
by the end of 2025.

‘adhere to our Principles of Conduct for Supy
our Supplier Portaland
ncorporate sustanabity orented tandards anl anly
into sourcing decisions, ncluding the addition of sustainabilty
5 into requests for proposal and agreements, training
urcing managers on the principles of sustainabilty. and
5 0 sourcing managers on the sustainability
perfomanc of st upplers.

neutrality from our 2015 base year (8,625,258 metric tons.

of Co,

ity
Solutions that enable

emissions savings

31% of employees engaged in volunteerism and giving'
Troughavaretyof coporte commuriy engagement
opportunities i d
money toth
ngaged in volunteerism

communit

giving through ATST.

toreduce a gigaton
(1billion metric tons) of
‘GHG emissions between
2018-2035.

e the amaunt

(GHG emissions reductions
een 2018 and 2022 totaled 1452 millon metric
tons of CO,e, approximately 15% attainment toward our
Gigaton Goal

Reduction of 27.9%¢

20; fic tons (MT)

i from our

our suppliers (covering
purchased goods and

spend) set their own
science-based Scope 1
and 2 GHG targets by
the end of 2024,
Approvedby the sc
Based Targt:
in2020)

Reach 21.5% of

‘GHG emissions targets

e 3 science-based

et sopirs rpre
9) have set their

science-based Scope1and 2t

‘Spent $16.3 billion with certified diverse businesses.
representing 26.3% of overall procurement spend”

This represents a 279% rediuc base year supplier spend and

{019 base year) N

by the end of 2030. N exceed $10 billion in
total procurement

diaster recovery, belp

ion people prepare
d recover from
the impacts of disasters
by the end of 2030.

AT&T 2022 SUSTAINABILIT

g“ OVERVIEW

ATEIE
ind recovery resource:

partnerships,we supported
umanitarian relef,
more than

SHAREHOLDERS & CUSTOMERS

Climate change is one of the world’s most pressing challenges.
Our connectivity can be part of the solution.

Guided by our Climate Strategy and Transition Plan, we're acting
to address climate change and prepare for its impacts. We have
set a goal to be carbon neutral, targeting net zero Scope 1and 2
greenhouse gas (GHG) emissions® for our operations by the end of
2035, quided by a science-based target (SBT) aligned with keeping
global temperature increases to below 1.5 degrees Celsius,

We continue to progress toward our carbon neutral and SBT
ambitions, having reduced emissions by more than 41% at the end

of 2022 (2015 baseline).

Looking beyond AT&T’s operations, we've achieved our objective for
at least 50% of our suppliers® to set their own science-based targets
(page 29). We've also committed to supporting a gigaton of customer
emissions reductions through our Gigaton Goal (page 26).

REDUCE SCOPE 1 AND 2 GHG EMISSIONS 63% BY YEAR-END 2030°

a12% reduction
o Torgeting 63% reduction by year-end 2030

ACHIEVE NET ZERO SCOPE 1 AND 2 GHG EMISSIONS BY YEAR-END 2035

a125%reduction
o Targeting 100% by year-end 2035

Climate Change & Greenhouse
Gas Emissions Issue Brief

B - Eneray Management
Issue Brief

AT&T 2022 SUSTAINABILITY SUMMARY

expenditures with

COMMUNITIES EMPLOYEES

SUPPLIERS

Our greatest opportunity for emissions reductions is to reduce
electricity consumption and accelerate our energy efficiency efforts.
Being smarter with purchased electricity also brings financial savings
—as we drive kilowatts out of the business, we remove both emissions
and energy-related costs.

From 2015 through 2022, we've implemented approximately

161,000 energy efficiency projects across the organization. These
projects reduced our Scope 2 emissions and amounted to gross
annualized savings of approximately $663 million.?* We will continue
to act on opportunities to drive down energy consumption in support
of our carbon neutral goal

energy efficiency of annual gross annualized
projects energy savings cost savings
implemented since 2015 since 2015

since 2015

Our carbon neutral goal also includes reducing emissions from our
global fleet. We expect to reduce our fleet emissions - which currently
account for 51% of our Scope 1 emissions — at least 76% by 2035. Our
strategy involves optimizing routes, switching to hybrid and electric
vehicles and reducing the overall size of the fleet.
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https://about.att.com/ecms/dam/csr/2023/ESG/ATT-Progress-Toward-Goals.pdf

FORD
2022 ACCELERATING PROGRESS

Ford uses a chart format but includes a more narrative approach to their goals. They also include alignment
to UN SDGs and their sustainability aspirations.

Ford
2022 Accelerating Progress »

B4

Accelerating Progress — continued

SUSTAINABILITY ASPIRATIONS GOALS PROGRESS LINK TO SDGS

Achieve 32% renewable electricity
by 2023 and 100% carbon-free
electricity by 2035

+ Global amount of renewable electricity for 2022 was 42.6%
* Global amount of carbon-free electricity for 2022 was 60.6%

* All purchased electricity for manufacturing in Europe is now renewable

. Al locations in M red with 100% carbe

Energy

Use 100 percent carbon-free

electricity in all manufacturing o vy e, e gin2022 n=
by2035

U + By2025,allof our facllities in toachieve 10 b D
» READ MORE IN THE ENERGY CONSUMPTION e

AND RENEWABLE ENERGY SECTION ONP.49 e S —— o

Southern in the Energy Efficiency category

Expand our use of sustainable
material batten
recycling, and sustainable sourcing

* More than 85%¢of vehicle parts and materials are recycled and reused at their end of life

. an interim target of 20 bl by 2025 in ne
for North America, Europe and Turkey and 10%n China

* Ford is the first automaker to use 100% recycled post-consumer plastics to produce automotive parts

* The closed loop recycling system used to build F-series recovers up to 20 million pounds of high-strength,
military-grade, aluminum alloy per month

* Since 2000, we have used nine industry- and world-first plant-based materials in our production vehicles

* Researching the possible use of bamboo, olive tree fibers and olive pits, hemp fiber, and captured carbon

Materials
Use only recycled or
renewable content in
vehicle plastics

@

> READ MORE IN THE CIRCULAR ECONOMY
AND END-OF-LIFE SECTIONONP.51

Al r Air emissions reductions beyond CO,
Attain zero emissions
from our vehicles and facilities

> READ MORE IN THE AIR QUALITY.
SECTIONONP:54

Accelerating Progress — continued

g
£

ITY ASPIRATIONS

Water

Make zero water
withdrawals for
manufacturing
processes

Use freshwater only for
human consumption

» READ MORE IN THE WATER USE AND

dioxide as materials.

* Working to reduce vehicle emissions of non-CO; pollutants, in accordance with increasingly

stringent standards around the world

GOALS

Reduce absolute freshwater use by 15%
by 2025 (2019 baseline)

PROGRESS

* 21.7% reduction in absolute freshwater use since 2019
* More than 186.3 billion gallons of water saved since 2000

Continue to work toward using freshwater

* Installed additional non-water-t d usil has oth

for

compani
* Use of offsite alternative water was 8% at facilities in water scarce areas
* Ford Louisville Assembly Plant ears EPA Pollution Prevention Award for water recycling initiative

Work with Ford suppliers to reduce our

Waste T
Reach true zero waste to
landfill across our operations

Eliminate single-use plastics
from our operations by 2030

footprint through
Manufacture 2030 climate program

* Launched new M2030 climate program, helping our suppliers establish science-based targets, and
measure, manage and reduce climate emissions, water usage, and waste. Invited 3,000 global Tier 1
suppliers to participate in Phase |

Engage with our supply chain to understand
and reduce its water footprint

Reduce waste to landfill by 35% by 2022
when measured in kg per unit (2017 baseline)
Reduce general trash by 25% by 2022 when
measured in kg per unit (2017 baseline)

« 258 of our suppliers (31% increase over last year) responded to the CDP Water questionnaire

* 84 zero waste to landfill (ZWTL) sites
* 74% of manufacturing facilities are true ZWTL

Improve waste avoidance by 15% by 2022

SECTIONONPS7

in kg per unit (2017 baseline)

d the world sent 18,400 metric tons of waste to landfill, 14% more

« Ford
than in 2021

Work with selected suppliers to reduce our
collective environmental footprint

* Working with suppliers to increase the use of eco-friendly packaging

Launched new M2030 climate program, helping our suppliers establish science-based targets, and
measure, manage and reduce climate emissions, water usage, and waste. Invited 3,000 global Tier 1
suppliers to participate in Phase 1

LINK TO SDGS
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https://s201.q4cdn.com/693218008/files/doc_downloads/ESG/2023/08/10/2023-Integrated-Sustainability-and-Financial-Report.pdf

GAPINC.

2022 ESG REPORT

Gap’s report prov

ides transparent disclosures and updates on progress toward their goals in a table in the

front of the document and progress trackers along with quantitative information about each of their goals. In
addition, they include a status icon in which they are transparent about goals that are achieved, on track or
need attention. They then add more context around each goal and progress towards meeting it. in relevant
sections of the report.

THEBIGRICTURE  EMPOWERING WOMEN B HUMAN RIGHTS  ENABL ENRICHING Gaplnc.
Gapns Gotsand Prograss
GAP INC. GOALS AND PROGRESS o B
: Z1 Gaplnc

- e 2ap Inc.
pe—— T 0000 2022 ESGR rt»
[ ——— . r epo

oz

oz

nPACE/RISE 2025, o
‘‘‘‘‘ oz
ot upervicrsnou spplr ey i e goboly
THEBIGPICTURE  EMPOWERING WOMEN & HUMAN RIGHTS  ENABLING OFP GapInc.
Gap inc Golsand Progress - cantinued
Reoch 20,000 youth though This Way ONward. 2028 @ ctieved Ontrack  @Newgool @ Needsatention
Eavoy8Boimgng
e
PY———
[ —
o _Watwmachamcan

2022 £56 REPORT oe
om0 .
2020 .
om0
200
2030 Fr e
200
T om0
THEBIGPICTURE  EMPOWERINGWOMENGHUMANRIGHTS  ENABLINGOPPORTUNTY  ENRICHNG Communmes  covemmance  Gap Inc.

Copability Building - continued

GOAL BY 2025

PROGRESS

18%

Since 2018,55Thasbeen rolledoutin
356 factories andatotalof 1800+
supervisors (@7% wamen) and 748

100%

46%

2022 ESG REPORT
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https://gapinc-prod.azureedge.net/gapmedia/gapcorporatesite/media/images/values/sustainability/documents/2023/gap-inc-esg-report-2022.pdf

LOCKHEED MARTIN
2022 PERFORMANCE REPORT

Lockheed Martin established a Sustainability Management Plan (SMP) to track short and long-term goals,
and their report focuses on explaining progress toward these goals. They include both a highlights page that
shows progress toward specific goals under the SMP, and then show progress toward each goal throughout
the report.

7 2022 Sustainability Performance Report About This Report ‘ Leadership Our Susts YYISSRN Our Sustainability Priorities | ESG Performance Index
» bilty lockheedmartn.com

Z1 Lockheed Martin
. HH In 2022, we made great strides toward: r 2025 Sustainability M: ement Pla ls. This report
2025 Sustainability o L. 2022 Performance Report»
management of our sustainability goals and see more sustainability program highlights, visit
Management Plan  crussie

Progress Highlights

10 2022 Sustainabiiy Performance Report  sout This Report | Leadership ‘DuvSusumzmhlyAppmam Our Sustainabitty Priorties [k IR

e | Energy Management

1 SUSTAINABILITY / Emissions Reduction
I | NN Our Go Green program drives operational improvements by reducing carbon emissions through energy
| | efficiency and use of renewable energy. Investing in capital and operational projects that improve resource

| By 2030, reduce Scope 1 and
| 2carbon emissions per

5 { dllr of 3105 ot by
S8 & 0%
ELEVATING DIGITAL Rf) rostemmoworceuace | { |
RESPONSIBILITY REIENCY

efficiency is key to reducing emissions. To learn more, visit our website

Net GHG Emissions (MT CO,E)

ADVANCING RESOURCE !
We recently unveiled our ssin

STEWARDSHIP

~ CO; s T TN 45622
By 2030, reduce Scope 1 and 2 100% of data objects identified for Increase representation of el LT 55 sySccatsat
carbon emissions per dollar of comman definiton in the Lockheed wamen and people of color B i 1n 202, we reduced Scope decarbonization strategy
gross prolit by 70%. Marlin data strategy (Tier 1 Datal enterprisewide through 2025 Tand 2 carbon emissions
and 100% of certified data sources e Learn more
have data stewards assigned by by 53%
2022 S hitos:/susainab

s ww wm wm oz
- @ ﬁ

o Wornen poc

s

Award-Winning Energy Efficiency Projects

1n 2022, our teams completed 78 energy efficiency projects thal resulted in annual savings of 26 million kilowatt-
hours (kWh of electricity and 28,000 million British thermal units (MMBHu) of natural gas, and avoided $3.1 million
in utilty and maintenance costs. Examples of projects completed across our business include LED lighting
upgraes, continued steam deceniralization and building management system upgrades that enable more efficient
operations and maintenance.

Thanks to these energy efficiency projects, we earned ENERGY STAR certification for six buildings in 202,
making us an official member of Cerlification Nation, a one-time recognition to celebrate ENERGY STAR's 30th
anniversary. To earn the ENERGY STAR certification. buildings must be independently verified to operate more
efficiently than 75% of similar properties nationwide. ENERGY STAR certified buildings use an average of 35% less
energy and are responsible for 35% less carbon dioxide emissions than typical buildings. Lockheed Martin was
also awarded ENERGY STAR Top Project for an occupancy sensor project at our Grand Prairie, TX, facilty that will
avoid approximately $193,000 in electricity costs annually and reduce electricity usage by 3.2 million kWh, enough
electricity to power approximately 440 homes for one year. &
e CERTIFICATION

This award-winning project is just one example of the dozens M’ﬁ’ NAT'UN 2[]22

of energy efficiency projects completed in 2022,

11 2022Sustainability Performance Report About This Report Leadership Our Sustainability Approach  [KENEBERTIRTISUNRE  £5G Performance Index

hitps:f/sustainabiliy lockheedmartin.com

| e
| i
Renewable Energy 11 B d | J e e nduara T i
Renewable energy strengthens the resiliency of our facilities, our relationship with our customers and s | w2zana Vit our website
our engagement with employees. Renewable energy is a key facet of our Go Green program, which i\
drives operational improvements by reducing carbon emissions. To learn more, visit our website. —
SUSTAINABILITY MANAGEMENT
| ] GoAL
By 2030, match 30% of electricity
i used across Lockheed Marlin global
aperations with electricty produced
| from renewable sources.
Renewable Energy in Our Global Operations 2022 PROGRESS.
Since 2008, Lockheed Martin has installed 15 on-site solar systems, for a total of 31.5 megawatts (MW) of In 202, we met expectations by

using renewable energy for 23% of
our total electricity across Lockheed
Martin global aperations.

RENEWABLE ENERGY (MWh)

s

capacity.‘ Examples include the 90 kilowatt (kW) and 751 KW solar photovoltaic systems at our Nowra,
Australia, and Mielec, Poland, facilities, respectively. The Nowra system provides 30% of the facility's energy
requirements and the Mielec system results in a utility cost savings of $210,000 per year and reduces carbon
emissions by 461 metric tons of carbon dioxide equivalent MTCOZe].

W25 10000

IO

o wm

for Canada
This goal

fon of on-site o ff-site generation, and exc er i ligament with th Green-o Re E
the Urited States
ired t the end of 2022, and  new goal was released. Vst our website 1o learn mre.

Now up and running at our Palmdale, C4, facilty:

MW ground-mounted slar farm that is the argest
privately sited solar project i Southern California
Edison’s 50,000-square-mile service area.
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https://sustainability.lockheedmartin.com/sustainability/content/Lockheed_Martin_2022_Sustainability_Performance_Report.pdf

KRAFT HEINZ
2022 ESG REPORT

Kraft-Heinz compiles all of its ESG goals in an easy snapshot visual that quickly communicates their goals
and progress towards meeting them.

Kraft Heinz
2022 ESG Report»

54

INTRODUCTION HEALTHY LIVING & COMMUNITY SUPPOR
2021 Progress on ESG Goals

Healthy Living °

& Community Support a@e Environmental Stewardship [ —4 Responsible Sourcing

Improve product health & nutrition by achieving
85% compliance with Kraft Heinz Global Nutrition
Targets by 2025.

oNTRACK:67.7%

Reduce total sugar in our products by more than 60
million pounds across our global portfolio by 2025.

DT ONTRACK: 16%

Reduce sodium by an additional 5% in our BBQ Sauce
and Kraft Salad Dressings in North America by 2025.

@I EARLY STAGE

Improve use and transparency of simpler
ingredients by 2025.

ONTRACK

Increase our plant-based offerings.

0600 0

]
g
1

000000 6®

T@i Provide 1.5 billion meals to people in need
by 2025 against our 2019 baseline.

ONTRACK: 52%

50% of our glohal management positions will be
filled by women by 2025.

ONTRACK: 39%

30°% of our salaried U.S. employee population
will identify as people of color by 2025.

ONTRACK: 26%

© O

Together atthe Tabl: Kraft Heinz 2022 ESG Report

Achieve Net Zero carbon emissions by 2050,
halving same by 2030.

EARLY STAGE

Reduce energy use intensity by 15% across our
manufacturing facilities by 2025 (per meticton of product made).

ONTRACK: -5.1%

Procure majority of electricity from renewable
sources by 2025.

ONTRACK: 7%

Reduce water use intensity by 20% in high-risk
watershed areas by 2025 (per metricton of product made).

oNTRACK:-122%

Reduce water use intensity by 15% across our
manufacturing facilities by 2025 (per metricton of product made).

ONTRACK: -4.4%

3 Reduce waste to landfill intensity by 20% across our

W manufacturing facilities by 2025 (per metricton of product made).
[ erockess ) ONTRACK: - 14.7%

Aim to make 100% recyclable, reusable

or compostable packaging by 2025.

ONTRACK: 84%

Create a fully circular Heinz Tomato Ketchup Bottle
in Europe by 2022.

G D  COMPLETE /

Source 100% of eggs globally from cage-free

or better* hens by 2025.
ONTRACK: 64%

Source 100% of eggs in Europe from free-range
hens.

COMPLETE: 100% /

Improve broiler chicken welfare in the U.S. by 2024
and European chicken commitment by 2026.

G ONTRACK

Purchase 100% sustainably-sourced Heinz
Ketchup tomatoes by 2025.

-a-— ONTRACK

Purchase 100% sustainable palm oil by 2022.
G D  COMPLETE: 100%/
Purchase 100% traceable palm oil to the mill

by 2022.
connzre: o0 ¥

Continue to work with animal welfare experts and
suppliers on best practices to eliminate painful

00000086

p and promote ble practices.
ONTRACK

*Kraft Heinz defnes “cage fre or beter” eggs as sourced from laying hens that come from cage-fee, free-range,pasture-raised, or similar natural o open housing settngs
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https://www.kraftheinzcompany.com/esg/pdf/KraftHeinz-2022-ESG-Report.pdf

MASTERCARD

2022 ESG REPORT

Mastercard includes their 2025 goals and progress in bar trackers that easily and effectively communicate
their headway, while also including narrative that describes the progress in more detail. They include these
trackers for all goals included in the report.

21 Mastercard

2022 ESG Report»

16 MASTERCARD 2022 ESG REPORT

Climate change is one of the
most important issues
facing the world today.
Mastercard’'s commitment
to environmental
sustainability starts with
managing the impacts of our
own operations and extends
across our full value chain.
This means reducing overall
greenhouse gas (GHG)
emissions, reducing waste,
and working with our
suppliers to do the same.

32 MASTERCARD 2022 ESG REPORT

Supporting inclusion through
financial literacy

For more than a decade, Mastercard has
provided financial education to individuals in
the U.S. through our Master Your Card
community empowerment program.
Designed for people of all ages as well as
new business owners, the Master Your Card
program facilitates presentations and
workshops on key financial education topics.

In 2022, with the assistance of Mastercard
employees who served as volunteer
presenters, we hosted 85 virtual and in-
person educational sessions and engaged
more than 10 thousand individuals,
entrepreneurs and small-business owners.
Additionally, through the Master Your Card/
Everfi school program, we provided financial
education to more than 10 thousand
students during the 2021-2022 school year.

Leveraging philanthropy to advance
financi clusion and security
Expanding economic mobility for those at
the base of the economic pyramid requires
not only getting people access to the
financial tools they need, but also helping
them to use those services effectively.
Mastercard’s Center for Inclusive Growth is
producing independent research, scalable
global programs and an empowered

INTRODUCTION

Scope 1, 2, and 3 GHG emissions

Progress

in 2022, from our 2016 base year

ENVIRONMENT

SocIAL GOVERNANCE

———=

Overall, in 2022, we reduced total Scope 1, 2 and 3 emissions by 41% from our 2016 base year.

Scope 1 and 2 GHG emissions

30  MASTERCARD 2022 ESG REPORT

At Mastercard, we focus on
building an inclusive,
sustainable digital economy
for everyone, everywhere.
Access to and use of digital
financial services foster
economic opportunity and
help improve lives by reducing
social inequality and
supporting global economic
growth. For Mastercard, this
goes beyond philanthropy
and includes activities to
support financial inclusion
through commercially viable
products and services that

INTRODUCTION

ENVIRONMENT

INTRODUCTION

Empowering people in a
digital economy

Amid a global shift to a digital economy,
many people around the world still lack the
financial services they need to build better
lives. We are putting our capabilities and
resources to work to address this challenge.
Through commercially sustainable solutions,
we are helping those without access to
traditional financil products receive and
make payments in digital form. And through
our philanthropy, we are galvanizing
partnerships and scaling programs to

reach those furthest from the

financial mainstream.

Commercial solutions for the
unbanked and underserved

We partner with a broad range of
customers — from traditional issuers and

SoCIAL GOVERNANCE

DATA TABLES APPENDIX

ENVIRONMENT sociaL GOVERNANCE DATA TABLES APPENDIX

People connected to the digital economy

Progress Our 2025 goal

780 million 1 billion
€ D)

Toward our goal to connect 1 billion people to the digital economy by 2025, we
worked with our partners to connect more than 100 million in 2022. Since
2015, with partners, we have connected more than 780 million people to the
digital economy.

DATA TABLES APPENDIX

community of thinkers, leaders and doers on
the front lines of financial inclusion and
security. To learn more, see the Community
giving and volunteerism section of

this report.

Helping small
businesses succeed

Micro and small businesses continue to face
barriers when accessing the financial tools
and resources they need to compete and
stay resilient in the global, digital economy.
Through our commercial solutions, we are
helping micro, small and medium enterprises
(MSMES) securely pay, get paid, access
capital and digitize their operations. And
through our philanthropy, we are galvanizing
partnerships to strengthen the small
business ecosystem and help entrepreneurs
access the networks, tools and resources
they need to thrive.

Commercial solutions to help small
businesses grow

Helping merchants make payments and get
paid. We work with traditional banks,
fintechs and channel partners, including
payment facilitators and independent
software vendors, to distribute solutions
such as Tap on Phone, Mastercard QR and
the payment facilitator program to

small businesses.

Small businesses connected to the digital economy
Progress Our 2025 goal

35 million 50 million

C D)

Toward our goal to connect 50 million MSMESs to the digital economy through
card acceptance by 2025, we connected 9 million MSMES to the digital economy
in 2022, bringing our total to 35 million since 2020.

Women entrepreneurs provided business solutions

Progress Our 2025 goal

27 million 25 million

€ )]
Toward our goal to provide 25 million women entrepreneurs by 2025 with
Solutions that can help them grow their businesses, in 2022 we provided

8 million women-owned or women-led businesses with solutions. Since 2020, we
have provided 27 million women entrepreneurs with solutions that can help
them grow their businesses, surpassing our goal of 25 million by 2025.
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Conclusion

As regulations, voluntary frameworks and stakeholder demands for more detailed ESG information continue
to advance, it has become more important than ever that companies ensure their ESG reporting is as
accurate, clear and reliable as possible. We suggested that companies consider demonstrating their ESG
goals and performance in visual ways in order to enhance communication with all of their stakeholders.
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Transparency by design

About Labrador

Labrador exists to offer the science of transparency to corporations
wishing to communicate effectively with their readers.

Our experienced and passionate team is composed of attorneys,
designers, project managers, thinkers and web developers. We
collaborate together around a process that encompasses drafting,
editing, designing and publishing across all digital and print channels.

We are thrilled that communications prepared by Labrador have
contributed to trustful relationships between our clients and their
readers, whether investors, employees or other stakeholders.

In turn, our commitment to our clients has resulted in
meaningful long-term relationships with some of the most
respected public and private companies in the world.

contact-us@labrador-company.com
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Atlanta, GA 30318
(404) 688 3584

Copyright © 2023 by Labrador

All rights reserved. No part of this publication may be reproduced,
distributed, or transmitted in any form or by any means, including
photocopying, recording, or other electronic or mechanical methods,
without the prior written permission of the publisher, except in the
case of brief quotations embodied in critical reviews and certain other
noncommercial uses permitted by copyright law. For permission
requests, email the publisher at contact-us@labrador-company.com.



