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Introduction

Every public company must file an annual report on Form 10-K (or its equivalent) that provides a
comprehensive overview of the company’s business and financial condition, including its audited
financial statements. These have traditionally been long documents, printed in small black font and
full of tables of numbers that require magnification to save the eye strain. The “glossy” annual report
that used to wrap around the Form 10-K when mailed to shareholders has decreased in usage given
the move to notice and access and online delivery of the document, leaving the Form 10-K to stand
alone against the often heavily designed proxy statement. However, like the more modern approach
to proxy statements, Form 10-K will benefit from a similar design overhaul to increase readability and
enhance engagement by investors with the valuable information being provided in the report. With
the issuance of new SEC climate and cybersecurity rules, and the promise of new human capital
management disclosure rules coming soon, the readership of a company’s Form 10-K is poised to
increase and will include those who are accustomed to the highly visual approach utilized in ESG
reports. Therefore, the time is now to revisit and refresh your Form 10-K and other periodic SEC filings
in preparation for the new stakeholders who will be seeking readily digestible information.

At Labrador, we follow and understand evolutions in corporate communications and transform our
knowledge into opportunities for our clients. Our award-winning experience helps companies engage
with their stakeholders, including employees, investors, analysts, and others, through effective
corporate disclosure materials.

In this Thought Piece, we will discuss ways to use overall styling and design elements to make your
company’s annual report on Form 10-K more readable and in line with your other disclosure materials,
which in turn can more effectively support your corporate messaging.

Through our advisory and design services, Labrador can provide bespoke recommendations and
create custom infographics, as well as apply an approved, consistent style to your Form 10-K.

Labrador has been a Workiva Partner since 2017. For our Workiva clients, we are able to design files

directly in the Workiva platform, eliminating the need to export content, and streamlining the process.

Look for throughout for examples known to be created on the Workiva platform.
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Deeper Dive

As corporate disclosure documents continue to evolve from the old onion skin, small font, black and white
documents that they once were into highly visual, digitally delivered communications, the annual report on
Form 10-K is now ripe for its evolution to keep pace with proxy statements and ESG reports. There is a wide
range of possible visual enhancements that can be made to the Form 10-K to increase readability, beginning

with the application of a style sheet and the use of infographics throughout the report.
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Approach to Formatting and Style Related Enhancements

As a starting point, companies can consider style related changes that can be applied universally to the
Form 10-K and Forms 10-Q, including:

e Style sheets that provide for font, addition of color, and heading designs (which should coordinate with that
used in their proxy statement, if applicable).

e Iconography to break up dense runs of text, highlight key information or to pull through themes across the
document (such as discussions of business segments as they occur across the business section, risk factors,
Management’s Discussion and Analysis (MD&A), and the financial statement footnotes).

e Side bars, callout boxes and other design features that highlight key information and effectively break up
paragraphs of text.

Incorporating Infographics

Infographics can be particularly effective to communicate information in a more digestible format. Many
companies are already incorporating infographics into investor presentations and their proxy statements
which would be just as impactful in the Form 10-K and Forms 10-Q (where applicable). Opportunities
include:

e In the Business section, companies can lean into infographics used in their investor presentations, proxy
statements, and ESG reports to present business overviews, including segment highlights; strategy; key
developments; and human capital management, including culture, vision and values, or other programmatic or
statistical highlights.

e Executive Officer biographies can be designed to coordinate with board bios in the proxy statement and
include photos of the individual officers.

e If required to include a summary of risk factors, an infographic can be used at the outset of the risk factors
section, which can also be replicated in the forward-looking statements when a similar list of risks is presented.

e In MD&A, financial highlights can be presented with bar graphs in lieu of tables, infographics related to
segments can be pulled through from business section where appropriate, and presentation of information
such as costs of goods sold, operating expenses, critical accounting estimates and non-GAAP measures can
be made more visual.

Early coordination with financial reporting teams will be important so that the design changes do not
interfere with the existing disclosure process and to ensure alignment in approach, particularly in sections
like MD&A or the design of the financial statements — making the offseason an ideal time to implement
these changes.
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Disclosure Examples

Style Sheets

Applying style sheets to the Form 10-K creates visual interest and breaks up long blocks of text through the
use of color, fonts, and heading styles, making the document much easier to read and navigate.

TransAlta Corporation (Annual Information Form) m

« At the end of 2021, we successfully completed the transition of our coal units in Alberta to natural gas.

« The Keephills Unit 3 conversion to natural gas began during the third quarter of 2021 and was completed in
December 2021

« In early 2021, Keephills Unit 2, Sundance Unit 6 and our non-operated Sheerness Unit 1 completed their
conversions to natural gas, resulting in all these units now running solely on natural gas

The combination of these actions has significantly reduced environmental impacts from air emissions, GHG

emissions, water usage and land disturbance, and reduced energy usage at the respective facilities. For

example, we have reduced scope 1and 2 GHG emissions by 21.3 million tonnes of CO,e or (66 per cent) since

2015. See the "Environmental, Social and Governance" section of the 2023 Integrated Report for further

details.

Emission Offset Portfolio

TransAlta maintains a GHG emission offset portfolio with a variety of instruments that can be used for
compliance purposes or otherwise banked or sold. We continue to examine additional emission offset
opportunities that also allow us to meet our emission compliance obligations at a competitive cost. We invest in
offsets that we expect will meet certification criteria in the market in which they are to be used.

Environmental Regulations

Recent or future changes to environmental laws or regulations may materially adversely affect us. See the "Risk
Factors" section of this AIF for further details and the "Governance and Risk Management" section of our
annual Management's Discussion and Analysis for the year ended Dec. 31, 2023. Many of our activities and
properties are subject to environmental requirements, as well as changes in our liabilities and obligations under
these requirements, which may have a material adverse effect upon our consolidated financial results,
operations or performance.

Risk Factors

Readers should consider the risk factors set forth below as well as the other information contained and
incorporated by reference in this AIF. For a further discussion of risk factors affecting TransAlta, see the
"Governance and Risk Management" section of our annual Management's Discussion and Analysis for the year
ended Dec. 31, 2023, which is incorporated by reference herein.

A reference herein to a material adverse effect on the Company means such an effect on the Company or its
business, financial condition, reslts of operations or cash flows, as the context requires.

Equipment failure and the operation and maintenance of our facilities involve
risks that may materially and adversely affect our business.

There is a risk of equipment failure to our operations due to wear and tear, latent defect, design error or
operator error, among other things, which could have a material adverse effect on our business. Although our
generation facilities have generally operated in accordance with expectations, there can be no assurance that
they will continue to do so. Our facilities are exposed to operational risks such as failures due to cyclic, thermal
and corrosion damage in boilers, generators and turbines, and other issues that can lead to outages and
increased production risk. An extended outage could have a material adverse effect on our business, financial
condition, results of operations or our cash flows.

The operation, maintenance, refurbishment, ion and of power facilities involve
risks, including or failure of equipment or proce: , fuel interruption and performance below
expected levels of output or efficiency. Some of our generation facilities were constructed many years ago and
may require significant capital expenditures to maintain peak efficiency or operations. There can be no
assurance that our maintenance program will be able to detect potential failures in our facilities before they
occur or eliminate all adverse consequences in the event of failure. In addition, weather-related interference,
work stoppages and any other unforeseen problems may disrupt the operation and maintenance of our
facilities and may materially adversely affect our business

onstrut

TransAlta Corporation « Annual Information Form 8

sred into ongoing maintenance and service agreements with the manufacturers of certain critical
a manufacturer is unable or unwilling to provide satisfactory maintenance or warranty support on
2rms, we may have to enter into alternative arrangements with other providers or perform the
ielves. These arrangements could be more expensive to us than our current arrangements and if
e to enter into satisfactory alternative arrangements, our inability to access technical expertise or
have a material adverse effect on us. It is possible that potential cross-border travel and
n restrictions could impact the timely availability of services, parts and equipment

intain an inventory of, or otherwise make arrangements to obtain, spare parts to replace critical
1d maintain insurance for property damage and business interruption to protect against certain
ks, these protections may not be adequate to cover lost revenues or increased expenses and
t could result if we were unable to operate our generation facilities at a level necessary to comply
racts. In addition, circumstances could arise in the future whereby the Company may be obligated
ower or steam at a cost that exceeds the revenues being derived therefrom

{no assurance that any applicable insurance coverage would be adequate to protect our business
adverse effects. In addition, there can be no assurance that we will be able to restore equipment
thave reached the end of their useful lives.

ed changes in the cost of maintenance or in the cost and durability of
nts for the Company's facilities may adversely affect the results of our
s.

her increases in the Company's cost structure that are beyond the control of the Company could
versely impact our financial performance. Examples of such costs include, but are not limited to,
ncreases in the cost of procuring materials and services required for maintenance activities, and
replacement or repair costs associated with equipment underperformance or lower-than-
urability.

n the price of electricity may materially adversely affect our business.

portion of our revenues are tied, either directly or indirectly, to the market price for electricity in

n which we operate, and in particular in the Alberta electricity market. Market electricity prices are

a number of factors, including the strength of the economy, the available transmission capacity,

Uel that is used to generate electricity (and, accordingly, certain of the factors that affect the price

bed below), the management of generation, the amount of excess generating capacity relative to

icular market, the cost of controlling emissions and cost of carbon, the structure of the particular

ability of transmission (including from other jurisdictions), increased adoption of energy-efficiency

tion initiatives, and weather conditions that impact electrical load. As a result, we cannot precisely

3 electricity prices and electricity price volatility (particularly lower Alberta electricity prices) that

| material and adverse effect on us. It is currently anticipated that a significant amount of new

il come online in the near term in Alberta, including 900 MW and 806 MW combined-cycle

have targeted commercial operation dates for the first half of 2024 and the fourth quarter of

2024 respectively, which could result in lower Alberta electricity prices and also push some of the Company's

production out of merit. Further, the Alberta market is the only fully deregulated electricity market in Canada

and this market structure may incent corporate offtakers to invest in new renewable generation in the province

solely for ESG reasons (i.e., to align with decarbonization goals) that may not align with supply and demand

fundamentals. This could potentially result in an oversupply of intermittent electricity in the Alberta electricity

market and could put downward pressure on electricity prices and contribute to significant price volatility in the
near term.
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Management's Discussion and Analysis

Material Accounting Policies and Critical Accounting Estimates

The selection and application of accounting policies is an
important process that has developed as our business
activities have evolved and as accounting rules and
quidance have changed. Accounting rules generally do not
involve a selection among alternatives, but involve the
implementation and interpretation of existing rules and the
use of judgment refative to the circumstances existing in
the business. Every effort is made to comply with all
applicable rules on or before the effective date and we
belleve the proper implementation and ~ consistent
application of accounting rules is critical,

However, not all situations are specifically addressed in |
accounting literature. In these cases, our best judgment
used to adopt a polcy for accounting for these situatior
We draw analogies to similar situations and the accounti
quidelines governing them, consider foreign accountil
standards and consult with our independent auditors abo
the appropriate interpretation and application of the:

the application and interpretation of existing literature or
the development of estimates that impact our consolidaty
financial statements.

Our material accounting policies are described in Note 2
the consolidated financial statements. Each policy involv:
2 number of estimates and assumptions to be made abo
matters that are uncertain at the time the estimate is mac
Different estimates, with respect to key variables used {
the calculations, or changes to estimates, could potentia
have a material impact on our financial position or resu
of operations.

We have discussed the development and selection
these critical accounting estimates with the Audit, Finani
and Risk Committee (*AFRC") of the Board of Directors al
our independent auditors. The AFRC has reviewed al
approved our disclosure relating to critical accountil
estimates in this MD8A. These critical accounti
estimates are described as follows:

Revenue Recognition
Revenue from Contracts with Customers

Identification of Performance Obligations
Where contracts contain multiple promises for goods

services, management exercises judgment in determini
whether goods or services constitute distinct goods

services o a series of distinct goods or services that
substantially the same and that have the same patterm
transfer to the customer. The determination of

performance obligation affects whether the transacti
price is recognized at a point in time or over tim
Management considers both the mechanics of the contra

Me2  Transaa Corporation 2023 Integrated Repert

and the economic and operating environment of the
contract in determining whether the goods or services in a
contract are distinct

Transaction Price

In determining the transaction price and estimates of
variable consideration, management considers the past
history of customer usage and capacity requirements when
estimating the goods and services 1o be provided to the
customer. The Company also considers the historical

TransAlta Corporation (2023 Integrated Report)

Consolidated Financial Statements.

Report of Independent Registered Public Accounting Firm

To the Shareholders and Board of Directors of TransAlta Corporation

Opinion on the Consolidated Financial Statements

We have audited the accompanying consolidated statements of financial positon of TransAlta Corporation (the
“Company’) as of December 31, 2023 and 2022, the related consolidated statements of earnings (1oss), comprehensive

income (loss), changes in equity and cash flows, for each of the three years in the period ended December 31, 20:

23, and

the related notes (collectively referred to as the “consolidated financial statements’). In our opinion, the consolidated
financial statements present fairy, in all material respects, the financial position of the Company at December 31, 2023
and 2022, and the financial performance and its cash flows for each of the three years in the period ended December 31,

Boar

2023, in conformity with Interational Financial Reporting Standards as issued by the International Accounting Standards
d

We also have audited, in accordance with the standards of the Public Company Accounting Oversight Board (United
States) (PCAOB"), the Company’s intemal control over financial reporting as of December 31, 2023, based on criteria
established in Internal Control - Integrated Framework (2013) issued by the Committee of Sponsoring Organizations of
the Treadway Commission (‘COSO"), and our report dated February 22, 2024 expressd an unqualified opinion thereon.

Basis for Opinion

These consolidated financial statements are the responsibility of the Company’s management. Our responsibility is to
express an opinion on the Company's consolidated financial statements based on our audits. We are a public accounting
firm registered with the PCAOB and are required to be indeendent with resoect to the Comoanv in accordance with the

USS. federal securities laws and the applicable rules and
PCAOB

We conducted our audits in accordance with the stand
perform the audit 1o obtain reasonable assurance abc
material misstatement, whether due to error or fraud. Of
material misstatement of the consolidated financial statef
that respond to those risks. Such procedures included &
disclosures in the consolidated financial statements. Oul
and significant estimates made by management, as W
financial statements. We believe that our audits provide a

Critical Audit Matters

The critical audit matters communicated below are n
statements that were communicated or required to be
accounts or disclosures that are material to the final

Consolidated Financial Statements

Consolidated Statements of Earnings (Loss)

(in millions of Canadian dollars except where noted)

subjective or complex judgments. of
consolidated financial statements, taken as a whole, ang
providing separate opinions on the critical audit matters ¢

Year ended Dec. 31 2023 2022 2021
Revenues (Note 5) 3,355 2,976 2,721
Fuel and purchased power (Note 6) 1,000 1,263 1,054
Carbon compliance (Note 16) 12 78 178
Gross margin 2183 1635 1,489
Operations, maintenance and administration (Note 6) 530 521 51

Depreciation and amortization
Asset impairment charges (reversals) (Note 7)
Taxes, other than income taxes

Net other operating (income) loss (Note 8)
Operating income (1oss)

Equity income (Note 9)
Finance lease income

Interest income

Interest expense (Note 10)
Foreign exchange gain (loss)

Gain on sale of assets and other
Eamings (loss) before income taxes

Income tax expense (Note 11)
Net eamings (loss)

Net eamings (loss) atvibutable t:
TransAlta shareholders

Non-controlling interests (Note 12)

Net eamings (Ioss) attributable to TransAlta shareholders

Preferred share dividends (Note 28)

Notes to the Consolidated
Financial Statements

(Tabular amounts in milions of Canadian dollars, except as otherwise noted)

1. Corporate Information

A. Description of the Business

TransAlta Corporation (‘TransAlta" or the “Company’) was
incorporated under the Canada Business Corporations Act
in March 1985. The Company became a public company in
December 1992. The Company's head office is located in
Calgary, Alberta.

Operating Segments

Segments

‘Net eamings (loss) atbibutable to common sharcholders

‘Weighted average number of common shares outsanding i

‘Net eamings (loss) per share atiributable to common sharet
and diuted (Note 27)

See accompanying notes.

The four generation segments of the Company are as
follows: Hydro, Wind and Solar, Gas, and Energy Transition.
The Company directly or indirectly owns and operates
hydro, wind and solar, natural gas-fired facilties, a coal-
fired facility and natural gas pipeline operations in Canada,
the United States ('US") and Australia. Transmission in
Canada is included within the Hydro segment while
transmission in Australia is included in the Gas segment
The Wind and Solar segment includes the financial results,
on a proportionate basis, of our investment in SP
Skookumchuck  Investment, LLC ~ (*Skookumchuck®).
Segment revenues are derived from the availability and
production of electricity and steam as wel
ancillary services.

Energy Marketing Segment

The Energy Marketing segment derives revenue and
earnings from the trading of electricity, natural gas and
environmental products across a variety of North American
markets, excluding Alberta.

The Energy Marketing segment also performs services on
behalf of certain assets outside of Alberta for the power
marketing of available generating capacity as wel as the
procurement of the fuel and transmission needs for the
fleet. Contracts of various durations for the forward sales
of electricity and for the purchase of natural gas and
transmission capacity are utiized. The results of these

Fi3 Tansata Coporaton 2023 Irtgrted Report

activities are included in the gross margin of the related
generation segment, The Energy Marketing segment
allocates charges to recognize the performance of these
activities to the applicable generation segments.
Corporate Segment

The Corporate segment includes the Company's central
finance, legal, administrative, corporate development, and
investor relations functions. Activities and charges directly
or reasonably attributable to other segments are
allocated thereto.

B. Basis of Preparation

These Consolidated Financial Statements have been
prepared by management in compliance with International
Financial Reporting Standards ('IFRS") as issued by the
International Accounting Standards Board (‘ASB")

The Consolidated Financial ~Statements have been
prepared on a historical cost basis except for financial
instruments, which are measured at fair value, as explained
in the following accounting polices.

These Consolidated Financial Statements were authorized
for Issue by TransAlta's Board of Directors (the "Board") on
Feb. 22, 2024.

C. Basis of Consolidation

The Consolidated Financial Statements include the
accounts of the Company and the subsidiaries that it
controls. Control exists when the Company is exposed, or
has rights, to variable returns from its involvement with the
subsidiary and has the ability 1o affect the retums through
its power over the subsidiary. The financial statements of
the subsidiaries are prepared for the same reporting period
nd apply consistent accounting ~ policies ~as
parent company.
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Section Divider Pages

Taking the style sheet a step further, the examples below use color-coded table of contents and divider
pages to differentiate the sections of the report and then pull that color through the entirety of the section

headings and tables.

Iron Mountain

IRON

MOUNTAIN®

IRON MOUNTAIN INCORPORATED
2023 FORM 10-K ANNUAL REPORT
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Additional Design Features

In addition to style sheets, other straight-forward design elements can be incorporated to aid in navigation,
increase visual interest, and allow companies to highlight key information for readers.

Table of Contents

Best practice in disclosure documents is to include at least two title levels in the table of contents to aid in the
reader in navigating lengthy and dense disclosures. The same can be applied to the Form 10-K where companies
can either expand upon the historical practice of listing the ltem numbers or alter the order of the information in
the Form 10-K to better tell the financial story (see Intel and Honeywell example below, the latter of which also
includes both the modernized table of contents along with a reconciliation to the traditional ordering at the end of
their Form 10-K). In addition, some companies are including expanded internal table of contents for MD&A and the
financial statements (similar to the addition of an internal table of contents for CD&A in proxy statements).

AIG m

AMERICAN INTERNATIONAL GROUP, INC.
ANNUAL REPORT ON FORM 10-K FOR THE YEAR ENDED DECEMBER 31, 2023
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Table of Contents

Organization of Our Form 10-K

The order and presentation of content in our Form 10-K differs from the traditional SEC Form 10-K format. Our format is designed to improve readability and better present how
we organize and manage our business. See "Form 10-K Cross-Reference Index" within the Financial and St Details for a cro: index to the
traditional SEC Form 10-K format.

We have defined certain terms and abbreviations used throughout our Form 10-K in "Key Terms" within the Financial Statements and Supplemental Details.

The preparation of our C i Financial isin with US GAAP. Our Form 10-K includes key metrics that we use to measure our business, some of
which are non-GAAP measures. See "Non-GAAP Financial Measures" within MD&A for an explanation of these measures and why management uses them and believes they
provide investors with useful supplemental information.
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Information About Our Executive Officers We have defined certain terms and abbreviations used throughout our Form 10-K in "Key Terms" within this section.
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NIKE, INC.
ANNUAL REPORT ON FORM 10-K
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Acronyms and Abbreviations

Many companies include a glossary of key terms or acronyms to which style sheets can be applied to
increase readability.

AlIG

Acronyms

A&H Accident and Health Insurance

ABS Asset-Backed Securities

APTI Adjusted pre-tax income

AUM Assets Under Management

CDS Credit Default Swap

CLO Collateralized Loan Obligations

CMBS Commercial Mortgage-Backed Securities

ERM Enterprise Risk Management

FASB Financial Accounting Standards Board

GAAP Accounting Principles Generally Accepted in the United
States of America

GIA Guaranteed Investment Agreements

GIC Guaranteed Investment Contracts

GMDB Guaranteed Minimum Death Benefits

GMWB
ISDA
Moody's
MRBs
NAIC

ORR
RMBS
S&P
SEC

URR
VIE

Guaranteed Minimum Withdrawal Benefits
International Swaps and Derivatives Association, Inc.
Moody's Investors' Service Inc.

Market Risk Benefits

National Association of Insurance Commissioners
Not Meaningful

Obligor Risk Ratings

Residential Mortgage-Backed Securities

Standard & Poor's Financial Services LLC

Securities and Exchange Commission

Unearned Revenue Reserve
Variable Interest Entity
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Home Depot

COMMONLY USED OR DEFINED TERMS

Term Definition

ASU Accounting Standards Update

BODFS Buy Online, Deliver From Store

BOPIS Buy Online, Pickup In Store

BORIS Buy Online, Return In Store

BOSS Buy Online, Ship to Store

CDP The not-for-profit organization formerly known as the Carbon Disclosure Project

Comparable sales
DIFM

B

EH&S

EPA

ESG

ESPP
Exchange Act
FASB

fiscal 2020
fiscal 2021
fiscal 2022
fiscal 2023
fiscal 2024
GAAP

IRS

LIBOR

MD&A

MRO

NOPAT
NYSE

PLCC

Pro
Restoration Plans
ROIC

SEC
Securities Act
SG&A

SOFR

Fiscal 2023 Form 10-K

As defined in the Results of Operations section of MD&A
Do-It-For-Me

Do-lt-Yourself

Environmental, Health, and Safety

U.S. Environmental Protection Agency

Environmental, social, and governance

Employee Stock Purchase Plan

Securities Exchange Act of 1934, as amended

Financial Accounting Standards Board

Fiscal year ended January 31, 2021 (includes 52 weeks)
Fiscal year ended January 30, 2022 (includes 52 weeks)
Fiscal year ended January 29, 2023 (includes 52 weeks)
Fiscal year ended January 28, 2024 (includes 52 weeks)
Fiscal year ending February 2, 2025 (includes 53 weeks)
U.S. generally accepted accounting principles

Internal Revenue Service

London interbank offered rate

Management'’s Discussion and Analysis of Financial Condition and Results of Operations

Maintenance, repair, and operations

Net operating profit after tax

New York Stock Exchange

Private label credit card

Professional customer

Home Depot FutureBuilder Restoration Plan and HD Supply Restoration Plan
Return on invested capital

Securities and Exchange Commission
Securities Act of 1933, as amended

Selling, general, and administrative expenses
Secured Overnight Financing Rate
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TransAlta m

Glossary of Key Terms

Adjusted Availability

Availability is adjusted when economic conditions exist,
such that planned routine and major maintenance activities
are scheduled to minimize expenditures. In high price
environments, actual outage schedules would change to
accelerate the generating unit's return to service.

Alberta Electric System Operator (AESO)

Alberta Electric System Operator; the independent system
operator and regulatory authority for the Alberta
Interconnected Electric System.

Alberta Hydro Assets

The Company's hydroelectric assets owned through a
wholly owned subsidiary, TA Alberta Hydro LP. These
assets are located in Alberta and consist of the Barrier,
Bearspaw, Bighorn, Brazeau, Cascade, Ghost, Horseshoe,
Interlakes, Kananaskis, Pocaterra, Rundle, Spray and Three
Sisters hydro facilities.

Alberta Thermal

The business segment previously disclosed as Canadian
Coal has been renamed to reflect the ongoing conversion
of the boilers to burn gas in place of coal. The segment
includes the legacy and converted generating units at our
Sundance and Keephills sites and includes the
Highvale mine.

Ancillary Services

As defined by the Electric Utilities Act, ancillary services
are those services required to ensure that the
interconnected electric system is operated in a manner
that provides a satisfactory level of service with
acceptable levels of voltage and frequency.

AUC
Alberta Utilities Commission (AUC).

Availability

A measure of time, expressed as a percentage of
continuous operation - 24 hours a day, 365 days a year -
that a generating unit is capable of generating electricity,
regardless of whether or not it is actually
generating electricity.

Balancing Pool

The Balancing Pool was established in 1999 by the
Government of Alberta to help manage the transition to
competition in Alberta's electric industry. Their current
obligations and responsibilities are governed by the
Electric Utilities Act (effective June 1, 2003) and the
Balancing Pool Regulation. For more information go to
www.balancingpool.ca.

Boiler

A device for generating steam for power, processing or
heating purposes, or for producing hot water for heating
purposes or hot water supply. Heat from an external
combustion source is transmitted to a fluid contained
within the tubes of the boiler shell.

Capacity

The rated, continuous load-carrying ability of generation
equipment, expressed in megawatts.

Cash-Generating Unit (CGU)

A cash-generating unit is the smallest identifiable group of
assets that generates cash inflows that are largely
independent of the cash inflows from other assets or
groups of assets, and goodwill is allocated to each CGU or
group of CGUs that is expected to benefit from the
synergies of the acquisition from which the goodwill arose.

Centralia

The business segment previously disclosed as US Coal has
been renamed to reflect the sole asset.

Improve the Readability and Transparency of Your 10-K Through Information Design

15


https://transalta.com/wp-content/uploads/2024/02/2023.12.31_TAC_Integrated_Report_Final.pdf

WEX, Inc. m

ACRONYMS AND ABBREVIATIONS

The acronyms and abbreviations identified below are used in this Annual Report including the accompanying consolidated financial statements and the notes thereto. The following is provided to aid the
reader and provide a reference point when reviewing the Annual Report:

2017 Tax Act
Adjusted free cash flow

Adjusted net income or ANI

Amended and Restated Credit Agreement

Ascensus Acquisition
ASC
ASU

Average number of SaaS accounts

B2B

benefitexpress

BTFP

CDH

CFPB

CODM

Company
Consolidated EBITDA

Convertible Notes

Corporate Cash
CovID-19

Tax Cuts and Jobs Act of 2017

A non-GAAP measure calculated as cash flows from operating activities, adjusted for net purchases of current investment securities, capital
expenditures, the change in net deposits, changes in borrowings under the BTFP and borrowed federal funds and certain other adjustments.

A non-GAAP measure that adjusts net income (loss) attributable to shareholders to exclude all items excluded in segment adjusted operating
income except unallocated corporate expenses, further excluding unrealized gains and losses on financial instruments, net foreign currency
gains and losses, debt issuance cost amortization, tax related items and certain other non-operating items, as applicable depending on the
period presented.

Amended and Restated Credit Agreement entered into on April 1, 2021 (as amended from time to time) by and among the Company and
certain of its subsidiaries, as borrowers, and Bank of America, N.A., as administrative agent on behalf of the lenders.

The acquisition from Ascensus, LLC of certain entities, which comprised the health and benefits business of Ascensus.

Accounting Standards Codification

Accounting Standards Update

Represents the average number of active consumer-directed health, COBRA, and billing accounts on our SaaS platforms. SaaS accounts
include HSA accounts for which WEX Inc. serves as the non-bank custodian under designation by the U.S. Department of Treasury.

Business-to-Business

Benefit Express Services, LLC, a provider of highly configurable, cloud-based benefits administration technologies and services, and its
indirect and direct parents, which were acquired on June 1, 2021 and merged into WEX Health, Inc. on April 30, 2022.

The Federal Reserve Bank Term Funding Program, which provides liquidity to U.S. depository institutions.

Consumer directed healthcare

Consumer Financial Protection Bureau

Chief Operating Decision Maker

WEX Inc. and all entities included in the consolidated financial statements

A non-GAAP measure calculated in accordance with the terms of the Company’s Amended and Restated Credit Agreement.

Convertible senior unsecured notes due on July 15, 2027 in an aggregate principal amount of $310.0 million with a 6.5 percent interest rate,

issued July 1, 2020, which were repurchased by the Company and canceled by the trustee at the instruction of the Company on August 11,
2023.

Calculated in accordance with the terms of our consolidated leverage ratio in the Company’s Amended and Restated Credit Agreement.

An infectious disease caused by the SARS-CoV-2 coronavirus. The World Health Organization declared the coronavirus outbreak a
global pandemic on March 11, 2020.
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Use of Icons

Iconography can break up dense runs of text, highlight key information and pull through themes
across the document.

Intel

Our Capital

We deploy various forms of capital to execute our strategy in a way that seeks to reflect our corporate values, help our customers succeed, and create value for our stakeholders.

Capital Strategy Value
Financial
Leverage i toinvestin " d © We strategically invest financial capital to continue to build our business,
optimize our portfolio, both to drive our strategy and long-term value create long-term value and provide returns to our stockholders.
reation.
ntellectual

We develop IP to enable next-generation products, create synergies across

on our accalerated process technology roadmap, nlroduce leading xB6 and 17 PSi1eSSes. expand into new markets, and establish and support our
nds.

Q Invest significantly in R&D and IP to enable us to deliver
=i xPU products, and develop new businesses and capabilties.

Manufacturing

: Build manufacturing capacity effciently to Our geographically balanced manufacturing scope and scale enable us to
o meet the growing long-term global demand for semiconductors, aligned with provide our customers with a broad range of leading-edge products and
our IDM 2.0 strategy. foundry capabiliies.
Human

Our talented employees enable the development of solutions and enhance
and capital critical to helpi customers
win the technology inflections of the future.

Build a diverse, inclusive, and safe work environment to atract, develop, and
retain top talent needed o buid transformative products.

Social and Relationship
We collaborate with stakeholders on programs to empower underserved

Buid truste realonsiipsfr both ke nd ourssksholdors ncukng - communites theough scucaton a lecnology, and on nisives 1o edvarce
employees, suppliers, customers, local communities, and our global supply chain, including
th respec( of human rights.
Natural
K Strive to reduce our environmental footprint through efficient and responsible Wi our proactive efforts, we seck to mitigate dimate and water impacts,

achove efficiencies, lower costs, and position ourselves to respond to the

use of natural resources and materials used to create our produt et of ui ket et

Comprehensive ESG and Corporate Responsibility Strategy: RISE

Our commitment to corporate responsibilty and sustainability leadership is deeply integrated throughout our business. We strive to create an inclu
environment where every employee has a voice and a sense of belonging, and we are proactive in our efforts to reduce our environmental footprit
responsible use of natural resources and materials.

Financial Capital

We take a disciplined approach to our financial capital allocation strategy, which continues to focus on building stakeholder value and is driven by our priority to invest in the

We continue to raise the bar for ourselves and leverage our in the global ystem to make greater sirides NGOt business and capacity and our capital needs. We also seek to pay competiive dividends, optimize our portfolio, look for innovative ways to unlock value across our assets, and,

technclogy o address socal and envionmentl challonges. Throgh our RISE stateqy, we aim [0 creale @ more esponsible, inclusive, and sUt from im fo e, engage in mrgers and acqusfons. & wo invest oot IDNI 2.0 sty and mplerhent our ext s of capacy sxpansons and th accelaraion of our

our technology and the expertise and passion of our employees. Our corporate responsibility strategy is designed to increase the scale of our worl process technology roadmap, our allocation prioriies have shifted more heavily toward investing in the business and away from stock repurchases. In the long term, we will
stakeholders and other organizations; we know that we cannot achieve the broad social impact to which we aspire by acting alone. More informati  bontinue to look for o further our strategy through acquisitions while ‘on Gapital allocation

including progress we have made toward achieving them, is included in our Corporate Responsibilty Report!
Cash from Operating Activities $B

5(11.9)
2019 200 2021 2022 2023

« Cash fom Operatig Acivies » Adjusted Free Cash Fiow
Our Financial Capital Allocation Strategy

Invest in the Business

Our first allocation priority is to invest in R&D and capital spending to capitalize on the opportunity presented by the worlds demand for semiconductors. In 2023, we continued
our focus on capital investment and the deployment of our Smart Capital strategy.

Retum Excess Cash to Stockholders

Jeludes retuming exess cash to stockoders, We achievs s hrough ou dividend policy and. when permissibe sock epurchases. i 2023,
idend on our common stock. This dividend reduction refects our deliberate approach to capital allocation, is expected to support the crfical

. . o uingss sfaogy, and 1 esigned 1 postion s o creats Iong 16 valoa, 1 expact uture slock repurchases 1o conimus & be culod
Manufacturing Capital \estmentin capital
al Investments $B Cash to $B
As the guardians of Moore's Law, we continue to innovate to advance the design and manufacturing of semiconductors to help address our customers' greatest challenges. This
makes possible new leadership products with higher performance while balancing power efficiency, cost, and size. sa24 5418
Our IDM 2.0 strategy allows us to deliver leadership products using interal and extemal capacity while leveraging our core strengths to provide foundry services to others. IDM 339

2.0 combines three capabilies. First, we will confinue to build most of our products in our fabs. Second, we expect to expand our use of third-party foundry capacity to
manufacture a range of modular tles on advanced process technologies. Third, we are building a world-class foundry business with IFS, which we expect will combine leading-
edge packaging and process technology, committed capacity in the US and Europe, and a world-class IP portfolo that willinclude xB6 cores, as well as other ecosystem IP.

Network and Supply Chain

In 2023, our factories delivered continuous support to our customers as we ramped new process technologies and equipment for our products and expanded Open System Q21 2022y 29 2020 202 202 G208

Foundry offerings. We continue to work across our supply chain to minimize disruptions, improve productiviy, and increase overall capacity and output to meet customer

expectations. Logic = Memory* = Repurchases = Dividend

Our global supply chain supports internal partners hitecture, product design, d operations, sales and marketing, and nlock Value

business units, and our supply ecosystem comprises thousands of suppliers gloally. Our mission is 0 enable aroduct and process leadership, industry-Jeacing total ost of

GuriraFio, i chims it LelSTReed Guophly T oL SuBomers, eiverea 1 & Raponaiblo A bistalFabls murias 1Is0 includes opportunistic investment in and acquisition of companies that complement our strategic objectives. We look for acquisitions that
capital and R&D investments.

As of the end of 2023, we had nine geographically dispersed manufacturing sites in production. The following map shows the locations of these factory sites. Our manufacturing ation through transactions such as the 2022 Mobileye IPO, the 2023 minriy stake sales in IMS, and the 2023 announcement of our infent to

facilties are primarily used for silicon wafer manufacturing, assembiing, testing, and advanced packaging. We operate in a network of manufacturing facilties integrated as usiness which we expect to enable potential private and public equity investments, Together, these transactions provide an addtional source of

though they were ane factory to provide the most flexible supply capacity, allowing us to better analyze our production costs and adapt to changes in capacity needs. Our new estments needed to advance our business strategy.

process technologies, when ready for high volume manufacturing, are transferred from a central development fab to one or more of our manufacturing faciliies. The network of

factories and the development fab collaborate to continue driving operational improvements. This enables fast -amp of the operation, quick Iearning, and qualiy control sstments do not stategically align to our key priortes. In the last three years, we exited numerous businesses, including the NAND memory

2emory business.
We are expanding manufacturing capacity across multiple sites and geographies. These include siicon wafer manufacturing in Arizona, Germany, Ireland, Israel, Ohio, and

Oregon and advanced packaging manufacturing in Malaysia and New Mexico. This year, we added Poland to our assembly and test expansion roadmap. These investments
further our IDM 2.0 strategy and are expected to support a resilient semiconductor supply chain and to create the foundation for a next-generation chip ecosystem. Vemory

es" within MDEA.

the October 2020.

Intel's Global Footprint

Test MAdvancedPackaging ®FutureSite % Intel Woridwide Headquarter

Chengdu
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Visa

FISCAL YEAR 2023 KEY STATISTICS

NETREVENUES. $

7B

-

(=)

PAYMENTS
VOLUME

$12.3T

CURRENCIES

160 9}

GAAP NETINCOME
$17 38 ntamsactonprocessng up Hampricyear empLovEES
S s ~28,800 Our Strategy
<« socomer s
HONCAARMETINCONE) PROCESSED DIVIDENDS & ) Visa's strategy is to accelerate our revenue growth in consumer payments, new flows and value added services, and fortify the key
TRANSACTIONS SHARE REPURCHASES

foundations of our business model.

$18.3B

up sk tromproryear

212.6B

wp10% fromarioryear

$16.1B

9% trompriryesr

+

S

Consumerpayments

2
Revenue =% |
GRowmoRveRs
Newows

V)

Valoe Addedservices

@ Ploase see ltem 7 of ths repo g

OUR CORE BUSINESS

¥ 9}

5 P P S
1 N " - I - | Revenue Growth Drivers

Serter

B - Do We seek to accelerate revenue growth in three primary areas — consumer payments, new flows and value added services.
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In a typical Visa C2B payment transaction, the consumer purchases goods or services from a merchant using a Vis
product. The merchant presents the transaction data to an acquirer, usually a bank or third-party processing firm that supp
Visa cards or payment products, for verification and processing. Through VisaNet, the acquirer presents the transaction af
tum sends the transacion data to the issuer to check the account holder's account balance or credit line for authorization. Aft

Consumer Payments

authorized, the issuer posts the transaction to the consumer’s account and effe

<

the acquirer an amount equal o fistionka

transaction, minus the interchange reimbursement fee. The acquirer pays the amount of the purchase, minus the merchant di

to the merchar

CORE PRODUCTS

Visa eams revenue by facilitating money movement across more than 200 countries and territories among a global

merchants, financial institutions and government entities through innovative technologies.

(]

Credie Devit-prepaid

Core Products

We remain focused on moving trillions of dollars of consumer spending in cash and checks to cards and digital accounts on Visa's network

o G @
e e casmre

Visa's growth has been driven by the strength of our core products — credit, debit and prepaid

Prey
cards address many use case

and needs, including general purpose reloadable, payrol, gover
with limited or no access to traditional banking products.

Enablers

Prepaid cards and digital credentials draw from a designated balance funded by incividuals, businesses or governments. Prepaid
rnment and corporate disbursements,
healthcare, gift and travel. Visa-branded prepaid cards also play an important part in financial inclusion, bringing payment solutions to those

Is allow consumers and businesses to access credit to pay for goods and services. Credit cards
xancial institution clients, co-brand partners, fintechs and affinity partners.

allow consumers and small businesses to purchase goods and services using funds held in their
‘count holders to transact in person, online or via mobile without needing cash or checks and
5a/PLUS Global ATM network also provides debit, credit and prepaid account holders with cash
more than 200 countries and territories worldwide through issuing and acquiing partnerships with
ATM operators.

nable consumer payments and help our clients grow as digital commerce, new technologies and new participants continue to

transform the payments ecosystem. Some examples include:

b

Tap to Pay

we seek to improve the user experience i the face-to-face environment, contactiess payments or tap to pay, which is
tapping a contactless card or mobile device on a terminal to make a payment, has emerged as a preferred way to pay among
many countries around the world. Tap to pay adoption is growing and many consumers have come to expect touchless payment e

Globally, we have 50 countries and territories with more than 90 percent contactless penetration and more than 100 countries
where tap 1o pay is more than 50 percent of face-to-face transactions. Excluding the United States, 76 percent of face-to-fac
globally were contactless in fiscal year 2023. In the U.S., Visa has surpassed 40 percent contactless penetration and more than 5
to-pay-enabled Visa cards. We have activated more than 750 contactless public transport projects worldwide. In addition, we pr
than 1.6 billon contactless transactions on global transit systems in fiscal year 2023, an increase of more than 30 percent year ove

Tokenization

Visa Token Service (VTS) brings trust to digital commerce innovation. As consumers increasingly rely on digital transai
designed to enhance the digital ecosystem through improved authorization, reduced fraud and improved consumer experienc
protect digital transactions by replacing 16-digit Visa account numbers with a token that includes a surrogate account number,
information and other data to protect the underlying account information. This security technology can work for a variety of paymer
both in person or online.

The provisioning of network tokens continues to accelerate. As of the end of fiscal year 2023, Visa provisioned more t
network tokens, surpassing the number of physical cards in circulation. The milestone reinforces Visa's commitment to securt
efficient money movement, in person and online.

(<]

Click to Pay

Click to Pay provides a simplified and more consistent cardholder checkout experience onine by removing time-consumin
personal information and enabling consumer and transaction data to be passed securely between payments network participants
EMV® Secure Remote Commerce industry standard, Click to Pay brings a standardized and streamiined approach to online check
the needs of consumers shopping across a growing number of connected devices. The goal of Click to Pay is to make digita
secure, reliable and interoperable as the checkout experience in person.

being part of the Visa network. Through the combined efforts of secunly ‘and identity tools and services, payment and cyber intelligence, insights
and leamings from client or partner breach Visa helps protect financial institutions and
merchants from fraud and solve payment security challenges.

Open Banking

In March 2022, Visa acquired Tink AB, an open banking platform, to catalyze fintech innovation and accelerate the development and
adoption of open banking securely and at scale. Visa's open banking capabilities range from data access use cases, such as account
verifcation, balance check and personal finance management, to payment iniiation capabiities, such as accountto-account ransactions and
merchant payments. These help our partner valuable services to their customers.

Advisory Services

Visa Consulting and Analytics (VCA) is the payments consulting advisory arm of Visa. The combination of our deep payments expertise,
proprietary analytical models applied to a breadth of data and our economic intelligence allows us to identify actionable insights, make
recommendations and help implement solutions that can drive better business decisions and measurable outcomes for clients. VCA offers
consulting services for issuers, acquirers, merchants, fintechs and other partners, spanning the entire customer joumey from acquisition to
retention. Further, VCA Managed Services, our dedicated execution arm within the consulting division, is being increasingly utilized by cients to
implement our recommendations and wider value added services product enablement

Fortify Key Foundations

We are fortifying the key foundations of our business model, which consist of becoming a network of networks, our technology platforms,
security, brand and talent.

w — U — 0)
NETWORK OF TECHNOLOGY SECURITY BRAND TALENT
NETWORKS. PLATFORMS

Network of Networks

Our network of networks strategy means moving money to all endpoints and to all form factors, using all available networks and being a
single connection point for our partners; and providing our value added services on all transactions, no matter the network. The key component
of our network of networks strategy is interoperability. We are opening up our network and increasingly using other networks to reach accounts
we could not otherwise reach and enabling new types of money movement. Visa B28 Connect, Visa Direct, and Visa+ are examples of our
strategy.

Technology Platforms

Visa's leading technology platforms comprise software, hardware, data centers and a large telecommunications infrastructure. Visa's four
data centers are a critical part of our global processing environment and have a high redundancy of network connectivity, power and cooling
designed to provide continuous availabilty of systems. Together, these systems deliver the secure, convenient and reliable service that our
clients and consumers expect from the Visa brand.

Security

Our in-depth, multi-layer security approach includes a formal program to devalue sensitive and/or personal data through various
cryptographic means; embedded security in the software development lifecycle; identity and access management controls to protect against
unauthorized access; and advanced cyber ltwcion; e respenss. capibilies. o1 cuploy S¥Ecrki s it il kawp o ks g
consumers safe. We also invest appro: o protect data
confidentiality, e integrity of our network and service availabilty to slvenglhen our core cybersecurity capabilties to minimize risk. Our
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Callout Boxes

Callout boxes and other visual cues can be used throughout the Form 10-K to highlight key information and
to present useful takeaways and considerations. Where disclosure tends to remain consistent year over
year, the callout box is particularly helpful in calling the reader’s attention to those aspects that are new or
significant for the given year.

Accenture

Item 1. Business

Overview

Fiscal 2023 Hig|

We serve clients and manage our business through three

geographic markets: North America, Europe and Growth Markets

(Asia Pacific, Latin America, Africa and the Middle East). These 64 1 B

markets bring together all of our capabilities across our services, - In revenues

industries and functions to deliver value to our clients. -
Our revenues are derived primarily from Forbet

In the first quarter of fiscal 2024, our Middle East and Africa market companies, governments and government age:

units will move from Growth Markets to Europe, and the Europe +  Talent, as companies must be able to access great talent, be talent creators not just consumers, and unlock the potential of their people—from the ways they
% jon

market will be referred to as our Europe, Middle East and Africa We employed approximately organize and work, to their culture, to their employee value proposi

(EMEA) geographic market. 7 3 3 0 0 0 «  Sustai , as consumers, employees, business partners, regulators and investors are demanding companies move from commitment to action—we believe
We go to market by industry, leveraging our deep expertise across our ’ people ey busies s b 8 Ssnas b .

five industry groups—Communications, Media & Technology, Financial . y

Services, Health & Public Servics, Products and Resources, Our as of August 31, 2023. 'T'::sr'v:’(:;‘:rs‘l continuum, moving seamlessly between virtual and physical, which we believe will provide even greater possibilities in the next waves of digital
intgretad servioa teams meat liant noads rapidly and o scale,

leveraging our network of more than 100 innovation hubs, We have long-term relsuanS"'DS and + The ongoing technology revolution, from the rich innovation to come in the powerful technologies being used to transform companies today, to the new fields of
technology expertise and ecosystem relationships, and our global have partnered with the future, from quantum computing, to science and space technology.

delivery capabiliies.
1 0 0 . We believe that helping clients navigate these five key forces of change wil, in turn, drive our growth,
our top clients

1 0 Key enablers of our growth strategy include:
for more than years; Our People—As a talent- and innovation-led organization, across our entire business our people have highly specialized skills that drive our differentiation and
ply for our people, and 1o culture of shared success, to investing in our peaple to provide them with boundaryless
opportunites o earn and grow n her careers hiough thei work experience and continued uevelupmem training and reskilling, and to helping them achieve
their aspirations both professionally and personally. We have
Our Commitment—We are a purpose-driven company, commited o delivering on the pmm:se of technology and human ingenuity by continuously
innovating and developing leading-edge ideas and leveraging emerging technologies in anticipation of our clients’ needs. Our culture is underpinned by our core
values and Code of Business Ethics, which are key drivers of the trust our dlients and partners place in us
Our Foundation—Our Leadership Essentils set the standard for what we expect from our people. Our growth model, which leverages our global sales, client
experience and innovation, while organizing around geographic markets and industry groups within those markets, enables us to be close to our cients, people
and partners to scale efficiently. Our enduring shareholder value proposition is also a key element of the foundation that enables us to execute on our growth
strategy through the financial value it creates.

Geographic Markets

Phir nanmeanhin mariate. - Marth America, Europe and Growth Markets—brin
1ams, which typically consist of industry and mncuonal Percent of
bility specialists and professionals with local m:
0 meet client needs. The geographic markets nave
Jing and sustaining long-term client relationships;

cal 2023
Revenue

We are now 48% women, compared to our gender parity goal by 2025. And, we are currently 29% women managing We are now f
directors, compared to our goal of 30% by 2025. We are also working toward our total workforce 2025 race and ethnicity e from around the globe and collaborating across our Growth Markets North America
goals in the U.S., the U.K., and South Africa, which we announced in 2020. (V) Jir full range of services and capabllities; ensuring 20% 47%

o fing revenue and profitabilty objectives.

+ Inthe U.S., African American and Black colleagues represent 12% of our workforce, in line with our goal. Additionally,
%.

Hispanic American and Latinx colleagues represent 11% of our workforce, compared to our goal of 13 Women lly relevant ways, our global footprint and scale in

he ability to everage our experience and people from

compared to e outcomes for our clients.
+ Inthe UK, Black colleagues represent 5% of our workforce compared to our goal of 7% our goal of 50% by Europe
pt4 s are our reporting segments The percent of our 33%
+ In South Africa, African Black colleagues represent 45% of our workforce compared to our goal of 68%. Coloured i market is shown at rig
colleagues represent 10% of our workforce, in line with our goal
We are committed to pay equity and pay equity at Accenture means that our people receive pay that s fair and consistent
when considering similarity of work, location and tenure at career level. We conduct an annual pay equity review. As of —

our last review which reflected annual pay changes effective December 1, 2022, we have dollar-for-dollar, 100% pay
equity for women compared to men in every country where we operate (certain subsidiaries, including recent acquisitions, o
and countries with de minimis headcount were exciuded from the analysis). By race and ethnicity, we likewise had doliar- 9 /0
for-dollar, 100% pay equity in the U.S., the U.K. and South Africa, which are the locations where we currently have the
data available to use for this purpose. Women managing
directors
compared to
our goal of 30% by
2025

The Way We Develop and Reward Our People

Our focus is to create talent and unlock the potential of our peaple, to create strong leaders, and to help them achieve their professional and personal aspirations, while
continuously pivoting to meet new client demands.

During fiscal 2023, we invested $1.1 billion in continuous leaming and development. With our digital learing platform, we delivered approximately 40 millio training
hours, consistent with fiscal 2022.

We have skils data or our people, enabling us to flexibly respond to shifing client needs whle also recommending skil-specifc raining based on an indviduals
interests. We upskill people at scale, while pr ly g new skills and roles i of client needs. We expect to double our Data & Al Practice to 80,000
people through hiring, training and acquisitions over the next three years.

We are focused on rigorous, job-specific training through key industry and ith leading t d the globe. We also train our people
on inclusion and mitigating unconscious bias.

We promoted approximately 123,000 people in fiscal 2023, demonstrating our continued commitment to creating vibrant careers and opportunities for our people.

We balance our supply of skills with changes in client demand. We o this through adjusting levels of new hiring and managing our attrition (both voluntary and
involuntary). We believe people are drawn to our strong purpose, values and reputation. For fiscal 2023, attrition, excludin intary terminations, was 13%, dow

from 19% in fiscal 2022. For the fourth quarter of fiscal 2023, annualized attrition, excluding involuntary terminations, was S up from 13% in the third quarter of Tocal
2023, During the second quarter of fiscal 2023, we initiated actions to streamline operations and transform our nonbillable corporate functions to reduce costs.

Accenture’s total rewards consist of cash compenssnon equity and 2 wide range of benefts. Our otalrewards program is desigred to recognize our people's sils,

ity are tailored to the market where our people work and live. Certain rewards, like equity and bonuses,
are opportunities for our people to share in me overall suceess of our company. As our people advance in their careers, they have greater opportunities to be rewarded.
Accenture’s equitable rewards go beyond financial rewards and include health and well-being programs that care for our people.
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AlG m

Critical Accounting Estimates

The ion of financial in with GAAP requires the application of accounting policies that often involve a significant degree of judgment.
The accounting policies that we believe are most on the application of esti and ions, which are critical accounting
are related to the of:

loss reserves;

valuation of future policy benefit liabilities and recognition of measurement gains and losses;

valuation of MRBS related to guaranteed benefit features of variable annuity, fixed annuity and fixed index annuity products;
valuation of embedded derivative liabilities for fixed index annity and index universal life products;

reinsurance assets, including the allowance for credit losses and disputes;

goodwill impairment;

allowance for credit losses on certain investments, primarily on loans and available for sale fixed maturity securities;

fair value measurements of certain financial assets and financial liabilities; and

income taxes, in particular the recoverability of our deferred tax asset and establishment of provisions for uncertain tax positions.

These accounting estimates require the use of assumptions about matters, some of which are highly uncertain at the time of estimation. To the extent actual
differs from the ions used, our financial condition, results of operations and cash flows could be materially affected.

LOSS RESERVES

Loss reserves represent the accumulation of estimates of unpaid claims, including estimates for claims incurred but not reported and loss adjustment expenses, less
applicable discount. We regularly review and update the methods used to determine loss reserve estimates. Because these estimates are subject to the outcome of
future events and because loss trends vary and time is often required for changes in trends to be recognized and confirmed, changes in estimates are common.

The estimate of loss reserves relies on several key judgments:

+ the determination of the actuarial methods used as the basis for these estimates;

+ the relative weights given to these models by product line;

the underlying assumptions used in these models; and

the determination of the appropriate groupings of similar product lines and, in some cases, the disaggregation of dissimilar losses within a product line

are made in the best estimate of reserves for each line of business, in consideration of expected ultimate losses, oss cost trends
and loss factors, where iate. The i of any one ion can vary by both line of business and accident year. Because such
assumptions may differ from actual experience, there is potential for significant variation in the development of loss reserves. This estimation uncertainty is particularly
relevant for long-tail lines of business

Al of our methods to calculate net reserves include ions about estimated ies and their ilty. Rei ity is evaluated
independently of the reserving process and for are

Overview of Loss Reserving Process and Methods

Our loss reserves can generally be categorized into two distinct groups: short-tail reserves and long-tail reserves. Short-tail reserves consist principally of U.S.
Property and Special Risks, Europe Property and Special Risks, U.S. Personal Insurance, and Europe and Japan Personal Insurance. Long-tail reserves include U.S.
Workers’ Compensation, U.S. Excess Casualty, U.S. Other Casualty, U.S. Financial Lines, and UK/Europe Casualty and Financial Lines.

ITEM7 | Enterprise Risk Management

a8 'AIG | 2023 Form 10-K

We evaluate and manage risk in material topics as discussed below.

+ Credit Risk Management + Liquidity Risk Management « Insurance Risks

* Market Risk Management + Operational Risk Management + Business and Strategy Risks

CREDIT RISK MANAGEMENT

Credit risk is defined as the risk that our customers or counterparties are unable or unwilling to repay their contractual obligations when they become due. Credit risk
may also result from a downgrade of a counterparty’s credit ratings or a widening of its credit spreads.

Direct and indirect credll {exposures may arise from, but are not limited to, fixed income investments, equity securities, deposits, commercial paper investments,

securities to resell and corporate and consumer loans, leases, reinsurance and retrocessional insurance

rlsk arising 1rom activities, collateral extended to coumerparlles insurance risk cessions to third parties, financial guarantees,

letters of cremt and certain General Insurance businesses. Our credit risk isk and risk limits, risk to

ized credit i the company, and credit reserving. Credit reserving |nc|udes but is not limited to the development of a proper framework,
policies and for accurate of (i) reserves for credit losses and (ii) other than temporary impairments for securities portfolios.

We monitor and control our company-wide credit risk concentrations and attempt to avoid unwanted or excessive risk accumulations, whether funded or unfunded. To
minimize the level of credit risk in some circumstances, we may require mitigants, such as third-party guarantees, reinsurance or collateral, including commercial
bank-issued letters of credit and trust collateral accounts.

For additional on our credit and credit , see — Credit Ratings — Available-for-Sale Investments.

Derivative Transactions

We utiize derivatives principally to enable us to hedge exposure associated with changes in levels of interest rates, currencies, credit, commodities, equity prices and
other risks. Credit risk associated with derivative counterparties exists for a derivative contract when that contract has a positive fair value to us. All derivative

must be within limits that have been approved by ERM. We evaluate counterparty credit quality via an internal analysis that is
consistent with the AIG Credit Policy and, where necessary, we require credit enhancements for certain transactions and enter into offsetting and netting
arrangements.

For additional information related to derivative transactions, see Note 11 to the Consolidated Financial Statements.

MARKET RISK MANAGEMENT

Market risk is defined as the risk of adverse impact due to systemic movements in one or more of the following market risk drivers: equity and commodity prices,
residential and commercial real estate values, interest rates, credit spreads, foreign exchange, inflation, and their respective levels of volatility. We are exposed to
market risks primarily within our insurance and capital markets activities, on both the asset and the liability sides of our balance sheet through on- and off-balance
sheet exposures.

Market risk is overseen at the corporate level within ERM through the CRO. Market risk is managed by our finance, treasury and investment management corporate
functions, collectively, and in partnership with ERM. The scope and magnitude of our market risk exposures is monitored through multiple lenses that include
economic, GAAP and statutory reporting frameworks at various levels of business consolidation, in a manner consistent with our risk appetite statement. This process
aims to establish a comprehensive coverage of potential implications from adverse market risk developments. We use a number of approaches to measure market risk
exposure including sensitivity analysis, scenario analysis and stress testing.
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Iron Mountain

NON-GAAP MEASURES

ADJUSTED EBITDA

We define Adjusted EBITDA as net income (loss) before interest expense, net, provision (benefit) for income taxes, depreciation and amortization (inclusive of
our share of Adjusted EBITDA from our unconsolidated joint ventures), and excluding certain items we do not believe to be indicative of our core operating
results, specifically:

EXCLUDED
+ Acquisition and Integration Costs (as defined below) « Other expense (income), net
Restructuring and other transformation « Stock-based compensation expense

(Gain) loss on disposal/write-down of property, plant and equipment, net
(including real estate)

Adjusted EBITDA Margin is calculated by dividing Adjusted EBITDA by total revenues. We also show Adjusted EBITDA and Adjusted EBITDA Margin for each of
our reportable segments under "Results of Operations — Segment Analysis" below.

We use multiples of current or projected Adjusted EBITDA in conjunction with our discounted cash flow models

to determine our estimated overall enterprise valuation and to evaluate acquisition targets. We believe Adjusted
EBITDA and Adjusted EBITDA Margin provide our current and potential investors with relevant and useful information
regarding our ability to generate cash flows to support business investment. These measures are an integral part of
the internal reporting system we use to assess and evaluate the operating performance of our business.

Adjusted EBITDA excludes both interest expense, net and the provision (benefit) for income taxes. These expenses are associated with our capitalization and
tax structures, which we do not consider when evaluating the operating profitability of our core operations. Adjusted EBITDA does not include depreciation and
amortization expenses, in order to eliminate the impact of capital investments, which we evaluate by comparing capital expenditures to incremental revenue
generated and as a percentage of total revenues. Adjusted EBITDA and Adjusted EBITDA Margin should be considered in addition to, but not as a substitute for,
other measures of financial performance reported in accordance with accounting principles generally accepted in the United States of America ("GAAP"), such
as operating income, net income (loss) or cash flows from operating activities.
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Mastercard m

Our Franchise. We manage an ecosystem of stakeholders that participate in our global payments network, setting standards and rules for all participants and aiming to ensure
interoperability among them while balancing risk and value across all stakeholders. Our franchise model achieves this by creating and sustaining a comprehensive series of
value exchanges across our ecosystem. Through our franchise model, we work to ensure a balanced ecosystem where all participants may benefit from the availability,
innovation, safety and security of our network. We achieve this goal through the following key activities:

« Participant Onboarding. We determine that each new customer meets the necessary prerequisites to use and contribute to our network by defining clear ecosystem roles
and responsibilities for their operations

Operating Standards. We define the technical, operational and financial standards that all network participants are required to uphold

Safety and Security. We establish central principles, including safeguarding consumer protections and integrity, so participants feel confident to transact on the network

Responsible Stewardship. We set performance standards to support ecosystem optimization and growth and use proactive monitoring to both ensure participant
adherence to operating standards and protect the integrity of the ecosystem

Issue Resolution. We operate a framework to address disputes between our network participants

Our Payment Products and Applications

We provide a wide variety of products and services that support payment products that
customers can offer to consumers and merchants. These offerings facilitate transactions across
our multi-rail payments network and platforms among account holders, merchants, financial
institutions, digital partners, businesses, governments and other organizations in markets
globally.

How We Benefit Consumers
We enable our customers to benefit consumers by:

+ making electronic payments more convenient, secure and efficient

delivering better, seamless consumer experiences

providing consumers choice, empowering them to make and
receive payments in the ways that best meet their daily needs

Consumer Payment Products protecting consumers and all other participants in a transaction, as
well as consumer data

Consumer Credit. We offer products that enable issuers to provide consumers with credit,

allowing them to defer payment. These programs are designed to meet the needs of our

customers around the world and address standard, premium and affluent consumer segments.

+ providing loyalty rewards and benefits

Consumer Debit. We support a range of payment products and solutions that i
accounts. Our debit and deposit access programs can be used to make purchas
branded debit programs consist of Mastercard (including standard, premium
primary global cash access solution).

Government Regulation

Prepaid. Prepaid accounts are a type of electronic payment that enables const
credit history. These accounts can be tailored to meet specific program, custon
cash from an ATM. Our focus ranges from digital accounts (such as fintech and
and solutions for small business owners. Our prepaid programs also offer op
individuals through social security payments, unemployment benefits and salar

all applicable laws and and i policies,

which we are subject.

Payments Oversight and Regulation. Central banks and other regulators around the world
either have, or are seeking to establish, formal oversight over participants in the payments
industry, as well as authority to regulate certain aspects of the payments systems in their
countries. Such authority has resulted in regulation of Mastercard as financial market
infrastructure, as well as regulation related to various aspects of our business (including
areas such as consumer protections and cybersecurity). In the European Union (the “EU”),
Mastercard is subject to systemic importance regulation, which includes various
requirements we must meet, including obligations related to governance and risk
management. In the UK, the Bank of England designated Vocalink™, our real-time
account-based payments network platform, as a “specified service provider”, and
Mastercard as a “recognized payment system”, which includes supervisions and
examination requirements. In addition, EU legislation requires us to separate our scheme
activities (brand, products, franchise and licensing) from our switching activities and other
processing in terms of how we go to market, make decisions and organize our structure.
Examples of other markets where Mastercard is formally overseen include Australia, Brazil,
India, Mexico and South Africa. Additionally, certain of our subsidiaries are also regulated
as payments institutions, including as money transmitters. This regulation subjects us to
licensing regulatory sup and as well as various business
conduct and risk management requirements.

Interchange Fees. Interchange fees that support the function and value of four-party
payments systems like ours are_being reviewed or challenged around the world via
legislation to regulate i fees, ion-related regulatory i
central bank regulation and ltgation. Examples include statutes in the US. that cap debit
interchange for certain regulated activities, proposed legislation in the U.S. to extend
routing mandates to credit, our settlement with the European Commission (the “EC")
resolving its i into our i fees and the EU legislation
capping consumer credit and debit interchange fees on payments issued and acquired
within the European Economic Area (the “EEA”). For more detail, see “Risk Factors - Other
Regulation” in Part I, Item 1A and Note 21 (Legal and Regulatory Proceedings) to the
consolidated financial statements included in Part Il, Item 8.

As a technology company operating in the global payments industry, we are subject to government regulation that impacts key aspects of our business. In particular, we are
subject to the laws and regulations that affect the payments industry in the many countries in which our products and services are used. We are comitted to complying with

i and programs designed to promote compliance. We monitor and coordinate globally while acting
locally and establish relationships to assess and manage the effects of regulation on us. See “Risk Factors” in Part I, Item 1A for more detail and examples of the regulation to

Key 2023 Developments

In October 2023, the U.S. Federal Reserve issued a proposal that would
lower the interchange rate cap for debit and prepaid transactions in the
U.S. by approximately 28%-30% (based on an average ticket size of $50),
with the cap automatically updating every two years.

In June 2023, legislation was re-introduced in the U.S. Senate that would
extend routing mandates for Mastercard and Visa to credit. The bill
stipulates that the top two networks could not be enabled on the same
card, leaving room for regional networks to serve as second options. The
bill proposes to mandate provide

or other security technology to competing networks, whether or not the
transaction is switched by Mastercard.

In October 2023, the U.S. Consumer Financial Protection Bureau (CFPB)
proposed a rule requiring data providers to make covered data available
to consumers and authorized third parties, promoting industry standard-
setting bodies recognized by the CFPB, and outlining obligations for third
parties accessing data on behalf of consumers (including limitations on
the collection, use and retention of covered data).

In October 2023, Mastercard was designated by the Bank of Canada (BoC)
as a “prominent payment system” as it relates to its business in Canada
(i.e., a payment system that s critical for economic activity in Canada).
This designation will result in broad regulatory oversight by the BoC.

Preferential or Protective Government Actions. Some governments have taken action to provide resources, preferential treatment or other protection to selected domestic
payments and processing providers, as well as to create their own national providers. For example, governments in some countries mandate switching of domestic payments
either entirely in that country or by only domestic jes. Some jurisdictions are currently considering adopting or have adopted “data localization” requirements, which
mandate the collection, storage, and/or other processing of data within their borders. This is the case, for instance, in India, China and Saudi Arabia. Various forms of data
localization requirements or data transfer restrictions are also under consideration in other countries and jurisdictions, including the EU.
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Infographics in the Business Section

Companies increasingly use infographics on their websites and in their investor presentations, proxy
statements, and ESG reports to describe their business, segments, highlights, and strategy, as well as their
ESG and human capital management approach and priorities, all of which can also be repurposed and used
in the Form 10-K to allow for consistency of presentation across the full suite of investor-facing disclosures.

AIG m

Part |

ITEM 1 | Business

Sustaining Industry
Leadership Momentum

Creating Value through
Profitable Growth and a
Culture of Underwriting and
Operational Excellence

American International Group, Inc. (NYSE: AIG)

is a leading global insurance organization. AlG provides insurance solutions that help businesses and individuals in
approximately 190 countries and jurisdictions protect their assets and manage risks through AIG operations and
network partners.

AIG is building on its industry leadership and is positioned to become a top-performing company recognized for the
value it provides stakeholders in an environment of profound, complex and dynamic risk. In 2023, AIG delivered an

outstanding year, producing financial, strategic and that demonstrate continued strength in
executing multiple, complex initiatives simultaneously and with quality.
As a leading global property, casualty and believe that focusing on how we achieve positive outcomes.
creates an aligned and inclusive culture that enables further progress. Unifying under one set of clear and directive Purpose and Values empowers AIG colleagues to
luits of positive change — delivering exceptional client service, enhanced shareholder value and a better experierce for everyone we serve.
AIG's five Values guide our actions:
uniess "AIG,” the ‘Company,” “we,” ‘us" and ‘our"to. + Take ownership: we set clear expectations, we are proactive, we are accountable

inthis epor,
erican

YAIG Prontto refer solely to American intag + Set the standard: we deliver quality—always, we are client-centric, we lead the industry

* Win together: we are stronger together, we are aligned, we are one team
+ Be an ally: we strive for inclusion, we listen and leam, we speak with our actions
+ Do what's right: we act with integrity, we lead by example, we lift up our commurnities

Ame up, inc.,a X
Group, inc., and not o any of ts consolidated subsidiaries.

About AIG

World-Class Insurance Franchises Breadth of Loyal Customers road and Long-Standing Distribution
the leaders in

slets ondpolcyhotdors rnging  Relationships — .
sagmens, from e 500 companes (o kers, agents, advisors, banks and oth 2023 Highlights and 2024 Priorities
oxpetise. X oh AIG's dedic
qualty. Execution of Multiple, Highly Complex Strategic Initiatives e B e Wl U PO C el

Highly Engaged Global Workforce of more than 25 Balance  and Financial Flexbilty Repositoned AIG s porfaloof ses for sustaineble, profizble growth strongth, Srowthand Sharcholdis Ratn

ura help equiy an with the dive alidus R td. (Validus Re) ang Crop Risk Repurchased $3.0 billon of AIG's common stock,
b a individuals 190 countrie Parent quicy sources of $12.1 llion as of December 31, 2023 Services, Inc. (CRS) and the transfer of Privato Clint o an par value $2.50 per share (AIG Common Stock)

and manago risks notwork Independont Managing Gonoral Agont platorm paid $1.0 billon of dividends

o
partners.
Closed sale of Validus Re, including AlphaCat Managers Ltd. and the Talbot
“Treaty reinsurance business, for $3.3 billon In cash Including pre-ciosing
divi

Reduced weighted average diltted shares outstanding by 8 percent, reaching
725.2 millon shares

Increased quartery common stock dvidend payments by 12.5 percent $0.36 per
iare during the second quarter of 2023

Reduced genera’ borrowings by 1.4 billion

Closed sale of CRS for gross proceeds of $234 million
United General Insurance and AIG Parent leadership teams and their
organizations

Debuted AIG Next, creating a leaner future-state business model and
establishing enterprise-wide standards (o drive better outcomes for all
akeholders

Strong

Resulting from Signif Conti

in Underwriting Income

General Insurance achieved $2.3 billon in underwriting income, up 15 parcent
¥ r year

d Progress Towards Deconsolidation and Separation
of Corebridge Financial, Inc. (Corebridge)
AIG s0ld 159.75 millon shares of Corebridge common stock in secondary
pUDIC Offerings with groas proceeds of §2.9 bilion
Corebridge repurchased 17.2 millon shares of its common stock from AIG for
an aggregae purchase price of $315 millon

2023 combined ratio of 90.6 compared to 91.9 in 2022,
and sub-100 In every quarter of 2023
2023 accident year combined ratio, as adjusted?) of 87.7 improved 1.0 point c
compared (o 88.7 in 2022

c totaling $1.1
bilion to AIG

AIG's ownership of Corebridge reduced to 52.2 percent as of December 31,
2023

Operating Structure Corebridge closed the sale of Laya Healthcare Limited (Laya) for €691 million
(731 millon) and announced the sale of AIG Life Limited (AIG L) ‘or

AIG reports the results of its businesses through three segments — General Insurance, Life and Retirement and Other Operations. General Insurance consists of two onaiderston/of 2450

operaling segments — North America and International. Life and Retirement consists of four operating Segmenls ~— Individual Retirement, GmuD Retirement, Life

Insurance and Institutional Markets. Other Operations is primarily comprised of corporate, our

eliminations.

se3 Partl lam 7

For additional information on our business segments, see Part Il ltem 7. MD&A — Business Segment Operations and Note 3 fo the Gonsolidated Financial
Statements, and for information regarding the separation of L ife and Retirement, bankruptcy filing of AIG Financial Products Corp. and the sale of Validus Re, CRS,
AIG Life and Laya, see Note 1 to the Consolidated Financial Statements.

Business Segments

General Insurance

General Insurance is a leacing provider of insurance products
sarvices for commercial and personal insurance customers. It includes one of
the world's most far-reaching property casually networks. General Insurance
adiversified.
multichannel distrioution networ. Insurance's

Life and Retirement

Life and Retirementis a unique franchise that brings fogether a broad portfolo of lfe
insurance, retirement and institutional products offered through an extensive, mutichannel
distribution network. It nolds long-standing, leading market positions in many of the markets it
B e e i e s e

strong capital position, extensive risk management and claims experience
and its abilty to be a market leader in crtical lines of the insurance business.

General Insurance includes the following major operating companies:
National Union Fire Insurarce Company of Pittsburgh, Pa. (National Union):
American Home Assurance Compan Horme); Lexington

ompany (Lexiglon); AIG Genera Insurance Company Lid: AIG
Asia Pacific Insurance, ; n International
Group UK 10 Tanet Holdings L Talocp: Wecto o Insurance
Company and Glatfeter Insurance Group (Gatfelter).

Other Operations

Othar Operations prinarly consist of o rom asel ok by AIG Parart

e G b o
e

Individual

Retirement

Life and Refirement incluces the folloing major operafing companies: American General Life
insurance Company (AGL); The Variaole Annuty Life Insurance Gompany (VALIC): The:
United States Lifes Insurance Company in the Gty of New York (U'S. Life) and AIG Life.

. deferred o tax attributes, corporate
|

. General [

e el e e Jogacy Insiranca nes cecad 1 Forixda Reinsuranc Company Ltd. (Forttude Re).
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Honeywell m

EXECUTIVE SUMMARY

Leveraging our Honeywell Accelerator operating model, we delivered strong performance in 2023, remaining focused on creating long-term shareholder value. In 2023, we delivered sales growth of 3%, to $36.7 billion, led by strong
demand in our Commercial Aviation, Defense and Space, and Process Solutions businesses, and sales growth in three of our four reportable business segments,

In 2023, we announced the next phase of Accelerator, version 3.0 of Honeywell's robust operating system, taking an important step toward standardizing our organization end-to-end across our four main business models - products,
aftermarket services, projects, and software - and faciitating knowledge transfer of best praciices to dnive incremental growth, margin expansion, and cash generation. We are completing the buildout of our full suite of information
technology (IT) platforms covering all different aspects of the value chain, and implementing digital threads to provide valuable data that wil improve our business performance. Over the last six years, the efforts of the “Great Integration”
of Honeywell ransformed the organizalion nlo an inlegraled operaling company, deploying world-class capabilties and mulliple growlh enablers hal benefil each slialegic business aroup.

We are focused on aligning our businesses with three distinct megatrends (automation, future of aviation, and energy ransition), all underpinned by digitization. During the year, we deployed $8.3 bilion to capital expenditures, dividends,
share repurchases, and mergers and acquisilions. We shares lo maintain our commilment o reduce share count by al least 1% per year, and increased our dividend for the fourleenth time in the last thirleen
years. Our mergers and acquisition activities focused on key acquisitions to align with our megatrends. We announced three acquisitions - our acquisitions of Compressor Controls Corporation and SCADAfence, as well as our agreement
o acquire Carrier Global Corporation's Global Access Solutions business

As we look forward, we inlend lo conlinue deploying capital to high-return opporlunilies. We continue 1o carry a robust backlog of $31.8 billion as of December 31, 2023, thal provides a strong foundalion for fulure and sustained capilal
deployment to accelerate growth

YEARIN REVIEW

MAJOR BUSINESSES
i B s

o
8 sywell's operalicns is presented in Corporate ar
Consoltated  nanci Statements

Sales up 3% Robust backlog of

$36.7 BILLION $31.8 BILLIC  acroseace

Herosaco s aluading ol supplor o producs,sobwar, and s ot arcras 1 sl o sl eupnan manufackwrors OEN) nd ohorcusiomors
ariing
Py owet Ut pepun cnincs. et corll swkane o led e, il comnaciny

as we remain focused on leveraging and evolving our Honeywell as of year-cnd
Acceleralor operaling model lo deliver growlh markels and posilioning us \

tetectul ieory o othr pars O i and predictive analytis (o

nable

il Torge sciulcns enabie cut cusiomers 1o urn dala into prodictve m

2023 Full-year revenue of $13,624 million

2023 Fu yoar roven by business un

52,297 million 56,241 millon 54,586 million
Dofonso and Space

Equipment

BUSINESS OBJECTIVES 3UILDING TECHNOLOGIES

e i It ol proder of products sotware, scuions an lochnologes il erabe bdng owners and cecpns o
Gy it susanaie. and roduce. Honewel BUIGG Technologos odict 10 seices ks avanced sowats
Our businesses focus on the following objeciives. Sl andapimzech: sohe, SWioho. Ol e, AT R ovhs) hanagomon:aaes cont wioo sl

Jabion, maintenance, and upgrados of systems. Our Honeywll Forge sclutions enable our customers 1o dglally manage buldngs,
eals.

Driving profitable growth by delivering innovalive products through research and development and
technological excellence, and through continued enhancement of our footprint in high growth regions;

Continuing o execute on our sirategy to be a premier software-industrial company, by
expansion of Honeywell Forge connected solutions for aircraft, buildings, plants, and workers.
i Honeywell Forge is a suite of industrial software offerings that solves complex performance,
4] 056,031

sustainability, and cybersecurity challenges by helping companies use operational data to B

oty iniatves, |

drive insights that improve processes, enhance productivity, support sustai

and empower workers; 52,448 milion

Building Solutions

Es==) Expanding margins by optimizing the Company's Honeywell Accelerator operating
&% system to drive further value through standardization by business model, building on
our contemporary digital backbone;

E Executing disciplined portfolio management through merger and acquisition,
divestiture, and integration processes to deliver growth and shareholder value;

él@ Controlling enterprise costs, including costs incurred for asbesto [ TUMAN CAPITAL MANAGEMENT

environmental matters, and pension and other post-retirement b We believe a commiiment to and investment in human capital management enables better decision-making.
aopcamately 55.000' cmployoss atzoe 75 counties, 33,000 ofwho aro 1 he Und Stales. 1 uman capia managemont s 1 key et of ot por
needs of ou cusiomers

/s buld compeiive advantage. and frtiers our long lem success. As of December 31, 2023, we
708 Cullr, which oaaties cir workiorcs 1 respond 1o 8o st chenging

Increasing availability of capital through strong cash flow generation 500 v
@ from effective working capital management and proactive managem el @ S~
enable the Gompany to deploy capital for ¢ 31,203, Across 33,0001
hases, and capital expenditures:
Pepurciases ond capual epentires 95,000 EMPLOYEES' 79 COUNTRIES e o

Committing to uphold our environmental, social, and govemance principl
responsible corporate cilizenship; and
OUR CULTURE
Honeywell buil a repulaton ofdong whal wo say” it
o Sebepronaat stk e SO Kl b SpReSnG S D58 5 S Wi apees s oo 8 0 Famivion 8 oY ¥ ey 40 Chi, e s Oty £ ichtons Flopec boiamanid
values hat ndore everyting we do

950
@ Developing world class talent globally to serve our customers. e Toemaer

*Usesancadrcossns s e o
oo e e o
s s o et * G i s o

Honeywell
6 BEHAVIORS

4 g
500 ‘Set igh standards or
e sy S g

Mt e s ety
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Intel

intel

We are an

industry lead

and a catalyst for technology innovation and produg
that revolutionize the way we live. We are committe
harnessing the breadth and scale of our reach to ha
positive effect on business, society, and the planet.

Our purpose is to create world-changing technolog
thatimproves the life of every person on the planet|

A Year in Review

= 5542 ollon, or 14%, from 2022

Introduction to Our Business

We i 9 hanging kfor
nology that imp life of every p
on the planet—we are the technology the world
builds on. We have the opportunity to push the
boundaries of what's possible and to create
hall

dthat, for the
firsttime, gives the ccosystem a true alternative to
other foundries.

Weareata plvmal momentin Al technology. Al
untold
potential, but s st relatively immature. We must
ensure Al technology advances responsibly.

technology permeates every aspectof our lives,

Thatis why we are i b pirit Law as relentl

network to the world i ti leapsin

supply chain industries need. It's why we are Cor:nutmg power—allin clos
it

e collaboration

bringing the 1
tobearby bringing Al m,vwh,,m,,,om the dllent Continuousinnovation is the comerstoneof
to to the edge. It's wh Moore's Lawi.

ourrelentless P“"‘;‘(‘ of Moore's Law to unlock We do this because we are commiitted to being
spar

Pt

Much as oil has defined geopolitics for the past '9

five decades, technology supply chains and where it d deli

semiconductors are built willdefine the next five

decades. With one of the most geographically T -

balanced supply chains across North America, The possibilities are limitless.
d Asia, we i It starts with Intel.

end-to-end value chains that the US and Europe

fromsilicon to services.

to maintaining and enabling

e and there finit i we enter
the age of Al. Our strategy for reclaiming process and product
leadership, bringing Al everywhere and driving a resilient, diverse
and balanced supply chain, puts Intel in the position to help define
the future of technology.”

telCEO

volume from lows partially offset

& due to lower notebook and deskiop.

ey kvt ket compared to hgherevls o th Tt nat. Notobook ASPS ocsemnec

r as customer
e toa higher mix of small core
de:

increased

on

Tosuting rom  satoring market, part o
mix of NE;

a lower mixof

of $25.8 bilon, and had $11.5 billon

billion in R&D,
flow.

ind $(11.9) bilion of

Ourstrategy @}

Diutea EPS Atbuabi o niel e

S r— Jooy spotof our s and poctof
noaPse = GARP = NonGAAP = GAAP = Non-GAAP I Cpadg a2 ap powering
o 12pl by investing
Soutn ! sensig. Togather > ey
ponontaly g b
(ea SUperhowars o our cotomers Growth and oo owt
“ it 43.0% We are uniquely positioned with the depth and breadth of our silicon, platforms, and soft With these:
y 4 s ! i 4 epon platioms, menufactn
105
“ oo & san) perispelpierediry
— s(119)
2022 2022 2023 2022 2023 2022 2023 Our Priorities
tegic pillars and guide execution
$54.2B 40.0% 43.6% $0.40 $1.05 $11.5B $(11.9)B
poves ome ronGAAP GARP ronGAAP GAAP non-GARP! e
Revenue down T4% Tom  Gross margn | Grossmargin | DIMedEPS  DIWedEPS  Operaing  Adusied fee
2032 tovons down26ppls downd7pps  down$TS4or down$0620r cash i o
fom2022 " ftom20d TS STfom . downS40Bor $7.88 of 191%
202 202 2tem o
B
Lover o Lowe L primary
DA and NEX. ower rovenuo, g :
and higher excass capacty one-time gains recognizedin  partally offset by favorable. [
wer g g
sellhrough of previously R8D and MG8A spending, and  other adjustments. H
Teoarved nvarice a i ax bonete. H
vy e ko 203, H
oty
e ansence o ong Ime charges
Tecogroedn 2022
Managing to our long-term financial model
ou 2028 oy et o our 1OM 8 (prodietissienhi
operational milestones, and executed disciplined expense management. To achieve our long-term we ol focuct -eacersip,
P ur Under this ""‘ﬂ';‘éz Lead Intel x86 and xPU. Our product to network, PCs, and the
of aspects of g L the same time, it
ity Ko : ’ dp nvorofsovars apicdors, i oo s ofcodwnitenadotiizd for 68
GPus. msm on pertormance,
b proites

Boyond th CPU e ar dlharig a growng iy of P producs, hich sncmpass claanddaa coner GPUs, P, EPGAS, s ol acoslrsors. The xPU apesech

part of our sirategy.  offer leading product

eeds. As

phise of s nd

We believe Al

i the most
beginning, to where

gAl i
. for compotiive

e
We are Infusing
dvance the

A PC and Al at the edge,
i

{utur of Al n tho st dacaco. Wa believe our leadarsi in I, process. packaging,securiy, softva
ul challenges.

TRl Fundamental of Our Business.
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Mastercard m

PART
ITEM 1. BUSINESS

Item 1. Business

Overview

Mastercard is a technology company in the global payments industry. We connect consumers, financial institutions, merchants, governments, digital oartners, businesses and
other organizations worldwide by enabling electronic payments and making those payment transactions safe, simole, smart and accessible. We make payments easier and
more efficient by providing a wide range of payment solutions an services using our family of well-known and trusted brands, including Mastercard®, Maestro® and Cirrus®.
We operate a multi-rail sayments network that provides choice and flexibility for consumers, merchants and our customers. Through our unique and prorietary core global
payments network, we switch (authorize, clear and settle) payment transactions. We have additional payments capabilities that include automated clearing house (“ACH”)
transactions (both batch and real-time account-based payments). Using these capabilities, we offer payment products and services and capture new payment flows. Our value-
added services include, among others, cyber and intelligence solutions designed to allow all parties to transact securely, easily and with confidence, as well as other services
that provide proprietary insights, drawing on our principled and responsible use of secure consumer and merchant data. Our investments in new networks, such as open
banking solutions and digital identity capabilites, support and strengthen our payments and services solutions. Each of our capabilities support and build uoon each other and
are fundamentaly interdependen. For our core global payments network, our franchise model sets the standards and ground-ules that balance value and risk across all
whi

and allows for among them. We employ a

For a full discussion of our business, please see page 10.

Our Performance

‘The following are our key financial and operational highlights for 2023, including growth rates over the prior year:

Net revenue

$25.1B $11.2B
up13% up 13%

Non-GAAP  (currency-neutral)

Adjusted net revenue Adjusted net income

$25.1B $11.6B

up13% up 12%

$11_ZB $9.08

in capital returned
to stocknolders

D Gross dollar volume. @, .
(growth cn 3 local currency basis) currency basis}

Cross-border volume growth (on a local
$9.0T up 24%
up12%

Repurchased shares

$2.28  Dividends paid

d approach to help protect the global payments ecosystem in

‘The following chart provides gross dollar volume (“GDV”) and number of cards featuring our brands in 2023 for select programs and solutions:

Mastercard-branded Programs *2
Consumer Credit
Consumer Debit and Prepaid
Commercial Credit and Debit

GDV
Year Ended December 31,2023

Cards
As of December 31, 2023

% Increase from

(in bilions) Growth (Local) (in millions) December 31, 2022
3,445 12% 38% 1,024 a%
4,437 12% 49% 1,780 12%
1,148 13% 13% 140 15%

* Prepaid includes both consumer and commercial prepaid.

Fora full di our results of ons, see.

Excludes Maestro and Cirrus cards and volume generated by those cards.

Our Strategy

Discussion and Analysis of Financial Condition and Results of Operations” in Item Il, Part 7.

Our strategy centers on growing our core payments network, diversifying our customers and geographies and building new capabilities through a combination of organic and

trategic initiatives. We

* expandin isumers, b d

this strategy through a focus on three key priorities:

= extend our services to enhance transactions and drive customer value

' Non-GAAP results (including growth rates) exclude the impact of gains and losses on equity investments, Special Items and/or foreign currency. S

Financial Condition and Results of Operations - Financial Results Overview” in Part 1l Item 7 for the reconciliation o the most direct comparable GA

Our Business
Our Multi-Rail Network and Payments Capabilities

We enable a wide variety of payments capabilities (incluging products and value-added services and solutions) over our multi-rail nety
financial institutions, businesses, governments and others, offering our customers one partner for their payment needs.

Payment Network

Our core payment network links issuers and acquirers around the globe to facilitate the switching of transactions, permiltting account
million acceptance locations worldwide. This network facilitates an efficient, safe and secure means for making and receiving pay
payment method for consumers to access their funds and a channel for businesses to receive insight through information that is
transactions for our customers through our core payment network in more than fes and in more than 210 countries and ter

Payment Network Transactions. Our core payment network supports what is often referred to as a “four-party” payments network
account holder (a person or entity who holds a card or uses another device enabled for payment), issuer (the account holder’s financial
merchant’s financial Institution).

We do not issue cards, extend credit, determine or receive revenue from interest rates or other fees charged to account holders by i
acguirers in connection with merchants’ acceptance of our procucts. In most cases, account holder relationships belong to, and are ma

The following graphic depicts a typical transaction on our core payment network and our role in that transaction, which includes pa

services and the enablement of digital payments:
oo
ono
CORE PAYMENT NETWORK
Acquirer Issuer

tching
Authorization | Clearing | Settlement

Payments Ecosystem Security.

Value-Added Services
Cyber and Intelligence Solutions.
Data and Services Solutions.

Processing and Gateway
(I Enabling Digital Payments OO0
(=0 uuw
Merchant e > Account Holder

. network

to enable open banking, digital identity and other adjacent network capabilities

Each of our priorities supports and builds upon each other and are fundamentally interdepencent.

Our strategy
N
<@
2

Grow
our core

Diversify
into new customers.
and geographies

"

new areas
for the future

In a typical transaction, an account holder purchases goods or services from a merchant using one of our payment products. After the transaction is authorized by the issuer,
the issuer pays the acquirer an amount equal to the value of the transaction, minus the interchange fee (described below) and other applicable fees, and then posts the
transaction to the account holder’s account. The acquirer pays the amount of the purchase, net of a discount (referred to as the “merchant discount” rate), to the merchant.

+ Interchange Fees. Interchange fees reflect the value merchants receive from accepting our products and play a key role in balancing the costs and benefits that consumers
and merchants derive. Generally, interchange fees are collected from acquirers and paid to issuers to reimburse the issuers for a portion of the costs incurred. These costs
are incurred by issuers in providing services that benefit all participants in the system, including acquirers and merchants, whose participation in the network enables

increased sales to their existing and new customers, efficiencies

iin the delivery of existing and new products, guaranteed payments and improved customer experience. We

{or, alternatively, financial institutions) establish “default interchange fees” that apply when there are no other established settlement terms in olace between an issuer and

an acquirer. We administer the collection and remittance of interchange fees through the settlement process.

Our key priorities

—
Expand in Extend our
payments

oo

o0

Powering our success

=

People Brand

Data Technology

oz &4
Franchise Doing well by
doing good
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Moody's Corporation

PART |
ITEM 1. BUSINESS
Background

As used in this report, except where the context indicates otherwise, the terms “Moody's” or the “Company” refer to Moody’s Corporation, a Dela
Corporation, and 6 ubaidies, Tho Company's xecuive ofces 7a ocated al 7 Ward Trade Contér a 250 Groemwich Svect, Naw Yerk, NY 10007 and fs
telephone number s (212) 553-0300.

THE COMPANY
Company Overview
Moody' s a dloba ntgrald sk assessment im that empovers orgnizaions o anlicpate, adapt and trive in 2 e era o exporeniil fisk. Our dta
analytical solut d insights entity inage the risks of doing business with others
Moody's is empowering organizations to make better de
Ratings Research Decision Solutions
& Insights KYC  Banking | Insurance
Moody's Agency Saa$ business(es)
of Choice mission-critical KY
and Insurance
We provide tools that enable Banks, Insurers, Investors, Corporations and Governments to.
What do |ssue, Originate, Select, Underwrite Identify, Measure, Verify, Comply, Plan
we do? Monitor & Manage Risk port
Loveraging our sot of data, analytics, & domain expertis across...
Howdowe Credit Properties People ESG
do this? Companies Securities Economies Cimate

Moody's has two reportable segments: MA and MIS.

Mooby’s

ANALYTICS INVESTORS SERVICE

[% Provider of financial .

intelligence and analytical tools
supporting customers' growth,

Financial information and operating results of these segments, including revenue, expenses and Adjusted Operating Income, are includec in Part I, ltem 8

Financial Statements of this annual report and are herein incorporated by reference.

Mooby’s

Independent provider of credit
rating opinions and related

efficiency and risk information for over 100 years

management objectives

Moody's Investors Service Overview

MIS s a leading global provider of crecit ratings, research, and risk anaysis Arsing from Moody’s enables issuers to create timely, go-to-market d
with the abilty to capture wider investor focus and view of gobal through our credit ratings
Moody's trusted insights can d volatiity.

6 1o St pam through

[ ratings and provid 1t services on a wide range of debt obligations, programs and facilties, and the entities that iss
obligations in markets worldwide, including various corporate, financial institution and governmental obligations, and structured finance securities.

The Benefits of a Moody's Rating

Invest and,

Access to capital

the knowledge of its analysts and the depth of Moody's research

. &

budgeting

credit 9

comparison and market
stabili
+ Moody's opinions on credit
are used by institutional
investors throughout the

Signals a willingness by
issuers o be transparent
and provides issuers wllh an

+ May help issuers when
formulating intemal capital
plans and funding

+ Among ratings advisors,
Moody's has a strong
position and is well-

world, making an issuer's independent assessment strategies. recognized for the depth
debt potentially more against which to cmmms and breadth of its analytical
attractive to a wide range of  creditworthiness. capabilties.
buyers.
* AMoody's rating may * Moody’s ratings and
faciltate access to both research reports may help
domestic and inteational  maintain investor
debt capital. confidence, especially
during periods of market
stress.
MIS by the Numbers
~§74 trillion 4,800+ 3,300+
Outstanding Corporates.
33,200+ 14,700+ 8,900+

Rated Organizations

U.S. Public Finance
and Structured Deals Issuers

Structured Finance
Deals

190+ 1,000+ 370+

Rating Methocologies Infrastructure & Project Sub-Sovereigns
Finance Issuers
144 a7
Sovereigns Supranational

Institutions
i atings-related operations, which pr of financial instruments the Asia-Pacific
ion, revenue from Second Party Opinions and Net Zero Assessments and revenue from ICRA's non-rati tions. The revenue from is

It
included in the MIS Other LOB and is not material to the results of the MIS segment,

ralytics Overview

irs financial services, corporate and public sector customers to anticipate risks, adapt and thrive in a new era of exponential risk. MA's combined
cs and cloud-based software tools deliver integrated solutions that help customers to start business relationships, monitor and manage risk, and
report based on global laws, rules and regulations.

‘ised of: i) a premier fixed income and economic research business (Reseamh & Insights); il a data business powered by the world's largest

1 companies and credit (Data & and iii) three cl banking, insurance and KYC workflows (Decision

a holistic view on risk provided by our vast set of proprietary data, analytics, and domain expertise across a range of areas, including credit,
properties, securities, people, economies, ESG, climate and more. MA's integrated and technology-enabled solutions provide unique capabilities
that are embedded in customer workflows.

Undenwriing
£5G & Climate
Originaton Peribic Assossmont
Vg
Reguiatory |LMSTE L investment
Complance ‘Analysis

KYC

Decision
Data & Solutions Rese_arch &
Information s ‘\é’ Insights
pmm 9-5' 3
Apy e \E 4
Pivas & T MACH
Punlc
Compny R, ol )
)
e 4 STouer oenT<
Ennhllng customers to perform
critical business activities with confidence
JODY’S STRATEGY

firm th to anticipate, adapt and thrive in a new era of exponential risk. Our data,
n-makers |dan||iy opportunities and manage the risks of doing business with others.

©ody's is a global integratec risk
alytical solutions and insights help deci

Mission Provide trusted insights and standards that help decision-makers act with confidence

Growth Strategy Invest with intent to grow and scale

@ ©

Invest in integrated solutions

to allow customers to manage

multiple risks, bringing the best
of Moody's capabilities

Invest with intent to grow and
strengthen our core business
with a fmmdﬂnsn of credivity

ransparency, e ch nology, dat

Invesl to successfully scale in
ority growth markets with
mgmy m«erennsnea products

Investment in high growth markets

Execution Priorities How we will get it done

Customer first Develop our people and culture Collaborate, modernize and
innovate

ody's invests in nitiatives to implement the Company's strategy, including internally-led organic development and targeted acquisitions. lilustrative examples

Enhancementsto  Investments that extend Expansion in emerging New products, services, Selacﬂvs bolt-on
ratings quality and ownership ar markets content and technology ns that
product extensions participation in joint capabilties, including accelerate e ability to
tegic GenAl, fomeet  Scale and grow Moody's
alliances customer demands businesses

of sxponential risk, we know that risks are interconnected, and organizations want a complete view of risk
deplh of understanding around how risks conne

cludes having a greater breadth and

Our integrated approach amore View of risk, helping them to make better decisions and unlock opportunities.
Muodys brings together multple data sets and develops risk analysis solutions to assess multiple risk factors (e.g., supply chain failures; cyberattacks;
sanctions and security issues; and extreme weather events).
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Risk Factor Summaries

When companies are required to include a summary of their risk factors, infographics
can be created to highlight the main categories and underlying risks, or the overall
design can be coupled with bullets to create a list that is easier to read.

Mastercard m

Item 1A. Risk factors

Legal and Regulatory Business and Operations
Payments Industry Regulation Competition and Technology Brand, Reputational Impact and ESG
Preferential or Protective Government Actions Information Security and Operational Resilience Talent and Culture
PRI, IDEiE) Pmtiztéz:’tc‘l dodligfounation Stakeholder Relationships Acquisitions and Strategic Investments
Other Regulation Global Economic and Political Environment Settlement and Third-Party Obligations
Litigation

Class A Common Stock and Governance Structure

WEX, INC. m

ITEM 1A. RISK FACTORS
atsompairour tanyo s i s o svess 3 : Could suter e

Risk Factor Summary

nvesimentin erisks

Gocariond more uly 1 om 1A, Rk Facters of Par | o1 s Annat cutnan re e
o veorratws

¥ our business, and resaits of matters

Our Business and Industry

+ Areduction pply desel fuel, could have a business, and operating
resuts.

+ Adecline in a dedling in and
financia conditon.

. M dand e o Ifany of
are unavie to povide find services.
L busin

+ Changes in or s on interchange fees could decrease our revenue

respectto expose
s 0 new or addtonalriks.
+ our dindusty ch
+ We operate i a ighly competitive business environment
+ Ourabiltyto atiect, motvate, and etain qualfied empioyees i crtcalfo our success
*+ We may not b Bl
z iy nvestments
) WEX Bank
. tre
. - The loss or suspens.en of WEX Banks LC. the number ortype of nstutions elgiblefor  ILC could be disruptive to our operators,
gl affsal increase costs, and increase competition,
+ Asa non-bank custodian of HSA assets, WEX Inc or pository partners, could haveal | e - RS
efecton our business. generate income.
) and may J othe . ‘other markets may have & Bank's ability
+ The Company s, and may nthe future become, nvoved in various dlaims, invesiigaions, and logal proceedings. e
- wex
- e . WEXInc. may
- Wex

Our Indebtedness

. addtional indebtedness, flexibity in managing our business and could materially and acversely affect
our abilty 1o meet our obiigations.
- A \ced and Restated Cr

financing on favorable terms or at all

Regulation
financial conditon. - -
+ Lawsor for. newlaws of g pr
+ Changes in our tax rates, the adoption exposure
- Asa I is subiect o regui it
 otmerrisks,

ign law violatons,

Our Dependence on Technology

burdens. Fe business.
- ] orwe our pa
« our managed by tird parties
business, propery managing harm,
Ownership of Our Common Stock
+ Provisions in aur charter prevent our thid pary,
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Executive Officer Bios

Given that companies can opt to include the biographies of their executive officers in the Form
10-K or in their proxy statement, presenting the bios in a manner consistent with the director
biographies in the proxy statement creates uniformity across both documents and allows for
symmetry if used in other presentations, like investor decks or on company websites.

Accenture

Information About Our Executive Officers

Our executive officers as of October 12, 2023 are as follows:

Melissa Burgum, 51, became our chief accounting officer in September 2022 and has served as our corporate controller since
September 2021. Prior to that, Ms. Burgum served as our assistant corporate controller from December 2016 to September 2021 and as
controller for Accenture Federal Services from May 2013 to December 2016. Prior to joining Accenture, Ms. Burgum held controllership
roles at two public companies and was previously an auditor and consultant for Arthur Andersen. Ms. Burgum has been with Accenture
for 10 years.

Leo Framil, 54, became our chief executive officer—Growth Markets in September 2022. From January 2016 to September 2022, Mr.
Framil served as our market unit lead in Latin America. Prior to January 2016, Mr. Framil led Financial Services in Latin America. Mr.
Framil was with Accenture from March 1992 until March 1997 before rejoining in October 1998.

KC McClure, 58, became our chief financial officer in January 2019. From June 2018 to January 2019, she served as managing director
—Finance Operations, where she led our finance operations across the entirety of our businesses. From December 2016 to May 2018,
she served as our finance director—Communications, Media & Technology. Prior to assuming that role, she served as our head of
investor relations from September 2010 to November 2016, and from March 2002 to August 2010, she served as our finance director—
Health & Public Service. Ms. McClure has been with Accenture for 35 years.

Jean-Marc Ollagnier, 61, became our chief executive officer—Europe in March 2020. From March 2011 to March 2020, Mr. Ollagnier
served as our group chief executive—Resources. From September 2006 to March 2011, Mr. Ollagnier led Resources in Europe, Latin
America, the Middle East and Africa. Previously, he served as our global managing director—Financial Services Solutions group and as
our geographic unit managing director—Gallia. Mr. Ollagnier has been with Accenture for 37 years.

Manish Sharma, 55, became our chief executive officer—North America in September 2023. Prior to that, Mr. Sharma served as our
chief operating officer from March 2022 to September 2023. From March 2020 to March 2022, Mr. Sharma served as our group chief
executive—Operations. From September 2016 to March 2020, Mr. Sharma served as the group operating officer for Operations. From
January 2009 to September 2016, Mr. Sharma was our senior managing director for Accenture Operations Global Delivery and Solution
Development and global sales lead for Accenture Operations Business Process Outsourcing (BPO). Previously, he led our BPO
operations in the Asia Pacific region. Mr. Sharma has been with Accenture for 28 years.

Ellyn J. Shook, 60, became our chief leadership officer in December 2015 and has also served as our chief human resources officer
since March 2014. From 2012 to March 2014, Ms. Shook was our senior managing director—Human Resources and head of our Human
Resources Centers of Expertise. From 2004 to 2011, she served as the global human resources lead for career management,
performance management, total rewards, employee engagement and mergers and acquisitions. Ms. Shook has been with Accenture for
35 years. Since January 2022, Ms. Shook has served as a director of BRP Group, Inc.
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Honeywell m

INFORMATION ABOUT OUR EXECUTIVE OFFICERS

The executive officers of Honeywell, listed as follows, are elected annually by the Board of Directors. There are no family relationships among them

Name, Age, Year First
Elected an Executive Officer

Business

-

Lucian Boldea, 52
2022

President and Chief Executive Officer, Industrial Automation since January 2024. President and Chief Executive Officer, Performance Materials and Technologies from October 2022 to
December 2023. Mr. Boldea was previously employed at Eastman Chemical Company, from 1997 to 2022, where he held a variety of leadership roles during his tenure, including
Executive Vice President from January 2019 to September 2022, where he led global strategy, business operations, and financial performance.

Jim Currier, 57
2023

President and Chief Executive Officer, Aerospace Technologies since January 2024. President and Chief Executive Officer, Aerospace from August 2023 to December 2023. President,
Electronic Solutions from June 2021 to August 2023. President, EMAI Aftermarket organization from October 2019 to June 2021. Vice President of Airlines, North America from October
2018 to October 2018.

Kevin Dehoff, 61
2022

President and Chief Executive Officer, Connected Enterprise since May 2022. President, Productivity Solutions and Services from November 2019 to April 2022. From 2012 to October
2019, Mr. Dehoff served as Senior Partner and Practice Leader in McKinsey & Company where he supported strategic business transformations and led a wide range of performance and
operating excellence intiatives.

Billal M. Hammoud, 51
2023

President and Chief Executive Officer, Building Automation since January 2024. President and Chief Executive Officer, Honeywell Building Technologies from April 2023 to December
2023. President of Smart Energy and Thermal Solutions in Performance Materials and Technologies from November 2021 to March 2023. From April 2017 to November 2021, Mr.
Hammoud served as President of ESAB Americas and Global Fabrication Solutions at Colfax where he led strategy, business operations, and financial performance.

Vimal Kapur, 58
2018

Chief Executive Officer since June 2023. President and Chief Operating Officer from July 2022 to May 2023. President and Chief Executive Officer, Performance Materials and
Technologies from July 2021 to October 2022. President and Chief Executive Officer, Honeywell Building Technologies from June 2018 to June 2021. President of Honeywell Process
Solutions from 2014 to May 2018

Gregory P. Lewis, 56
bk

Senior Vice President and Chief Financial Officer since August 2018. Vice President of Enterprise Information Management from October 2016 to April 2018, prior to being named Vice
President, Corporate Finance in May 2018. Chief Financial Officer of Automation and Control Solutions from April 2013 to September 2016.

Anne T. Madden, 59
2017

Senior Vice President and General Counsel since October 2017. Corporate Secretary from February 2018 to September 2019. Vice President of Comporate Development and Global
Head of M&A from January 2002 to October 2017

Karen Mattimore, 57
2020

Senior Vice President and Chief Human Resources Officer since June 2020. Vice President, Human Resources and Communications, Aerospace from February 2018 to June 2020. Vice
President, Human Resources Services from April 2015 to February 2018.

far

s

Ken West, 49
2024

President and Chief Executive Officer, Energy and Sustainabilty Solutions since January 2024. Mr. West previously held roles within Performance Materials and Technologies, including
President and Chief Executive Officer, Honeywell UOP from July 2023 to December 2023, President and Chief Executive Officer, Advanced Materials from January 2022 to July 2023,
Vice President and General Manager of the Fluorine Products business from April 2021 to January 2022, Vice President and General Manager of the Life Sciences, Protective, and
Industrial Products business from June 2020 to April 2021, and Vice President and General Manager of the Packaging and Composites business from October 2018 to June 2020

© Also a Diroctor.
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Moody’s Corporation

Name, Age, Position and Biographical Data

Robert Fauber, 53
President and Chief Executive Officer

Mr. Fauber has served as the Company's President and Chief Executive Officer since
January 2021. Mr. Fauber joined the Board of Directors in October 2020 and he currently
serves on the Executive Committee of the Board of Directors. Prior to serving as CEO, Mr.
Fauber served as Chief Operating Officer from November 2019 to December 2020, as
President of MIS fom June 2016 to October 2019, as Senior Vice President—Corporate &

ody's C: from April 2014 to May 2016, and was
Head of the MIS Commercial Group from January 2013 to May 2016,

Richard Steele, 54
Senior Vice President and General Counsel

Mr. Steele has served as the Company's Senior Vice President and General Counsel since
September 2023 Mr. Steele joined Moody's KMV Company in 2006 as its Chief Legal Officer,
and was named General Counsel of Moody's Analytics in January 2008. Prior to joining the
Company, Mr. Steele was a corporate lawyer at Wilson Sonsini Goodrich & Rosati, and also
held senior legal positions at several firms in financial technology, software and venture
capital.

Name, Age, Position and Biographical Data

Caroline Sullivan, 55
Interim Chief Financial Officer, Chief Accounting Officer and Corporate Controlier

Ms. Sullivan has served as the Company's Chief Accounting Officer and Corporate Controller
since December 2018 and has served as the Interim Chief Financial Offer since September
2023, Prior to joining the Company, Ms. Sullivan served in several roles at Bank of America
from 2011 to 2018, where her last position held was Managing Director and Global Banking
Controller. Prior to that role, Ms. Sullivan supported the Global Wealth & Investment
Management business from 2015 to 2017 in a variety of positions, including Controller. Ms.
Sullivan, a CPA, previously held various senior positions at several banks and a major
accounting firm.

Stephen Tulenko, 56
President, Moody's Analytics

Mr. Tulenko has served as President of Moody's Analytics since November 2019. Mr. Tulenko
served as Exective Director of ERS from 2013 to October 2019 and as Executive Director of
Global Sales, Customer Service and Marketing from 2008 to 2013. Prior to the formation of
Moody's Analytics, he held various sales, product development and product strategy roles at
Moody's Investors Service, Inc. Mr. Tulenko joined Moody's in 1990.

Michael West, 55
President, Moody's Investors Service

Mr. West has served as President of Moody's Investors Service, Inc. since November 2019.
Mr. West served as Managing Director—Head of MIS Ratings and Research from June 2015
to October 2019. Previously, Mr. West served as Managing Director—Head of Global
Structured Finance from February 2014 to May 2016 and Managing Director—Head of Global
Corporate Finance from January 2010 to January 2014. Earlier in his career, he was also
responsible for the research strategy for the ratings businesses and before that led Corporate
Finance for the EMEA Region, European Corporates and the EMEA leveraged finance
business.
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Nike m

INFORMATION ABOUT OUR EXECUTIVE OFFICERS

The executive officers of NIKE, Inc. as of July 20, 2023, are as follows:

Mark G. Parker, Executive Chairman — Mr. Parker, 67, is Executive Chairman of the Board of Directors and served as President and
Chief Executive Officer from 2006 - January 2020. He has been employed by NIKE since 1979 with primary responsibilities in product
research, design and development, marketing and brand management. Mr. Parker was appointed divisional Vice President in charge of
product development in 1987, corporate Vice President in 1989, General Manager in 1993, Vice President of Global Footwear in 1998
and President of the NIKE Brand in 2001.

John J. Donahoe /I, President and Chief Executive Officer — Mr. Donahoe, 63, was appointed President and Chief Executive Officer in
January 2020 and has been a director since 2014. He brings expertise in digital commerce, technology and global strategy. He previously
served as President and Chief Executive Officer at ServiceNow, Inc. Prior to joining ServiceNow, Inc., he served as President and Chief
Executive Officer of eBay, Inc. He also held leadership roles at Bain & Company for two decades.

Matthew Friend, Executive Vice President and Chief Financial Officer — Mr. Friend, 45, joined NIKE in 2009 and leads the Company's
finance, demand & supply management, procurement and global places & services organizations. He joined NIKE as Senior Director of
Corporate Strategy and Development, and was appointed Chief Financial Officer of Emerging Markets in 2011. In 2014, Mr. Friend was
appointed Chief Financial Officer of Global Categories, Product and Functions, and was subsequently appointed Chief Financial Officer of
the NIKE Brand in 2016. He was also appointed Vice President of Investor Relations in 2019. Mr. Friend was appointed as Executive Vice
President and Chief Financial Officer of NIKE, Inc. in April 2020. Prior to joining NIKE, he worked in the financial industry including roles
as VP of investment banking and mergers and acquisitions at Goldman Sachs and Morgan Stanley.

Monique S. Matheson, Executive Vice President, Chief Human Resources Officer — Ms. Matheson, 56, joined NIKE in 1998, with
primary responsibilities in the human resources function. She was appointed as Vice President and Senior Business Partner in 2011 and
Vice President, Chief Talent and Diversity Officer in 2012. Ms. Matheson was appointed Executive Vice President, Global Human
Resources in 2017.

Ann M. Miller, Executive Vice President, Chief Legal Officer — Ms. Miller, 49, joined NIKE in 2007 and serves as EVP, Chief Legal Officer
for NIKE, Inc. In her capacity as Chief Legal Officer, she oversees all legal, compliance, government & public affairs, social community
impact, security, resilience and investigation matters of the Company. For the past six years, she served as Vice President, Corporate
Secretary and Chief Ethics & Compliance Officer. She previously served as Converse's General Counsel, and brings more than 20 years
of legal and business expertise to her role. Prior to joining NIKE, Ms. Miller worked at the law firm Sullivan & Cromwell.

Heidi O'Neill, President, Consumer, Brand & Product — Ms. O'Neill, 58, joined NIKE in 1998 and leads the integration of global Men's,
Women's & Kids' consumer teams, the entire global product engine and global brand marketing and sports marketing to build deep
storytelling, relationships and engagement with the brand. Since joining NIKE, she has held a variety of key roles, including leading
NIKE's marketplace and four geographic operating regions, leading NIKE Direct and accelerating NIKE's retail and digital-commerce
business and creating and leading NIKE's Women's business. Prior to NIKE, Ms. O'Neill held roles at Levi Strauss & Company and Foote,
Cone & Belding.

Craig Williams, President, Geographies & Marketplace — Mr. Williams, 54, joined NIKE in 2019 and leads NIKE's four geographies and
marketplace across the NIKE Direct and wholesale business. In addition, he leads the Supply Chain and Logistics organization. Mr.
Williams joined NIKE as President of Jordan Brand overseeing a team of designers, product developers, marketers and business leaders.
Prior to NIKE, he was Senior Vice President, The Coca-Cola Co., and President of The McDonald's Division (TMD) Worldwide. Mr.
\(IDVfiT[Iiams has also held roles at CIBA Vision and Kraft Foods Inc., and served five years in the U.S. Navy as a Naval Nuclear Power

icer.
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Infographics in MD&A

Infographics can be used throughout Management’s Discussion and Analysis to create more engaging
presentations, consistent with investor decks. In addition, companies can augment current narrative and
tables with more visual presentations to allow stakeholders to digest the information more readily.

Deere & Company

MANAGEMENT'S DISCUSSION AND ANALYSIS

M i d Analysis of Financial Condition and
Results of Operations {MD&A}s intended to promote:

‘TRENDS & ECONOMIC
CONDITIONS

The MD&A t

dollars,
specified. For comparison of 2022 to 2021 results, referto the
“Management’s Discussion and Analysis” section of our 2022
Form

oo [

Deere & Company isa global leader n the production of

agicultural, turf, construction, and forestry equipmentand

solutions. John Deere Financialprovides financing for John Deere
inp

pr d
turf SAT), construction and forestry {CF}, and financia services
operaing segments. References o ‘equipment operations” include
PPA, SAT,and CF, while references to agricuture and turf nclude
both PPAand SAT

Net Sales and Revenes by Segmentin 2023

$613billion

Fnsceisers

Garzuctin

e ®

|5

B9

(<SR LR 2023 compared to 2022

An explanation of the cost of sales to net sales ratio and other

oy T = iS5 5 S oAb Highiights significant statement of consolidated income changes follows;

ductivit Integration o | to2022, 208 202 %Change

s OuF S | Costof sales to net sales 619% D% 8

+ Favorable

captalize on this market trend. These technologies are. 9 e s e
incorporated into products within each of our operating letSales and Revenues Pice realization was 12 percent driven by strong demand

sdFerezy o [l Pt segments. We expect this trend to persist for the foreseeable:
Fecsends future, The investmentsin these technologies and in establishing
= aSolutions as a Service business model might increase our
Srtdgand Tt
Most notably in 2023,
Spray” See 8 Spray” Premium. These
020. This

operating model is based on three focus areas
fa) - Production systems: A trategic alignment of products and
solutions around our customers' operations.

representa significant percentage of our sales n 2023
Company Outlook for 2024

« Demandis expected to dedine in 202¢.

[ wellas 02,
stion:
toour 2024
t logi . Jes to decline in 2026
o L Europe, and South America
‘support capabilities to more effectively manage customer » Demand for small agricultural equipment is expected to
¢ e full
Hfetime of a John Deere product. o Turfand utiity equipment product sales are expected to be
e to il
our 022.

interest rates.
Market Conditions:

]
v T

m 190

Otherincome
Other income was lower due to a non-cash gain on the

offset by lower freight costs and production efficiencies
generated by easing supply chain distuptions.

$ 1003 § 1295 23

| F farm
and construction equipment drove the sales increases in

2 Research and development
expenses

letIncome (Attibutable to Deere & Compary)

0:
a1 9 e

new productintroductions

Selling, administrative and

general expenses. 4595 3863 419
li

g
salry expenses driven by inflationary conditions, profitsharing
incentives, and an ncrease n expenses to support the Leay

customers. The ambitions alin across ourcustomers producton ¥ - | ¥ ]
better
outcomes with fewer resources. e 5 ves P ’
i & offset by declining input costs and improved customer realization incentives offered to John Deere dealers see Note ).
financials.
Interest expense 2653 1062 4Bl
I
g
o S A CTNG provided to offset elevated interest rates.
Akey assumption of the etalsales incentive accrual s the
] oo P
I Overthe has,
4 Changes in 7 percent Holding P
constant, 7
finandial Loy
statements:
o salesincentives, Ui imion Y i .
Wan vt standard warranty i provided as an assurance that our equipmen
« postrtirement benefit abligatiors, e
« allowance for creditlosses, m i
. and Atthe time asaleis recognized, we record a estimate of future
= « income taxes. vartanty costs, based on the fllowing calculation
X2
ELSINESS SEGUENTRESUALS inflation and 2 percent in Western E 9 biective, o complex « historical claims rate experience - muliplied by -
Each equipment operation segment experenced pricerealzat demand. lsdgments .
during 20
plog S rating Pre Note. ar
on allocation. These factors contributed to higher shipment Sas Aoriculeirs & Turf Operatng Profie ye
volumes for large agriculture and construction equipment. Sales Incentives claims costs. The estimated population s based on deale nventories
% dretal sl
costs, profi-sharing incentive compensation, and manufacturing . offeredin two forms: erefomeds op arent alty Aok,
overhead costs, partially offset by lower freight costs and R Product Warranty Accruals
- — ‘and performance, and
> ]
first thi F2023b g « retailsales ncentive programs - discounts orfinancing hias)
yea Inthe fourth quartr of 2023, materialostswerelower than. 2220 2 programs tht are due when the desler sels theequipmenttoa 202
inthe pior year. retal customer an
Production and Precision Agriculture Operations. The estimated cost of these programs is based on: 5058 aai
203 202 %chenge g g « historcaldata, volumes, partially offset by  decrease in the warranty rae.
etsales $2679 § 2002 2 N  announced and expectedincentive programs,
Sales volume and other = o « fieldinventory levels, and spiih! ‘ s .
5 3 % e for percent of warranty dlaims costs as a percentage of gross sales.
o (evzayl:am‘nl 5 Constucton and Forestry Operations forecasted sales volumes. 3 » ey
wrtency traniation A " e siés
R S 203 202 wchange e Thefod o heendofthe riali i
peratiog margin Netsales $ %795 5 25k 8 volume bonus measurement period o at the time of the retail ale. 9,
Sales volumes ncreased 10 percent n the U.S. and Canad, Sals volume and other -9 bsheicin ey
32 percent in Australia, and 9 percent in Western Europe, partially Price realization +10 ‘There are numerous programs available at any time, and new L y
offset by the effect of suspension of shipments to Russia. Pri Currencytranslation 1 rd the l
realization was 17 percent in the U.S. and Canada and 12 percent Operating profit 2695 201 34 tothe dealer, Changesin
outside the U 5. and Canada, Prior Operating margin B2 1en ffect these estimates, which estimates
Actual cost dif present value of the projected future benefit payments. These

period results were impacted by specialitems (see Note 4.

Production & Precision Agriculture Operating Profit

Small Agriculture and Turf Operations

Sales volumes increased 18 percent n the U.S. and Carada but
S.andC:

salesin Brazil and the suspension of shipments o Russia. rice

ealization was 12 percentin the U.S. and Canada driven by strong

demand, and 7 percent outside the U and Canada. Results in

both periods were impacted by special items (see Note 4).

Construction & Forestry Operating Profit

083 202 %Change
Netsales S B985 Bawl vk o
Sales volume and other -4 ™ ™ e e P S e
Price reczation 5 w o W W

Curency transiation k)

Operating profit un e 20

Operating margin VW6

Sales volumes decreased 8 percent inthe UsS. and Canada but
increased 18 percentin Mexico and 2 percent in Western Europe.

recognized n "Net sales.”

future benefit payments extend several decades.

Th No

o T
m

leg. inexistinglabor contracts)

The key assumptions used by our actuaries to calculate the

we have the contractual right and the intent to offset against
existing receivables. The increase in each of 2023 and 2022

o discount rates,
o health care cost trend rates,
« expected long-term retun on plan assets,

P
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Client
Computing
Group

Overview
We livering of leadership products and deepening our Financial Performance
reltonships vith ndusty partnrs to o-engincer et Indmg innovaion. We engage in an intonti
her the hardware, and ication integration PC CCG Revenue $8 CCG Operating Income $8B
Evienes. Wo snkries mese s by fcusingou oadap, delvering nnorstie PO capablies, and desgin adareed
Scale,
e o o a1
203 38 s32 s155
Key Business Developments e -
* Yo unchod our T3 Gon el Goro mobile and solotdesklop procassor, ol Coro 141 Gan procossors, and ntl Goro 107
2 processrs, the s hant processor iy on It 4 tachnclogy thteatiees e neuel procassng 1o e Al st 65 e
= We worked vith industry “Evo™ device, including phone to
PG capabiies wih Ita” Unisan™ future premium and processors. 223 2022 2021 2023 2022 2021
=] Desktop = | = Otner
Revenue Summary
2023 vs. 2022
= Notebook revenue was $17.0 billon, down $1.8 billion from 2022. market segments, partially
offat by increased vokme nthe sacand hall ofthe yea ascustoa nvaror evels normized compamd o higher levels inthe first half, Notebook ASPs decreased 5%
P — 1022 due to relative strength in the education a higher mix of a higher mix of oder
perating Expenses | it i 5495 il fom 2022 P from 2022, driven by
Total for 7 billion, down 2022 40.0% of revenue for 2023 and 38.9% of revenue for to higher levels. nthe rst hat. Desktop ASPs increased % from 2022,
2022. In support o our sratogy. significant investments process technolog) p. Thi REDand an increased mix of .
fooused siors t atractand et tlon. Wo Fave continue to impr billon, 022, primarily dr ’ modem b
oo commacity produis o3 el o ntamook vaumes
T Marketing, General, and Administrative S8 | .
Rl e s $18.8 billon, down $8.7 bl fom 2021 Nesbook okime decreased 38% fom 2021, civn by s demand nhe consumer and ecuction
ments, increased 15% from 2021 due to an increased mix of commercial and consumar products and a lower mix of education producs.
>p rovenie was $107 bion, down 81 bilon fom 2021. Dosktop volumo decroased 19% rom 2021, diven by lower domand n the consumor and educaton markot
21, primarily of commercial prodcts;
Tk 175 2021, primarily y o iphone modem b  lower demand for

s152 feless and connectivity products.

2023 2022 2021 2023 2022 2021

Research and Development

2023 vs. 2022
RED decreased by $1.5 bilion, or 8%, driven by the following.
- The effects of various cost-cutting measuros
+  Higher incentive-based cash compensation
2022 vs. 2021
RD spending increased by $2.3 billon, or 15%, civen by the following:
+ Investments in our process tachnology
+ Increase in corporate spending
+ Investments in leadership products
- Incentive-based cash compensation

Marketing, General, and Administrative

2023 vs. 2022
MG8A decreased by $1.4 billon, or 20%, driven by the following:
Lower corporate spending as a result of various cost.cutting measures

+ Higher incentive-based cash compensation

2022 vs. 2021

MG8A spending increased by $459 million, or 7%, driven by the following:
+  Increase in corporate spending
- Incentive-based cash compensation
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Intuit

Overview of Financial Results

The most important financial

useto

assess our

r the company as a whole and for each reportable segment;

aperating ncome growih ot the company 25 & whele, carnings per share, and cash o ffom operatons. e s track crtih o nancial divers o evenue
growth and, when material, identify them in the applicable discussions of segment reslts below. Service offerings are a significant part of our business. Our total
service and other revenue was $12.4 billion, or 86% of our total revenue in fiscal 2023, and we expect our total service and other revenue to continue to grow in

the future.

Key highlights for fiscal 2023 include the following

Revenue of

$14.4B

up 13% from fiscal 2022

Credit Karma revenue of

$1.6B

down 9% from fiscal 2022

Net income of

$2.4B

up 15% from fiscal 2022

Small Business & Self-Employed
revenue of

$8.0B

up 24% from fiscal 2022

ProTax revenue of

$561 M

up 3% from fiscal 2022

Diluted netincome per share of

$8.42

up 16% from fiscal 2022

Consumer revenue of

$4.1 B

up 6% from fiscal 2022

Operating income of

$3.1B

up 22% from fiscal 2022

Cash flow from operations of

$5.0 B

up 30% from fiscal 2022

CRITICAL ACCOUNTING POLICIES AND ESTIMATES

In preparing our consolidated financial statements in accordance with U.S. generally accepted accounting principles (GAAP), we are reqired to make es
ssaumptions, and udgmentsthecanhave @ materal mpact an our et Fovenue;aperaiing Incame ot lage nd et ncoma orloss <2 wel =8 onthe il

certain assets and s on our consolidat

ted balance sheets.

We believe that

the estimates, assumptions, and judgments involved in the following ac:

policies have the grealest potential impact on our consolidated financial statements, so we consider these to be our critical accounting policies:

Revenue Recognition
Business Combinations

Legal Contingencies

Goodwill, Acquired Intangible Assets, and Other Long-Lived Assets — Impairment Assessments.

Accounting for Income Taxes —

Our senior

Deferred Taxes, Valuation Al

and selection of

K with the Audit and Risk Cummmee ol our Board of Direclors

, and Uncertain Tax Positions

accounting policies and their disclosure in this Annual Report on F¢

Small Business & Self-Employed

Total Small Business & Self-Employed
Segment Revenue

$8,038
$6,460
34,688
Fiscal Fiscal Fiscal
2023 2022 2021
Product B Service and other

Small Business & Self-Employed segment revenue includes both Online.
Ecosystem and Desktop Ecosystem revenue.

Our Online Ecosystem includes revenue from:

+ QuickBooks Online, QuickBooks Live, QuickBooks Online Advanced and
QuickBooks Self-Employed financial and business management
offerings;

+ QuickBooks Online Payroll;

+ Merchant payment processing and bill pay services for small businesses
that use online offerings:

+ Mailchimp’s marketing atomation and customer relationship
management offerings;

+ QuickBooks Checking; and

+ Financing for small businesses.

Our Desktop Ecosystem includes revenue from:

+ QuickBooks Desktop software subscriptions (QickBooks Desktop Pro
Plus, QuickBooks Deskiop Premier Plus, and QuickBooks Enterprise,
and ProAdvisor Program memberships for the accounting professionals
who serve small businesses);

+ Desktop payroll products (QuickBooks Basic Payroll, QuickBooks
Assisted Payroll, and QuickBooks Enhanced Payroll)

+ Merchant payment processing services for small businesses that use
fesktop offerings;

Financial supplies; and

+ Financing for small businesses.

‘Segment product revenue s primarily derived from revenue related to delivery of software licenses and the related updates, including version protection, for our

QuickBool

ks nd desktop payroll

t of our Desktop Ecosystem. Segment service and other revenue is primarily

ervar from our Online Ecosystemn revence and revenue from the services and support that are provided as part of our QuickBooks Desklop subsciiption and
payroll offerings, as well as merchant payment processing services.

Fiscal Fiscal 2023:2022 20222021
Jit K: 3 milions) 2023 2022 % Change % Change
revenue s 1325 IR 1,085
and other revenue 6713 347 3603
Total Credit Karma Segment Revenue gment revenue 5 8038 _ § 6460 § 4,688 28% 8%
al revenue 5% 51% 9%
51,805
1,634 . -
It operating income $ 4532 $ 3499 $ 2590 30% B%
Credit Karma segment revenve is primarily derived from cost-per-action Jlated revenue S61% % B%
transactions, which include the delivery of qualified links that result in
$865 completed actions such as credit card issuances and personal loan
funding; cost-per-click and cost-per-lead transactions, which include user
iick llow for the g of
leads, and primarily relate to norigage and insurance businesses; and
Credit Karma Money. Credit Karma also includes revenue from our
offering
Fiscal Fiscal Fiscal
2023 2022 2021
ProTax
Product Service and other
Total ProTax Segment Revenue
Fiscal Fiscal Fiscal 2023-2022 2021 $561 $546 517
(Dolars in milions) 2023 2022 2021 % Change “ci
ponyiein T T e 2 ProTax segment product revenue is derived primarily from Lacerte,
ProSeries. and ProFile desklop tax preparation softvare products, and
Service and other revenue 1,634 1,805 865 related form updates.
Total segment revenue B 164 5 1806 § 565 ©%)
ProTax segment service and other revenue is derived primarily from
% of total revenue 1% 14% 9% ProConnect Tax Online tax products, electronic tax filing services,
connected services, and bank products.
Segment operating income $ 2 s 531§ 182 (19%)
o Fiscal Fiscal Fiscl
% of related revenue %% 29% 21% ot Pl P
We acquired Credit Karma on December 3, 2020. Our resuits of operations include the operations of Credit Karma beginning on the date of acqisition. 3 & & i
Produ ice and other
Reveme lnr our Credit Karma segment decreased $171 million, or 9%, in fiscal 2023 compared with fiscal 2022, primarily due to decreases in our persc peer eryice snd ofhe
hom: auto insurance, and auto loan vertcals, partially offset by increases in our credit card vertical and Credit Karma Money. Economic uncertaint
st iveret ates oo o ahuarca he lending behaviors of our partners.
Credit Karma segment operating income decreased $103 millon, or 19%, in fiscal 2023 compared with fiscal 2022 primarily due to the decrease in reve Fiecal Fiocal Fiscal 028202 20222021
described above and higher staffing expenses, which were partally offset by lower marketing expenses. (Dolers n miions) 2023 2022 2021 % Change % Change
Effective August 1, 2022, our Mint offering is part of our Credit Karma segment. Product revenue 3 4348 4% s 412
Service and other revenue 127 120 105
Total segment revenue B 561§ 56 3 517 3% 6%
% of total revenue 4% a% 5%
Segment operating income $ 3% 3% 3%

% of related revenue

70% 70%

Revenue for our ProTax segment increased $15 million, or 3%, in fiscal 2023 compared with fiscal 2022, primarily due to a shift in mix to higher-value customers
and higher effective prices.

ProTax segment operating income increased $12 million, or 3%, in fiscal 2023 compared with fiscal 2022, primarily due to the increase in revenue described
above and relatively stable expenses.

In August 2022, we renamed our ProConnect segment as the ProTax segment. This segment continues to serve professional accountants.

36
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Moody’s Corporation

Moody's Corporation
Year Ended December 31,
2022 (Unfavorable)
United States. s 308 3 2873 8%
NonUs.
EMEA 1818 1682 10%
Asia-Pacifc £ 556 4%
Americas 393 %7 10%
Total NonU S 2818 2505 9%
Total 5916 2= 8%
nses:
Operating 1,687 (5%  74mition
1832 %
Depreciation and amortzation a3 13%) Operating Expense Drivers
Restructuring o7 2%
Total 3779 5%
ating income. 2137 3%
Adjusted Operating Income (1 2,597 2% e % 2% 1,687
Interest expense, net @1 ©%) S
Other non-operating income, net 2%
Gain on extinguishment of debt - (100%)
Non-operating (expense) income, net @02 (©4%)
" ble o Moody's s 1807 s 7%
Diluted weighted average shares outstanding 1840 —% i E
Dilted EPS attrbutable to Moody's common shareholders s 873 s 7% Compensation
Adjusted Diluted EPS s 930 5 8%
Operating margin 361%
Adjusted Operating Margin ! 59% enses of $1.226 millon increased §73 milln NO-COMBensation expenses of $463 million ncreased 1 million:
ETR h
‘GLOBAL REVENUE
2023 2022 Hormance; and

reflects hiing and salary increases,

benefts that e
‘support continued growth in the business.

Q00 - —

1527 siex2
Tansaction & Tsacon o
B Recmen B R %
(%
Global revenue f $448 million U.S. Revenue ! $225 million HomUS Revenissisezy mech
both nthe U. cofthis i 222
. I Otper

Based Compensation

‘Compensation expenses of $1,016 million increased $111 million g
reflecting
¥

‘and operating performance; and

us. Non.Revense 560 miion
Mooays mvstors Soice
= =z iniavoraer
Corporate finance (CFG) s 1404 5 1,269 % 2023 2022
St frace (570) s - (%
Financisl instutons (FIG) 545 491 My revenwegrew
Public, project and infrastructure finance (PPIF) 476 431 10% frotable drivers of the growth reflect:
Toagarmvnue o 7o ™ s
s e 5 = ) o i s AR oot 7
p— g 7o on e oy
Intersegment royalty 86 174 7% ARR® growth of 11%; and
Total 3,046 2873 6% -
Experses I
Cporing 3045634 e 1 ram —%
Operating and SG8A (intersegment) 13 8 (63%)
Tl opasingan SG8A exprse S — —x
Aitad g come %
eotad e Vargn
Dereciion g smorzsion u o )
Restcians » © 575
Changes in Rated Issuance Volumes Financing Arrangements.
ot
Total MIS Rated Issuanco = 2023, ot
o whh s sacopped b e 125 o 071 Fac
iovesant Grade | S|
Lovrgostonns "o |
[— "o | a2 II I - -
i s =
e ) vz ooz k0 200 202 2o e 0 2ose 1 200 1 a2 ) 20
muo man
o
Feli e to o
s
Purchase obigatons
e

remainder o be paid hereater
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Nike m

ITEM 7. MANAGEMENT'S DISCUSSION AND ANALYSIS OF
FINANCIAL CONDITION AND RESULTS OF OPERATIONS

OVERVIEW

NIKE designs, develops, markets and sells ﬂh\elm momar apparel, equipment, d and
apparel in the world. We s of both ~oura tal platforms
(also referred to as "NIKE Brand Digital’), early all countries
around the world. Our goal is to deliver value to our shareholders by hmlﬂmﬂ a proftable global portfolio ol randed otwenr sppareh, eqipmantand wcoseecries
businesses. Our strategy s to achieve long-term revenue growth by creating innovative, “must-have” products,

ok ot
th

brands and consumer experiences ind at retail.
‘Through the Consumer 5 the the fut premium, consstent and seanl

experiences, g vit ur ouned slores, s vl In addition, our i alignedtoa
consumer construct focused on Women's and Kids', which allows us to better jestina new

Enterprise Resource Planning Phﬂom\ data and analytics, demanﬂ # sensing,insigh gathering, and othr areas o create an end-lﬂ-end technology foundation, which we
efficiency for our business, while driving

believe will further We believ
Spoad and responsivenass 8 we sarve coneumers globaly.

FINANCIAL HIGHLIGHTS
* I fiscal 2023, NIKE, Inc. achieved record Revenues of $51.2 billion,

10% and 16¢

respectively

* NIKE Direct revenues grew 14% from $18.7 billon in fiscal 2022 to $21.3 billion in fiscal 2023, and represented approximately 44% of total NIKE Brand revenues for

fiscal 2023

+ Gross margin for the fiscal year decreased 250 basis points to 43 5% primarily driven by high
currency exchange rates, partially offset by strategic pricing actions

* Ineréores s of ey 31,2023 wers $0.5 bl i compared 0 the pror yes, difven by the acons e fook troghout tacel 2125 menage verdcrylvela
* We returned $7.5 bill hareholders i fiscal

., higher d g

in foreign

+ Retum on Invested Capital ('ROIC") as of May 31, 2023 was 31.5% compared to 46.5% as of May 31, 2022. ROIC is considered a non-GAAP financial measure, see

Jse of Non-GAAP Financial Measures" for further information.

For discussion related to the results of operations and changes in financial condition for fiscal 2022 compared to fiscal 2021 refer to Part I, Item 7. Management's
ind Analysis of Financial Condition and Results. of Operations in our fiscal 2022 Form 10-K, which was filed with the United States Securities and Exchat
2

Commission on July 21,
CURRENT ECONOMIC CONDITIONS AND MARKET DYNAMICS
+ Consumer Spending: Our fiscal 2023 growth in R flect for our We wil
continue to closely monitor ditions, includ i inflation and behavior,

for fiscal 2023, The

+ Inflationary Pressures: Inflationary pressures, i freight
strategic pricing actions we have taken partially offset the impacts of these higher costs.

+ Supply Chain Volatilty: Supply chain challenges, roduct
disrupted the flow of seasonal product in fiscal 2022 and the first quaner of fiscal 2023, mwlﬂr\a in elevated inventory levels at the end of the first qu:mv ov fisc
2023, 2023, we
actions, along in
product n the fourth quarter of fiscal 2023.

ory transt imes inthe second and  fscal 2023, esulted the mmnamowor

2023 FORM 10-K 28

GROSS MARGIN
FISCAL 2023 COMPARED TO FISCAL 2022

For fiscal 2023, our
43.5% for fiscal 2023 compared to 46 0% for fiscal 2022 due to the following

to $21,479 millon for fiscal 2022. Gross margin decreased 250 basis points to

%0

%0 @3)
0
% uo (1.0) i 420
@20 . ©04) I
a0
2 NKEGRND  NKEORECT  FOREGNCURRENGY  OFF-PRCE 'z
PRODUCT COSTS" EXCHNGE RATES
(N HEOGES)
2
DSCONTSY
“Whokesalo cqualont
‘The decrease in gross margin for fiscal 2023 was primarily due to
* Higher NIKE ,ona basis, primarily higher elevated inbound freight and logistics costs as well as
roduct mix;

+ Lower margin in our NIKE Direet business, driven by higher promtional activity to liquidate inventory in the current period compared to lower promotional activity in
the prior period resulting from lower available inventory supply:

Unfavorable changes in net foreign currency exchange rates, including hedges; and
* Lower off-price margin, on a wholesale equivalent basis.

‘This was partially offset by:
* Higher NIKE Brand full-price ASP, net of discounts, on a wholesale equivalent basis, due primarily to strategic pricing actions and product mix; and
+ Lower other costs, primarily due to higher inventory obsolescence reserves recognized in Greater China in the fourth quarter of fiscal 2022.

TOTAL SELLING AND ADMINISTRATIVE EXPENSE

FISCAL 2023 NIKE BRAND REVENUE HIGHLIGHTS
The nt NIKE Brand

following. by i , distribution channel and major product line:
13%

APLA 56% o Equipment

Wholesals o)
Greater
China NKE ]

Direct ) ropae

EMEA

FISCAL 2023 COMPARED TO FISCAL 2022

* NIKE, Inc. Revenues were $51.2 billion in fiscal 2023, which increased 10% and 16% compared to fiscal 2022 on a reported and currency-neutral basis, respectively.
‘The increase was due to higher revenues in North America, Europe, Middle East & Africa ('EMEA"), APLA and Greater China, which contributed approximately 7, 6,
2and 1 percentage points to NIKE, Inc. Revenues, respectively.

+ NIKE Brand revenues, which represented over 90% of NIKE, Inc. Revenues, increased 10% and 16% on a reported and currency-neutral basis, respectively. This.
increase was primariy due to higher revenucs in Men's, the Jordan Brand, Women's and Kids' which grew 17%, 35%,11% and 10%, respectively, on a wholesale
equivalent bass.

. N\KE Brand footwear revenues increased 20% on a currency-neutral basis, due to higher revenues in Men's, the Jordan Brand, Womnen's and Kids'. Unit
s of footwear increased 13%, while higher average selling price (‘ASP") per pair contributed approximately 7 percentage points of oobwear revenue
m«n igher ASP was primarily due to higher full-price ASP net of discounts, on a wholesale equivalent basis, and growth in the size of our NIKE Direct
business, partialy offset by lower NIKE Direct ASP.
« NIKE 4 8% primariy due fo hgher revenues in Meris. Unt saies of apparel i ot m while
higher ASP per unit contributed 4 percentage points of Higher ASP was primarily due to higher ful
growth in the size of our NIKE Direct business, partially offset by lower NIKE Direct ASP. reflecting higher promotional activty.

IKE Direct revenues increased 14% from $18.7 billion in fiscal 2022 to $21.3 billon in fiscal 2023. On a currency-neutral basis, NIKE Direct revenues incres
0% primariy driven by NIKE Brand Digital sales growth of 24%, comparabie store sales growth of 1% and the addition of new stores. For futher information
tgarding comparable store sales, including the definition, see " les”. NIKE Brand Digi $12.6 billon for fiscal 202:
10.7 billon for fiscal 2022.

(Dollers in milions) FISCAL 2023 FISCAL 2022 % CHANGE _FISCAL 2021 % CHANGE
Demand creation expense” s 4060 3,850 3114
Operating overhead expense 12,317 10,954 2% 9911 1%
Total selling and P B 16377_$ 14,804 1% S 13025 4%
% of revenues 320% 317% 30 bps 292% 250 bps
teeuision brand

avents and retal brand pesentaton.
FISCAL 2023 COMPARED TO FISCAL 2022

Demand creation expense increased 5% for fiscal 2023, primarily due 1o higher advertising and marketing expense and higher sports marketing expense. Changes in
exchange Demand by 4 P

Operating overhead expense increased 12%, primarily due to higher wage-related expenses, NIKE Direct vari 5 tm

enterprise
3 percentage points.

other administrative costs. Changes in foreign decreased Operating
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