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About this Report

As environmental, social and governance matters have become central to engagement with investors and a
broad range of stakeholders, reporting around this subject has gained momentum. In today’s environment,
the thoughtful communication of ESG is both a tremendous opportunity and — increasingly — a source of
disclosure risk.

With this in mind, ESG disclosures are advancing with great momentum and entering investor
communications in ways not seen before. In this Thought Piece, we highlight eight current trends to
enhance the communication of ESG matters:
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Statement from Leadership

The letter from a senior member of leadership — most often the CEO — builds trust and accountability with
stakeholders. It is an opportunity to present a corporate culture centered on societal issues and a company’s
unique capabilities. Above all, the letter defines a company’s strategy to achieve sustainable, long-term
growth while inviting stakeholders to be part of that story.
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We delivered strong sustainability
performance in 2016, but our
work to drive further
T e b o Rk
society’s long-term i
and expectations never ends.

iy MESSAGE FROM THE SAFETY AND =S,
SUSTAINABILITY COMMITTEE CHAIR
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Newmont Mining

The Company's resiliency in what
was another year of market

Like many companies, Newmont presents the roles f:n;g'imrn‘i‘"ﬁi;l‘m

of senior and mid-level leadership in executing .

the sustainability strategy across the organization.

Where they stand apart is in their address from ﬂ;@]

leadership which includes separate letters from

the CEO and the Chair of the Board’s Safety and https://sustainabilityreport.newmont.com/2016/overview/

Sustainability Committee. mhe§sage—from—the—safety—and—sustainabi\ity—committee—
chalr

@

https://sustainabilityreport.newmont.com/2016/overview/
chief-executives-message

www.argyle.company


https://sustainabilityreport.newmont.com/2016/overview/chief-executives-message

https://sustainabilityreport.newmont.com/2016/overview/chief-executives-message

https://sustainabilityreport.newmont.com/2016/overview/message-from-the-safety-and-sustainability-committee-chair
https://sustainabilityreport.newmont.com/2016/overview/message-from-the-safety-and-sustainability-committee-chair
https://sustainabilityreport.newmont.com/2016/overview/message-from-the-safety-and-sustainability-committee-chair
http://www.argyle.company
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The Coca-Cola Company
A hand-written letter from CEO James Quincey LETTER FROM THE

makes sustainability personal, and underscores e

the importance of consumer health. In his letter,

Mr. Quincey aligns the perspective of the Company e o e b
with the World Health Organization “way forward”, e oot e sebmens mk.

DuCts, ol PRRSE, AND OV WWACT onl T
as he presents the long-term plan to reshape oA,

. WBVE REALWD on € o DR
the business. SRt T pay s vah Ao
& WELWD HAVE: AN 1N

MAMAGING Tue f::e‘n(cfxm \Nmf%gu‘“
CONTINE, CONCERNE ABOT oﬂegm{ ') “t"ku{\zf
MG RECpLE- NN Wit Mol (WAt gay |
WEREDIENS, DRINEL WA MALE Wyl A0
BENERITS, 00 0PN UBES SUAL.
WE'eE LSTEAWL To (onsumeqs, WO WE
AGLEE WITH TUE WD KEALRA, oA AT
TKT Too MOR SEAQ 1N'T 6ooD Foll-
ANNONE. WENE FRSPONDED WTW 0w why
TORWARD, TUE- CoMPan 'S Lont -TEPM
PAN T CeSEp 0 BUSwis By
GURALWL PERUE'S BDWWS PRETCEN-
CES A0 oWWe Tugn moge OF TUE

DRANE THEY WA,
s

Read the full letter:

THECocA-coLACOMPANY @

Patagonia

Patagonia’s mission is to use the Company

to, “inspire and implement solutions to the
environmental crisis.” It is easy to tell that this

is at the core of Patagonia’s culture because
environmental activism is the primary theme of the
letter from CEO Rose Marcario.

We Took to the Streets

l}%&


https://www.coca-colacompany.com/content/dam/journey/us/en/private/fileassets/pdf/2017/2016-sustainability-update/James-Quincey-President-CEO-Letter-2016-Sustainability-Report-The-Coca-Cola-Company.pdf
https://www.coca-colacompany.com/content/dam/journey/us/en/private/fileassets/pdf/2017/2016-sustainability-update/James-Quincey-President-CEO-Letter-2016-Sustainability-Report-The-Coca-Cola-Company.pdf
https://www.coca-colacompany.com/content/dam/journey/us/en/private/fileassets/pdf/2017/2016-sustainability-update/James-Quincey-President-CEO-Letter-2016-Sustainability-Report-The-Coca-Cola-Company.pdf
https://www.coca-colacompany.com/content/dam/journey/us/en/private/fileassets/pdf/2017/2016-sustainability-update/James-Quincey-President-CEO-Letter-2016-Sustainability-Report-The-Coca-Cola-Company.pdf
https://www.coca-colacompany.com/content/dam/journey/us/en/private/fileassets/pdf/2017/2016-sustainability-update/James-Quincey-President-CEO-Letter-2016-Sustainability-Report-The-Coca-Cola-Company.pdf
https://issuu.com/thecleanestline/docs/patagonia-enviro-initiatives-2017
https://issuu.com/thecleanestline/docs/patagonia-enviro-initiatives-2017
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Strategy

Effective reporting presents clearly how a company considers environmental, social and governance risks
and opportunities. The ESG strategy should be aligned with the purpose of the organization, and be a key
consideration in the pursuit to provide long-term, sustainable returns.

Campbell Soup Co

STRATEGY
Campbell Soup Co outlines how they are developing

healthier products while being more transparent
about the supply and value chain.

Campbelli

Blackstone Sustainability:
Rather than applying labels such as “green”, or “sustainable”, Blackstone Myth, Madness,
has found they have the deepest impact by framing resource reduction and Magic

and efficiency goals into a broader mandate to improve a company’s

operations.

“At Blackstone, we believe that the key to improving sustainability is tying
it to the company’s bottom line.”

www.argyle.company


http://www.campbellcsr.com/_pdfs/2018_Campbells_CR.pdf
http://www.campbellcsr.com/_pdfs/2018_Campbells_CR.pdf
https://www.blackstone.com/docs/default-source/black-papers/sustainability-myth-madness-and-magic.pdf?
https://www.blackstone.com/docs/default-source/black-papers/sustainability-myth-madness-and-magic.pdf?
http://www.argyle.company

Bayer

Bayer uses a dedicated website to present in detail
how sustainability plays a role in their vision “to
generate sustainably profitable growth and secure
our future business success”. There is also a clear
outline of accountability and oversight at board and
executive levels.

(&

https://www.bayer.com/en/sustainabilitystrategy.aspx

Latest Key Data:

Targets ana Pedormance
Indicators

Development
UN Global Compact
Key Topies

M Governance

o7

(e}
1 Seionce for a better ife

B
aafen Global
R This is Bayer  Innovation Products it Media Investors Career

Home | Sunamabity  Stwesy  Overiew

Strategy

Sustainability: Part of Our
Corporate Strategy

To us, sustainability means safeguarding our future viability and, as
part of corporate strategy, is integrated into everyday procedures. We
underline our mission as a company that acts sustainably through our
commitment to the U.N. Global Compact and the Care™

Magazine O

I‘;‘I ﬁ ﬁ

Annus! Report 2017

Publications Ovarview

initiative, and through our active global involvement in leading
initiatives such as the World Business Council for Sustainable

Links

> Interactive Chart

Bayer s ted to the U\

Supplier Management
gl

Product Stewardshio

Development Goals (SDGs) and released a position outlining the.
company's stance on these in 2016.

Our innovations, produc to of

Key Data

> Sustainable Healthare
Systems.

Sl‘—‘,\u:holder dialoguG

Our bu:

Our responsible business
practices

quwi ng Worjy
population

o Health, safety an®
Vironmental protec

Social commitment

Global social
challenges

Dialogue and
commitment



https://www.bayer.com/en/sustainabilitystrategy.aspx
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Governance and
. Board Oversight

Sustainability governance is an integral part of the overall corporate governance structure and facilitates the
integration of sustainability into business decision-making.

GOVERNANCE

ROLES AND RESPONSIBILITIES

GOVERNANCE. THEMATIC. LEADERSHIP

SOMRD OF DRECTgp:

P forred
(PwP. At PepsiCo, sustainabilty topics are integrated ind oversee global strategy
into, and not separate from, our business: e PwP goals. These Theme

ROLE OF THE BOARD OF DIRECTORS
psiCo,

businesses.

SUSTAINABILITY OFFICE
in2016,

Policy and Sustainabilty Commitee. The Commitee governance and delvery o the Company’s sustainabity
agenda

ROLEoFPePSIC
naoi, f
. ot
Pe siCo oot e oo sporcn o provessee. 48 s compamy
Begiingin 207 ths PopsiCo Expcu
n b
o Thopes e
- : g

At PepsiCo, all roads lead back to “Performance with P st d
Purpose”. The 2016 Sustainability Report describes

in detail the roles and responsibilities of the Board,
senior leadership, “thematic” and geographic
leadership, and the sustainability office.

(&

 PEC P

2025 goals, ensuring
accuracy, the data, while
driving accountablity among our teams. It confinues to

butalso dats

our
supply chain

THIT PopsiCo Sustainabiity Report 2016

http://www.pepsico.com/docs/album/sustainability-
reporting/pep_csr16_091317.pdf

www.argyle.company


http://www.pepsico.com/docs/album/sustainability-reporting/pep_csr16_091317.pdf
http://www.pepsico.com/docs/album/sustainability-reporting/pep_csr16_091317.pdf
http://www.argyle.company
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Newmont Mining

Newmont uses well executed visuals to help the
reader develop an understanding of responsibilities
for sustainability issues, from the Board to site
general managers.

@

https://sustainabilityreport.newmont.com/2016/ethics-
and-governance/leadership

dorithes, assesses, manages, 0d oversees the performanc. nsome cases, CSR goas and odjectives

function's an for SR owners. For exampl, Suppir Code of Conccs  BUSINESS FUNCTIONS  CORPORATE AFFAIRS

performance o key supply chain eaders.

e ERM Exe

of sarior nd over icaton,
priotzation, aggregation, mitgation, and ownershio

experts rom Susply Chain Operations, Privacy.

The Operatng Mk Relations, and

(Ghander,Serior Vice Prsiders. General Counsel

Exacusve Team (SET)
functonal group. SET

'CSR Priorties functional rea and managesrsk assessment.
sk rankig. 1 and reportin.
Other board commites versee speciic ategaris of
ik, These commitices
= balicy section
‘chapter orated inio

ive businass funcsons
‘ongoing business swrategy and planning. Business

‘Sustainability governance at Newmont

Board of Directors

or Vice Presidents

Cisco

In the 2017 Corporate Social Responsibility
Report, Cisco presents in detail the

roles and responsibilities of those
responsible for CSR activities, including
risk management.

@

https://www.cisco.com/c/dam/assets/csr/pdf/CSR-
Report-2017.pdf

Governance and CSR Priorities

Our governance policies and practices are consistent with our commitment

to best-in-class practices.
Corporate Governance

Key corporate governance policies and practices
covering the election of Directors, composition
and charters of the Board of Directors and Board

Risk Management

GRI 102-11, GRI 102-21, GRI 102-29,

GRI 102-30, GRI 102-31, GRI 102-32

The Board of Directors, acting directly and through

its committees, is responsible for the oversight of

risk management across the business. This includes
Comnmittees, financial accounting policies, tax strategy, ~ ongoing practices and programs to manage business
and the Code of Business Conduct, are available in our  risks and to align risk-taking with our efforts to increase
Annual Report and on our Investor Relations website. ~ shareholder value.

’W
7\
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https://sustainabilityreport.newmont.com/2016/ethics-and-governance/leadership
https://sustainabilityreport.newmont.com/2016/ethics-and-governance/leadership
https://www.cisco.com/c/dam/assets/csr/pdf/CSR-Report-2017.pdf
https://www.cisco.com/c/dam/assets/csr/pdf/CSR-Report-2017.pdf

Stakeholder Engagement

Stakeholder engagement is an opportunity for companies to present progress and gather feedback.
Engagement can take various forms, from day-to-day engagement to more strategic and planned outreach,
such as surveys, forums and other forms of stakeholder dialogue.

B Microsoft  omee

Governance of CSR

A Empowering every prsor

Toebigpicue  Werkingtogether  Algringvokes  Drvingmpac

Microsoft

Microsoft uses a CSR website to publish a
standalone Stakeholder Engagement document
that presents the types of stakeholders they
engage, how they engage, and examples of results
achieved. Microsoft shares findings and practices
with the larger community, thereby promoting
industry dialogue, informing public debate, and
advancing greater progress.

@

https://www.microsoft.com/en-us/about/corporate-
responsibility/governance

www.argyle.company

- [nper— uercpis Ermis Seusritis

Newmont Mining

Newmont identifies each stakeholder group,

key topics and areas of interest, and presents a
description of their approach to engagement. This
enables the reader to cross-reference the various
stakeholder groups’ areas of interest, and navigate
to further information.

&

https://sustainabilityreport.newmont.com/2016/overview/
stakeholder-engagement



https://www.microsoft.com/en-us/about/corporate-responsibility/governance 
https://www.microsoft.com/en-us/about/corporate-responsibility/governance 
https://sustainabilityreport.newmont.com/2016/overview/stakeholder-engagement 
https://sustainabilityreport.newmont.com/2016/overview/stakeholder-engagement 
http://www.argyle.company

UPS

Engagement is a cornerstone of the UPS sustainability strategy and essential to conducting their business.

The Company uses a tabular presentation to highlight their mechanism for engagement, stakeholder

expectations, and actions taken as a result of feedback.

1.7

Stakeholder
Engagement

102-42 | 102-43

We id kehold an l aspect of UPS corporate governance.
We are one of the world'’s largest private employers; we serve millions of customers in more
than 220 countries and territories; and hundreds of thousands of investors include UPS stock
shares in their portfolios either directly or via mutual funds.

We stay in regular contact with stakeholders on emerging

Introduction
1.7 // Stakeholder Engagement

Regular dialogue with employees, customers, investors,
leaders, ities, publ fal i periodically

y of 2016 Stakeholder Dialogue and Outcomes 10240 | 10244

and third-party providers through formal and informal and roups. We are Stakeholder
channels s essential to conducting our business, aswellas  also open to initiating new stakeholder engagement activities to » Mechanisms for Engagement _ Stakeholder Expectations __ Actions Taken
our strategies. trategy. In 2015, 1 Customers -G ~CompletedU
group of inter: ho have ibi ~Quarterly Business Reviews _ delivery. Optimization and Navigation (ORION) software,which helps
Because of our long history, we have been engaged withmany  materialissues to help develop a framework to focus current 2 E . o P
of these for decades. We are always looking for identify new es. W inue to et U
ways to help our customers, employees, and do  refine our in 2017, e e
more. That is why we maintain ongoing dialogue with a broad o - UPS sponsored events. -3
array of stakeholders — even those who may be critical of us.  The following table summarizes the highlights of our e Ll e ol
stakeholder engagement on sustainability issues during
2016. More in-depth discussions about many of these topics
may be found throughout the Report. ‘Actveand @ "
etred Program benefits management tools, and new employee integration
Employees -a
- Health & Safety Committees|  pportunities management, and succession planning,
~Annual Employee ~Supportofa diverse ~Celebrated 10 years of the Women's Leadership Development
Engagement Survey workforce Business Resource Group
By e Effective ofi-boarding ~Hosted our second TED@UPS event to celebrate diverse
UPSers Connect UPSer perspectives
~Socialmedia ~Helda global sustainabilty month to engage employees n
[ UPS's sustainabity eforts
~Joint abor-management
mmittces ~Improved communications with reirees
~Town Hall meetings
Pollcymaters, =
government_ relationship building commerce development of emerging markets
offcials
i
~Facltyvisitsand targeted i pollution ~Collaborated with ity ofcals to develop and expand
-Supp
~Support ora evel playing.
feld with logistics operators
and postal entities
nvestors
@ i -Added;
~Shareholder meeting innovation vehicles n 2016 (ttal fieet of over 8.100)
~Proxy statement credible data e
B e e e COP Climate Change performance review
~Completed deployment of ORIONin the U
Communities - P
o ~Deploy
Committees
-Humanitarian relief events. and local support in2016
-Road safety programs
NGos
Toplcspecificconferences  and resources environmental NGOS to develap goas for aur global ground
events ~Collaboration on nnovative  operations
credible data p
with BSR and other NGO
Low Carbon Frelght and Zero Emissions Citiesniiaives.
Suppliers -Top Supp! g
- Capacity.
e focaland dverse suppliers
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https://sustainability.ups.com/media/2016_UPS_CSR.pdf 

Materiality Assessment

)

A materiality assessment identifies and prioritizes the most significant environmental, social and economic
topics from the perspective of a company and its primary stakeholders. The result of the assessment helps
a company create a document framework that informs stakeholders on the topics that they perceive to

have the greatest risk or opportunity for the company. Additionally, establishing material topics can inform a
company’s strategic approach to sustainability reporting and inform investment and innovation opportunities.

Merck

Merck highlights topics that stakeholders have

identified as having significant financial, operational

or reputational impact on the Company, and

illustrates where the Merck can have a significant

impact on society and the environment.

&

https://www.msdresponsibility.com/our-approach/
materiality/

www.argyle.company

Importance to Stakeholders

HIGHER —

m Pricing &
Commercialization

B Research &
Development
M ntellectual Property

W Capacity Building
 Clinical Trials

Transparency & Reportin
BRSSO Privacy of Patient Data
Ethics in Sales
& Marketing

= Water Use & Management W Continuity of Supply

= Climate & Energy  wphilanthropy = Disease Focus

Human Rights
 Anti-Counterfeiting

# Pharmaceuticals - [ obbying
in the Environment

¥ Green Chemistry  Talent Development & Recruitment

Responsible Procurement

mHealth Literacy M Product Safety

Corporate Governance
= Health Adherence g product Quality

= Waste Management
W Local Development = Community Relations
Distribution of Profits Occupational Health & Safety

™ Non-GHG Emissions

= Packaging Internal Controls

 Work/Life Balance & Wellness = Diversity & Inclusion
W Animal-Based Research
= Labor Practices
' Employee Volunteerism Restructuring
 Ecosystem Impacts

W Bioethics

HIGHER —
Importance to Business Success

W AccesstoHealth ™ Environmental Sustainability ~® Employees Ethics & Transparency



https://www.msdresponsibility.com/our-approach/materiality/
https://www.msdresponsibility.com/our-approach/materiality/
http://www.argyle.company

Importance to Stakeholders

Nestlé

Nestlé presents a matrix of their materiality
assessment and incorporates the impact of

issues on the Company, individuals and families,
communities and the planet. Outcomes are
mapped across the value chain and relevant SDGs
(Sustainable Development Goals) to demonstrate an
understanding of how certain issues have a wider
impact across business partners and society.

Significance to BrownFlynn

RELATIVE PRIORITY OF SUSTAINABILITY TOPICS
Relative Priority of
Sustainability Topics
Through our materiality
assessment, BrownFlynn
identified 18 important topics.
o Walk the Talk This report covers the seven
topics identified as the most
significant to BrownFlynn and our
1 Transport e Thought Leadership stakeholders, shown at the right
of the matrix below. Scroll over
Sommely Egagement each topic to read its description
& Volunteerism & X
indirect impact aeed boundoxy
&Influence
(74) Professional Click on a topic in the matrix to
o Economic Development Al
Procurement Performance -
Practices/Supplier
Selection
DR % Client Privacy o
Recruiting
& Retention
> o Equal Remuneration
g Eniigsictis for Women & Men
Materials Used
Effiuents & Waste, (5 ) Energy
U 0 Occupational Health
Water Usage () & Safety

i Ml GG
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Individuals and families

Food & Nutrition Security @ @ @ [ ] [ ] o 0 o
Over- & Under-Nutrition CI) ° ) °

Responsible Marketing

and Influence L e o

Food & Product safety °

Communities

Animal Welfare °

Rural Development &
Poverty Alleviation

Responsible Sourcing
and Traceability [ [ I )

Women's Empowerment @ @ @ Y
Business Ethics
Human Rights ° °

Fair Employment and
Youth Employability L e o

Employee Safety, Health °
& Wellness

Water Stewardship [ ] [ ] °
Water, Sanitation &

Hygiene L ° L4
Natural Resource

Stewardship L4 OI010]0
Climate Change ° o o o e o o

Resource Efficiency,
(Food) Waste & the ° ) °
Circular Economy

@ Indicates where Nestlé activities under a material issue have an impact (direct or indirect) on achieving the SDG:
Does not indicat

BrownFlynn

BrownFlynn’s Sustainability Report walks the reader
through the materiality assessment process. An
interactive index identifies 18 materials topics, each
mapped to the specific SDGs they support through
their work.

l}%&


https://www.nestle.com/asset-library/documents/library/documents/corporate_social_responsibility/nestle-csv-full-report-2017-en.pdf
https://www.nestle.com/asset-library/documents/library/documents/corporate_social_responsibility/nestle-csv-full-report-2017-en.pdf
https://www.nestle.com/asset-library/documents/library/documents/corporate_social_responsibility/nestle-csv-full-report-2017-en.pdf
https://brownflynn.com/about/sustainability-report-2015-2016/materiality-assessment-stakeholder-engagement/material-topics-boundaries/
https://brownflynn.com/about/sustainability-report-2015-2016/materiality-assessment-stakeholder-engagement/material-topics-boundaries/
https://brownflynn.com/about/sustainability-report-2015-2016/materiality-assessment-stakeholder-engagement/material-topics-boundaries/

NVeasuring Performance
. Targets and Goals

Communicating progress made against established goals is a key component to sustainability reporting
because it informs stakeholders on performance, and is critical to demonstrating a company’s rigor. It is
important to develop and report specific and measurable key performance indicators (KPIs) for all material
issues, and to report on these metrics regularly. This enables stakeholders to monitor performance trends,
compare a company with peers, have a line of sight into company initiatives and understand the rationale
when program changes are made.

CORPORATE RESPONSIBILITY
COMMITMENTS

o

Campbell Soup Co UPS

By presenting progress in a visual table, Campbell UPS uses simple graphics to track actual

takes a descriptive, targeted and informative approach. performance against goals each year. Metrics
range from charitable contributions and employee

@ retention, to transportation related emissions and

—— energy consumption.

http://www.campbellcsr.com/_pdfs/2018_Campbells_

CR.pdf EQ]

https://sustainability.ups.com/media/2016_UPS_CSR.pdf

McCormick

McCormick takes a different approach by aligning their
corporate goals with the United Nations Sustainable
Development Goals (SDGs). Each goal is then broken down
into a McCormick 2025 specific goal, and progress towards
each goal is documented.

- @

https://d1dogjmisr497k.cloudfront.net/-/media/corporate/
media-section/files/plp_2017_report_us_english.pdf

www.argyle.company


http://www.campbellcsr.com/_pdfs/2018_Campbells_CR.pdf
http://www.campbellcsr.com/_pdfs/2018_Campbells_CR.pdf
https://sustainability.ups.com/media/2016_UPS_CSR.pdf
https://d1doqjmisr497k.cloudfront.net/-/media/corporate/media-section/files/plp_2017_report_us_english.pdf
https://d1doqjmisr497k.cloudfront.net/-/media/corporate/media-section/files/plp_2017_report_us_english.pdf
http://www.argyle.company
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Supplemental Carbon Reports

In the first quarter of 2018, 36 oil, gas and energy companies received shareholder proposals relating to
climate resolutions. The following companies are among those that published supplementary reports to

present progress and plans for the future.

A Southern Company.

Planning f«

low-carbon future

Southern Company

Southern Company communicates progress towards
achieving “an intermediate goal of a 50 percent
reduction in carbon emissions from 2007 levels by
2030 and a long-term goal of low- to no- carbon
operations by 2050.”

&

https://www.southerncompany.com/content/dam/

\\southem—Company/pdf/corpresponsibiIity/PIanning—for—

a¥lQW—Carbon—future.pdf

PPL Corporation

ERERETD of renewables.

JRR———

| [

ExgonMobil

ExxonMobil

In response to a 2017 shareholder proposal,
ExxonMobil published their inaugural Energy and
Carbon Summary aimed at reducing emissions and
global warming to 2 degrees centigrade. This report
clearly outlines the current and future state of global
energy requirements and the goal to achieve a low
carbon future.

@

http://cdn.exxonmobil.com/~/media/global/files/energy-
and-environment/2018-energy-and-carbon-summary.pdf

PPL walks the reader through the planned migration of a portfolio that is
primarily comprised of coal, to one that is 90% from current and new forms

A\

https://www.pplweb.com/wp-content/uploads/2017/12/Climate-Assessment-Report.pdf



https://www.southerncompany.com/content/dam/southern-company/pdf/corpresponsibility/Planning-for-a-low-carbon-future.pdf
https://www.southerncompany.com/content/dam/southern-company/pdf/corpresponsibility/Planning-for-a-low-carbon-future.pdf
https://www.southerncompany.com/content/dam/southern-company/pdf/corpresponsibility/Planning-for-a-low-carbon-future.pdf
http://cdn.exxonmobil.com/~/media/global/files/energy-and-environment/2018-energy-and-carbon-summary.pdf
http://cdn.exxonmobil.com/~/media/global/files/energy-and-environment/2018-energy-and-carbon-summary.pdf
https://www.pplweb.com/wp-content/uploads/2017/12/Climate-Assessment-Report.pdf
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About Argyle

We are a creative communications firm offering
end-to-end, in-house execution capabilities.

Our experienced and passionate team is
composed of attorneys, designers, project
managers, thinkers and web developers. We
collaborate together around a process that
encompasses drafting, editing, designing and
publishing across all digital and print channels.

We are thrilled that communications prepared
by Argyle have contributed to trustful
relationships between our clients and their
readers, whether investors, employees or other
stakeholders.

In turn, our commitment to our clients has
resulted in meaningful long-term relationships
with some of the most respected public and
private companies in the world.

www.argyle.company

Argyle Company
401 Park Avenue South, 8th Floor
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