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Background

In 2018, Larry Fink’s Letter to CEOs presented Corporate Purpose as a central theme. As we reviewed
that Letter, we identified the following leading investor considerations:

1. Corporate Purpose — why a business exists and the role it plays in society — is a prerequisite to
defining a sustainable business strategy and generating long-term value.

2. Reporting with a primary focus on financial returns is no longer sufficient.
Boards are expected to engage with stakeholders to understand their interests.

4. Boards will be held accountable for aligning strategy with Corporate Purpose.

In the two years since 2018, Argyle has been engaged by a number of clients seeking to tell their
“Corporate Purpose” story more fluently, and we have seen a significant step forward in the volume
and quality of Purpose disclosures.

In his 2020 Letter to CEOs, Mr. Fink expands upon BlackRock’s interest in Purpose by making an
explicit call for corporations to play a role in solving society’s most pressing challenges. “Purpose is
not a mere tagline or marketing campaign; it is a company’s fundamental reason for being — what it
does every day to create value for its stakeholders. Purpose is not the sole pursuit of profits but the
animating force for achieving them.”

This renewed call for Purpose carries greater urgency and invites America’s CEOs to rise to the
challenge of leadership through a time of political and economic disruption.

In This Thought Piece

Larry Fink’s Letter to CEOs is an important contribution to the ongoing dialogue around Corporate
Purpose. Over the following pages, we take a fresh look at how a range of investor communications
prepared by US and foreign corporations link their Purpose, progress and performance in alignment
with the themes outlined in Mr. Fink’s Letter.
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Sustainable Investments

From Larry Fink’s 2020 Letter to CEOs:

“As a fiduciary, our responsibility is to help clients navigate this transition. Our investment
conviction is that sustainability- and climate-integrated portfolios can provide better risk-
adjusted returns to investors. And with the impact of sustainability on investment returns
increasing, we believe that sustainable investing is the strongest foundation for client
portfolios going forward.”

“In a letter to our clients today, BlackRock announced a number of initiatives to place
sustainability at the center of our investment approach, including: making sustainability
integral to portfolio construction and risk management; exiting investments that present a
high sustainability-related risk, such as thermal coal producers; launching new investment
products that screen fossil fuels; and strengthening our commitment to sustainability and
transparency in our investment stewardship activities.”

We looked for:

Disclosures that explain how corporations are pursuing sustainable- and climate-centric
investments and/or initiatives

3M 2020 Proxy Statement

A 3M discusses sustainability commitments and actions, and presents its sustainability
fepleiatie? framework, that touches areas where 3M can create the biggest impact: Science for Circular,

2020 Science for Climate, and Science for Community.
Notice of Annual Meeting & 2 https://s24.q04cdn.com/834031268/files/doc_financials/2019/ar/3M-Proxy-2020.
Proxy Statement web.pdf

e o Thae COMMITMENT TO SUSTAINABILITY (PAGES 32-33)

Archer Hotel
3121 Palm Way
Austin, Toxas 78758

Commitment to sustainability

At 3M, we i by Our Vision company, enhancing every hama and

H

[ improving every life. In collabaration with our employses, customers, partners, govemment and communities, we

F3El  anely our expertise global challenges. lity is at the heart of mpas

FEY  rtanchors ourp ven i ion In products, ing processes and new i we're

8k always trying to do mare. It is our ambition to meet |hc increasing expectations of our customers, emplwecs investors,
2 d our by jing to make  taking

stronger actions.

3M hasa it from our Pollution Frevention Pays program
that began in 1975 to aur increasingly ambitious set of 2025 Sustainability Gasls, which are designed to improve

the footprint of our help our their own and d o

global and We report on th ino i port. As a global
corporstion, contributing to society through diverse markets, we believe that we have s significant responsibility

ta advance the United Nations Sustainable warld. We are also ticiy the
United Nations Glabal Compset, & policy initiat h ten principles in
the areas of human rights, labar, envi ol anti- We align our inability Report to the guidelines
of the Sustsinability Accounting Standards Board (SASE), and the Task Furce for Climate-Related Finaneisl Disclosures
{TCFD) for helping b financial informatien Tanshar with oo
ambition of improving every life and our 3M values, these 8

approach ta sustainability—the 3M Strategic Sustainability Framework, Announced by CEQ
Dayin November 2018, the Framework directs our efforts to areas where we can make the g
Circular, Science for Climate, and Science for Cammunity.

reduced energy use and cost savings. Our innavative 3M™ Smag-reducing Granules and 3M™ Cool Roafing Granules

for Circular, we desig that do more with less material to adva ara holping resident and commarcial property addross po heat istand sffect by
economy. To help accomplish this, in December 2018, at the United Nations Climate Confers turning pollution in contact with roafs into water-soluble ions that wash sway and reflect sunlight.
Banovetz announced 3M's Sustainability Valug Commitment—requiring all new products en
ommercalzion process o demensiats ooy dive mpact for the greater oo Ti To advance Sciance for Cammunity, we aim to create i scisnce, and inspi t©
SM's history of creating A join us. This begins with 3M's culture, in i driven to create positive
goals. Additicnal initiatives ityin moving mors than 30 pg impast, We gh a vari \ sarvices across 3M's 51 technology platfarms and
sites to zero waste to landfill status, membership in the Ellen MacArthur Foundation CE100 & fety and Industrial, nd Electronics, Health . Examples
Economy Working Groups 10 increase ute of renswsble and recycied materials, We've alea] include the Fluency Direct™ tesch recognition systam from M-Madal, which incrassss physician producthty while
product innovations, ke 3M's iconic yellow and green Scotch-Brite® Heavy Duty scrub sper capturing a more complete, informative patient narrative; School Zene Ssfety programs that engege key stakehelders
mada from 100 percant recycled content and 3M™ Thinsulate™ 100% Recycled Featherlass in improving the rautes childran take ta school; and parsanal safety aquipment, such as the 3M 8210 (N95) and 3M
warmth and pr of down through tiny made from p recycled pl BE1 (N9S) respirstors, which can save lives when disaster strikes. To give our employees the space and freedom to
innovate these solutions, we have a program that encourages them to spand 15 percent of their working time on projects

limate, g i i ing glo of their awn choosing. In addition to maintaining and 3M strives
improving 3M's envi footprint. We believe that el hange is one of the greate ta help employees grow in their career. In December 2019, 3M unveiled a new 2025 Sustainability Goal and committed
a5 a society and now s the time to lead and take action—for aur climate, snd our communiti to providing 300,000 wark hours of service scross the globe through the expansion of 3M Impact, our skills-based
achieved a 837 percent reduction in Scope 1and Scope 2 location-based greenhouse gas e employee volunteer program. This program joins existing philanthrapic and social programs that support the warkfarce
our customers avaid smitting ovar 41 millicn matric tons COR through use of selact 3M prod of the fulure—bath in Science, Technolagy, Engineering end Math (STEM) disciplines, as well as the skilled trades. It is
three years alone. In 2019, we developed methedologies sround Scope 3 Categories 9-12, p this unigue innovation culture, ambition for improving every life and dedicated sciontific community that allaws 3M to
rolevan categorins for M and identitying new opporturitie o reducs emitsions. We skso sdvance the greater good.
understond and Iysis into b strategies and
CEO Mike Roman committed to maving our antirs. global sparations to 100 percant renevat Our continued work across the Strategic Sustainabiity Framewark helps advance 3M's progress toward our
our interim target to 50 percent by 2025, having slready achieved the prior goal of 25 perce. 2025 Sustainability Gasls, which s reported on in our annusl Sustainability Report. Sustainability at 3M is elso guided
flipped tha switch to 100 percent renawable sources of enargy at our global headquartars in by our Innovation Steering Committee which includes our CEO, CTO and Ganaral Counsel. The Cammittee provides
a product perspective, our portfolic of window films retain heat in the winter and eaol air in t leadership, oversight and strategy to encourage and ensure sustainability opportunities are recognized, and strong

policies and procedures are in placs. In November 2019, the 3M Board of Directors established @ new bosrd-level
committee to provide general oversight of the sgnificant scientifc and technological aspects of 3M Compeny's

32 3M Company businesses and the Compa ‘The Sciance, Technology &
Commitise. The Committes will review the company’s sustainabiity policies and programs, dentifying and snalyzing
significant itical issues that may impact our overall business strategy,

glabal business cantinuty snd inancial rasults.

Tolearn more, please visit www.3M.com./Sustainability.
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Ball Corporation 2020 Proxy Statement
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Ball Corporation acknowledges that consumers "are acutely aware of the plastic pollution
crisis, and they are choosing brands based on sustainability.” As a response to this movement,
the company collaborates with its stakeholders to promote aluminum beverage packaging
and support aluminum recycling initiatives. The company’s aerospace business contributes

to sustainability as well through the capability of their systems. According to Ball Corporation,
"The data captured through Ball-built instruments and satellites enable an enhanced
understanding of the Earth’s ecosystem and the stratospheric ozone layer and severe storm

c460eca35db3

tracking, and better enabling effective management of natural resources, including helping
experts to make routine drought assessments and fire prevention plans.”

2 https://ballcorp.gcs-web.com/static-files/b47d604b-e96¢c-4796-86c4-

COMPANY SUSTAINABILITY, DIVERSITY & INCLUSION AND COMPANY ENGAGEMENT (PAGE 4)

PROXY STATEMENT SUMMARY

COMPANY SUSTAINABILITY, DIVERSITY & INCLUSION

AND COMPANY ENGAGEMENT

OUR COMMITMENT TO CORPORATE SOCIAL RESPONSIBLITY AND

‘z ENVIRONMENTAL SUSTAINABILITY

At Ball Corporation, we believe in our people, our culture
and our ability to deliver value to our stakeholders. Like
uncompromising integrity and customer focus,
sustainability is part of our Drive for 10 vision and has
been a part of who we are since our founding in 1880.

Our triple bottom-line approach to sustainability—
environmental, economic and social—has evolved over
the years and is the lens through which we conduct
business at every level of our organization today.
Sustainability is a key part of our business strategy, and
influences how we manage and operate our businesses,
serve our customers, care for the environment and our
communities, secure profits and drive long-term
prosperity.

We focus our sustainability efforts on a variety of
initiatives including product stewardship, operational
excellence, human capital management EVA®™ generation
and community engagement. In our manufacturing
operations around the world, we work on continuous
improvement of employee safety and engagement, energy
and water efficiency, reducing air emissions, and waste
reduction and recycling. And our commitment extends
outside of our walls.

Today’s consumers are acutely aware of the plastic
pollution crisis, and they are choosing brands based on
sustainability. Customers understand this growing concern
for the environment and their unigue position in
impacting the environment, for better or worse, especially
through the packaging materials they use. Infinitely
recyclable and economically valuable, aluminum unlocks
the full potential of packaging to help customers convey
values and purpose to consumers.

Aluminum cans, bottles and now cups are an increasingly
attractive option for sustainability-conscious brands and
consumers who want to do the right thing for the
environment. Unlike plastic, glass, cartons or compostable
containers, aluminum can be recycled again and again
without losing quality, and is in high demand across
industries and applications, pushing its collection, sorting
and recycling rates to the highest of any material. That's
why 75% of all aluminum ever produced is still in use
today.

4 ‘ WWW.BALL.COM/INVESTORS

In 2017, Resource Recycling Systems recognized aluminum
beverage cans as the most recycled beverage package in
the world, with a global average recycling rate of 69%. In
comparison, only 43% of PET and 46% of glass bottles
were collected, although not necessarily recycled. These
findings solidify aluminum beverage packaging as the
leader in real recycling, where the package is collected
and then transformed into an item of equal value
(product-to-product or material-to-material recycling). In
the case of aluminum beverage packaging, which is
monomaterial, a can, bottle or cup can be recycled and
made back into the same product in as little as 60 days.
Plastic beverage containers, on the other hand, are
typically down cycled into lower-value products such as
carpet, railroad ties, plastic lumber, etc., which will
eventually end up in a landfill.

Because recycling aluminum saves resources and uses
significantly less energy than primary aluminum
production, we are innovating and collaborating with our
customers, supply chain, and other public and private
partners to establish and financially support initiatives to
increase recycling rates. As two examples, we work
together to create effective collection and recycling
systems and educate consumers about the sustainability
benefits of aluminum packaging.

Our aerospace business plays a role in sustainability as
well. More and more, our systems are measuring key
elements of the physical environment and supporting
environmental monitoring and operational weather
forecasting programs, as well as providing environmental
intelligence on weather, the Earth’s climate system,
precipitation, drought, air pollution, vegetation and
biodiversity measurements.

The data captured through Ball-built instruments and
satellites enable an enhanced understanding of the
Earth’s ecosystem and the stratospheric ozone layer and
severe storm tracking, and better enabling effective
management of natural resources, including helping
experts to make routine drought assessments and fire
prevention plans.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs


https://ballcorp.gcs-web.com/static-files/b47d604b-e96c-4796-86c4-c460eca35db3
https://ballcorp.gcs-web.com/static-files/b47d604b-e96c-4796-86c4-c460eca35db3

BlackRock 2020 Proxy Statement

BlackRock believes that "a company’s ability to integrate sustainable business practices
into its strategy and operations is integral to delivering long-term value,” BlackRock’s Proxy
Statement explains clearly how the firm integrates sustainable business practices into its

2020

Proxy Statement

Notice of Annual Meeting
My 21,2080

strategy and operations.

@ https://s24.g4cdn.com/856567660/files/doc_financials/2020/annual/BlackRock-

2020-Proxy-Statement.pdf

SUSTAINABILITY AT BLACKROCK (PAGE 35)

Sustainability at BlackRock

C | Sust: ility at BlackRock

As an asset manager, we believe that a company’s ability to integrate sustainable business practices into its strategy and operations is
integral to delivering long-term value. We also recognize the importance of leading by example, both through the transparency we
provide to stakeholders on material and relevant sustainability issues and undertaking sustainable business practices.

In our day-to-day operations

Operating a Sustainable Corporation

Making a Positive Social Impact

In our business activities

Making Sustainable Investing
Our Standard

Responsible Stewards of Our
Clients’ Assets

BLACKROCK, INC. 2020 PROXY STATEMENT 35
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https://s24.q4cdn.com/856567660/files/doc_financials/2020/annual/BlackRock-2020-Proxy-Statement.pdf
https://s24.q4cdn.com/856567660/files/doc_financials/2020/annual/BlackRock-2020-Proxy-Statement.pdf

Citigroup 2020 Proxy Statement

Citigroup highlights their sustainability framework, sustainable progress performance in
2019, and ESG ratings. Their adherence to the Principles of Responsible Banking reinforces
their commitment to a sustainable financial system, and their ongoing implementation of
TCFD recommendations and related collaborations and engagements are notable.

2020 Elg‘t?crg%? l‘?ncﬁua\ Meeting

Ao 21,2020

eting Location

and Proxy Statement

© https://www.citigroup.com/citi/investor/quarterly/2020/ar20p.pdf

ENVIRONMENTAL, SOCIAL AND GOVERNANCE (ESG) HIGHLIGHTS (PAGE 14)

Sustainability Framework

ENVIRONMENTAL, SOCIAL AND GOVERNANCE (ESG) HIGHLIGHTS

Our Sustainable Progress Strategy focuses on Climate Change, Sustainable Cities, and People and Communities,
with our sustainability activities organized under three primary pillars:

Environmental |
Finance ,/i\

T

$100 Billion Environmental
Finance Goal focused on
financing environmental and
climate solutions

Environmental &

Social Risk

Management (ESRM)
Collaborating with our clients to
manage environmental and social

risks and impacts associated with
financed client activities

Sustainable Progress Performance Highlights* — 2019

Operations &
Supply Chain

Managing our global facilities and
supply chain to minimize direct
impact, reduce costs, and reflect
best practices

Financed and facilitated
$68.6B, exceeding
our $100 BILLION
ENVIRONMENTAL FINANCE
GOAL ($164B from 2014-2019)

Co-developed the POSEIDON
PRINCIPLES to PROMOTE
REDUCTION of the SHIPPING
industry’s GHG EMISSIONS by
50% by 2050

Reached 86% of our
goal of 100% RENEWABLE

ELECTRICITY for our global
facilities by 2020

Appointed CITI'S first CHIEF
SUSTAINABILITY OFFICER
to elevate ESG issues across
the firm

Collaborated with 100+ global
banks on EQUATOR PRINCIPLES
UPDATE (EP4) that enhances
banks’ COMMITMENT to
INDIGENOUS PEOPLES,
CLIMATE, and BIODIVERSITY

Achieved 2020 OPERATIONAL
FOOTPRINT GOALS early
for ENERGY, WASTE, and

WATER reduction

The Principles for Responsible Banking

The Principles for Responsible Banking is a set of six principles that provide a fr k to achieve a

banking system. The Principles were launched by 130 banks from 49 countries in September 2019. Being
a signatory to the Principles reaffirms Citi's commitment to a sustainable financial system that positively

contributes to society.

Implementing the TCFD Recommendations

dations in 2017, published our

Citi adopted the Task Force on Climate-related Financial Disclosures (TCFD) rec
first TCFD report, Finance for & Climate Resilient Future**, in 2018, and continued to implement and raise awareness
of the recommendations internally in 2019. Citi participates in financial industry collaborations to develop and pilot
new methodologies for climate scenario analyses and approaches for measuring, assessing, and managing the
potential financial risks of climate change. Citi also actively engages with regulators, clients, and other stakeholders
on climate risk and sustainable finance, and closely monitors regulatory developments on these topics.

ESG Ratings

« CDP A List 2019 - Climate Leader

* MSCi score of BB

# Inclusion in DJSI North America Index

*  For more information about our environmental and social policies. please see Citi’s Environmental and Social Policy
i i rk_pdf.

k af www.citigr .com/citi; ifity/dats/Ex cizl-Policy

= www.citigr ti/ inance~for i il .paf

Citi 2020 Proxy Statement

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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Coca-Cola 2020 Proxy Statement

The Coca-Cola Company’s sustainability approach is guided by their purpose: “to refresh the
M% world and make a difference.” The company also links sustainability to their daily business
C\ activities, and presents their sustainable priorities, which include a commitment to respectful

and efficient water usage and a World Without Waste.

2020 PROXY STATEMENT
NOTICE OF ANNUAL MEETING OF SHAREOWNERS

W A 2,200 | B o e | W ot ot | A e

ADDITIONAL GOVERNANCE MATTERS - SUSTAINABILITY (PAGE 32)

SUSTAINABILITY

In everything we do, we aim to create a more sustainable business and better shared
future that makes a difference in pecple’s lives, communities and our planet. We
recognize that the sustainability of our business is directly linked te the sustainability
of the communities we call home, and that's why our approach is guided by our
purpose: to refresh the world and make a difference.

Working collaboratively with our bottling partners and stakeholders at every stage
of our value chain, we look to integrate sustainability into our everyday actions. For
example, we share best practices and knowledge across the Coca-Cola system

to build business resiliency and better manage water resources. From ingredient
sourcing te packaging recovery, we strive to create shared epportunity through
growth in every corner of the world, with an engoing focus on building inclusien and
empowering people’s access to equal opportunities.

We have a responsibility to use water respectfully and efficiently. For us, that means
heing water balanced and improving water security where it is needed most. Food and
beverage packaging are an important part of our modern lives, yet the world has a
packaging waste problem. Our vision is to make packaging part of a clrcular economy,
and our World Without Waste initiative is a clear strategy with commitments to recover
a bottle or can for every one we sell by 2030—and then to recycle and reuse.

The Public Policy and Sustainahility Committee reviews the Company's sustainability
program and goals and the Company’s progress toward achieving those goals.

The Board and the Public Policy and Sustainability Committee also receive periodic
reports from the Chief Sustainability Officer, and others as required, related to

the accomplishment of the Company’s sustainability goals. See page 28 for more
information alzout the Public Policy and Sustainability Committee.

Te learn more about the Company’s sustainability efforts, including cur comprehensive
sustainability commitments, please view our current Business & Sustainahility Report on
the Company's website, by visiting www.coca-colacompany.com/sustainable-business.

OUR SUSTAINABLE
BUSINESS PRIORITIES

=<7

Sugar Reduction

- We're growing our

business while reducing
added sugar and
providing consumers
with more choices.

World Without Waste

el %, We believe a World

-

b

o
|

Without Waste

is possible.

Climate

We look for ways to
reduce our carbon
footprint across the
Coca-Cola value chain.

Shared Future
We aim to improve

=

people’s lives and create
a better shared future
for our communities
and planet.

Water Stewardship

We strive to replenish
water back to nature
and communities,
improve efficiency and
treat wastewater to
high standards.
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https://d1io3yog0oux5.cloudfront.net/cocacolacompany/files/pages/cocacolacompany/db/844/proxy_materials/362104(1)_78_Coca+Cola+Company_NPS_WR_R1.pdf
https://d1io3yog0oux5.cloudfront.net/cocacolacompany/files/pages/cocacolacompany/db/844/proxy_materials/362104(1)_78_Coca+Cola+Company_NPS_WR_R1.pdf
https://d1io3yog0oux5.cloudfront.net/cocacolacompany/files/pages/cocacolacompany/db/844/proxy_materials/362104(1)_78_Coca+Cola+Company_NPS_WR_R1.pdf

Colgate-Palmolive 2020 Proxy Statement

Colgate-Palmolive presents a comprehensive report the company’s sustainability progress
and achievements. The inside back cover of the 2020 proxy statement also presents
sustainability awards and recognitions.

2 https://investor.colgatepalmolive.com/static-files/97f15¢c8b-41ca-4e7a-a722-
8e513e5d4f45

Colgate-Palmolive Compary
2020 Proxy Statement
Notice of Annual Meeting of Stockholders
Fricay, Mey 8, 2020

SUSTAINABILITY COMMITMENT (INSIDE BACK COVER)

Sustainability Commitment

Colgate is pleased to report excellent progress in 2019 on the Company's 2015 to 2020 Sustainability Strategy commitment,
including the below highlights, The Company was named to both the 2019 Dow Jones Sustainability World and North
America Indices and for the first time ever was the Household Industry Sector Leader. Colgate was alsc recognized as a U.S.
EPA ENERGY STAR Partner of the Year in 2019 for the ninth year in a row.

P
Since 2002, The Hill's Food, Shelter &

countries by Colgate's Bright Smiles,
PEOPLE Bright Futures oral health education
program since 1991.

Quar 1 Love program has provided more than
$295 million worth of Hill's brand pet foods
1 . 2 2 O 1 9 toover 1,000 animal shelters and has helped
'
billion children reached in over 80 with a new program focused on critical Friore thar

risk management, Colgate had the lowest
number of recordable and lost work day

idents in the Cc 's history. . N h
acdidents In SheSompany & History: million pets find their forever homes.

Colgate has made great strides in its
commitment to improving the sustainability
profile of its products and nearly completed

eliminating PVC from its packaging and
expects to meet its goal to fully eliminate in

2020

As of 2019, through Colgate's partnership
with TerraCycle, more than 54,000 locations
have engaged in recycling, helping Colgate
divert nearly

Through cross-functional collaboration
across the Colgate werld, Colgate
continues to make progress and, in 2019,
improved the sustainability profile in

99% 10

s ducte million pieces of oral care waste from
of new preducts: landfills globally.

Colgate’s design for a first-of-its kind
recyclable toothpaste tube is the first
PERFORMANCE to be recognized by the Association of
Plastic Recyclers — an important step
toward reaching Colgate's goal of

100%

recyclable packaging by 2025.

Colgate continues to be an active
participant in SmartLabel, an initiative
co-created by the Consumer Brands
Association (formerly GMA), the Feod
Marketing Institute, manufacturers
and retailers. This digital platform was
developed to meet consumers' desire to
know what is in the products they purchase,
utilize and consume. In 2019, Colgate
completed adding all categories in the U.5.
to the SmartLabel platform.

The Association of Plastic Recyclers
presented Colgate with a Showcase
Award for Colgate's creation of the
first recyclable dish soap packaging
(Palmolive Oxy) that allows a shrink
sleeve to be recycled along with the

PET bottle. This moves Colgate closer

to its 100% recyclability goals.

Colgate's contributions to Water For
People’s Everyone Forever program
helped them to reach more than

466

thousand people since 2013 with water,
sanitation systems and/or health and
hygiene education.

Colgate hosted a media event panel at the
United Nations headquarters during 2019
Climate Week, to share insights from its
angoing Save Water campaign. Since its

2016 launch, Colgate's Save Water program

has helped avoid using an estimated
98 billion gallons of water and 5.5 mi
metric tons of greenhouse gas emissions.

As of 2019, a total of

Colgate manufacturing facilities
achieved GBC| TRUE Zero
Waste certification.

Since 2011,

74

U.S. EPA ENERGY STAR Challenge for
Industry Awards have been achieved by
Colgate manufacturing sites.

PLANET

The UN Global Compact — the world's
largest corporate sustainability
initiative — has elevated Colgate
to LEAD company status, Colgate Colgate's Buriington, New Jersey facility was
has now achieved the highest level the first si the world to achieve LEED Zero
of engagement with the UNGC certification by the U.S, Green Building Council
through Colgate's commitment to for net zero carbon, energy, waterand waste.
its Ten Principles and Sustainable
Development Goals.

* The performance results are based on representative products from the product portfolic evaluated against Colgate’s goals in packaging, formula and social
impact to characterize likely improvement in the sustainability profile, based on review of quantitative and qualitative data.

e

www.cclgatepalmolive.com

Proxy Statement)

Learn more about Colgate's Sustainability Strategy in the Sustainability section of Colgate's website at

(The information on the Sustainability web pages is not incorporated by reference into, and does not form part of, this

The Company's sustainability goals are forward-looking statements (as such term is defined in the Private Securities Litigation Reform Act of 1995 or by the

SEC inits rules, regulations and releases). These statements are made on the basis of the Company’s views and expectations as of this time and the Company
undertakes no obligation to update these statements whether as a result of new information, future events or otherwise, except as required by law or by the
rules and regulations of the SEC. The Company cautions investors that such forward-looking statements are not guarantees of future performance and that
actual events or results may differ materially from those statements. For a description of certain factors that could cause the Company's future events or
results to differ materially from those expressed in any forward-looking statement, please refer to the Company's filings with the SEC, including, without
limitation, information under the captions “Risk Factors” and “Cautionary Statement on Forward-Looking Statements” included in the Company's Annual Report
on Form 10-K for the year ended December 31, 2019,

Disclosure Considerations

in Light of BlackRock’s 2020 Letter to CEOs
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ConocoPhillips 2020 Proxy Statement

ConocoPhillips presents the governance structure through which the company oversees
sustainability-related risks and opportunities. The proxy statement also presents in some
FROXY:STATEMENT detail how the company oversees specific risks related to climate, water, and biodiversity.

Moreover, ConocoPhillips discusses their commitment to active stakeholder engagement,
and highlights their 2019 ESG achievements.

2 https://static.conocophillips.com/files/resources/2020-conocophillips-proxy-final.pdf

Conomﬁ\ilips

SUSTAINABILITY (PAGES 15-16)

Sustainability

Our Approach

ConocoPhillips recognizes the importance of delivering energy to the world and we are committed to demonstrating
leadership in the production of natural gas and cil by being competitive both financially and with our environmental and
social performance. As we manage through the uncertainty of the energy transition, natural gas and oil will still be in demand
in a 2-degree world and flexibility and resilience will be required to ensure that supply. Our governance structure is designed

to ensure that management of sustainability-related risks and opportunities throughout th
our strategic and operating decisions. Our governance model extends from the Board's Pul
executive team, to leaders and internal subject matter experts.

/ Board of Directors \
/ Public Policy Committee
/ Executive Leadership Team (ELT)

ELT Champions for Human Rights, Stakeholder
Engagement, Water, Biodiversity, Climate Change

D L ip Team

Sustainable Developrnent Team

[ Health, Safety & Environment Leadership Team

Environmental Assurance Group

[ Business Units

/ BU Leadership Teams, Subject Matter Experts and Global Issue We

Groups for Human Rights/Stakeholder Engagement, Water, Biodiv
Climate Change

Operated assets and major projects are examined through our sustainable development (*
the physical, social and political settings of our operations to ascertain potential risks. Susta
for climate change, water, biodiversity and stakeholder engagement, and action plans for ¢
goals for business units and key functions.

Sustainable Development Risk Management

Adjust, Innovate and
Continuously Improve

Measure and Monitor
Track and assess
actions.

Develop
corpe

Engage
Communicate risks to C
executives and Board of Q o

Directors; input to Enterprise
Risk Management.

Sustainability

MANAGING CLIMATE-RELATED RISKS

Our comprehensive governance framework provides Board and management oversight of our climate-related risk processes
and mitigation plans as outlined in our Managing Climate-Related Risks report. Our integrated management system approach to
identify, assess, characterize, and manage climate-related risks links directly to the enterprise risk management process, which
includes an annual review by executive leadership and the Board.

We use scenarios in our strategic planning process to:

> gain a better understanding of external factors that impact our business;

> test the robustness of our strategy across different business environments;
> communicate risks appropriately; and

> adjust prudently to changes in the business environment.

We also have a long-term target to reduce our greenhouse gas emissions intensity which will be reviewed in 2020 as part of
our ongoing governance. This goal demonstrates our commitment to greenhouse gas emissions reductions and managing
climate-related risks and issues throughout the business. It also ensures that appropriate risk management discussians occur
throughout the lifecycles of our assets.

MANAGING LOCAL WATER RISKS

Access to water is essential to the communities and ecosystems near our operations and to our ability to produce natural gas
and oil. Fresh water is a limited resource in regions experiencing water scarcity, and local availability may be affected in the
future by physical effects of climate change, such as droughts. Although access to water and water scarcity are issues of global
importance, we manage water risks and mitigate potential impacts to water resources locally, taking into account the unique
social, economic, and environmental conditions of each basin or offshore marine area.

MANAGING LOCAL BIODIVERSITY RISKS

Biodiversity, which is the variety of terrestrial and marine plant and animal species, is important to maintaining ecosystem
health and is an aspect of human well-being. Every basin or marine area has a unique combination of habitats, plant, and
animal species. We address potential impacts to areas with biological or cultural significance through the use of the Mitigation
Hierarchy, which includes four prioritized steps: (1) Avoid; (2) Minimize; (3) Restore; and (4) Offset.

ENGAGING STAKEHOLDERS

Active stakeholder engagement and dialogue is an integral part of our sustainability commitment and is how we go
about implementing or “operationalizing”our commitment to human rights, including indigenous peoples'rights, and our
commitment to the communities where we operate. For each of our assets, we develop a stakeholder engagement plan
that identifies those who can influence or be affected by our activities and outlines how we will engage with them to build
long-term value for both ConocoPhillips and our stakeholders.

RECOGNITION

Notable ESG achievements in 2019 include:

> Named to the Dow Jones Sustainability Index for the 13th consecutive year, ranked as the highest energy company in
North America;

> Rated "AA"by MSCl, the second highest possible score;

> Achieved a score of 89.1/100 from Sustainalytics;

> Received the best possible score of 17on both environmental and social metrics from 1SS QualityScore; and
> Achieved a B rating for CDP, which is above the industry and North American average.

To learmn more about sustainabie development at ConocoPhillips, please view our Sustainability Report on our website under “Company
Reports and Resources.”
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CVS Health 2020 Proxy Statement

Notice of 2020

Annual Meeting

of Stockholders

and Proxy Statement

May 14, 2020800 am.
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% CVSHealth

CVS HEALTH CORPORATE SOCIAL RESPONSIBILITY (CSR) REPORT HIGHLIGHTS (INSIDE BACK COVER)

CVS Health presents highlights from the company’s corporate social responsibility report.
A refreshed CSR strategy called “Transform Health 2030” is discussed, with a “[focus] on
improving the health of the people and communities we serve, and [supporting] the health
of our business and the planet.” In addition, CVS Health’s CEQO Larry J. Merlo discusses the
company’s strategy to transform health care and to lead in fixing the broken U.S. healthcare
system. The CEO also acknowledges that climate change affects human health; hence, the
company is committed to fighting it.

CVS Health Corporate Social Responsibility (CSR)

Report Highlights

At CVS Health, we have long been
focused on improving not only

the health of our patients and
consumers, but the health of all

of the communities we serve. Our
CSR strategy ensures we put our
businesses and resources to work

- not just at a global or national
level, but in tangible ways that make
a difference in our communities

and people’s lives. There is no

more pressing issue than fixing
what is broken with the U.S. health
care system, and CVS Health is
positioned to lead the change. As

a healthcare leader, we are also
committed to doing our part to fight
climate change as it affects human
health. We welcome the opportunity
to work with our partners,
stockholders and other stakeholders
to advance our priorities. Our
roadmap is to Transform Health 2030
- focused on improving the health
of the people and communities we
serve, and to support the health of
our business and the planet.

gl

Larry J. Merlo
President and CEO

Our CSR Strategy
Transform Health 2030

Our purpose is helping people on their path to better health — and we've never

been better positioned to do so. We are tr
and investing in community health at the |
employer supporting economic and profe
building healthier communities by providi
diseases and focusing on customer safety
our impact on the environment and engac
join us on our sustainability journey.

In 2019, we took the opportunity to refran
inclusive of our broader Enterprise and th
leader. Our refreshed CSR framework, Tra
mission to deploy our scale, expertise anc
impact all of our stakeholders. It charts ot
four key areas:

How we're delivering
on our purpose of
helping people on their

path to better health oe
across all Qe"
our touchpoints

The health of our ’é&-
environment is

inextricably linked to
human health and

we’re committed to doing
our part as a health care leader

To read more about our CSR activities, an
Responsibility Report when it is available,
https://cvshealth.com/social-responsit

rgyleteam com

Transform Health 2030

Awards &
Recognition

2019 CSR Achievements

100 Best Corporate
Citizens, 2019 (#26)
Corporate Responsibility
Magazine

Sustainability Index
Dow-Jones, 7th straight year
and debuted on World List

Civic 50 - List of 50

most community-minded
companies in the U.S.
Points of Light Institute, for
the third year in a row

CDPA list

one of only

34 U.S. companies

to be honored with this
recognition for climate
change leadership

Corporate Equality Index
Human Rights Campaign
Achieved 100% score for fifth
consecutive year

World’s Most Admired
Companies (#39)
Fortune Magazine

Top 50 Companies for
Diversity (#27)
Diversitylnc

100% Disability Equality
Index Score - Best
Places to Work List
American Association of
People with Disabilities

and US Business
Leadership Network

Billion Dollar Roundtable
Member of group that is
spending more than $1

billion annually with diverse
suppliers

#10 Top Companies for
Supplier Diversity
Recognized by Diversityinc
for our focus on expanding
our engagement of minority
and women-owned
businesses in our

supply chain

&
Healthy People
0

Access to Health Care

$100 million

New philanthropic commitment: to make
community health and wellness central to

our charge for a better world by supporting
initiatives and nonprofits across three
categories: improving local access to affordable
quality care; impacting public health challenges;
and partnering with local communities on the
most pressing health issues

Project
Health

reached 70,000 people in

3,000 total locations in 2019

with free health screenings,
delivering approximately
$6.4 million of free health
services

g Healthy Business

23,000+ colleagues
participate in at least one of our 15
Colleague Resource Groups

employed more than 7,000
military spouses since 2015

Supplier
Diversity

35,000+ jobs supported
$1.9+ billion in wages
$5.6 billion contributed
1o the U.S. economy

@ Healthy Planet

$27.7+ million

in savings achieved through LED lighting
retrofits

CVS Pharmacy customers

1.6 million
empty miles reduced
through our backhaul
transportation efficiency
program in 2019

% Healthy Community

$150+ million

provided in charitable giving through the CVS
Health and Aetna Foundations, corporate
grants, in-kind gifts, employee giving and
fundraising, and other community investrents

$12+ million
worth of colleague volunteer
time across the Enterprise

15 million
youth reached through
tobacco prevention and
cessation education,
awareness, advocacy
and healthy behavior
programming

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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Devon Energy 2020 Proxy Statement

DEVON AT A GLANCE - SUSTAINABILITY PERFORMANCE (PAGES 2-4)

2020

Notice of Annual Meeting

Devon Energy’s motto is "Commitment Runs Deep” and details that they "take this to
heart and apply it to everyone who has a stake in our success.” The company highlights
its commitments and actions in four areas: people, workplace safety, environment, and
community engagement and stakeholder transparency.

@ https://s2.g4cdn.com/462548525/files/doc_financials/Annual/2019/DVN-2020-

Proxy-Statement.pdf

and Proxy Statement

Sustainability Performance

Devon is committed to delivering results to our stakeholders in the right way. As a leading
independent oil and natural gas company, that means producing energy to help meet global demand,
while generating strong financial returns and long-term value for our stockholders. For Devon, it also
means operating a safe, environmentally responsible, and ethical business in the field and in the

office.

Based in Oklahoma City, we employ approximately 1,700 men and women in the U.S., operating
under the motto: Commitment Runs Deep. We take this to heart and apply it to everyone who has a
stake in our success - investors, employees, and neighbors alike.

OUR PEOPLE

Our employees’ knowledge, expertise, skills, and creativity are the key
to our core values to build the workforce we need: we seek to hire the
to do the right thing, deliver results, be a team player, and be a
provide competitive compensation and benefits, including:

medical, dental, and vision health care coverage for all employe
health savings and dependent-care flexible spending accounts;
a 401(k) savings plan with a generous Devon match for contribut
education, training, health, and wellness programs;

maternity and parental leave for the birth or adoption of a chi
program; and

alternate work schedules, flexible work hours, part-time worl
support.

DEVON AT A NCE (

‘We engage with our stakeholders daily to build relationships founded in trust and cooperation. We
place a high priority on cur commitment to work together to find solutions benefitting people and
communities where we operate. Our culture of integrity and accountability extends to all our
stakeholders, including our employees and their families, stockholders, neighbors, landowners,
mineral-rights holders, policymakers, lawmakers, suppliers, vendors, and service companies.

« In collaboration with expert local stakeholders, we integrate land use and biodiversity
considerations into early planning and all operating phases for our wells.

+ We have formal processes to receive complaints in person, by phone or online, and to respond
with the appropriate level of urgency.

As we seek to operate in a socially responsible way, part of that is supporting and
strengthening safe and educated communities in areas where we operate. Our social
investments (56.2 million in 2019) target STEM (science, technology, engineering, and math)
education, public safety, social services, and community vibrancy.

» We have published a comprehensive Political Activity and Lobbying Report in each of the past
three years in direct response to stockholder feedback. We expect to annually publish a
report to make it easy for all stakeholders to see our expenditures for corporate political
contributions.

We have published our Statement on Human Rights, which spells out our strong commitment
to human rights principles and social progress.

DEVON AT A

PLACE SAFETY

At Deven, we encourage everyone to take the time and steps necessary to perform work safely. Our top
priority s to maintain the health and safety of our employees, contractors, and the public.
+ We set challenging corporate goals each year to drive safety performance improvements.
+ We have an Environmental Health and Safety (EHS) Council with responsibility for setting strategy
and ensuring implementation to continuously imprave our safety systems.
«In 2019, we further expanded our “Hearts and Minds” training, a leadership-focused, safety
workshop designed to sharpen our focus on safety culture, stop work-for-safety authority, strong
i nd to i , integrity, positive attitude, and

a
situational awareness.

+ We only werk with approved contractors and venders who complete our supplier qualification
process and agree to meet policy, insurance, and health and safety requirements.

+ Our operational spending is overwhelmingly weighted to contractors eaming our highest safety
ratings.

+ To identify and reduce safety risks, employee-led teams perform audits of our operations. Our
business units then develop and implement specific actions to address the audit findings, which are
recorded and tracked in an ongoing effort to improve safety performance.

Being a good neighbor is a core value that drives Deven's commi to
responsible oil and gas business, we share a respect for the
strive to improve the overall quality of life in the communities where we live and work.
« In June 2019, Deven took a significant step in its ESG efforts by establishing a target to reduce
methane emissions for its oil and natural gas production. Devon has committed to achieve a
methane-intensity rate of 0.28% or lower by 2025.
+ We reduced methane emissions by 20% over the 2016-2018 timeframe, the most recent period for
which data is available.
+ In late 2018, we published a climate change assessment report that shows Devon's assets are likely
t0 be well-positioned to remain profitable, even in an aggressive low-carbon scenario.

ip. Asa
and constantly

« For our operations in the Delaware Basin, we have increased our volume of reused water tenfold
since 2015,

+ We are keenly focused on preventing spills. In 2018, the most recent year for which data is
available, we lost 0.0011% of barrels produced, continuing a multi-year trend.

+ In 2019, we ramped up our evaluations of new emissions-detection technologies, including optical
gas imaging cameras, sensor-based continuous monitaring, facility flyovers, and even remote
detection via satellite.

+ We have reported our greenhauise gas (GHG) emission reductions efforts to the CDP Climate Change
Report for the past 15 years. Our 2019 score affirmed our industry leadership in this vital area.

+ Our score on the 2019 CDP Water Report, detailing our water conservation and protection
investments and activities, also illuminates our industry leadership.

3 Commitment Runs Deep
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Dow 2020 Proxy Statement

8f23-ed552621200f.pdf

PROX: EMENT

PROXY SUMMARY - SUSTAINABILITY (PAGES VII-VIII)

Corporate Board of Compensation Other Management Audit Committee

Proxy Summary

Governance Directors Discussion & Analysis Proposals Matters

Sustainability

Dow's ambition is to be the most innovative, customer-centric, inclusive and sustainable materials science company in
the world. Sustainability is more than an important ambition for Dow. It is key to how we apply science to drive growth,
improve our operations and help solve some of the world's most complex challenges.

To achieve our ambition, we are focused on three areas where we have the most impact and the most opportunity to
create shared value for Dow and society.

0‘25 Sustainab

cimate Protecy;,
|

7

Circular Economy:
Dow is collaborating to close

such as helping to make all

stages of the plastic ifecycle
work more effectively and ending
plastic waste in the environment.

=
&3 .

resource loops in key markets, .

Dow is a founding member of the Alliance to End Plastic Waste, an initiative to
accelerate efforts to drive innovation, provide much-needed resources, and
take decisive action to put an end to plastic waste in the environment.

Dow is a pledged partner in the cl y Council’'s Op

Clean Sweep. Dow will begin reporting peliet losses of greater than one pound
in its annual Sustainability Report in 2020.

Dow's partnership in Europe with Fuenix Ecogy Group for the supply of a new
feedstock made from recycled plastic waste will help produce new Dow
polymers. The project is an example of how Dow is working across the value
chain to innovate and identify new approaches to accelerate recycling
opportunities.

Dow People: Engaging for Imp

Climate Protection:

Dow's full annual disclosure of sustainability performance can be found on
www.dow.com/sustainabity.

Dow reports in accordance with the Global Reporting Initiative (GRI) Stand
all of the General Disclosures described in the GRI Standards as well as al
material to the Company. The report also serves as Dow's Gommunicatior
Nations Global Compact. Dow is also committed to implementation of the
Board's Task Force on Climate-related Financial Disclosures (TCFD) over {

Dow's public policies on topics including Chemical Management, Respong
Sustainability, and Environment, Health & Safety can be found on the Corr

Dow's sustainability reporting referenced in this Proxy Statement and the il
websites are not part of or incorporated by reference into this Proxy Stater

vii 2020 PROXY STATEMENT

Dow is seeking to accelerate
climate action within its own
operations and across the wider
value chains supported by Dow.

ENGAGE™ PV Polyolefin Elastomers technology, selected in 2019 as an
Edison Award and R&D 100 Award winner, helps customers to develop
encapsulant fiims that protect solar cells from degradation, making renewable
energy increasingly affordable.

Dow plans to retrofit mixed-feed crackers in Plaquemine, Louisiana with
proprietary fluidized catalytic dehydrogenation (*FCDh") technology. FCDh can
reduce energy costs by up to 20 percent, thereby reducing emissions. Dow’s
FCDh technology won R&D 100 and ICIS Process Technology Innovation
Awards in 2017.

Dow has committed to obtain 750 MW of its power demand from renewable
sources by 2025. In 2019, Dow had 539 MW of renewable power, as well as
244 MW of renewable stearn under contract.

S—
S~—

Safer and More
Sustainable Materials:
Dow is seeking to innovate more
sustainable materlals; advance
open and transparent chemistry
with value chain pariners,
customers and the public;
collaborate with diverse
stakeholders across the globe;
and share product

Dow Is ¢« to bringing to market. An example Is
ECOFAST™ Pure, which helps the textile industry tackle sustainability
challenges by reducing water and dye use by up to 50 percent, and enables
highly efficient use of process chemicals used to dye cotton fabric, which
combined can help reduce the likelihood of pollution in wastewater streams.
An industry-leading initiative, Dow’s Product Stewardship Academy provides
hands-on training, support and mentoring to increase product safety
knowiledge and safe material handling practices to support responsible market
arowth in developing countries including Ghana, Nigeria, Kenya, Ethiopia,
Egypt and the United Arab Emirates.

Dow Is an active member of the Green Chemistry and Commerce Council
("GC3"). In 2019, Dow was awarded the Sustainability Champion Award from
GC3 for its leadership in value chain outreach, leading discussions on product
safety and transparency, and overall efforts to advance the development of

safety n.

Sustainability is key to how Dow applies science in what they do, and they aim to be the most
sustainable materials science company. The company presents in detail the three areas they
are focused on, together with the initiatives and actions under each.

2 https://d18rn0Op25nwrBd.cloudfront.net/CIK-0001751788/bf76340b-ba45-40f3-
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Flex 2020 Proxy Statement

Message from
our CEO

O wo Flex details its sustainability initiatives and contributions, especially their employee, social,
flex and environmental impacts, and their latest sustainability rankings from 2018 to 2020.

2 https://s21.q4cdn.com/490720384/files/doc_financials/2020/
“We areal sakeholders. andl we ar/2020-ProxyStatement-Flex.pdf

are ail in this together”

PROXY STATEMENT SUMMARY - SUSTAINABILITY HIGHLIGHTS (PAGE 14)

Sustainability Highlights (pg.31)

We sirive to make a lasfing positive impact for our employees, customers and investors and aim to follow social and
environmental practices that make our stakeholders proud to work with or invest in us. OQur sustainability efforts have been
widely recognized gamering awards for sustainability and supply chain leadership from the Manufacturing Leadership Council;
inclusion in the FISEAGOOD index for the fourth consecutive year; a negligible risk score from Sustainalytics; and an Industry
Mover Sustainability Award from the Dow Jones Sustainability Index. Below are some highlights of our sustainability practices.

Our Flex Foundaticn partnered with customear Xylem to bring clean water to underserved communities.
Clean Water In October, we worked with nearly 100 volunteers in the state of Aguascalientes (in Mexico) to install
Initiative water filfration systems in ten schools. In November, we helped build the same number of rain-water
collection systems in Guadalajara in a community with no access fo water.

Accelerated
Medical Equipment
Production

Worker We developed a program focused on universal workforce development training for our factory partners
Empowerment through a 15-course curriculum on attitude, skills, knowledge and training-of-trainers. We have trained
Training Program over 7,000 workers fo lecd the future of cutomation.

In addition fo completing nearly 300 energy conservation projects in 2019, we commissicned our
(L EIEWRe L EERVL O newest 1.56MW Roof Top Sclar System in our San Luis Rio, Colorade factery, which Increcised our
renewable energy capacity by 13%.

We avoided more than 41,000 Scope 1 and Scope 2 COZe emissions thought our Energy Management

We collaborated with local governments and our customers fo quickly accelerate the production of
critical medical equipment used to dicgnose and trect COVID-19.

Ra:_:lu?ed coz Program and offset approximately 70,000 tonnes of Scope 3 CO2e smissions through Cerfified Emission

Emisslans Reductions.
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SUSTAINABILITY (PAGES 31-33)

Sustainability

Flex's purpose is fo make great products for our customers that create value and improve people’s lives. Sustainabillity is af the
core of our purpose and is embedded in our culture. We work fo have a lasting positive impact in the form of value for our
employees, customers and investors and aim for the social and environmental change that makes our stakeholders proud to
work with or for us. We seek to address material issues, risks and opportunities by conforming to internal and external standards
and thoughtfully executing our social and environmental management system, programs, and initiatives.

We dim to achieve social and environmental compliance through our robust Sustainability management system. Our
Sustainability system, which is modeled largely upon the Responsible Business Alliance (RBA) requirements, consolidates
several management systems info one, and incorporates curent environmental, labor, human rights, health, safety, and ethics
standards. As a Founding Member of the RBA, Flex is committed fo modelling its requirements.

We are also a member of the Responsible Minerdls Initiative (RMI), Global Business Initiative Human Rights (GBI), GRI Gold
Members (GRI), the Business for Social Responsibility (BSR) Network, the Environmental Leadership Council (ELC), the Clean
Electronics Production Network (CEPN), and the Supplier Ethical Data Exchange (Sedex). Additionally, Flex has signed the
WBCSD Pledge for Access fo Safe Water, Sanitation, and Hygiene at the Workplace. Finally, our CEQ, who is a member of the
Business Roundh]ble (BRT)' sinnnrl Ham s ODT Qhedammnnt am the Diimsse s Af O ammarsdican wihinh Aaslarae hed carearsdione

have a role beyond meeting
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As part of our commitrnent
environmental requirements
labor, ethics, health and saf

Sustainability Governance and Strategy

Given our commitment fo sustainability, we have developed a strong foundation of sustainability governance. Our Board of
Directors engages in an annual review of Flex's sustainability program and environmental, social, and governance efforts
as well as an annual environmentdl, socidl, and govermance director education session. Our Nominating and Governance
Committee has oversight of Hex’s sustainability risks and remediartion efforts, including the Company’s corporate responsibility
and sustainability policies and programs with respect to human rights, social and environmental risks.

Sustainability updates are delivered regularly to our executive management team. The Corporate Sustainability Leadership
Committee, a mulfidisciplinary group composed of global leaders of the Company representing the key functional areas with
responsibility for sustainability efforts, including operations, human resources, supply chain, regulatory compliance, account
management, and communications meets semi-annually fo share informartion with individuals across various organizations
who are directly responsible for implementing and managing sustainability initiatives.

Qur strategy and global efforts, including our current Flex 20 by 2020 Goals, are dligned with the principles set forth in UNGC,
and the 2030 Sustainable Development Goals ("SDGs™).

Infiscal year 2021, we intend o develop our next sst of long4erm sustainability goals that will focus on key areas where the Company
canmake ameasurable, direct, and positive impact by 2025 through 2030.We will continue to align to the UN SDGs as well as sirive for

Social Impact

© 15,000 of our voluntesrs gave back over 565,000 hours of service fo their communities in 2018.

® We created and execufed the Flex Worker Empowerment Training Program to train production line workers at our supplier
companies in new skillsefs needed for the era of automation. Over 7,000 individuals were frained through our Worker
Empowement Training Program.

@ We support several nonprefit organizations in our SDG-aligned community focus areas of decent work, quality education,
affordable clean energy and responsible production and consumption through the Flex Foundation.

® Our Flex Foundation partnered with customer Xylem fo bring clean water fo underserved communities. In October, we
worked with nearly 100 volunteers in the state of Aguascalientes (in Mexico) fo install water filiration systems in ten schools.
In November, we helped build the same number of rainwater collection systems in Guadalajara in ¢ community with no
access to water.

Environmental Impact

® In addition fo completing nearly 300 energy conservation projects in 2019, we commissioned our newest 1.56MW Roof Top
Solar System in our San Luis Rio, Colerado factory, which increased our renewable energy capacity by 13%.

® |n 2018, we avoided more than 41,000 Scope 1 and Scope 2 CO2e emissions through our Energy Mdanagement Program
and offset approximately 70,000 fonnes of Scope 3 CO2e emissions through Certified Emission Reductions.

111,000 tonnes | Over

of CO26 emissions 4,000 seneticiaries

avoided or offset
of our Flex Employee
Scholarship

1 _I million hours

20 water filtration
and rain-water
collection systems

installed in communities

with no access fo clean
water

of employee
advancement offered
over two years

Our commitment fo sustainability has earned us positive feedback from shareholders and recognition from some of the most
prestigious sustainability ratings agencies.

&

Flex inability Latest il 2018-2020

« Flex receives 1S5 highest disclosure
and fransparency score on ESG factors

« Flex obtains EcoVadis'*Gold
Recognition Level” ESG rating

« Flex joins the UN Global Compact

« Flex is awarded ISS' Prime status for
Corporate ESG Performance

* Flex receives an A- from CDP which
is in the Leadership band

« Flex obtains EcoVadis'"Gold
Recognition Level” ESG rating

« Flex receives score of 4.1 ouf of 5.
For the 4'" consecutive year. Flex is
a constituent of FISEAGOOD Index

+ Flex receives Negligible Risk (8.6
score from Susfainalytics

« Flex reaches UN Global Impact GC
advanced level

« Flex has qualified for inclusion in this
Sustainability Yearbook 2020, as an
Industry Mover

flex 2020 Proxy statement 33

tainability Accounting Standards Board (SASB) reporting
executive and GRI reports, as well as the Flex 20 by 2020

lem which we verify through physical audits performed
ene committees to address safety issues and concerns
fes.

offee talks and town halls, lunch and learn sessions,
rams and annual surveys.

ing and Forced Labor, Transparency, and Environmental
jons for employees,

n with locdl accredited educdtional institutions, which
shnical cerfification, a high-school diploma, a university

jJuswaypys Axold 1§ 8oLON

employees establish and sustain hedlthy practices in
1 primarily on health, financial, and emotional wellness.
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Goldman Sachs 2020 Proxy Statement

Goldman Sachs integrates sustainable finance into the firm. The company also presents
its ongoing focus on environmental and social risk management, and enhancements to its
operations and reporting.

e ekt Sacha O, i

 of Shareholders

020

STAKEHOLDER ENGAGEMENT - SPOTLIGHT ON SUSTAINABILITY (PAGE 30)

STAKEHOLDER ENGAGEMENT —SPOTLIGHT ON SUSTAINABILITY

Spotlight on Sustainability

We believe executing a best-in-class sustainability strategy is central to our long-term success.
Sustainability is top of mind for our clients and front and center for the next generation of talent. We address
sustainability in various ways, including through:

= Sustainable finance — Core to how we serve our clients, we are committed to driving commercial
solutions to advance this focus. This is reflected in the launch of our new Sustainable Finance Group and
our new $750 billion sustainable finance target.

= Integration of sustainability across our firm — Sustainability is central to how we manage our operations
and invest in our people and our communities.

We believe that successfully delivering on our sustainability strategy will help drive returns for our
shareholders.

More information can be found in our annual Sustainability Report, available at www.gs.com/sustainahility-report. Our
2019 report will be available at the end of April 2020.

Our Commitment to Sustainable Finance

In December 2019, we announced a new target of $750 billion in sustainable finance by 2030, focusing on climate
transition and inclusive growth. This commitment encompasses financing, investing and advisory activity spanning
nine sustainable growth themes:

Climate 8 stai 9 i £ Ecosystem
Transition Services

Accessible
& Innovative F & Affordable Communities
Healthcare Education

Inclusive
Growth

To better deliver our leading expertise and capabilities in these areas to our clients, we formed a new Sustainable
Finance Group to partner with our various business divisions to deepen capabilities and knowledge in sustainable
finance, as well as to help drive our efforts toward our commitment.

Ongoing Focus on Environmental & Social Risk Management

In connection with our sustainable finance commitment, we also enhanced our Environmental Policy Framework
guidelines for carbon intense sectors to reflect that we will:

= No longer engage in direct financing of new thermal coal development (new power plants and coal mines);

= Engage with clients to help them diversify away from thermal coal and reduce carbon emissions with the goal
of helping their climate transition; and

= Not directly finance new upstream oil exploration and production in the Arctic, including in the Arctic National
Wildlife Refuge.

Enhancements in our Operations and Reporting
We have also broadened our reporting efforts and operational goals over the past year, including:

® Reporting in our Sustainability Report for the first time under the Sustainability Accounting Standards Board
(SASB) (the first U.S. bank to do so);

® Announcing our support for the Task Force on Climate-related Financial Disclosures (TCFD) and planning to
further enhance our disclosure through a TCFD-aligned report; and

® Expanding our 2025 sustainable operational goals, including with respect to carbon neutrality for business
travel, renewable energy procurement, reductions in usage of plastics and other disposables, and increased
spend with diverse vendors.

30 Goldman Sachs | Proxy Statement for the 2020 Annual Meeting of Shareholders
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Healthpeak 2020 Proxy Statement

Healthpeak has adopted an integrated approach to ESG matters. In the proxy statement,
the company presents 2019-2020 ESG initiatives, and key performance indicators that are
informed by internal assessments and stakeholder engagement.

Healthpeak

ESG INITIATIVES (PAGES 26-27)

ESG Initiatives

Qur Board believes that integrating ESG initiatives into our strategic business objectives is critical to our long-term success
Through our integrated and ongoing approach to sustainability, we seek to drive positive change and create value for
our stakeholders.

Integrated Approach to ESG

Our Board oversees all ESG matters and receives quarterly updates regarding strategy, goals, performance metrics,
opportunities and risks, initiatives and related results.

The Governance Committee oversees our adherence to corporate governance best practices,

The Compensation Committee has direct oversight over human capital matters, including diversity, inclusion, retention,
succession planning and executive compensation.

The Sustainability Committee consists of employees across functional areas and from nearly all professional levels, and is
led by Thomas M. Klaritch, our Chief Development and Operating Officer, and Troy E. McHenry, our Chief Legal Officer. The
Sustainability Committee meets at least quarterly to review, implement and oversee ESG initiatives and best practices.

The Social Responsibility Committee is comprised of employees who are passionate about our philanthropic and charitable
activities and meets at least quarterly to review and approve community engagement and charitable giving initiatives and is
led by Lisa A. Alonso, our Chief Human Resources Officer.

@ Engage (&) Develop and

Report
Proactive engagement with Execute Publish annual Sustainability Report in
stakeholders to determine areas of accordance with the Global Reporting

Utilize results of stakeholder
engagement process to develop and
execute strategic ESG initiatives

Initiative (GRI) standards, featuring
transparent disclosure of ESG initiatives
and results

focus and gauge our performance

2019-2020 Key ESG Initiatives

Publish our ninth annual Sustainability Report in ac
TCFD recommendations

Informed by internal assessments and stakeholder engagement, we prioritize the ESG initiatives that we believe matter most
to our business and stakeholders, keeping in mind our operational level of control with respect to our properties. Our areas of
focus include the following:

Implement our recently adopted long-term science

Increase reporting on environmental metrics for pre .
Key Performance Indicators

Enhance monitoring of supply chain and vendor ESt

$ Environmental Responsibility and Governance Initiatives
% Operational Eco-efficiency « Best-in-class corporate governance practices
« Efficient buildings to generate savings « Transparency
« Proactive green strategies « Risk management
« Ethics and compliance
Social Responsibility TTT Value Creation and Economic Performance
« Human capital management to attract » Utility savings and increased rental income
and retain best-in-class talent, including - Tenant satisfaction, attraction and market credibility
diversity, inclusion, retention and succession
) « Sustainable returns
planning

« Employee engagement

+ Community engagement

We are consistently recognized for our ESG initiatives and disclosure, See "Proxy Summary—Sustainability Highlights” for a
summary of our most recent awards.

To learn more about our ESG efforts, including our many accolades and industry leadership, please view our Sustainability
Report at www.healthpeak.com/corporate-responsibility.
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NRG Energy 2020 Proxy Statement

NRG Energy presents their five key sustainability pillars, and discusses associated strategies
and goals.

2 https://investors.nrg.com/static-files/b2f18d47-31df-410c-bOb2-9de7eaf567ef
nrg.

& Proxy Statement

SUSTAINABILITY AT NRG (PAGE 19)

SUSTAINABILITY AT NRG

AtNRG, sustainability is a philosophy that underpins and facilitates value creation across our business and for all
of our stakeholders. It is an integral piece of our corporate strategy and ties directly to business success, reduced
risks and reputational value. To help embed corporate responsibility into the culture and fabric of the organization
and create a sustainable energy future, we prioritize our work into five key pillars: (i) business, (i} customers,

{iii) workplace, (iv) operations, and (v} suppliers.

Sustainable Business

The Sustainable Business pillar guides our company in the foundational aspects of strong
sustainability leadership around areas including governance, transparency, reporting and
stakeholder engagement.

Si”

)

Sustainable Customers

Akey aspect of our sustainability strategy is providing solutions for our custorners and helping
tolead the transition to a more sustainable future. Our goals are to provide more clean energy
choices and help reduce the overall environmental impacts associated with the energy use of our
customers.

55

Sustainable Workplace

Thekey to NRG's success in working towards and achieving our sustainability goals across the
value chainis having a strong, healthy and engaged workforce. Our commitment to a sustainable
workforce at NRG includes a focus on worker safety, health and wellness, equity, diversity and
inclusion, and employee engagement, as well as environmentally-conscious workplaces.

138

Sustainable Operations

NRG is committed to reducing impacts across all of the Company's operations and generation
assets. Our commitment to sustainable operations includes achieving our science-based
greenhouse gas target, increasing recycling rates of coal combustion residuals and improving
environmental performance across all facilities.

Sustainable Suppliers

Itis important for companies to address sustainability in their entire value chain. NRG has
established ambitious goals and started to put systems in place to measure and ultimately reduce
environmental impacts in our supply chain. NRG is one of the first companies in the power sector
toinclude supply chain in its sustainability commitments.

(e =

Each pillar comprises business activities that create value for NRG and its stakeholders and, collectively, are
buttressed by a robust governance structure. We are committed to positively affecting our communities and
reducing the environmental footprint of our fleet while ensuring long-term competitiveness and success for the
Cornpany. These efforts include providing sustainable energy solutions to businesses and residential customers,
retrofitting existing plants with environmental controls, executing coal-to-gas conversions, evaluating carbon
capture technologies and leading the industry on reporting and carbon reduction.

Most importantly, we maintain an unwavering commitment to safety and reliability.

19
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Schnitzer Steel Industries 2019 Proxy Statement

Schnitzer Steel discusses its sustainability efforts which include recycling scrap metal and
water, and using hydroelectric power as the primary source of their electricity. The company
also presents its 2019 sustainable accomplishments.

% @ https://www.schnitzersteel.com/documents/schn-2019-proxy.pdf
Schmtzer@ psi/f / / o

2019 PROXY STATEMENT
NOTICE OF ANNUAL MEETING

PROXY SUMMARY - RECYCLING TODAY FOR A SUSTAINABLE TOMORROW (PAGE 8)

Schnitzer (453
— Proxy Summary

Recycling Today for a Sustainable Tomorrow

At Schnitzer, Sustainability is at the core of what we do. By recycling scrap metal, we are diverting and reusing
millions of tons of materials each year that might otherwise be destined for landfills. At our metals recycling facilities, the
ferrous and non-ferrous scrap metal we process reduces the need for intensive mining of virgin material for use in steel
manufacturing. Our Pick-n-Pull facilities exiract the maximum use from end-oflife vehicles by providing affordable, used
aulo parts to consumers, as well as aulo bodies for recycling. Al our Cascade Steel Mill (“Cascade”), we use scrap metal
fo produce new steel products that are used to, among other things, build new houses, bridges and commercial
buildings — infrasfructure projects that help improve the quality of life for people in our communities and beyond.

Sustainability is also at the core of how we operate. As a result of our investment in a state-of-the-art water recycling
system at Cascade, we recycle about 80% of the water used at the mill and source most of our electricity from
hydroelectric power d by the Columbia River Dam System. Also in our metals recycling business, we are
investing in sustainable advanced materials recovery innovations that will increase our metal extraction yields and
decrease landfill waste. Moreover, at our metal shredder faciliies, we are investing in enclosure and emission control
technologies to reduce our long-term greenhouse gas and particulate malter emissions from those operations.

Steel, our largest traded material, is the world's most recycled product. As pared fo using newly extracled ore in steel
manufacturing, the use of recycled melal in the steel manufacturing process:

Saves 74% in energy input;

Reduces waler use by approximately 40%:
Shrinks virgin material use by 90%; and
Minimizes mining waste generation by 97%.

What We Do:

v Acquire and recycle millions of tons of scrap metal including vehicles, rail cars, home appliances, industrial
machinery, manufacturing scrap, and construction and demolition scrap through our 96 auto and metals
recycling facilities

# Sell our recycled metal products for reuse by steel mills and other manufacturers located in 27 countries,
including the U.S.

¥ Manufacture finished steel products such as reinforcing bar, merchant bar, and wire rod at our electric arc
furnace mini-mill in Oregon using recycled scrap metal primarily sourced from our own metals recycling
operalions

«  Sell millions of serviceable used parts from end-of-life vehicles at our 51 retail self-service auto parls stores,
providing affordable parts to customers while saving resources Ihat would be consumed in producing new parts
In fiscal 2019, we accomplished the following:

. Recycled Recycled Purchased Produced Sold
4.3M fons of FE sceap 667M Ibs. of NF 386k and-of ile ‘478K tors of finished 4 BM recycled
malal scrap maotal vehicies sleol from scrap parts

Natice of Annual Meating of Shareholders and 2010 Proxy Stalement | 8
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Thermo Fisher Scientific 2020 Proxy Statement

Thermo Fisher’s portfolio of technology products helps customers contribute to keeping the
environment clean. The company also discusses initiatives to improve products, packaging,
and delivery, which aid in minimizing impacts to the environment. Finally, the company has
set goals to reduce greenhouse gas emissions, targeting a 30% reduction by 2030.

2 https://s1.04cdn.com/008680097/files/doc_financials/annual/2020/2020-Proxy.pdf

SUSTAINABILITY — ENVIRONMENT (PAGE 34)

Environment

At Thermo Fisher, we recognize our opportunity to minimize impacts on the environment and thus environmental
stewardship is foundational to our business. Our commitment is reflected in both our Mission, or what we do, as well as our
CSR strategy, or how we do it. This is reinforced and communicated to our global colleagues through our Environmental,

Health and Safety policy and annual Company goal tree, which is used to set priorities for all global colleagues and measure
Company success.

Through our portfolio of environmental analysis technologies, our customers are menitoring the environment to ensure a
cleaner and safer envirenment, while our Thermo Fisher Scientific™ Nalgene™ reusable water bottles reduce the use of

single-use plastics. Many of our customers also utilize our portfolio for unique applications to address important
environmental challenges.

We continually look for ways to be a more responsible business partner for our customers and help them achieve greater
environmental sustainability in their own labs and businesses. We strive to provide eco-enhancements to products,
packaging and delivery, as well as service solutions for our customers. Our greener product alternatives can reduce
environmental impacts as well as improving safety and reducing costs. The Company has focused on packaging and delivery
for cold shipments, with several innovative solutions for our customers including a paper cooler and a reusable cooler that
can replace more traditional expanded polystyrene foam coolers.

Operations optimization

Our efforts to protect the environment start with our own operations. We focus on the efficient use of O
resources in running our business and reduction of our impact in the communities where we operate.

Our commitment to stewardship, culture of continuous improvement and engaged colleagues inspire 30%
innovations that reduce the energy and water we consume and the waste we generate. reduction in
We are committed to reducing our carbon footprint and have set a target to reduce our scope 1 and 2 greenhf)u.se
emissions by 30% by the end of the decade. Our approach to achieving this target is anchored in the ) G E
framework of process optimization, built environment efficiency and renewable sourcing. by 2030

24
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T. Rowe Price 2020 Proxy Statement

ESG factors play a critical role in T. Rowe Price’s investment approach, with two teams

s ey

dedicated to analyzing the sustainability of the firm’s investments. Moreover, T. Rowe Price

also presents initiatives to create a positive impact on the environment.

2020 NOTICE OF
ANNUAL MEETING AND
PROXY STATEMENT

Ma 12,2020
O Mk, Maryard

RESPONSIBILITY SNAPSHOT

Sustainable Investing on Behalf of Clients

Environmental, social, and governance (ESG) factors are key considerations in our investment approach—our investment teams
focus on understanding the long-term sustainability of the companies in which we invest. ESG considerations are analyzed by
two teams: Responsible Investing, which covers environmental and social factors, and Governance. Together, they help our
investors make more informed decisions.

Reducing Our Environmental Footprint

As part of our commitment to our clients, associates, and communities, we prioritize reducing the impact that our buildings
and operations have on the environment. We believe that the actions we take today in this regard returmn immediate results

and will benefit future generations. Planning and preparing for a better future is aligned with the Company’s culture and core
mission, and we continue to pursue multi-year strategies that target an achievable positive impact. Furthermore, we are holding
ourselves accountable to make continued progress by setting reduction goals through 2025, specifically reducing greenhouse
gas (GHG) emissions by 13% and landfill waste by 92% when compared with our performance in 2010, our benchmark year.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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Powering the

Energy Transition

From Larry Fink’s 2020 Letter to CEOs:

“Under any scenario, the energy transition will still take decades. Despite recent rapid
advances, the technology does not yet exist to cost-effectively replace many of today’s
essential uses of hydrocarbons. We need to be mindful of the economic, scientific, social
and political realities of the energy transition. Governments and the private sector must
work together to pursue a transition that is both fair and just — we cannot leave behind
parts of society, or entire countries in developing markets, as we pursue the path to a

low-carbon world.”

We looked for:

Examples on how corporations are pursuing the transition to a post-carbon future.

Ameren 2020 Proxy Statement

Ameren discloses their goals and plans toward a responsible and clean energy transition. The
company also presents their investments in energy infrastructure.

2 https://s21.g4cdn.com/448935352/files/doc_downloads/proxy/2020/Notice-of-

Annual-Meeting-of-Shareholders-and-Proxy-Statement-of-Ameren-Corporation.pdf

PROXY STATEMENT SUMMARY (PAGES 6-8)

Transitioning our generation portfolio to a cleaner energy mix in a responsible manner
= Targeting carbon emissions reductions of at least 80% below 2005 levels by 2050

* Plan to invest $1.2 billion for 700 megawatts of wind generation
* (oal-fired generation expected to be approximately 8% of total rate base by 2024

$2.4 hillion

ininfrastructure

The Company invested approximately
$2.4 billion in energy infrastructure

in 2019 to better serve customers,
which also drove strong rate

base growth of approximately

11 percent. Over the last 5 years,

we have invested approximately
$11billion in energy infrastructure,
which drove robust compound annual
rate base growth of approximately

8 percent. These investments have
improved the safety and reliability of
our electric and natural gas systems,
improved the efficiency of our energy
centers, enhanced our environmental
footprint, and strengthened our
cybersecurity posture while keeping
our electric rates competitive

and affordable.

Operational and Regulatory Highlights

* Ameren’s residential electric rates remained well below the Midwest and national averages.

« Ameren Missouri has build-transfer agreements in place for up to 700 megawatts {"MWs"} of wind generation in Missouri,
representing an approximately $1.2 billion investment, to comply with Missouri’s renewable energy standard and to support
Ameren Missouri’s goal of reducing our carbon emissions below 2005 levels by at least 80 percent by 2050, Both acquisitions
have received all regulatory approvals.

© Ameren Missouri began implementing its Smart Energy Plan, which was filed with the Missouri Public Service Commission {"MoPSC"}
in February 2019. The Smart Energy Plan is designed to modemize Ameren Missouri's electric infrastructure and includes investments
that will upgrade the grid and accommodate more renewable energy.

= In May 2019, Ameren Missouri filed for certificates of convenience and necessity with the MoPSC to build three solar facilities in its
service territory. Each 10-megawatt solar energy generation facility will connect to battery storage in order to improve system reliability.

© In October 2019, the MoPSC approved Ameren Missouri's Charge Ahead program, which provides incentives for the development
of over 1,000 electric vehicle charging stations along highways and at various locations in communities throughout Ameren
Missouri's service territory. This program is expected to promote the develapment of electric vehicle charging infrastructure that
will enable long-distance electric vehicle travel and encourage electrification of the transportation sector.

= We continued to make significant investments in digital technologies that will help us deliver a pleasant and seamless experience to our
customers when we interact with them. Our digital i are also ing our cyt ity and data privacy protections.

© In December 2019, the lllinois Commerce Commission (“ICC") approved a $7 million decrease in Ameren Illinois” annual electric
distribution service rates beginning in January 2020, as well as a $10 million increase in Ameren Illinois” annual energy efficiency
program revenues beginning in January 2020. In each case, these amounts were consistent with Ameren Illinois’ request.

* During 2019, we continued our robust energy efficiency programs in both Missouri and llinois. In 2019, we provided approximately
$179 million in funding for these pragrams, which give our customers the ability to reduce their energy usage and help reduce emissions.

= Qur Callaway nuclear energy center achieved the highest performance rating from the World Association for Nuclear Power
Operations, evidencing continued strong safety and reliability performance.

« Ameren Transmission Company of Illinois completed its $267 million transmission line project in northeastern Missouri, the
Mark Twain project, which will improve energy grid reliability and promote renewable and affordable energy, such as wind.
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Cisco 2019 Annual Report

alnln
cisco.

2019 Annual Report
Defining the Future
of the Internet

Cisco presents energy and GHG goals, and the steps that the company has taken in order to
meet them. In addition, the company also discusses a reduction in emissions and the use of

low-carbon solar and wind generation.

report-2019.pdf

CORPORATE SOCIAL RESPONSIBILITY — PLANET (PAGE 14)

14 Cisco 2019 Annual Report

Energy and GHG

00%

Reduce total Cisco Scope 1 and
2 GHG emissions worldwide by

60% in apbsolute terms by FY22

(FYO7 baseline).

85%

Use electricity generated from
renewable sources for at least 80%
of our global electricity requirements
by FY22.

8/7/%

Improve large rack-mounted-
equipment system power efficiency
from 77% to 87% by FY22

(FY16 baseline).

)
80%
80% of manufacturing and logistics

suppliers by spend will have a public
GHG-reduction goal by FY25.

0,
30%
Reduce Cisco upstream supply-chain

GHG emissions by 30% on an absolute
basis by FY30 (FY20 baseline).

In fiscal 2019, Cisco continued its
ongoing, 12-year effort to reduce

total Scope 1 and 2 GHG emissions
worldwide, To meet our goals, Cisco is
investing $45 milion over the five-year
goal period in energy efficiency and

2 https://www.cisco.com/c/dam/en_us/about/annual-report/cisco-annual-

renewable energy. At the end of fiscal
2018, our emissions were 45% below
our fiscal 2007 baseline and 82% of our
global electricity came from low-carbon
solar and wind generation—well on track
to meet two of our goals.*

The largest portion of Cisco’s carbon
footprint is from the operation of our
products by our customers. Meeting
our goal to improve product energy
efficiency by 10 percentage peints will
reduce customer operating expense,
and will help us meet our own GHG
reduction goal.

Cisco has requested public, energy

and GHG reporting by our supply

chain partners since 2011, Based on
energy savings of more than 25% in

a manufacturing location pilot, and

the increasingly mature sustainability
programs of all our supgpliers, we recently
announced goals committing to supplier
reductions in absclute GHG emissions.

* Fiscal 2019 performance will be reported in our 2019 CGSR Report expected to be published in

December 2019.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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Edison International 2020 Proxy Statement

Edison International discusses their approach to achieve a clean energy future. The company
also presents their wildfire mitigation plan, which is a matter of significance given the
increasing threat posed by climate change.

B2 oy 2 https://www.edison.com/content/dam/eix/documents/investors/
2020 Joint Proxy corporate-governance/2020-eix-sce-proxy-statement.pdf
Statement

Hotice of Annual Mesting
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OUR CLEAN ENERGY STRATEGY (PAGES 1-2)

OUR CLEAN ENERGY STRATEGY

OUR VISION AND STRATEGY

Our vision Is to lead the transformation of the electric power industry, focusing on opportunities in clean energy,
efficient electrification, grid of the future and customer choice. EIX Is advancing this vision by growing our business
toward a clean energy future while adapting our Infrastructure and operations to a new climate reality, striving for
best-in-class operations, and providing superior value to our customers and shareholders. EIX's primary operating
business is SCE, a rate-regulated electric utllity that supplies electric energy to approximately 15 million people in a
50,000 square-mile area within Central, Coastal and Southern California. Together, the Company is focused on the
following strategic priorities:

RN EDISON

INTERNATIONAL®

Growing our business toward a clean energy future * Addressing wildfire risk

Cleaning the power system

Helping customers make cleaner energy choices
Strengthening and modernizing the grid
Achieving operational and service excellence

Adapting our Infrastructure and operations to a new
climate reality
Striving for best-in-class operations

Providing superior value to our customers
and shareholders

Qur vision and strategy are intended to provide a foundation for long-term sustainable growth and value for our
shareholders and other stakeholders. The Board's role in the oversight of our strategy is described below under “Our
Corporate Governance - Key Areas of Board and Committee Oversight”

OUR SAFETY JOURNEY

Safety Is the first of our core values, We are committed to creating and maintaining a safe environment for our
employees, contractors, customers and the public. Over the past several years, we have increased the Company's
focus on safety oversight and accountability by developing a culture of safety ownership among our employees and
contractors that empowers them to control their own safety, support their team members’ safety, and contribute
to a safe work environment. We are also committed to upholding the highest levels of public safety. Expanding our
wildfire mitigation, response, and recovery efforts by improving the resiliency and security of our grid has been a
key focus area. In addition, we remain focused on our preparation for, and response to, other types of disasters and
ermergencies that can impact public safety and our operations,

The Board believes the safety of employees, contractors, customers and the public Is essential to the Company's
values and sUccess. The Board's role In the oversight of safety is described below under “Our Corporate Governance -
Key Areas of Board and Committee Oversight.”

OUR WILDFIRE MITIGATION

alifornia’s leaders to enact
wildfire mitigation plan ("WMP")
1g in 2020, each WMP is required

OUR CLEAN ENERGY STRATEGY

The Company Is dedicated to keeping our communities safe and making our system stronger against the increasing 3_C“V‘“‘35 to mitigate the risk of
threat of extreme conditions driven by climate change. We have made capital investments of approximately f}re risk areas, which represent
$750 million In grid hardening with covered conductor and current limiting fuses, enhanced operational practices to ‘Inthe 2019 WMP.

effectively address the findings of our accelerated inspections and remove hazard trees, and improved situational

awareness by Installing high definition cameras and micro weather stations throughout high fire risk areas. The 2020

WMP builds on this work to strengthen the resiliency of our Infrastructure and continue to enhance our operational wwwedison.com 1
practices with additional technologles and risk-based modeling to recluce the risk of wildfires. This includes

improvements to the implementation of Public Safety Power Shutoffs during severe weather events and under high

fire potential conditions. SCE Is engaged with our customers and communities, especially during these conditions, to

support resiliency and closely coordinates with local emergency response agencies. Our Board has and will continue

to provide active oversight of wildfire issues and overall wildfire risk mitigation, with a specific focus for the Board's

Safety and Operations Committee.
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Intel 2020 Proxy Statement

Intel provides a discussion about their initiatives related to climate and energy. One of the
highlights is their investment in energy conservation projects as well as in green power and
on-site alternative energy projects.

NI]H[!FWW\UMWEHWMH MEE]

OUR CAPITAL - NATURAL CAPITAL (PAGE 45)

T
1

1]
' NATURAL CAPITAL

Driving to the lowest environmental footprint possible helps us achieve efficiency, lower costs, and respond to the needs of our
stakeholders. We invest in conservation projects and set company-wide environmental targets, seeking to drive reductions in
greenhouse gas emissions, energy use, water use, and waste generation. We focus on building energy efficiency into our products
to help our customers lower their cwn emissions and energy costs. We also collaborate with policymakers and other stakeholders
to identify opportunities to apply technology to environmental challenges such as climate change and water conservation.

CLIMATE AND ENERGY

We focus on reducing our own direct climate “footprint” and over the past two decades have reduced our direct emissions and
electricity-generated emissions. Since 2012, we have invested more than $200 million in energy conservation projects in our
global operations, resulting in cumulative savings of more than 4.5 billion kWh and cost savings of more than $500 million. In
addition to conserving energy, we invest in green power and on-site alternative energy projects that provide power directly to our
buildings and design all new buildings to LEED* standards. In 2019, we opened a LEED Platinum building in Israel with sensors
that monitor lighting, temperature, ventilation, parking, and other building services and systems that enable and foster smart
innovation. It also employs stormwater runoff collection and injection wells to avoid groundwater runoff. We also focus on
increasing our “handprint™—the ways in which Intel technologies can help others reduce their footprints, including Internet of
Things solutions that enable intelligence in machines, buildings, supply chains, and factories, and make electrical grids smarter,
safer, and more efficient.

We are leveraging a leading framework developed by TCFD to communicate cur approach to climate governance, strategy, risk
management, and metrics and targets. In terms of governance and strategy, we follow an integrated approach to addressing
climate change, with multiple teams responsible for managing climate-related activities, initiatives, and policies, including
manufacturing and operations, government and public affairs, supply chain, and product teams. Strategies and progress toward
goals are reviewed with senior executives and the Board’s Corporate Governance and Neminating Committee. We describe our
overall risk management processes within this proxy statement, and we describe our climate-related risks and opportunitiesin our
annual Corporate Responsibility Report, the Intel Climate Change Policy, and “Risk Factors” in our 2012 Annual Report on

From 10-K. Regarding metrics and goals, for two decades we have set aggressive GHG reduction goals, including our 2020 goal to
reduce our direct GHG emissions by 10% on a per-unit basis from 2010 levels, which we are on track to achieve. Additional detail
on our proactive efforts to address climate change is included in our Corporate Responsibility Report, as well as our CDP Climate
Change Survey, both available on our website.
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Lockheed Martin 2020 Proxy Statement

EN

Lockheed Martin presents their “Go Green” environmental stewardship initiative, which aims
) ..W to reduce carbon emissions, water use, energy use, and waste. The company also discloses
their 2019 progress, and the fourth generation of Go Green goals.

2020 2 https://www.lockheedmartin.com/content/dam/lockheed-martin/eo/documents/
P Stat t & -
NaticesbA i Mg annual-reports/2020-proxy-statement.pdf

of Stockholders

7T 3
Bethesda, MD 20817

TERPRISE RISK AND SUSTAINABILITY - ENVIRONMENTAL STEWARDSHIP (PAGE 32)

Enterprise Risk and Sustainability

Environmental Stewardship

Our Go Green initiative promotes environmental stewardship through reductions in carbon, energy, water, and waste, which yields
operational efficiency and cost avoidance. To drive improvement, we emphasize energy efficiency effarts, water reduction projects, and
waste minimization activities at our facilities. Our Go Green reductions for water, carbon emissions, and facility energy are measured

against 2010 levels and waste is measured against a 2014 level. Reductions in energy and water use slowed in 2019 due to an increase in
production activity.

2020 REDUCE WATER REDUCE CARBON REDUCE FACILITY REDUCE TOTAL ENERGY AND WATER
GOALS 300/0 Q EMISSIONS ir ; ENERGY :@: WASTE @ COST AVOIDANCE
[Against Baselinel &by 35% 25% - 7%

2019 REDUCED REDUCED REDUCED REDUCED $ 3 2 M IN 2019
PERFORMANCE

[Against Baseline] 20% 39% 22% 12% COMPARED TO 2010

Next Gen Go Green Goals

We recently established our fourth generation of Go Green goals, to reduce carbon emissions to outperform the science-based target
methodology to prevent 1.5°C warming through 2030 by cutting scope 1 and 2 emissions by 70% compared to 2015 levels. Setting this
target will help to ensure a lean and efficient infrastructure, process and operations that will result in lowering our carbon emissions from
our operations and allow us to adapt to a changing business and regulatory environment.

REDUCE CARBON

REDUCE ENERGY REDUCE WASTE
EMISSIONS PER $ GROSS PROFIT BY PER OCCUPANT BY PER OCCUPANT BY
0% P A
*2015 baseline *2016 baseline *2016 baseline
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Pinnacle West 2020 Proxy Statement

il " Pinnacle West provides information about their clean energy commitments and the steps
228 Powering the future taken to achieve them.

@2 http://s22.04cdn.com/464697698/files/doc_financials/2019/annual/2020-Proxy-
Statement-Final.pdf

APS Clean Energy Commitment

CLEAN ENERGY PATHWAY 2050
2030

2019
2005
d 65%
(Estimated)

CLEAN ENERGY COMMITMENTS

+ 100% clean, carbon-free electricity by 2050

+ 85% clean energy by 2030, with 45% of our generation portfolio from renewable energy
+ End our use of coal-fired generation by 2031

A CLEAN ECONOMIC FUTURE

Meet our responsibility to power a low-carbon ecenomy in Arizona

Guided by sound science to advance a healthy environment

Market-driven energy innovation and a strong Arizona economy are critical

Starting from an energy mix that is 50% clean, including energy efficiency and carbon-free
and clean energy from Palo Verde Generating Station

PATHWAYS TO 100% CLEAN

Support policy decisions that | rket-based y
POLICY DECISIONS and innovation to attract investment in Arizona
Near-term use of natural gas until technological advances
are available to maintain reliable service at reasonable prices
#\ EVOLVING MARKET-BASED SOLUTIONS Participation in the Energy Im_l!alanc_e Market provides access
- to clean energy resources while saving customers money
Electrification will drive a cleaner environment and more
energy-efficient operations throughout the economy
Continue to advance infrastructure that is responsive and resilient
while providing customers more choice and control
Storage creates opportunity to take advantage of midday
solar generation and better respond to peak demand

F EXISTING POWER SOURCES

- ELECTRIFICATION
&) MODERNIZATION OF THE ELEGTRIC GRID

i ENERGY STORAGE SOLUTIONS

NEXT STEPS: COLLABORATION, ALIGNMENT AND INNOVATION

+ Reliability and affordability are foundational

+ Collaborate with customers, stakeholders and regulators

- Promote economy-wide electrification of industry, transportation and buildings

+ Support i ion, research and of new technology aps.com/cleanenergy

COVER PHOTO

STACEY HOBIN | SR. ENVIRONMENTAL SCIENTIST

Talented and resourceful employees in STEM careers and across the Company
enable us to deliver clean, reli: gy to our
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Salesforce 2020 Proxy Statement

Salesforce presents actions made to protect the planet. The company is committed to
achieving 100% renewable energy by the end of fiscal 2022, and a step taken toward this
is procuring electricity from renewable energy resources. In addition, Salesforce is using

proprietary technology to help drive climate action, including launching the “Salesforce
NOTICE OF THE 2020 Sustainability Cloud”, a carbon accounting product that can help businesses and
ANNUAL MEETING AND governments track and manage their GHG emissions.

gmomqu ng;_gv STATEMENT

2 https://s23.g4cdn.com/574569502/files/doc_financials/2020/ar/Salesforce-FY-
2020-Proxy-Statement.pdf

L ibix a4 s it

ESG AT SALESFORCE - PROTECTING OUR PLANET (PAGES 23-24)

Protectlng Our Planet

r the snvirenment 1o be one of our key
: OI 1% wt)r\”l To th]t end \

glakeholders and we are commitied 1o hamessing our culture of
or\:ing to a meaningiul role In creating a
ations. This includes not onfy managing our cwn
to help others drive impactiul climate action. We
belleve th' timproving our enumnmwtdl footr,rmt and ad Jrcwmg wst.mm\,whty risks contributes to the long-term benefit of our company

and oul kholoers

Carbon and Energy Strategy

sercent renewable energy for our
qy rescurces soul nt 1o
1 and 2 el ns, as well
e commuting and business

Salesforce delvers all customers a carbon neutral cloud and we are committed o achieving 100

Owrdmmc by I I} wd aof fiscal 2022 ve precured electricity from reny
have set an intemal price on carbion by offsetting all of our
ed o delivering a carbon neutral cloud and all emp

Global Collaboration & Initiatives

1 with a coaltion of bus es nnd UN. leaders, has pursued setling 1.5 degree scienc
combat climate 2 TI e Science- Bms@c Tarret'a \nmam»e hm'ﬂ dy pru/ed ci\

based emissions reduction
emissions reduction tar

e, launched 1t.org
3 meakiiz
Jet. To achieve this goal, Salesfore

wvith a goal to consene,
cemmunities to slow the planst's

In partners, includ
Ve IS J~‘s\qﬁ~-i 10 ¢

In January 2020, the World Econamic Forum (WEF) and ce
restore and grow 1 Trilllon tress within this :\»—P"u le Th\<‘ m 3
rising temperatures and work towards g will
-omm ute our technology tc) WEF‘C L ‘L link, a new wimwtdl Hltform 1o \-nru CTdi« haolckers together to sale the United Nations' SU‘:twinat*\H‘
lopment Goals. W commitment o support and mokilize the conservation and restoration of 100 million tree:

aver the next deca

Susramab:hty Cloud

Thcﬂ aur technolog he world's efforts 1
aduct for bu
uilt selution that emp S
treha. le envircnmental data to help them reduce their carbon emissions. A company's
ily integrated into Salesforce and surfaced in Salesforce Einstein Analytics, which creates reports and dashboards with
ver businesses to drive climate action p ms at scale. We use the product intermally to manage our own
tal footprint and deliver high-quality data to our own stakeholders.

Read more about these initiatives and view the Company’s Stakeholder Impact Report at;
https://www.salesforce.com/company/sustainabili
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Southern Company 2020 Proxy Statement

Southern Company presents the progress of their decarbonization efforts from 2007
to 2019.

A Southem Company

2010 Noticeof Annual Meeting of Stockholders and Proxy Statemment

2 https://s2.g4cdn.com/471677839/files/doc_financials/2019/annual/2020-
Southern-Company-Proxy.pdf

OUR DECARBONIZATION EFFORTS (IFC)

Our Decarbonization Efforts

Southern Company Is committed to providing clean, safe, reliable and affordable energy, with a facus on reducing GHG
emissions. Since 2007, the percentage of energy generated from coal has decreased approximately 68% and the
percentage of energy generated from carbon-free sources has increased 86%.

* Annual energy mix represents all of the energy the Southern

ANNUAL ENERGY MIX* Company system uses to serve its retail and wholesale
% customers during tl}e year. It is not meant to represent
18% - - 12% delivered energy mix to any pa!'hcular retail customer ar class
of customers. Annual energy mix percentages include non-
Renewables/Other E - 16% affiliate power purchase agreements.
g‘g Renewables category includes wind, solar, hydro, biomass and
b4 landfill gas.
Nudear
; 50% With respect to renewable generation and associated renewable
’:\ o energy credits (RECs), to the extent an affiliate of Southern
Natwral Gas has the right to the RECs associated with renewable energy it
generates or purchases, it retains the right to sell the energy
ﬁv 22% and RLCs, either bundled or separately, to retail customers and
s third parties.
2007 2019
(Baseline)
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United Technologies 2020 Proxy Statement

United Technologies discloses that their major businesses offer sustainable technologies,

© et Anvual Mosing and highlights their contribution to a reduction in energy consumption, emissions, noise
of Shareowners
:"_'""" pollution, and fuel burn. The company also presents historic sustainability achievements.
\ °’/°__, 2 https://ir.utc.com/static-files/9122104b-b18b-40fb-a4fa-f78b51e60eee

CORPORATE RESPONSIBILITY — CORPORATE SUSTAINABILITY (PAGES 23-24)

Corporate Responsibility

Corporate Sustainability

UTC has long recognized the value of sustainable practices, and since 1992 has implemented sustainability initiatives
throughout our value chain. We believe our operations should not compromise the environmental or economic health of
future generations. We also have seen first-hand how responsible management practices provide value to our operations,
employees, customers, shareowners and the communities where we operate.

We believe that trends in urbanization and population growth will continue to increase demand for more sustainable
products and behaviors. Each of UTC's major businesses is critical to modermn life and the continuing development of
prosperous economies around the world. As a recognized leader in these sectors, UTC is well-positioned to reduce
the impact of urbanization and population growth on the environment. We offer our customers the most cutting-sdge,
sustainable technologies, while continually working to reduce the environmental impact of our manufacturing facilities.
Some of these technologies are highlighted on the inside front cover of this Proxy Statement and others include:

* Since entering into service 0/ + Otis’ Gen2 elevator uses 0/
5‘ ' (] ?5 (]
in early 2016, Pratt & flexible polyurethane, steel-

Whitney's Geared Turbofan reducti ‘?n ‘?f reinforced belts in place of !‘educﬁon
(“GTF”) engine has NOx emissions stesl cables and features In energy
demonsirated its ability to ReGen drive technology — COREUMPHOR
reduce fuel burn by 16%, innovations that reduce energy
NOx emissions by 50% to consumption by 75% under
the regulatory standard and normal operation compared to
the noise footprint by 75%. conventional systems without
% Collins Asrospace’s regenerative technology.
next-generalizn nacelle Les S
system, featuring a neise
pollution

360-degree acoustically
smooth inlet, helps reduce m

noise from aircraft powered

Whineys GTF enge.
Whitney's GTF engine. od Transportation

* Collins Aerospace’s * Carrier's NaturaLINE unit 0
SmartProbe Air Data fuReIebl.gu ces combines a natural refrigerant CO, 28/0
System reduces the number with energy-efficient technology to "eduction
of sensors and pneumatic reduce carbon emissions by 28%, n c:arl?on
pressure lines on an aircraft, when compared 1o previous Carrier ~ © o oonS
resulting in weight savings of anninmant isina ramuantinnal

up to 50% when compared
to traditional systems,
thereby reducing fuel burn.

CORPORATE RESPONSIBILITY

In 2019, we published a comprehensive Corporate Respensibility Report that highlights UTC's progress in protecting the
earth's scarce resources. This report can be found at www.utc.com/en/Sccial-Impact/our-responsibility.

United Technologies Corporation Notice ¢ Since 1997 we have achieved:
290/() # 570/0 all during a period when we nearly
reduction in our h reduction in tri pled
greenhouse gas (“GHG”) emissions water consumption our sales
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Clear and Transparent
Sustainability Reporting

From Larry Fink’s 2020 Letter to CEOs:

“Important progress improving disclosure has already been made — and many companies
already do an exemplary job of integrating and reporting on sustainability — but we need to
achieve more widespread and standardized adoption.”

“As we approach a period of significant capital reallocation, companies have a responsibility
— and an economic imperative — to give shareholders a clear picture of their preparedness.
And in the future, greater transparency on questions of sustainability will be a persistently
important component of every company’s ability to attract capital. It will help investors
assess which companies are serving their stakeholders effectively, reshaping the flow of
capital accordingly.”

We looked for:

Disclosures that evidence transparent sustainability reporting

Assurant 2020 Proxy Statement

Assurant discloses that they "used the Global Reporting Initiative (GRI) steps of

Identification, Prioritization and Validation to define the most significant ESG topics based on
A,,uug impacts, risks and opportunities.” The company also presents the four pillars of their social

responsibility strategic framework, and elaborates each of them.

Notice of 2020
Annual Meeting of
Stockholders and
Proxy Statement

SOCIAL RESPONSIBILITY (PAGE 83)

Corporate Governance

M Social Responsibility

Our Board, Management Committee and employees understand the importance of social responsibility
to deliver greater value as we operate our business each day and support Assurant'slong-term strategy.

The Nominating Committee oversees Assurant’s environmental, social and governance (ESG) matters.
Qur CEO, together with our Chief Communication and Marketing Officer, and the Vice President, Social
Responsibility and Community Engagement, set the strategic direction and collaborate with other
leaders to drive progress on ESG topics relevant for Assurant. In 2019, we formed a ESG Governing
Oversight Board comprised of senior leaders and subject matter experts representing a cross-section
of our company.

Assurant conducted a materiality assessment to strategically guide our social responsibility
management and reporting in 2017. The results of that assessment are regularly reviewed to ensure
relevance as our company's strategy and business continues to evolve. Assurant’s materiality
assessment used the Global Reporting Initiative (GRI) steps of |dentification, Prioritization and
Validation to define the most significant ESG topics based on impacts, risks and oppertunities. We also
considered sector-specific reporting guidance such as the Sustainability Accounting Standards Board
(SASB) and the Principles for Responsible Insurance (PRI). Our social responsibility strategic framework
reflects these topics.

Qur social responsibility strategic framework centers on four pillars against which we track our progress
on significant ESG topics core to our business. Each of these pillars is dynamic with multiple dimensions
that we align to our leng-term business strategy.

+ Responsible Employer: We strive to be a responsible and progressive employer with a culture
that values diversity, encourages inclusion and recognizes the importance of investing in
employee talent.

« Community Impact: We actively engage to strengthen the communities where we live and
work worldwide, while operating our business with a meaningful environmental commitment.

« Integrity and Ethics: We adhere to unwavering standards of integrity, ethics, governance and
information security.

+ Customer Commitment: We deliver differentiated experiences by being customer-centric
and anticipating the needs of the people we serve.

For additional information, please read the Company's Social Responsibility Report, which is available
at https://ir.assurant.com/our-story/corporate-responsibility/default.aspx.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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BlackRock 2020 Proxy Statement

BlackRock is dedicated to providing stakeholders with meaningful information related to

BlackRock sustainability, and this is evident in some of the steps they have recently taken, including
publishing their first SASB-aligned disclosure and a further communication about the carbon
footprint of their operations.

Proxy Statement

Notice of Annual Meeting

SUSTAINABILITY AT BLACKROCK - RECENT MILESTONES (PAGE 36)

Recent Milestones

BlackRock is committed to providing transparency on meaningful sustainability-related information to stakeholders. We made
significant progress in 2019 and we are working to further enhance our corporate sustainability strategy and disclosure in the years
ahead.

Centralized function for corporate sustainability disclosure and accelerated corporate sustainability strategy.
Evolved grass roots employee-driven Green Teams into an official BlackRock Employee Network. The Green
Team Network’s mission is to provide a forum for colleagues to connect around their shared passion for
improving BlackRaock’s sustainability as a firm, to create and lead sustainability initiatives within our offices
and to steward conservation efforts within the communities in which we operate.

Launched Emergency Savings Initiative, a $50 million philanthropic commitment to help people living on
low-to moderate-incomes gain access to and increase usage of savings strategies and tools to help them
establish an important safety net.

BlackRock actively participated in the Vatican’s second dialogue on “The Energy Transition & Care for Our
Common Home,” where we signed two statements calling for improved climate risk disclosure and
underscoring the need for an effective carbon pricing regime.

Launched The BlackRock Foundation and a philanthropic commitment of $589 million to promote an
inclusive and sustainable economy.

Joined Climate Action 100+, an investor-led initiative to encourage the world’s largest corporate greenhouse
gas emitters to take necessary action on climate change.

Published first SASB-aligned disclosure, which includes information regarding our workforce diversity, risk
management and incorporation of ESG factors in our investment management processes.

Published disclosure around the carbon footprint of our operations.

Announced acceleration of sustainable investing efforts, making sustainability our new standard for
investing.
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Cisco 2019 Annual Report

In their discussion of the company’s governance and management of CSR issues, Cisco also

presents the responsibilities of their Corporate Affairs team in stakeholder engagement

FTSAHI“T'R:W : and reporting activities, further mentioning that their reporting is aligned with the Global
Reporting Initiative (GRI).

il
cisco.

CSR GOVERNANCE AND MANAGEMENT (PAGE 15)

CSR governance and management

Cisco Corporate Affairs leads our social investment programs and champions our commitment to CSR performance and transparency. This
team engages with internal and external stakeholders and leads CSR materiality assessment and reporting activities, which are aligned with
standards set by the Global Reporting Inttiative (GRI). The team works cross—functionally to assess and monitor CSR priorities, drive process
for CSR management, and provide reporting guidance and coordination across business functions.

eBay 2020 Proxy Statement

eBay directs readers interested in the company’s Impact sustainability initiatives to a
2020 dedicated Impact website.
Proxy
Statement

Annual Meeting of Stockholders

ebay

RISK MANAGEMENT - EBAY IMPACT (PAGE 30)

eBay Impact

Qur purpose links us to something bigger than ourselves. The good that emerges is impact.

Many of our Impact sustainability initiatives involve cross-company collaboration on goal setting, impact measurement and
reporting, which is published annually on the eBay Impact website. These efforts fall under the purview of the Corporate
Governance and Nominating Committee and each of eBay’s goals is sponsored by a member of the executive leadership
team to ensure we prioritize and remain accountable to achieving these targets at the highest levels of our business. For more
information please visit ocur eBay Impact website at https://www.ebayinc.com/impact/.
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Salesforce 2020 Proxy Statement

Salesforce discloses that they are "working to align with the recommendations of the
Sustainability Accounting Standards Board (SASB) and of the Financial Stability Board’s
Task Force on Climate-related Financial Disclosures (TCFD)” in order to fulfill their

@ commitment to transparency. They also recognize that transparent ESG-related disclosures
NOTICE OF THE 2020 will enable their stakeholders to better understand the company’s progress.

ANNUAL MEETING AND _ _ _

2020 PROXY STATEMENT 2 https://s23.g4cdn.com/574569502/files/doc_financials/2020/ar/Salesforce-FY-

Thursday, June 11at 2:00 p.m. FT

2020-Proxy-Statement.pdf
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ESG AT SALESFORCE (PAGE 23)

ESG AT SALESFORCE

ESG AT SALESFORCE’

We believe the business of business is 10 make the world a better place for all of our stakenolcers, including our stockholders,
customers, employees, partners, the planet and the communities in which we work and live. To this end, we are proud o have signed
and to support the Business Roundtable's Staternent on the Purpose of a Corporation, which affirms the essential role corporations can
play in improving our soclety—a belief that Salesforce has long held and long incorporated into our business practices —to make sure
we are doing well and doing good.

Delivering innovative solutions to our customers is core to our mission and, as a technology company, we have also developed solutions
on the Salesforce platform that enable our customers and stekenolders 10 address environmental, social and governance (‘ESG")
matters that are meaningful to them. All of these goals align with cur long-term growth strategy and financial and operational priorities.

Salesforce is alsc committed to tfransparent ESG disclosures and maintaining programs that support the success of ESG initiatives. \We
believe that transparently disclesing cur ESG goals and relevant metrics related to our ESG pregrams will allow our stakeholders to be
informed on our progress. To this end, we are working to align with the recommendations of the Sustainability Accounting Standards
Board {SASB} and of the Financial Stability Board's Task Force on Climate-related Financial Disclosures {TCFD}. Each year, we puklish
an annual stakeholder impact report on our website detziling our overall strategy relating to ESG programs as well as cur efforts and key
metrics in these areas. I fiscal 2020, during our annual Dreamforce conference, we also held our first ESG-focused panel at our annual
Investor Day and updated the analyst and investment community on our ESG initiatives.
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Schnitzer Steel Industries 2019 Proxy Statement

Schnitzer Steel discusses improvements in their sustainability report, and shares that their

reporting "shares the positive impact we have made in fiscal 2019 across four discrete
areas”. Highlights from the report are republished in the 2020 proxy statement.

Schnitzer @

2019 PROXY STATEMENT
NOTICE OF ANNUAL MEETING

PROXY SUMMARY - SUSTAINABILITY REPORT AND (PAGES 9-10)

Schnitzer

Highlights from the FY2019 Sustainab

Integrity, Ethics, and Compliance: We maintain a robu:
led by our Chief Ethics & Compliance Officer who reports j
Directors. Our focus is on promoting our Code of Con¢
importance of making ethical decisions, and fostering an e
fiscal 2019, 100% of our employees, union and non-uniol
fifth consecutive year, Schnitzer was named a World's b
leader in defining and advancing the standards of ethical b
Certification and Anti-Bribery Program Verification endors
ethical business practices.

Occupational Health and Safety: The safety, health, an
and our safety culture is an essential component of sustain
in our Gompany’s history. Our annual total recordable inju
excellent progress on identifying and addressing potenti
facilities went injury-free and over 80% of our facilities exp
are determined to continually improve our safety performar

Diversity, ion and Cultural : With over
workforce, Maintaining a diverse workforce brings mar
profitability, and employee engagement. We actively encour
and equal opportunity to reach their full career potential. To

i bias in the kplace training as part of our ¢

Schnitzer's representation of women on our Board of Directc. - .. —.. ...

Proxy Si y

Sustainability Report

We recently issued our sixth annual Sustainability Report, which details our environmental, social, and governance
achievements in fiscal 2019. We have enhanced our Sustainability Report to cross-reference against the Global Reporting
Initiative Index and the Sustainability Accounting Standards Board. Our Sustainability Report shares the positive impact
we have made in fiscal 2019 across four discrete areas:

1. i Impact: Our sustainable “cradle-to-cradle” business model gives new life to discarded products, lessens
the need to extract iron ore resources, and by recycling ferrous and non-ferrous metals, we divert millions of tons of
materials that might otherwise be destined for landfills.

2. Operational Impact: We are committed to continually improving our environmental performance across many key
areas, such as: air emissions, energy management and consumption, water conservation and waste diversion.

3. Workplace Impact: We have an uncompromising culture of safe, inclusive, and ethical behavior that informs our
decisions and actions every day. We are committed to creating a workplace of choice that attracts, retains, and
develops high-quality talent throughout our enterprise,

4. Community Impact: Through over 110 years of business, Schnitzer understands the importance of lasting
relationships built on trust and respect — especially within our communities where we work and live. We are
committed to positively impacting our communities through, among other things, effective community engagement
and volunteer efforts.

or 38%, our representation of women on our Board is nearly twice the Russell 3000 average (20%). Additionally, we seek
a diverse slate when undertaking searches for Company leadership positions and new Board candidates.

C ity E and Parti hips: At

to positively impacting the over 100

communities in which we live and work, and we have a long legacy of volunteerism, partnership, and charitable giving.
Our employees lead our local community engagement efforts through direct involvement in community initiatives and
memberships in community organizations, as well as participation in philanthropic activities. To enhance the positive
impact we make on the communities where we work and live, we have a long-term sustainability goal to donate at least
10,000 hours of paid Volunteer Time Off by 2025. Examples of fiscal 2019 community engagement and partnerships
include:

» On Earth Day 2019, many of our employees, along with their families and other community members across all of
our facilities and regions participated in the global celebration.

Since 2008, we have been a partner in the Fishing for Energy partnership that has collected nearly 4 million pounds
of derelict fishing gear for recycling and energy conversion.

Since 2010, our Pick-n-Pull National Food Bank Initiative has donated nearly $2.4 million worth of food to
communities throughout the United States, equivalent to more than 7 million meals.

Environmental Performance and Reporting: In fiscal 2019, on an absolute basis, we lowered our carbon emissions
and energy consumption. In fiscal 2019, our Sustainability performance included the following:

4% reduction in 5% reduction in 90% electricity Over 50% of water
absolute energy use absolute emissions from carbon-free sources reused

We also externally report on our environmental, social and governance strategy and performance to increase
transparency with our employees, communities, investors and stakeholders.

wser @  IssEsGh
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Southern Company 2020 Proxy Statement

Southern Company presents a quarter-based timeline of recent governance and disclosure
fm.mtmm highlights. The company also discloses recent enhancements in their ESG disclosures.

jotice of Anmual Mesting of Stockholders an Proxy Statement

© https://s2.q4cdn.com/471677839/files/doc_financials/2019/annual/2020-
Southern-Company-Proxy.pdf

KEY GOVERNANCE PRACTICES - RECENT GOVERNANCE AND DISCLOSURE HIGHLIGHTS AND ENHANCED ESG
DISCLOSURES (PAGE 23)

Corporate Governance at Southern Company

Recent Governance and Disclosure Highlights

We are committed to enhancing our governance practices each year. Recent governance and disclosure highlights include:

2019

Q1 -e - Added Dr. Akella and Mr. Earley to the Board

» Restated our Certificate of Incorporation to make it easier for stockholders to identify its operative provisions
02 — » Published our 2018 Corporate Responsibility Report

03 —» Submitted the 2019 CDP Climate Disclosure survey and posted it on our website

= Established the Business Security and Resiliency Committee of the Board to oversee risks related to and
preparedness for cybersecurity, physical security and resiliency of our enterprise

» Amended the Charter for the Operations, Environmental and Safety Committee to confirm that the
committee provides oversight of business strategies designed to address the long-term reduction of carbon
emissions and related risks and opportunities across the Company

04 —9» Updated the Corporate Governance Guidelines to include "Rooney Rule” language confirming the Board is
committed to actively seeking out diverse candidates and will include women and minority candidates in the
poal from which Board nominees are chosen; the update also reduces the number of public company boards
an which a non-executive director may serve from five to four

» Amended and restated our By-Laws to modemnize the provisions while continuing to protect stockhaolder rights

» Posted an updated ESG Reporting Template, as developed with the Edison Electric Institute for electric utilities

Enhanced ESG Disclosures

Review recent Southern Company ESG disclosures on the Corparate Responsibility page of our website at
investorsoutherncompanycom

i EELESG) Corporate
Planning for Sustainability B oo
a low-carbon R rti Responsibility
future L, 4 epoxting 4 Report

" o

We appreciate the growing interest by investors in ESG matters and regularly evaluate how we can enhance our disclosures
and transparency.

» In April 2018, we released the Planning for a fow-carbon future report which detailed how we are taking steps to prepare
for a low-carbon future, as well as the risks and opportunities for our Company in this transition. The report established
GHG emissions reduction goals for 2030 and 2050 which encompass our electric and gas operations and outlined our
strategy and commitment to achieving these goals in ways that make technical and economic sense.

»  We responded to the CDP Climate Disclosure surveys in 2018 and 2019 based on investor interest in the data. Our
response is posted on our website for all investors to review. For 2019, Southern received a “B" or "Management" level
score from CDP.

» We regularly engage with key ESG rating firms to understand what infarmation they rely on in their analysis and
provide feedback when possible. For 2019, Southern received a rating of "AA" (on a scale of AAA - CCC) in the MSCI ESG
Ratings assessment.

Southern Company 2020 Proxy Statement 23
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The Travelers Companies 2020 Proxy Statement

Travelers discloses that before launching their new sustainability website, they engaged

e et with institutional investors to understand their views about ESG disclosures, and that these
engagements helped them prepare an approach, framework, and set of standards to apply for
the company’s reporting. Travelers also presents the specific ESG topics that are covered by
their reporting.

2 http://investor.travelers.com/interactive/newlookandfeel/4055530/TRV_2020_

Proxy_Statement. pdf

SUSTAINABILITY AND RISK MANAGEMENT (PAGES 17-18)

Sustainability and Risk Management

Sustainable Value Creation

At Travelers, our simple and unwavering mission for
creating shareholder value is to: deliver superior core
return on equity by leveraging our competitive advantages;
generate earnings and capital substantially in excess of our
growth needs; and thoughtfully rightsize capital and grow
book value per share over time. Executing our long-term
strategy requires that we fulfill what we call “The Travelers
Promise” — our promise to take care of our customers, our
communities and our employees, agents and brokers. For
this reason, we take an integrated approach to sustained
value creation.

We regularly engage with our investors, customers, employees,
agents and brokers, regulators, rating agencies and other
stakeholders on business issues and environmental, social and
governance (“ESG”) topics. Last year, we launched a new

website, https;/sustainability.travelers.com, to describe in detail
our comprehensive approach to value creation over time, In
advance of preparing the website, we engaged with institutional
investors to understand their views with respect to ESG
disclosure. These engagements served as the foundation for
our approach to reporting and the frameworks and standards
with which we have aligned our disclosures. Based on our
discussions with investors, we determined that it would be
helpful to align our disclosures with the SASB standards for the
insurance industry, the recommendations of the Task Force on
Climate-related Financial Disclosure (“TCFD™), the International
Integrated Reporting Council (“IRC”) <IR> framework and the
Global Reporting Initiative (“GRI”) standards. Information on
our website includes standalone SASB and TCFD reports, as well
as a content index that directs users to disclosures on the site
relevant to the GRI and IIRC frameworks.

Our engagements with investors also helped guide the  focus our ESG reporting to the topics most relevant to our

selection of specific ESG topics covered on our website. industry, our business and our stakeholders. We refined our
Additionally, we conducted a prioritization exercise,  disclosure to cover the following 16 topics:
including with members of senior management, to help
g E » Business Strategy & Competitive Advantages o Diversity & Inclusion
§ é e Capital and Risk Management e Eco-Efficient Operations
e Climate Strategy e Ethics & Values
e Community o Human Capital Management
e Governance e Innovation
e Customer Experience e Investment Management
e Data Privacy & Cybersecurity e Public Policy
e Disaster Preparedness & Response e Safety & Health
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Ventas 2020 Proxy Statement

Ventas discloses that the company conducted a materiality assessment in accordance

with GRI, in the course of which eight topics of relevance to the company and their external
stakeholders were identified. The company also presents ESG goals, together with the topic,
target date, and status.

2 https://www.ventasreit.com/sites/default/files/pdf/2020_Proxy_ Statement vA.pdf

PROXY STATEMENT FOR
2020 ANNUAL MEETING OF STOCKHOLDERS

ESG LEADERSHIP AND RECOGNITION (PAGES 5-6)

PROXY STATEMENT SUMMARY

ESG LEADERSHIP AND RECOGNITION

Ventas's sustainability and ESG efforts are direct drivers of our long-term success. Bulldlng on a strong foundatlnn of
ethics and integrity, we have tremendous momentum as we continue to elevate our ponsibility
platform.

MATERIALITY ASSESSMENT
In accordance with GRI guidelines, the most widely used sustainability framework, Ventas conducted an in-depth

prioritization assessment [mstenahty assessment) to identify the ESG topics that matter most to Ventas. This exercise is
an evid based, p that gathers input from a wide variety of internal and external stakeholders which is TARGET DATE STATUS
used to identify and pnormze relevant topics and validate findings with senior leaders.

MENT SUMMARY

The results of the ESG prioritization are plotted on a Materiality Matrix. Eight topics were identified as the most important tin top half of peer ONGOING ‘fuﬂmg
to Ventas and to our external stakeholders.
ESG MATERIALITY MATRIX Tt age exceeding peer ONGOING | V*ieveD
@ & Retention
In‘“"“m"'*m e Tenant, Resident hour, increasing to 2024 ON TRACK
& Operator Satisfaction
Energy & Emissions [ /4 Climate
e @D 8 chiion ir employees ONGOING | ON TRACK
Water
Waste B
nce* ONGOING | ON TRACK
’ " o
Retations loard members ONGOING -y
8 Buiding Materials.
a = Pl o ition on SLT + ELT by 2023 2023 ON TRACK
@ FPolicy Influence
Executive Compensation 8 St
R | iow/Spply Chiln n survey (Kingsley) score ONGOING | | AGHIEVED
¢ with 1% annual increase;
Bk e benchmark by 2024
Anti-Competitive Behavior
ACHIEVED
Dapivacy® @ @ DotaSeany ng NOI from tenants/ ONGOING CHIEVE
NS Tacices resident satisfaction surveys
Importance to Ventas
NOI from agreements ONGOING “ﬁ:";‘:ﬁ’-’
ESG PRIORITIES 2020 ESG GOALS: ith applicable health
Organizing around the eight most material topics
identified in the materiality assessment, Ventas has
clearly organized its ESG strategy across three key on 100% of $1.58 R&I ONGOING ON TRACK
pillars: People, Performance, Planet. This structure
further fortifies our robust ESG focus, enhances ce of LEED to all 2020 ON TRACK
our conversations and reporting on key issues and PEOPLE PERFORMANCE PLANET or all new projects
motivates our daily efforts i
* Talent = Tenant, Resident + Climate
ition. we . Attraction & & Operator Change L
Irj addmo‘n‘ we have set SMART goals against these Retention Satistachion berties in high flood ONGOING Aﬁ:ﬂ;\:ﬁn
eight topics. The goals are closely aligned to the
United Nations Sustainable Development Goals w + Diversity & = Responsible
we believe we can make an impact through strate: Inclusion Investment _ ets have emergency plan ONGOING ACHIEVED
investment in our business and communities. 1N 2018
2023 ON TRACK
Reduce by 10% from
A ERTE 2023 ON TRACK
% from 2013 to 2023
2023 ON TRACK
- Waste: Reduce by 4% from 2013 to 2023

* Ventas defines gender balance as 50:50 +/- 5%

A\ VENTAS 2020 PROXY STATEMENT
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Walgreens Boot Alliance 2020 Proxy Statement

Walgreens Boot Alliance notes that their CSR goals, which are established with the help of

engagement with their stockholders and other stakeholders, are defined in their most recent
CSR Report. Moreover, company’s CSR strategy is informed on an ongoing basis by materiality
assessments, and new CSR commitments will be presented in the next CSR report.

@ https://s1.qg4cdn.com/343380161/files/doc_financials/2019/annual/2020-Annual-
Meeting-of-Stockholders-and-Proxy-Statement.pdf

SUSTAINABILITY AND CORPORATE CITIZENSHIP (PAGES 35-36)

Sustainability and Corporate Citizenship

Our Company’s purpose is to help pecple across the world lead healthier and happier lives. To achieve this purpose, we
commit to deliver value to all our stakeholders across the globe and to be a responsible and engaged corporate citizen.
Our commitment to CSR is embedded in our drive to operate both a sustainable and profitable enterprise for the long-term.
Advancing our environmental, social, and governance performance through our CSR initiatives builels trust in our businesses
and in our brans, helping us to drive our financial performance and to achieve our vision of being the first choice for
pharmacy, wellbeing, and beauty—caring for people and communities around the world.

Qur global CSR strategies are aligned with the United Nations Sustainable Development Geals. Qur 12 CSR goals described
in our 2018 CSR Report (defined below), which we developed in part through conversations with our stockhelders and other
stakeholders, represent the areas where we, given our businesses, scale, and global reach, can have the most impact.

OOE « Support the health, wellbeing and vitality of the communities we serve
- Enable young people to achieve their potential wherever they are in the world
Community - Develop and mobilize our resources and partnerships in the fight against cancer

Reduce our energy consumption and emissions on a comparable basis” as defined by the

Greenhouse Gas Protocol
m Reduce the waste we create, on a comparable basis", and contribute to the drive for
increasingly circular economies through increased re-use and recycling

Environment

organizations in a global Initiative

Develop plans to help achieve zero net deforestation by 2020, collaborating with other

Create a global process that enables transparency of ingredients and their traceability for the

B exclusive consumer retall product brands that we sell

oo

Continue to drive ethical sourcing practices across our supply chain, protecting human rights,

supporting diverse suppliers and engaging with suppliers around environmental Issues

Marketplace

Work collaboratively with a global network of key external organizations engaging in issues

that carry the greatest soclal relevance to the markets and in the communities we serve

Proactively support the personal health and wellbeing of our employees

G Deliver our commitment to equal opportunities for everyone across our employment practices,
policies and procedures

Continuously improve our robust apg
employees and customers, througho

Workplace

U Excludes the impact of acquisitions, disposals and any significant change

BC
ACTION

We are proud of the Impact our CSR activities have on people in cur communities and around the world. The Company has
touched millions of lives through our healthcare-centered CSR initiatives, such as helping to provide lifesaving Immunizations
and life-changing vitamins to communities across the globe. We have reduced our carbon footprint through energy efficiency
initiatives, implemented responsible sourcing programs for our owned product brands and expancled a model program for
training and hiring people with disabllities.

Our CSR initiatives and accomplishments are detailed in our annual CSR reports, most recently published in January 2019 (the
“2018 CSR Report”). The report highlights priority CSR issues based an consultation with stakeholders to determine where we
have the greatest economic, environmental and social impacts. Evolution in our CSR strategy will continue to be guided by
periodic CSR materiality assessments that will enable us to focus on those issues and opportunities on which we can make
the greatest positive impact. In keeping with this continual evolution, a set of refreshed CSR commitments will be included in
our next annual CSR report published in January 2020 under the following key areas: Healthy Communities; Healthy Planet;
Sustainable Marketplace; and Inclusive Workplace.

Qur CSR Committee plays a leading role in providing the appropriate oversight and governance of our CSR program, which is

critical to its success. The CSR Committee is chaired by our Co-Chief Operating Officer and includes senior executives from our key
business functions as well as from our Legal, Human Resources, Marketing and Communications functions. Among other obligations,
the CSR Committee Is charged with selecting our CSR goals and monitoring our progress towards achieving those goals.

At the Board level, the Nominating and Gevernance Committee has primary oversight responsibility for the Company’s CSR
initiatives and risks, reviewing at least annually our pelicies and activities regarding sustainability and CSR and assessing
our management of risks with respect thereto. Additionally, the Audit Committee regularly reviews and discusses the key
risks identified in the ERM process with management, their potential impact on us and our operations, and our risk mitigation
strategies. These risks may include risks related to climate change, sustainability, and other CSR-related matters.

To learn more about our sustainability and CSR efforts, please view our 2018 CSR Report and other information on aur
website at https/inmwwwalgreensbootsalliance.com/corporate-social-responsibility-report.
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Serving All Stakeholders

From Larry Fink’s 2020 Letter to CEOs:

“We believe that all investors, along with regulators, insurers, and the public, need a

clearer picture of how companies are managing sustainability-related questions. This data
should extend beyond climate to questions around how each company serves its full set of
stakeholders, such as the diversity of its workforce, the sustainability of its supply chain, or
how well it protects its customers’ data. Each company’s prospects for growth are inextricable
from its ability to operate sustainably and serve its full set of stakeholders.”

We looked for:

Presentations of diversity across a company’s workforce, sustainability of supply chain,
and cybersecurity

Diversity of Workforce

Bank of America 2020 Proxy Statement

Bank of America discloses a comprehensive report about how they promote and embed
diversity and inclusion in their organization and culture.

2020 Proxy Statement

RESPONSIBLE GROWTH - BEING A GREAT PLACE TO WORK (PAGES 35-38)

ible growth

Global workforce

We believe that achieving strong operating results the right way-starts with our employees. Our diversity makes us stronger, and

RN OERMERICRIEE the value we deliver as a company is strengthened when we bring broad perspectives together to meet the needs of our diverse

stakeholders.
Over Over Over
50% 50% 45%
of our management of our gobal woridorce of our US. based waridorce
‘team are women or people of color are women are people of color
and Competitive compensation Sharing our success

We pay our employees fairly based on market rates for their roles, 4 % Wo have lnvested
experience, and how they perform, and we regularly benchmark 5 O $
against other companies both within and outside our industry to help - —— 1 6 B
ensure our pay is competitive.

from $11.30/hr to $17/he

We are an industry leader in establishing an intemnal minimum rate of ‘1!-'-"3" m
pay above all mandated minimums for our U.S. hourly employees,
and have made regular increases over the past several years. Our $ %
minimum hourly wage for U.S. employees is $17. We will raise it to 2 O 9 5
$20 by the end of the first quarter of 2020. Bk ok Rt .
‘minimum wage across the globe
effective Q1. 2020 over the past three years

Equal pay for equal work

Qur company compensates our employees fairly and equitably, with equal pay for equal work, regardless of race or gender. We
maintain robust policies and practices that reinforce equal pay for equal work, including reviews with oversight from our Board and
'senior leaders. For over a decade, we have conducted rigorous processes and analyses with outside experts to examine individual
‘employee pay before yearend compensation decisions are finalized, and we attust ‘compensation where appropriate.

We also have a standard U.S. practice that restricts the solicitation of from i during our hiring,
process. This helps ensure that we consider new hires for their individual qualifications and roles, rather than how they may have
been previously compensated.

We believe our pay ined with our focus on workforce representation—will continue driving the
advancement and representation of women and people of color in our company.

In 2019, we continued to enhance our efforts to compensate our employees fairly and equitably. We expanded our review from our
regional leadership hubs (U.S., UK., France, Ireland, Hong Kong, and Singapore) to include India. Results of this equal pay for
equal work review showed:

Compensation received by people of color

(hm‘;p:nsal:rg\e mﬂ I::I v;omen c in the U.S. was on average more than 99% of
was on avel mol 9% that received by non-people of color
of that received by men. employees.

Equal pay for equal work commitments

®@ o o ©

Board and senior Annual analysis from ion into Fair
leader oversight ide expe i where i L inquiry
‘appropriate restrictions in the US.
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Being a great place to work

Central to our commitment to drive Responsible Growth is that it must be sustainable. A key element of sustainability is being a
great place to work for our employees. Our shareholders have informed us of the they place on and

ing our i and we are pleased to provide examples of the many things we do to support our
employees and their families, as well as some additional steps we are taking to continue to build on this progress. In November
2019, we published our 2019 Human Capital Management Report, Being a Great Place to Work, which highlights our work and
progress, ilable at https.//about. i i

Setting the tone at the top with our Board

Qur commitment to diversity starts at the top with our Board. Our Board oversees our culture and holds management accountable
in fulfilling our 1G] Growth, being a great place to work and a diverse and inclusive environment.
QOur Board and its committees, among other things:

= Qversee our human capital and i i ing the progress on our diversity and
inclusion (D&) goals
« Oversee our i i and inistration of i i i and plans

« Review our annual Employee Engagement Survey results, including our Engagement and D& indices

Women
Diroctors
As of January 1, 2020,
f” Adiican-Amarican Bank of America was 1 of only 4
Diverse oo S&P 100 companies with
Hispanic 6 or more women on the Board
1 Director
growth
Being a diverse and for our Y around the world
Our employees reflect the diversity of our external stakeholders. At all levels of the compz Creating opportunities for employees to grow and develop
developing our diverse talent. We strive to mirror the customers, clients, and communitie:
A key aspect of Responsible Growth is attracting and retaining Supported
Global Diversity & exceptional talent from around the world to Bank of America. This Helped more than ‘the career development of more than
Inclusion Council Goal setting/ Chiof Diversity & starts with how we recruit new employees and extends to the many 2 1 K 66 K
(@Dic) accountability Inclusion Officer Management levels rt thei ional devel d .
ways we Suppol eir professional lopment and career growth. gk s Tk
The GDIC, which has  The CEQ and the We have a senior We have built robust W - We ize how i itis for our company through The Academy, our award-winning.
been chaired by our Wan  Human analytics and put b employees to develop and progress in their careers. That’s why we -
CEO and Chairman set the D&I goals of  executive who processes in place at  d _ s 5 2
5 i provide a variety of resources to help employees grow in their
since 2007, promotes  the company. Each  partners with the CEQ  all levels of the o i G Tk . :
diversity goal satting, Say | oad company to drive 1 current roles and build new skills—including leaming tools,
which is embedded in  member has action-  team to drive our D&  progress and a £ S ik and 1o new
our performance oriented diversity strategy, programs, -accountability. We d opportunities an illing.
management process  targets, which are  initiatives, and measure diversity a Wa contiatie to diive progress In the divarsity of
and occurs at all subject to our policies. progress across our @ + Promoting Inclusion. We promote an inclusive workplace through our future leaders, as seen through our campus.
levels of the quarterly business top three management w learning i ions on D&I, hires:
organization. review process, used levels, comprisedof o social justice, mental health, race, gender, and equality; the Women among People of color among
as part of talent approximately 1,200 d inclusion series for managers 1o equip them with knowledge and campus hires in 2019 campus hires in 2019
m"""'%;:am people in senior roles. 3 the tools to better miligate bias and drive inclusion deep within
I.»udeﬂ . their teams, and the myD&! Development Program.
. A We hold to our diversity
i through our ip councils,
and external partnerships.
« Listening to our employees. We have conducted an annual
Employee Engagement Survey for nearly two decades. The results
2009 2018 2009 219
of the survey and the process of continuous improvement that
ensues is discussed with the Board at least annually.
Empl Ei Survey and results
In 2019, our commitment to Responsible Growth and our efforts to make our company a great place to work
resulted in a record high score and low tumover across the company.
95% 16%
15% 15% 15%
90% s iy o 15%
4% 85%
85% L 3 14%
", 80%
80% . 13%
i 75% e 5% - J12% 12%
5% 7 oam B O Osmm B . 12%
Shg 11%
70% - 11%
65% 10%
2012 2013 2014 2016 2017 2018 2018
-- @ - Tumover
Responsible growth
Supporting employees' physical, tional and fi ial well
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We are committed to supporting our employees’ and their families” wellbeing by offering flexible, competitive benefits, and through
major life events,

« Physical wellness. Our approach to physical wellness is built on the things we can do to help address health risks and manage
health care costs for our employees, including robust health and insurance benefits and wellness resources. Between current
U.S.-based employees and their families and retirees, we are responsible for providing comprehensive health and wellness
benefits to nearly 400,000 people.

.

Emotional wellness. Through a range of innovative, industry-leading, and flexible programs and benefits, we support our
employees through everyday challenges, special moments, and critical life events.

Financial wellness. The business case for financial wellness is clear—if employees are not financially well, there is a greater
chance that they may not be physically or emotionally well. That's why we offer robust financial benefits focused on driving
better behaviors across life priorities and the financial spectrum.

Supporting our empleyees. Life Event Services (LES) is an internal, highly specialized group providing personalized support for
major life events, including connecting employees to resources, benefits, counseling, and other support. More than 100,000
employees have worked with the highly trained and empathetic LES team members.
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Cognizant 2020 Proxy Statement

Cognizant fosters diversity and inclusion throughout the organization and culture. The
2020 _ _ o I )
company also discusses their global Women Empowered (“WE”) program, which is dedicated
to accelerating women’s work experience. Moreover, Cognizant presents several employee

Proxy

Statement
& Notice of resource groups, and details the focus and goals of each. In addition, the company highlights
e . wellness benefits for associates and their families.
[ ]
0 e @ https://cognizant.g4cdn.com/123993165/files/doc_financials/2019/ar/Cognizant-
1 I I 2020-Proxy-Statement-(hyperlinked-book-layout).pdf
| me

e O
o
Cognizant .

SUSTAINABILITY - SUPPORTING OUR PEOPLE - DIVERSITY AND INCLUSION (PAGE 23)

Diversity and Inclusion

At Cegnizant, we believe diversity and inclusion are at the heart of our akility to execute successfully
and consistently over the long term. We continue to drive diversity and inclusion throughout our
organization to unlock the insights, imagination and innovation of our associates and reflect the diversity
of our clients and communities. We have global diversity and inclusion training and other programs in
every geography where our employees are located, fostering inclusivity throughout our arganization
and culture. In recognition of our efforts, we are proud to have been named to Forbes’ list of The Best
Empleyers for Diversity for 2019.

With a sharpened focus on
accelerating gender diversity
glebally in our leadership pipeline,
in 2020 Cognizant pledged to put
1000 high petforming women in
leadership roles through Propel by
One of the ways we are elevating the experience of work forwomen is through our global Wormen the end of 2021,

Empowered (“WE") program. WE is committed to developing more women leaders at all levels of our

company, providing career growth and leadership development opportunities, and building a community

of warnen across all industries in business and technolagy. Forexample, ourwomen’s global leadership development program, Propel, is designed

to help shape and mobilize the careers of women in leadership roles across our organization. In 2018, as part of WE, Cegnizant publicly pledged to
amploy at least 100,000 women around the world by 2020. This milestonewas reached in the early fall of 2019, with 100,000 women in 48 countriaes.

We strive to provide our diverse talent with the support and tools needed to thrive through affinity groups in our organization. Cognizant
EMBRACE focuses on providing a positive, supportive environment for lesbian, gay, bisexual, transgender and other ("LGBT+") colleagues

to be their authantic selves at work and creating a strong community among LGBT+ associates and allies, including by connecting with our
clients’ LGBT+ networks to strengthen our client relationships. Cognizant’s African American & Latino Group fosters the success of its members
through programming and initiatives that promote career development, mentoring, recruitment, retention and community building. Cognizant
Veterans Network is committed to hiring and helping to prepare transitioning service members, veterans and military spouses for new jobs. We
participate in national and local partnerships, job fairs, career conferences and sponsorships, and have an internal network of military employees
and veterans. Cognizant Unite works to bring together people with disabilities and elevates the dialogue amongst the disabled and caregivers.

**s Cognizant
WOMEN EMPOWERED "ege®
*EMBRACE

.KK“LG unite$¢

African American & Latino Group

Cognizant

Veterans Network

Cognizant

Employee Wellness Select Wellness Benefits

We respect our associates’ work-life balance and
are committed to helping associates” families think
about their future. Adoption and Surrogacy Program Flexible Work Arrangements

Paid Parental Leave Back-Up Child Care

Counseling and Relationship Support Work-life Balance Services
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ConocoPhillips 2020 Proxy Statement

Diversity and inclusion is a critical part of ConocoPhillips’ culture. The company’s D&l
program consists of three areas that are overseen by the Human Resources Committee.

SXTISTATEM ENT The company maintains active oversight of its extensive D&l program, and D&l efforts are
integrated into everyday activities. Moreover, ConocoPhillips discloses that the company
seeks to extend its D&lI efforts to suppliers.

Conomﬁ\ilips

HUMAN CAPITAL MANAGEMENT - DIVERSITY AND INCLUSION (PAGE 26)

DIVERSITY AND INCLUSION

The Human Resources and Compensation Committee overseas diversity and inclusion ("D&I1% across the entire organization.
Three areas guide our actions and drive progress: (1) leadership accountability; (2) employee awareness; and (3) processes and
pregrams. D&l is a critical part of our culture. We have established governance supporting D&l efforts within ConocoPhillips.

In 2019, we named a D& Champion (a member of our Executive Leadership Team) and formed a global D& Council with
responsibility for advocating, advising and serving as ambassadors on D& across the company. Leaders around the world are
accountable for having local D& plans and meet regularly to discuss challenges, opportunities, best practices and progress. \We
actively monitor diversity statistics on a global basis and publicly repaort representation of women and minorities in leadership
roles. Our disabllity accommadation policy is available to all employees and accessible in more than one way. Employees have
access to training resources such as unconscieus bias training, as well as networking and support opportunities with employee
resource groups. These groups raise awareness about important D& topics and help influence greater awareness of diversity
and inclusion.

Ta sustain progress, we link our efforts to our daily activities, including:

> Educating managers on inclusive hiring practices;
>~ Conducting immersive D&l training for senior leaders and influencers;
> Working with a strategic job board partner to connect with Individuals and veterans with disabilities that want to find
employment with an inclusive employer;
> Ensuring diversity of internal and external candidate slates; and
- Creating balanced interview teams to mitigate any unconscicus bias.
We also apply our high standards for diversity and inclusion thraughout our supply chain by identifying and facilitating

opportunities to utilize products and services from businesses owned by women and minarities. We have recently expanded our
supplier diversity program to support the inclusion and utilization of suppliers that are service-disabled veteran-owned businesses.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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Healthpeak Properties

Healthpeak’s focus on human capital management has expanded in recent years, leading to
an amendment to the company’s Compensation Committee Charter. HCM is important to
Healthpeak, and the Board “is strongly committed to diversity and equal opportunity, with the
tone set from the top.”

HUMAN CAPITAL MANAGEMENT (PAGE 27)

Human Capital Management

In early 2018, our Board expanded its focus on the Company's human capital management by formally amending the
Compensation Committee Charter to include oversight of human capital management. QOur Board believes that human capital
management is vital to the Company's organizational health and is strongly committed to diversity and equal opportunity,
with the tone set from the top. The Compensation Committee retains direct oversight over all human capital matters, including
culture, diversity, inclusion, talent acquisition, retention, employee satisfaction and engagement, and succession planning.

EMPLOYEE DIVERSITY EMPLOYEE SATISFACTION COMMUNITY ENGAGEMENT

Employee satisfaction Donated to Dozens of @
51% 58% o, increased from Community and Nonprofit
Male [ 49% hite lr_'% 5 @ 2018 to 2019 (based Organizati ds g
Tamidla MiE]onrlify o ase rganizations and Sponsore

on 2019 annual
employee engagement
survey results)

Local Charity Events Focused
on Healthcare, Seniors and
Disaster Relief in 2019
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JPMorgan Chase & Co. 2020 Proxy Statement

JPMorgan Chase & Co. provides detail about their diversity and inclusion best practices
and programs.

2020

JPMorGAN CHasE & Co.

DIVERSITY AND INCLUSION (PAGES 60-62)

DIVERSITY AND INCLUSION

Diversity and inclusion are of strategic importance to the Firm. We are committed to a culture of respect and believe that all
individuals should have the opportunity to succeed. We believe a diverse and inclusive environment fosters innovation,
creativity and productivity, which is critical to our success. We are committed to hiring and retaining employees from all
races, ethnicities, genders, sexual orientations, abilities, backgrounds, experiences and locations.

We are focused on heing an employer of choice for all talent, where employees can feel like they belong. As a firm, we
strive to embed diversity, inclusion and accessibility into the way we do business every day. While we are proud of the
industry recognition our Firm and leaders have received, we continue to be deliberate about our investment in women,
the Black community, those with disabilities, our veterans, the LGBT+ community, the Asian community and the Hispanic
community.

We continue to invest significant time and effort toward executing diversity and inclusion best practices Firmwide. Our
Business Resource Groups (“BRGs”) are groups of employees who volunteer to advance our Firm's position in the global
marketplace and diversity and inclusion strategies by leveraging the unique perspectives of their members. Our 10 BRGs
are an essential part of the foundation that helps create an inclusive environment, with approximately 43% of our
employees being a member of at least one BRG. Overall, our BRGs focus on providing support for various communities:

= Access Ability (employees with disabilities) « Pride (LGBT+)

= Adelante (Hispanic/Latino) « Sage (administrative professionals)

« AsSPIRE (Asian/Pacific Islander) « VETS (military, veterans, and their families)
« BOLD (Black) « Women on the Move Interactive Metwork

» NextGen {(early career professionals) « Working Families Network

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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In addition to our BRGS, we have developed other strategies as well as created senior level forums to promote diversity

and inclusion:

WOMEN ON
THE MOVE
(“woTM”)

Our WOTM is a global, Firmwide effort designed to support women in their personal and professional lives
We continue to focus on our three strategic pillars: expand women-run businesses, improve women's
financial health, and empower women'’s career growth
In 2019, we extended approximately $4 billion in credit to women-owned small businesses, more than a third
of the way toward our goal of providing $10 billion in credit to female small business owners by the end of

2021

We announced a goal to sign up 1 millien women for Autosave, and we have already enrolled over 500,000 women

We launched a national sponsorship with Girls Inc. to educate 20,000 girls in the U.S. by providing programs
that focus on lifelong skills to sustain financial health
We hosted our annual Women on the Move Leadership Day in 2019 with over 2,000 in-person attendees and

over 20,000 watching remotely

ADVANCING
BLACK
LEADERS
(“ABL") &
ADVANCING
BLACK
PATHWAYS
(“ABP")

Our ABL is a Firmwide commitment to increasing representation of Black talent across the Firm

‘We marked the best year on record of Black Managing Director promotions in 2019

We expanded our strategy to include the EMEA region and as a result, Black Managing Director headcount in
the region more than doubled from 2018 to 2019
ABP was launched in 2019 as part of our Firm’s commitment to develop and hire Black talent, invest in Black
businesses and households, and to improve the financial health of Black communities around the world

ABP complements our other diversity and inclusion and corporate responsibility initiatives with a focus on
three key areas: wealth, education and careers; the program contributed to a strong improvement to the
Firm's consumer sentiment score, which increased by 41% following the program’s launch

Key ABP accomplishments include:
© Engaged with more than 16,000 E
partnership with Essence Commu)
Delivered mandatory financial hi
interns

Launched the ABP Apprentice Pr
and skills that lead to internship
Hired over 1,000 Black students.
year target in the first year
Supported the creation of the Fii
are Black

The Black Executive Forum (“BEF”,
businesses and functions, supporte
the BOLD BRG to serve as a senior

o

o

o

o

OFFICE OF
DISABILITY
INCLUSION

(“oDI")

Our ODI drives consistent accessib
reasonable accommodations they |

Our centralized process - MyAcces:
accommodations in the U.S. and th

We provided managers and team |i
We hired over 1,000 people with d

MILITARY
AND
VETERANS
AFFAIRS
PROGRAMS

Our Office of Military & veterans A
their families for long-term, post-n
‘We have hired more than 15,000 U
diverse backgrounds

We expanded our efforts to empowe
opportunities with a continued focu!
on driving modern workforce readin
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LGBT+
EXECUTIVE
FORUM &
COMMUNITY

How we performed against our business strategy ~ How performance determined pay in 2019

Our LGBT+ Executive Forum is a group of Out LGBT+ Managing Directors and Executive Directors across 13
countries to drive increased engagement and visibility of our LGBT+ senior leaders and advance important
topics of our LGBT+ community

Our employees who have self-identified as LGBT+ increased by more than 46% over the last year

Our global PRIDE BRG has nearly 24,000 employees (9% of all employees globally) and grew by approximately
35% over the last year

In 2019, we signed public statements in support of marriage equality in Japan and Hong Kong, signed onto a
pledge in Singapore that HIV status alone is not grounds for a person’s dismissal from employment, signed
onto a United States Supreme Court amicus brief in support of LGBT+ workers seeking to be protected from
discrimination under existing federal civil rights laws, and signed a charter in Warsaw, Poland, to reaffirm our
commitment to LGBT+ equality and acceptance

We have taken strides to improve LGBT+ family planning benefits and medical benefits for transgender
employees (including gender reassignment surgery coverage in India), rolled out same-sex partner benefits,
and formed a global transgender working group with employee representatives from the U.S., United
Kingdom and the Philippines

We are also engaged with external LGBT+ organizations, evidenced by our financial support of 22 LGBT+
focused not-for-profit organizations across 5 countries, with a number of these relationships dating back

two decades

ASIAN
EXECUTIVE
FORUM
(“AEF") &
COMMUNITY

Our AEF is a consertium of Managing Directors of Asian heritage across all lines of business and functions to
represent the Firm's strong commitment to the promotion and advancement of Asian Americans and Pacific
Islanders

We launched an ‘Adopt-a-Chapter” initiative to understand and address any issues to ensure the ASPIRE BRG
leadership teams are set up for growth and stability and increased Managing Director membership and
participation in the ASPIRE BRG

We provide support to newly promoted or hired Asian Managing Directors by establishing an immediate sense
of community and providing a solid network of professionally diverse peers

We mentor and develop rising Asian talent through professional skills development, career guidance and
leadership development programs

HISPANIC
EXECUTIVE
FORUM
(“HEF") &
COMMUNITY

Our HEF is a group of Managing Directors of Hispanic and Latino heritage across all lines of businesses and
functions, and serves as a senior collective voice for the community and regularly engages with the Adelante
BRG and other Hispanic leadership forums across the Firm

Our HEF engagement has led to an increase in Managing Director membership and participation in the Adelante
BRG as well as enhanced partnerships with other Hispanic and Latino organizations

We reach out to newly promoted or hired Hispanic and Latino Managing Directors to enhance their experience
in their new roles, ish an i iate sense of ¢ ity and provide a solid network of professionally
diverse peers

We have high participation of HEF representatives who volunteer in the Firm's Hispanic recruiting programs
as well as mentor Hispanic summer interns

JPMORGAN CHASE & CO

2020 PROXY STATEMENT
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Thermo Fisher Scientific 2020 Proxy Statement

Diversity and inclusion is a key pillar for Thermo Fisher Scientific. Actions to promote
employee empowerment include company-supported Employee Resource Groups, and
an annual Employee Involvement Survey that measures employees’ experience with
the company.

SUSTAINABILITY — CSR STRATEGY (PAGES 32-33)

Operational integrity

We take measures to ensure strong global citizenship practices both internally and across all $ $610M+
our business relationships. We are committed to conducting our business ethically and in full spend with
compliance with our internal systems and the laws of the countries where we operate with certified diverse
rigor around governance and ethics, supply chain transparency, and compliance with agﬂ‘g’gl i;erpsa”

environmental, health and safety regulations and quality management standards.

Colleagues and human capital management

Creating a culture where our 75,000+ colleagues are able to make connections and work as one global team is vital to
Thermo Fisher because it generates better outcomes for our colleagues and for our customers. That's why we strive to
connect our teams in new and innovative ways, embrace unique perspectives, empower our colleagues to improve our
business and culture, and provide resources to allow our colleagues to reach their full potential. We measure the employee
experience through our annual Employee Involvement Survey (“EIS") which asks colleagues to provide feedback.

Diversity and inclusion

Diversity and inclusion ("D&I") is vital to the future success of our organization. It's not just something we do, it's who we are.
It enables our colleagues to openly share the wide range of perspectives they represent, creating an environment where
differences are truly valued, authenticity is a state-of-being, and everyone feels they belong and can do their best work.

149 ERG chapters Our Employee Resource Groups ("ERGs") - company-supported groups of colleagues - are key
globally partners in attracting, developing and retaining diverse talent to bring an essential variety of
experiences and perspectives into our organization. ERGs are championed by an executive
sponser and partner with the D&I team to foster organizational culture, reinforce
infrastructure and create personal accountability. We added three new ERGs in 2019 cur Asian
ERG, Working Parent ERG and Data Science BRG (Business Resource Group) joined the African
Heritage, Latino Hispanic Heritage, LGBTA, Millennials, PossAbilities, Women's and Veterans
ERGs.

[T 1]
="

80% participaticn
in EIS

Talent

We believe that talent is the differentiator for our growth and success as an organization and as such, we take a holistic view
to managing our talent. We have defined a standard set of competencies for all Thermo Fisher colleagues that provide clear,
shared behavioral expectations. Our competencies are founded in our 4i Values and integrated into each stage of the
Company’s talent management lifecycle so that our colleagues understand how to grow within the Company and our people
leaders have a consistent framework for developing and managing talent. We updated cur competencies in 2019 te meet
the talent needs of our growing company and ensure cur framework is clear and consistent for our global colleagues.

We are committed to talent development and enhancing the skills and knowledge of our colleagues to achieve current and
future business objectives. We've instituted a range of tools, technologies and programs to support the growth of our
colleagues, whether it is job-specific, professional, people manager or leadership development. We also have programs for
critical talent pipelines, such as R&D and General Managers. The result is more personalized learning - we enable our
colleagues to access what they need when they need it.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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T. Rowe Price

T. Rowe Price presents their strategy to promote workforce diversity, and measures progress

by tracking diversity data.

2 https://troweprice.gcs-web.com/static-files/8b205989-902b-4f82-a855-
OcB4ee546101
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PROMOTING DIVERSITY

Promoting Diversity
Qur long-held reputation for excellence and reliability is made possible by the diversity of backgrounds, perspectives, skills, and
experiences of our associates.

To bring diversity & inclusion to life, we:

O O Retain & 8—8 Include and Develop our Hold ourselves @ Act as an agent
[:']D attract diverse ‘8’ engage our associates and @ accountable of change

talent associates leaders
In 2019
o/ YO/ o/ %
60% 49% A44% 29%
of our independent Board of senior-level hires of our associates in our global of our U.S. associates were
members were ethnically were ethnically diverse workforce were women ethnically diverse
diverse or women or women'?
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United Technologies 2020 Proxy Statement

UTC discloses their D&l commitment and initiatives, and highlights 2019 recognitions.

© Arouat Wesing In addition, the company commits to gender parity and the advancement of women in
:""'" leadership roles, and provides training and sponsorship in support of this goal.
\ 0'/.',_/ @ https://ir.utc.com/static-files/9122104b-b18b-40fb-a4fa-f78b51e60eee

CORPORATE RESPONSIBILITY — CORPORATE CITIZENSHIP (PAGES 25-26)

CORPORATE RESPONSIBILITY

Corporate Citizenship

UTC takes great prid in bulding a diverse work environment, supporting ifelong employes learming, and contributing to
charitable and community causes. In the same way that we set the highest standards for our business operations, we
apply the highest corporate responsioilty standards and rigorous performance measurements to these efforts,

UTC’s Commitment to Diversity and Inclusion

We are committed to creating a diverse, inclusive workiorce and nurluring an envirenment where employees can be
themsalues and share dsas openly. Our efforts focus on advansing gender parity, encouraging employes-led engagement
and enhancing opportunities for professionals who want 10 retur 1o work after voluntary time away.

ADVANCING GENDER PARITY

UTG Is committed to the acvancement of women in leadership postions. In 2017, we joined the Paracigm for Parity
(*P4P") colition and put this commitment into action by adopting the P4P five-point readmap. As a signatory to P4P, wa
are committed to achieving gendar parlty in leadership roles by 2030. To advance aur efforts towards achieving his goal,
we curmently have several activitiss Lndsnway, including our Inclusiva Leaders Cumiculum training for managers and other
employess. We also recognize that spensorship is impartant to career advancement, o we provide a framewark for high-
performing wormen to have that support and visibilty.

PARADIGM FOR PARITY ROADMAP

A
Minimizing or Measuring Focusing on | Providing both

eliminating Progress vesults rather mentoring and
uncon: than presence sponsorships

In 2019, e also took our commitment to gender paity outside the Company by launching a strategic partnership in the
United States and India with the nonprofit organization Girls Whio Gode. Through this partnershin, we hops to buid ore of
the largest pipalines of future female leaders in the fields of engineering and technology.

OPPORTUNITIES TO RE-ENTER THE WORKFORCE
CORFORATE RESPONSIBILITY

T e e ke I

2017, eases this transition by helping professionals bring their knowledge, experience and creativity back ta the warkforc
alter voluntary time off, This program offers on-the-joks experience, caresr guidance and mentoring over & 16-wesk perio

EMRLOYEEENCGAGEMENT, 2019 Recognition for Diversity and Inclusion

We support and encourage our employees te join Empioyee Resource Groups ("ERGS”), which foster advocacy,

professional education and mentoring, along with community outreach. We support nine global ERGS (African-American Among America's Best Employers Among Best Places to Work

i, Disabilty, Generatioral, Hispar , LGBTQ Pride, Miltary Veterans, Professional and Women) for Women for LGBTQ Equality

with over 150 chapters and more than an estimated 6,000 members.
UTE was ranked among Forbas' best employers for UTC earmed a 100% rating from the Human Rights
‘women thraugh its opinion survey of 60,000 Americans, Campaign Foundation's Corporate Equalty Index,
inclucing 40,000 women, working for Companias with along with tha distnction of being ona of the
&t least 1,000 employees. Best Places to Work for LGBTE Fquaity.
Among Best Places to Work Listed on Diversity Best Practices
for Disability Inclusion Inclusion Index
UTG was recagnized by the Disabiity Equalty index ('DEF), UTG made s first appearance on the Working
ajoint inflatve batween Disabilty: and the American Mother Research Institute's Diversty Best Praciices
Association of Peopie with Disabilties, a6 & 2018 DE| Best Inciusion Index as & company with high-qualty
Place to Wrk for Disabity Inclusion. efforts in civersity & inclusion.

United Technologies Gorparation Notice of 2020 Annual Meeting of S @ Proxy Statement

Among Best Places Among Best Companies
for Women to Work: for Hispanic Inclusion
UTC was recognized again by Falygodboss as a bast For the saventh straight year, UTC was ranked amang
workplage for women in 2018, This ranking was defermined the fop 50 best places to wiork for Latines by Latina
by averaging femake smployess' survey responses to fivee Style Magazine.
‘questons about their overalljob satiefaction, percehved
‘gencier equality &l work and recommendiations to other Addtionaly, UTC has been rated as a 5 Star Gompery Intwo

of four categories In the Hispanic Association on Corporate
Responsibilty's 2019 Corporate Inclision index (which
maasires commitmert to Hisparnic incusion.

wamen about working at their emplayer,

“Innovation is our lifeblood. UTC’s future
depends on our ability to attract, develop
and retain the best talent. After all,
companies don’t innovate — people do.
That’s why we are committed to fostering
a diverse, inclusive workforce. It’s the
right thing to do and an imperative for a
global growing business.”

Gregory J. Hayes, Chairman & Ghief Executive Officer

28 United Technologies Corporation Notice of 2020 Annual Meeting of Share and Praxy Statement
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Visa 2020 Proxy Statement

Visa presents their diversity and inclusion strategy and workforce demographics. The
company also shares that they promote equal pay for equal work, regardless of gender, race,

Notice of 2020 Annual Meeting
and Proxy Statement

and ethnicity.

2 https://s1.g4cdn.com/050606653/files/doc_financials/annual/2019/Visa-2020-
Proxy-Statement-FINAL.pdf

CORPORATE CULTURE AND HUMAN CAPITAL MANAGEMENT (PAGES 11-12)

Diversity and Inclusion

Visa is committed to cultivating a diverse and inclusive environment that supports the development and
advancement of all. We create a feeling of connectedness in the workplace; support diversity of background;

experience and thought; support pay equity and actively work to eliminate unconscious biases that can hold
us all back.

As a global company, we believe our workforce should reflect the diversity of our clients and partners to
better understand how to tailor our products and services to meet their demands and expectations. With that
mission in mind, Visa's approach to diversity and inclusion involves four key areas of focus:

Diversity and Inclusion Strategy

Workforce Demographic

workforce demographics annual

Gender in Glebal Workforce

Gender in Global Leadership

Q

* Notes:

+ Datais based on company records as
+ Leadership: Defined as VP and above.

include undeclared and blanks.

Term Incentive Program).

s and Pay Equity

Visa tracks, measures and evaluates our workforce representation and in
business imperative to build a diverse and inclusive organization. We ar

lly.

Gender in U.S. Workforce

Gender in U.S. Leadership

Male

Equal Pay for Equal Work

Men and women eamn the same pay for the same work globally, and the same is true
for racial and ethnic minorities and their white peers in the US.

of September 30, 2019,

+ Others: American Indian/Alaska Native, Native Hawaiian/Other Pacific Islander and two or more races. Ethnicity data does not

+ Equal pay analysis is based on FY19 total compensation, which includes base salary, VIP (Visa Incentive Plan) and LTIP {Long-

These goals help
initiatives.

us harness the innovative potential of a diverse workforce and drive our business

Black 6%

A

Agian White.

Ethnicities in U.S. Leadership

Blackass Others® 2%

r

White

-
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Sustainability of Supply Chain

General Motors 2020 Proxy Statement

General Motors discloses that their suppliers must adhere to the company’s Supplier Code
of Conduct. The proxy statement also presents the communication tools used by their
employees to raise concerns, as well as webinars, and external training provided to suppliers.

Moreover, the company addresses the issue of cobalt sourcing.
GENERAL MOTORS

Proxy Statement and Natice
2020 Annual Meeting of Shareholders

Juma 6, 2020 | 8:00 2 m. ET

RESPONSIBLE SOURCING (PAGE 32)

SPOTLIGHT ON KEY ESG

Responsible Sourcing

At GM, we recognize that our impact goes beyond our walls to include our entire value chain, of which suppliers
make up a significant part. As a result, we seek to partner with suppliers who share our purpose and values.

P Holding Our Suppliers Accountable

Our Supplier Code of Conduct and supplier contracts set forth expectations for ethical social, business, and
environmental practices; and our major suppliers must certify compliance. Beyond our Supplier Code of Conduct,
we outline our expectations for supplier conduct in purchase contract terms and conditions. These clearly state
our prohibition against any use of child labor or any other form of forced or involuntary labor, abusive treatment
of employees, or corrupt business practices in the supplying of goods and services to us. Furthermore, our
contracts lay out expectations for lawful compliance with data protection and privacy; wages; hours and
conditions of employment; subcontractor selection; anti-discrimination; occupational health/safety, and motor
vehicle safety. By choosing to do business with GM, our suppliers accept our terms and conditions, and for our
largest suppliers we also expect that they certify compliance with laws in the provisions of our contract.
Additionally, we provide our suppliers with access to the same communication tools—the Awareline, Speak Up
For Safety, Global Response Incident Reporting and others—that our own employees use to raise concerns. We
also hold various webinars and provide external training to improve supplier operations, primarily in the areas of
environmental management, workplace conditions, ethics, and human rights.

SPOTLIGHT: ENHANCED FOCUS ON RESPONSIBLE COBALT SOURCING

As electrification grows in importance to our vehicle portfolio, so too does the focus on cobalt, which is used
in lithium-ion batteries. There are concerns around the use of child labor in the mining of cobalt, which would
represent a serious violation of our Supplier Code of Conduct and terms and conditions in supplier contracts.
Through our membership in the Responsible Minerals Initiative (“RMI”), we are working directly and actively
on a cobalt subteam in the following areas:

- Piloting the Cobalt Reporting Template, which is based on the Conflict Minerals Reporting Template,
for suppliers to use in identifying cobalt refiners in their supply chain.

»  Conducting research on potential cobalt refiners and providing this information to the RMI team.

»  Continuing to conduct outreach to cobalt refiners, as they are identified, to participate in RMI’s Cobalt
Refiner Supply Chain Due Diligence A ent. This t is used to validate that cobalt refiners

have systems and processes in place to conduct due diligence in accordance with internationally
recognized frameworks.

> Continuing to conduct due diligence of key GM Tier | suppliers to receive assurance from these suppliers
that responsible sourcing of cobalt is a top priority.

32 GENERALMOTORS 2020 PROXY
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IBM 2020 Proxy Statement

IBM presents a general overview of how they address the environment and social
responsibility throughout their global supply chain. The company also presents how their
approach aligns with the United Nation’s Sustainable Development Goals.

2 https://www.ibm.com/annualreport/assets/downloads/IBM_Proxy 2020.pdf

IBM’S APPROACH TO CORPORATE RESPONSIBILITY AND SUSTAINABILITY (PAGE 26)

U.N. Sustainable Development Goals: IBM’s Contributions

Adopted in 2015, the 17 U.N. Sustainable Development Goals (SDGs) establish a framework to build an inclusive and sustainable
world and provide an apportunity for IBM to huild upon its collabhoration with stakehalders from a cross section of communities,
governments, and the social sector. IBM is uniquely positioned to contribute towards the achievement of the 17 SDGs through
the preactive management of the Company’s internal operations and supply chain, corparate social responsibility programs,
diversity and inclusion practices, and most importantly, the IBM products, solutions, and services that IBM offers to clients.

Supply Chain

DECENT WORK AND REDUCED
ECONOMIC GROWTH INEQUALITIES

F' S

(=)

IBM addresses the environmental and social responsibility
aspects of the Company’s global supply chain, which includes
more than 13,000 members. The Company maintains a robust
supplier diversity and responsibility program:

« IBM’s direct suppliers are required to comply with the
Responsible Business Alliance Code of Conduct.

« IBM spends hillions of dollars with global diverse first-tier
suppliers.
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Intel 2020 Proxy Statement

Intel presents supply chain management, and discusses the company’s "commitment to
building a diverse and inclusive workforce [that] extends to the expectations we set for
our suppliers.”

ll‘”'

OUR CAPITAL — SOCIAL AND RELATIONSHIP CAPITAL - SUPPLY CHAIN RESPONSIBILITY (PAGE 44)

SUPPLY CHAIN RESPONSIBILITY

We have robust programs to educate and engage suppliers that support our global manufacturing operations to drive responsible
and sustainable practices throughout the supply chain. Actively managing our supply chain creates business value for intel and
our customers by helping to reduce risk, improve product quality, achieve environmental and social goals, and raise the overall
performance of our suppliers. Over the past five years, we completed more than 600 supplier audits using the Responsible
Business Alliance Code of Conduct standard. We actively collaborate with other companies and lead industry initiatives on key
issues such as advancing responsible minerals sourcing, improving transparency around dimate and water impacis in the global
electronics supply chain, and addressing risks of forced and bonded labor. Our commitment o building a diverse and inclusive
workforce extends to the expectations we set for our suppliers—a diverse supply chain supports greater innovation and value for
our business. We continue working toward our 2020 goal of reaching $1.0 billion in annual spending with diverse-owned
suppliers. We also announced the “Intel Rule” to help improve diversity in the legal profession: Beginning in 2021, we will not
retain or use outside law firms in the U.S. that are average or below average on diversity for their equity partners. We are applying
a similar rule to firms used by our tax department, including non-legal firms.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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Motorola Solutions 2020 Proxy Statement

Motorola Solutions presents their commitment and strategy to create a sustainable, ethical,
and responsible supply chain. The company also addresses issues concerning illegal labor

A[ﬁ practices such as bonded labor and
[m]

Notice of

2020 ANNUAL MEETING

of Shareholders and Proxy Statement

@ srsiasaime

human trafficking.

MOTOROLA SOLUTIONS’ ENVIRONMENTAL, SOCIAL AND GOVERNANCE FRAMEWORK (PAGES 4 AND 6)

Motorola Solutions
holds high labor and
environmental
standards at every
stage in the supply
chain. We are
committed to
ensuring our
company and our
suppliers do not use
bonded labor or
engage in human

trafficking.
We engage directly
with our tier-one .

suppliers to assess
their performance
and encourage
compliance with
our Supplier Code of
Conduct.

We are an active Responsible Business
Alliance {(RBA) member, supparting the
well-being of workers in the global
electronics supply chain.

We conduct regular independent sacial
and environmental risk management
audits.

We conduct separate independent audits
of higher risk suppliers, with report
sharing via the RBA.

We completed 218 supplier assessments
in 2019, including suppliers representing
96% of direct material supply chain
spend, hased on current reporting
standards.

We promote supplier diversity by
ensuring that businesses owned by
women and other underrepresented
groups are included in our supplier
selection process.
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Cybersecurity

Coca-Cola 2020 Proxy Statement

Coca-Cola’s Chief Information Security Officer is responsible for safeguarding the company’s
W information security. Furthermore, the Audit Committee, the Chief Information Security Officer,
C\ and the Chief Information Officer collaborate to oversee the company’s cybersecurity program.

2020 PROXY STATEMENT
NOTICE OF ANNUAL MEETING OF SHAREOWNERS

e et 22,2020 | Bt | et o Coemn | Mt Cogn

BOARD AND COMMITTEE GOVERNANCE - CYBERSECURITY OVERSIGHT (PAGE 24)

\E

CYBERSECURITY OVERSIGHT

The Board recognizes the importance of maintaining the trust and confidence of our customers, consumers and employees.
To more effectively prevent, detect and respond to information security threats, the Company has a dedicated Chief
Information Security Officer whose team is responsible for leading enterprise-wide information security strategy, policy,
standards, architecture and processes. The Audit Committee receives regular reports from the Chief Information Security
Officer and the Chief Information Officer en, among other things, the Company’s cyber risks and threats, the status of
projects to strengthen the Company’s information security systems, assessments of the Company's security program and
the emerging threat landscape. The Audit Committee regularly briefs the full Board on these matters.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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The Home Depot 2020 Proxy Statement

The Home Depot discloses that the board’s Audit Committee is responsible for overseeing
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data protection and cybersecurity-related risks. In addition, a Data Security and Privacy
Governance Committee provides enterprise-wide oversight and governance over data
protection and cybersecurity.

BOARD OVERSIGHT OF RISK - DATA PROTECTION AND CYBERSECURITY (PAGES 4-5)

The topics covered by these reports include risk
protection, the Company’s ongoing risk mitigatior
updates on annual associate training and other
governance structure. In addition, our internal audi
data protection and cybersecurity and reports the
the Audit Committee.

Data Protection and Cybersecurity

The Audit Committee also has primary responsibility for overseeing risks related to data protection and
cybersecurity, although the full Board also exercises oversight over these risks. This oversight includes detailed
reports to the Audit Committee and/or the full Board on data protection and cybersecurity matters from senior
members of our IT department, including our Chief Information Officer and Chief Information Security Officer.

The topics covered by these reports include risk identification and management strategies, consumer data
protection, the Company's ongoing risk mitigation activities, results of third party assessments and testing,
updates on annual associate training and other specific training initiatives, and cybersecurity strategy and
governance structure. In addition, our internal audit department routinely performs audits on various aspects of
data protection and cybersecurity and reports the results of these audits in its quarterly internal audit report to
the Audit Committee.

The chair of the ERC also chairs our Data Security and Privacy Governance Committee, which is composed of
leaders from the functional areas of the Company. The Data Security and Privacy Governance Committee was
created to provide enterprise-wide oversight and governance over data protection and cybersecurity, including
oversight of related risks, mitigation and incident response plans, awareness and training programs, and
regulatory compliance. Its activities are reported to the Audit Committee and/or full Board in the detailed reports

referred to above.

The chair of the ERC also chairs our Data Security

leaders from the functional areas of the Company.

created to provide enterprise-wide oversight and governance over uawa prolecuon ana Gypersecurity, INcuaing
oversight of related risks, mitigation and incident response plans, awareness and training programs, and
regulatory compliance. Its activities are reported to the Audit Committee and/or full Board in the detailed reports
referred to above.

FCPA and Anti-Bribery

The Audit Committee is also responsible foroversight of risks relating to bribery, corruption and FCPA compliance,
in part through quarterly reports from our FCPA Oversight Committee, which oversees enterprise-wide
compliance with the FCPA and the anti-bribery laws of the other jurisdictions In which we conduct business. The
FCPA Oversight Committee is composed of our Executive Vice President, General Counsel and Corporate
Secretary, who chairs the committee; our Executive Vice President and CFO; our Vice President of Internal Audit
and Corporate Compliance; and representatives from each non-U.S. division, the business functions responsible
for administration of our policies, and the business functions that manage our transactions outside of the U.S.

Envi Social and

We believe that attention to material ESG matters is a foundational element of how we run our business and
aligns closely with our corporate values. Because it encompasses such a broad area, ESG oversight is divided
among several committees and the full Board.

+ The LDC Committee oversees risks related to human capital management, including matters relating to
associate compensation and benefits, associate engagement and training, and diversity and inclusion. The
LDC Committee was directly engaged in overseeing the disclosure of additional workforce diversity statistics
beginning in late 2018.

«  The Audit Committee oversees our responsible sourcing program and related supply chain risks.

- The NCG Committee has primary responsibility for oversight of ESG matters generally. This oversight
includes reviewing and making recommendations to the Board regarding our environmental, social and
governance practices as well as corporate political activity and payments to trade associations. The NCG
Committee receives regular reports on ESG engagements with shareholders and related investor feedback,
as well as information on recent developments with respect to ESG matters.

= Eachyear, the full Board receives a report on our sustainability strategy and activities, including a discussion
of our ESG communications and our annual Responsibility Report. Our annual Responsibility Report
describes key corporate social responsibility and sustainability issues relevant to the Company, our initiatives
and goals related to those issues, and our progress with respect to those initiatives. The Responsibility
Report is available on our website at hitps://corporate.nomedepot.com/responsibility.

In Fiscal 2018, in response to feedback from investors and other stakeholders, the Company formed an ESG
Communication Task Force focused on identifying key ESG-related issues of concern to our stakeholders and
developing strategies to better communicate the Company's ESG efforts. As a result of those efforts, the Company
created a dedicated web page to provide access to information about the Company's ESG efforts, which can
be found at https:/fir.homedepot.com/esg-investors. The 2013 Responsibility Report is also ilable on this
dedicated ESG investor web page. The Company made several enhancements to our Responsibility Report in
2019, including specifically addressing key ESG touchpoints for the Company, presenting our goals related to
those touchpoints as well as performance against those goals, and providing three years of quantitative metrics
relevant to those touchpoints. The Company was named to CDP's 2019 “A” List for its leadership in environmental
transparency and action.
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Mastercard 2020 Proxy Statement

Mastercard’s Board is active in its oversight of information security, including
cybersecurity and data privacy.

BOARD OVERSIGHT OF INFORMATION SECURITY, INCLUDING CYBERSECURITY AND DATA PRIVACY (PAGE 45)

Board oversight of information security, including
cybersecurity and data privacy

Given the importance of information security and privacy to our
stakeholders, our Board receives an annual report from our Chief Security
Officer (CSO) to discuss our program for managing information security
risks, including cyber and data security risks. The Audit Committee also
receives annual briefings on both information security and data privacy
from the CS0 and Chief Privacy Officer. Both the Board and the Audit
Committee receive regular reports on our cyber readiness, adversary
assessment and risk profile status. In addition, the Board, Audit
Committee and NCG receive information about these topics as part of
regular business and regulatory updates, and our directors are apprised of
incident simulations and response plans, including for cyber and data
breaches.

Program highlights

v" We are committed to the responsible handling of personal information,
and we balance our product development activities with a commitment
to transparency, fairness and non-discrimination.

v Our multi-layered information security and data privacy programs and
practices are designed to ensure the safety, security and responsible use
of the information and data our stakeholders entrust to us.

v" We work with our customers, governments, policymakers and others to
help develop and implement standards for safe and secure transactions,
as well as privacy-centric data practices.

v" Qur programs are informed by third-party assessments and advice
regarding best practices from consultants, peer companies and advisors.

v We continually test our systems to discover and address any potential
vulnerabilities.

v" We maintain a business continuity program and cyber insurance
coverage.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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Morgan Stanley 2020 Proxy Statement

Morgan Stanley discloses that "cybersecurity risk is overseen by the Board as well as the
Operations and Technology Committee” and details the said committee’s responsibilities
and engagements.

MorganStanley

@ https://www.morganstanley.com/about-us-2020ams/pdf/2020_Proxy
Statement.pdf

Notice of 2020 Annual Meeting
and Proxy Statement

BOARD OVERSIGHT OF CYBERSECURITY RISK (PAGE 34)

Board Oversight of Cybersecurity Risk

Cybersecurity risk is overseen by the Board as well as the Operations and Technology Committee. The Operations and
Technology Committee has primary responsibility for oversight of operations, technology and operational risk, including
operational security, fraud, vendor, data protection, business continuity and cybersecurity risks. In accordance with its
charter, the Operations and Technology Committee receives regular reporting at each quarterly meeting from senior
officers in Operations, Technology and Firm Resilience and the Firm Risk Management Department on operational risk
and the steps management has taken to monitor and control such exposures. Such reporting includes updates on the
Company's cybersecurity program, the external threat environment and the Company’s programs to address and
mitigate the risks associated with the evolving cybersecurity threat environment.

The Operations and Technology Committee also receives an annual independent assessment of key aspects of the
Company's cybersecurity program from an external party and holds joint meetings with the Audit Committee and Risk
Committee as necessary and appropriate. The Chair of the Operations and Technology Committee regularly reports to
the full Board on cybersecurity risks and other matters reviewed by the Operations and Technology Committee. The full
Board also receives separate presentations on cybersecurity risk. The Board or the Operations and Technology
Committee reviews and approves the Global Cybersecurity Program Policy, the Global Information Security Program
Policy and the Global Technology Policy at least annually. Senior management, including the senior officers mentioned
above, also discuss cybersecurity developments with the Chairs of the Operations and Technology Committee and the
Risk Committee between Board and committee meetings, as necessary.
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Social Purpose

From Larry Fink’s 2020 Letter to CEOs:

“The importance of serving stakeholders and embracing purpose is becoming increasingly
central to the way that companies understand their role in society. As | have written in
past letters, a company cannot achieve long-term profits without embracing purpose and
considering the needs of a broad range of stakeholders.”

“By contrast, a strong sense of purpose and a commitment to stakeholders helps a company
connect more deeply to its customers and adjust to the changing demands of society.
Ultimately, purpose is the engine of long-term profitability.”

We looked for:

Disclosures that communicate corporate Purpose and evidence of progress

Allstate 2020 Prosperity Report

Allstate’s uses an annual “Prosperity Report” to communicate the company’s social purpose.
This innovative report is a fluent and confident response to Larry Fink’s call, as Allstate
explains how the company serves a greater good.

We are the Good Hands"

Prosperity Report

@ https://www.allstate.com/resources/allstate/attachments/annual-report/allstate-
prosperity-report-2019-combo.pdf

@ Alistate

OUR SHARED PURPOSE (IFC) TRANSFORMING ALLSTATE AND IMPROVING SOCIETY (PAGE 1)

Transforming Allstate and improving society

We help customers realize their hopes

and dreams by providing the best products
and services to protect them from life's
uncertainties and prepare them for the future.

We begin this transfomation from a position of strength with
‘excallent results on 209's operating and financial profties.

Not Promotar Scoro, a measurs of customer satistaction, for the
year. Property-kabity reached
3364 bilion, an mcrease of approxmataly 52 tillon. Adwsted
net income" was $3.48 billon, reflecting excellent underwiting
Tesults in the property-babikty businesses and ST0NG carmings
from othor businesses and the mvestment portiolio. The

tod net income roturm on oquity” was 169°%. n the range
of our long-term goal of 14% to 17%. Sharcholdars alsa recerved
3653 millon in dividonds and the percentage ownership of
a'share of stock in the company increased by 4% due to
$18 billion of share repurchasas.

ON OURC A

Deliver substantially more value than the competition  Create long-term value by serving our stakeholders,

by reinventing protection to improve customers'lives.  taking appropriate risks and leveraging our
capabilities and strategic assets

oxcolant nd
significant capital are all critical to success. it s Allstate’s culture
that ensures we stay successiul. Our Shared Purpose articulates
five core values which have resulted in fecognition 1or Stiong
ethics, inchusive diversity and innovation. We define culture 25
el principles

s sesve customers, o that
jor ), wathin g “The vth
= Honesty, caring and integrity * Customer focus 'We empower every employee commiinities. This Prospority Report highlights o successes  us 1o put oven more focus on customars, empowermant and
« Inclusive diversity « Operational excellence ‘to lead and drive change. Owﬂlo'\-" oxcollonca ‘”r:kB:‘:d hat alto elevated cullure to
« Engagement « Enterprise risk and return = We're here to serve. Allstate has been in the catastrophe busiess for 89 years and
o . * We win together. hurcanes, and are powered by
fcconntamlry Sustainable growth e W tiive residns wildfires. Islands cut i half by wind, roads turmed mnto asphalt purpose-driven people. Everybody at Alistate must be a leader
« Superior performance « Capital management S Protzols and homes miited by heat have baen rebuilt with mu! of active empioyees have compicted the Encrgy for
* We're transparent. Amernca’s massive resources. a can-do attitude and Allstate Lite program  We also Rave 2s5embied & Senior Ieacdership toam
tinancl Sapportof 345 billon ove he ast 25 years The it willOIVE SUCGESS 13 IO T Nuture. | Want to tiak Vico
» We continuously get better. ipatin) o

- We develop each other. pandemic ye the lessons fro for 25 toretire.
disasters are valuable in helping customers cope with this crisis

y Astate s a po: in Amarica and it s my responsibility
customers s thay drive lss due to sadial distancing. Financially  to ensure it stays that way. We have successhuly advocated at
PLES struggling custemers can dofer their payments. The Allstate the state lovol for addrossing the IMpacts of cimate chango by
re. social
« Putthe customeratthecenter  « Focus relentiessly on those « Provide employees, agents and Fm“”ﬂmmr&faw;&;mmfmf‘ o  Cath e
of all our actions. few things that provide the financial specialists fulfilling Board governance has baen recognized as amongst M best
greatest impact. opportunities, personal growth 10 stay strong share for public companies. The Allstate Foundation helps empower
+ Use consumer insights. data. and performance-based rewards. y-liability milions of youth and supports survivors of domestic violence.
technology and people to « Be aleamning organization with a circle of pmlecmn thraugh life, worksite, consumes With your supparL Alsum will continue to protect peopie from
better serve customers and that leverages successes, » Take an enterprise view of product fe's
generate growth. leams from failures and our people and processes, with Our Shared puw which is 1o protect people from
continuously improves. and work as a single team Our 1am proud to have the opportunity to sanve you and the millians
« Execute well-considered to advance Alistate rather custamers with simple, affordable and connected products of people who depend on Allstate.
decisions with precision ‘than our individual interests. that will differentiate us from the competition. This mult yaar g
and speed. undertaking increases operational risk but lawers strategic sk ot L A
A5 technology enables us 1o serve customers faster and better < I S
wil d i
capabilitios and embraca change TOM WILSON, CHAIR, PRESIDENT AND CEQ
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Exelon 2020 Proxy Statement

Exelon highlights the company’s purpose to power a cleaner and brighter future for its

= Exelon. customers and communities. To meet this purpose, the company presents a detailed plan
R e
‘and 2020 Proxy Statement and Strategy.

2 https://www.exeloncorp.com/newsroom/events/Event%20Documents/Exelon-
Proxy-2020.pdf

ABOUT EXELON - COMMITMENT TO SUSTAINABILITY (PAGE 10)

About Exelon

Commitment to Sustainability

Our Purpose: Powering a Cleaner and Brighter Future for our
Customers and Communities

Exelon's commitment to sustainability is central to our mission of providing reliable, clean, affordable and innovative energy
products. Exelon's Corporate Governance Committee oversees our efforts in this area. Our operational excellence and
environmental stewardship values drive us to conduct business in a way that is sustainable for our customers, our employees and
the communities in which we operate. Consistent with our Purpose statement, we are committed to building the next-generation
energy company and applying innovative technologies to manage energy use and meet customer expectations for clean,

reliable and affordable power. For more information about our sustainability practices, please refer to the Exelon Corporation
Sustainability Report posted on our www.exeloncorp.com/sustainability.

Our path to a cleaner and brighter future includes:

Building the Next-Generation Energy Company

Exelon’s Connected Communities vision is modernizing the grid for reliability,
resilience, and security and enabling increased electrification, backed by zero-carbon
generation, to help the nation reduce GHG emissions; a key solution set identified by
climate scenario analysis.

Exelon invested $22 billion in the last 4 years in improvements to enhance resilience,
reliability and infrastructure with an additional $26 billion of investment planned
through 2023.

In September 2019, Exelon and the Exelon Foundation launched a $20 million Climate
‘Change Investment Initiative to cultivate startups working on new technologies to
reduce greenhouse gas emissions and mitigate climate change.

Rising to the Challenge of Climate Change

Exelon is the largest producer of zero-carbon electricity in the U.S. with the lowest
carbon intensity among major investor-owned power producers.

Exelon is on track to achieve its third GHG emissions reduction goal (15% reduction
of internal emissions by 2022).

Exelon s a founding Member of Climate Leadership Council, which advocates for

an economy-wide carbon fee, while engaging with policymakers at the state level to
expand clean energy programs.

Managing our Environmental Impacts

« Guided by an internal Water Resource Management Policy, we address water-related
risks and opportunities. In 2019, 98% of water used in operations was directly
returned to its source.

44 sites have been certified by the Wildlife Habitat Council and 52 sites have
National Wildlife Federation habitat certifications.

Special management plans are operating to protect biodiversity (including a detailed
Avian Protection Plan to manage interactions with birds and power lines) and support
pollinator habitats.

Sustainability Reporting & Stakeholder Engagement

Exelon utilizes the Global Reporting Initiative (GRI) Sustainability Reporting Framework {with the Electric Utilities Sector
Supplement) and the Task Force on Climate-related Fi ial Discl guidelines in its sustainability reporting. In
addition to our annual Corporate Sustainability Report, we publish responses to the CDP Climate and Water surveys, an Edison
Electric Institute/American Gas Association ESG template, and an annual third-party verified GHG emission inventory. We
also respond to key sustainability and ESG surveys such as the DJS| survey and various third-party datasets that are prepared
for investors.

.

Exelon has engaged with Ceres since 2008 - a |eading coalition of investors, environmental groups and public interest
organizations — to help Exelon advance our sustainability performance, inform our response to issues including climate change,
water use and nuclear energy, and provide feedback on our sustainability reporting.

Environmental and sustainability issues are regularly discussed during meetings and at Exelon

Board meetings.

* Fori ion about select inability awards and partnerships, see the back cover of this Proxy Statement.

10 Exelon 2020 Proxy Statement

64 Trends in Investor Communications


https://www.exeloncorp.com/newsroom/events/Event%20Documents/Exelon-Proxy-2020.pdf

Novo Nordisk 2019 Annual Report

NOVO NORDISK AT A GLANCE (PAGE 4)

= Introducing Nove Nordisk Our business Governance Consolidated statements

Novo Nordisk
at a glance

Novo Nordisk is a global health-

care company, headquartered 46 3
in Denmark. Our key contribu-
tion is to discover and develop
innevative biclogical medicines
and make them accessible to
patients throughout the world.

650

million people lve

million peaple live with diabetes'

1.1

millon people live with
Haemaphilia

We aim to lead in all disease
areas in which we are active.

11.8-2.9

43,258 employees 80 countries with 169 countries with 3 continents with research
world wide affiliates or offices marketed products and development facilities
Our corporate strategy

Diabetes care Obesity care
Strengthen treatment

options through market

development and by

offering innovative

i medicines and
Derg driving patient
change to comes

defeat diabetes

and other
serious chronic
diseases

Other serious

Biopharm chronic diseases

Novo Nordisk Annual Report 2019

ADDING VALUE TO SOCIETY (PAGE 5)

= Introducing Nove Nordisk Our business Governance

Adding value
to society

The company's Articles of Asscciation spell out the cbligation to do business in a financially,
enviranmentally and scially responsible way. This approach is applied ta ensure that
business decisions are better informed, ahvays keeping in mind the best interests of the
patients we serve and with an aim to create value for all stakeholders.

Our business model

Expertise
from academic
institutions

" Resources

Efficient large-scale
production of proteins

@

Global commereial reach
andleaderin chronic
disease care

Value created

~®- Core capabilities

® Financially esponsible

® Environmentally responsible
@ Sodally responsivle

Novo Nordisk Annual Report 2019

Diabetes care
products

2 https://www.novonordisk.com/content/dam/Denmark/HQ/investors/irmaterial/
annual_report/2020/Novo-Nordisk-Annual-Report-2019.pdf

Consolidated statements 5

Environm

Socially
rasponsible

Our key contrbution s to discower and davelop
innovative biclogical meclcines and make them
actassible to patients throughout the world.

W sely on external financial, environmental and
social resousces and leverage cur core capa-
bilities o create value for patients, emplayees,
artners and shareholders.

&
Deep disease
understanding

DKK 34,743

employees of
which 5,507
new hires

Novo Nordisk is committed to discovering and developing biological medicines and making
them accessible throughout the world. The company also adopts an approach of being
financially, socially, and environmentally responsible, with the aim to create value for their
stakeholders and ensuring that the best interests of their patients are considered.

Disclosure Considerations in Light of BlackRock’s 2020 Letter to CEOs
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Unilever 2019 Annual Report

Unilever is a company historically focused on its purpose. The company acknowledges that
with the breadth of their reach comes responsibility and as a result, making sustainable
living commonplace has become their purpose. They aspire to an ambitious goal, that "all our
brands to take a stand, and act, on the big social and environmental issues facing the world.”

2 https://www.unilever.com/Images/unilever-annual-report-and-accounts-2019 _
tcm244-547893 en.pdf

Purpose-led,
future-fit

PURPOSE-DRIVEN PERFORMANCE (PAGE 1)

Purpose-driven performance

Oneiin three people around the world use our brands every

day. With this reach comes responsibility - and opportunity.

That's why we've made it our purpose to make sustainable

living commonplace. To help people live well within the

limits of the planet. Thisisn't just something we say - it

steers our decisions and shapes our actions, at every level of AT A GLANCE (PAGE 2)
the business.

Our focus on purpose goes back to the days of one of our
founders, William Lever, well over 100 years ago. It's part Ataglance

of Unilever history, and it's integral to our future. This is

Why we want all our brands to take a stnnd, and act, on the As one of the world's largest and oldest consumer goods businesses, we're on a mission to
big social and environmental issues facing the world. We make sustai living comm 3

believe we'll be a better and more successful business by
following this path.

A truly global business Strong brands with purpose

To truly make sustainable living commonplace, we have to Our brands are available in over 190 countries. Our 400+ household brands help people feel good,
look good and get toflife.

be fit for the future. This means anticipating the significant e AN gt AT

changes which are shaping our industry. Becoming fully 3 -

digitised, lower cost, faster acting and more agile. Using our 2. 5 A gro]:m_ng 1 2

scu‘.le undlnﬂuen‘cet‘o creqte positive change we!lbeyonc! billion port olio brands

Unilever. Expanding into high-growth markets with superior RSP R of brands

with purpose with tul_m‘mefol more
products that are good for both people and the planet. And products every day e

continuing to attract the very best people into a diverse,
13 of the 84
%
top 50

inclusive and flexible working culture. 25

60

Purpose-led, future-fit million ofbrandsintap 1or2
retail sales FMCG brands® market positions
outlets in our
of turnoverin listribution chain
We have i bound i ilit Our and inclusi l
goals whicl livering signi i and keeps the very best.
1.3 (¢2,) 150 51/49
0 gender balance
billion thousand firmropm
employees (female/male)*
people helped to
improve their health of agricultural
and hygiene since 2010 o raatartals:

sustainably sourced

90° Number 1
l Yo FMCG graduate
% of our leaders employer of choice
-‘ are local in 52 markets
renewable grid \" \
electricityin
5 continents

Read more aboutour pecple on pages 1610 17.

Read mere about society and the planet o1 pages 1810 19. e

2 Uniilever Annual Reportand Accounts 2019
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Vodafone 2019 Annual Report

We connect for
abetter future

OUR STRATEGIC FRAMEWORK (PAGE 1)

O] Yemmcosee o
Our strategic framework

Our purpose
We connect for a better future

Our aim is to improve one billion lives and halve our environmental impact

Our strategy
A converged communications technology leader, enabling the digital society

Our priorities
To extend our competitive advantage and improve returns by:

Deepening
customer concumer S 5.ce MR Coveirrs
engagement

Supported by our sealed platformsand partnership approach

improving loyalty and driving reverue

Eurapes lesdingTV and Leading globel Ni-Pess Afeaislargest
growth in all three customer segments content dstrition platform T platiorm paymentplatform
MyVodzfone app dingloyalty

by
and customerengagement

Transforming our
operating model &

for greater efficiency a

£

agility Digital ‘First’ Radically simpler  Leverage Group scale

Improving

RIS o a4
asset utilisation ¢ S

withsustained network leadership Capital smart Leading Gigabit
infrastructure partnerships

All supp‘on.ed byour ey R e

responsible approach to... business cverme mansgement and evlture

..enabling us to create value for society and shareholders through...

A clear focus on operational
excellence and organic growth

© https://www.vodafone.com/investors/investor-information/annual-report/
downloads/Vodafone-full-annual-report-2019.pdf

OUR PURPOSE (PAGE 3)

03 Vodsfone GroupPle Overvien

Our purpose

We connect for a better future

Pl
one billion Lives and halve our environmental impact by 2025, by taking

Digital society Inclusion for All Planet
We believeina connectsd digital saciety; e
where data flows at speed, connecting people,

jevethat theopporturies and promise | We believethat urgent and sustained action
dgtal futureshouidbe

essible | fsrequired to-address cimate change and that

‘communities and things to theinternet ke business success should not come at  cost
never before. Gigabit networks, the Intemet tothe environment. Though our commitment
ofThings (IoT) and mobile financial sersices to helve ourenvironmertalimp
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~ Byconnecting over 150million vehicles > """
16T by 2025, we wll createrr z i = 100%of our electriit
fer and smar forwomen by 2025 wewil from renewable sources by 2025, we il
thousand « reduce ourrelianceon foss

Byconnecting over SOmillionpeople

andtheir familiesto mobile money
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fuels, future-
proof ourenergy supply and help tocreate
ahealthier planet for

healthcare n four
employment opportunities by 2022 wewilreduce the amount f electronic
wewill relp toupsill the next generction waste produced by o a
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~ Byimproving the livesof 400million
people through our Foundation
programmesby 2025, e am tosupport
the mostvulnerable peopieinsociety.
enabling ee access ol
educational s
opporturities for them toimprove their
lives and lvelihoods

Vodafone presents how the company lives up to its purpose and is committed "to improve
one billion lives and halve our environmental impact by 2025.” The company presents
actions across three areas: digital society, inclusion for all, and planet.
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Walmart 2020 Proxy Statement

Walmart

Notice of 2020

Annual Shareholders’ Meeting

- 2
Virtual moeting at 10:30 a.m. Cantral Time
wrmirtuclsherehaldermesting, comWMI2020

(INSIDE FRONT COVER)

The principles established by Sam Walton continue to serve as Walmart’s guiding philosophy.
The company also explains that it is “centered around four values that have withstood the
test of time and shape how we communicate both internally and externally”.

2 https://corporate.walmart.com/media-library/document/2020-walmart-proxy-
statement/_proxyDocument?id=00000171-a3e6-de83-a7fd-f7eeefS00000

We’re helping customers save
money and time with omni-channel
convenience through our retail
stores and eCommerce.

The principles laid cut by Sam Walton when he founded our company continue to guide us every day.
They are our guiding philosophy, centered around four values that have withstood the test of time and
shape how we communicate both internally and externally.

Culture is the foundation of everything we do at Walmart. Since we first opened our doors, our beliefs have been grounded in
a values-based, ethically led organization, and it's this foundation that continues to influence our decisions and leadership.

We act with the highest
level of integrity by

being honest, fair, and
objective, while operating
in compliance with all laws
and our policies.

i P

We’re here to serve
customers, support each
other, and give to our
local communities.

We value every associate,
own the work we do, and
communicate by listening
and sharing ideas.

We work as a team and
model positive examples
while we innovate and
improve every day.

[ ]
' i Y il °® °
[ ] ®
°® °
[ ] » ®
» ®
® @ 5
@ ®
®e ®
@ °
http://stock.walmart.com/investors/ o0 [ ]
financial-infor mation/annual-reports-and- 'Y L
proxies/default.aspx L
. o L4 »
The information in our Annual Report to ®
Shareholders and our report on various ] ®
environmental, social, and governance ® ]
initiatives and matters is not incorporated ]

by reference into, and does not form part

of, this proxy statement.

2 Walmart

www.walmart.com
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Transparent and Responsive
Stakeholder Engagement

From Larry Fink’s 2020 Letter to CEOs:

“Over time, companies and countries that do not respond to stakeholders and address
sustainability risks will encounter growing skepticism from the markets, and in turn, a higher
cost of capital. Companies and countries that champion transparency and demonstrate their
responsiveness to stakeholders, by contrast, will attract investment more effectively, including
higher-quality, more patient capital.”

We looked for:

Transparent and responsive stakeholder communication/engagement disclosures

Bank of America 2020 Proxy Statement

Bank of America understands the importance of feedback from stakeholders and has made
large efforts to communicate transparently. The bank has enhanced its disclosures across
sustainability-related reports including their Human Capital Management Report and
TCFD Report.

2020 Proxy Statement

SHAREHOLDER ENGAGEMENT (PAGE 21)

BANK OF AMERICA 27 Demonstrated track record of responsiveness to investors and other stakeholders

Our Board evaluates and reviews input from our shareholders in considering their independent oversight of management and
our longterm strategy. As part of our commitment to constructive engagement with investors, we evaluate and respond to the
views voiced by our shareholders, including vote results at our annual meetings of shareholders. Our dialogue has led to
enhancements in our corporate governance, ESG, and executive compensation practices, which our Board believes are in the
best interest of our company and our shareholders. For example, after considering input from shareholders and other
stakeholders, our company:

.

Continued to refine our shareheld t p to connect shareholders and key stakeholders with our Lead
Independent Director, Chairman, other independent directors, and executive management

.

Provided more clarity and transparency to investors and stakeholders of Board committee-level oversight of human capital
management, ESG, and sustainability matters by changing the names of the Board's Compensation and Human Capital
Committee and Corporate Governance, ESG, and Sustainability Committee in early 2020

. 1 our ESG discl including in our 2019 and 2020 proxy statements (see page 32), continuing to add
information to our 2018 and 2019 annual reports discussing Responsible Growth, our work to drive Responsible Growth
daily in our business, and highlighting certain of our ESG accomplishments

Continued our active participation in the inability A ting Standards Board (SASB) and our work with the Task
Force on Climate-related Fi ial Discl (TCFD), including through the service of our Chief Accounting Officer on the
SASB Foundation Board of Directors

.

.

We plan to publish our TCFD Report in 2020 to provide information to our shareholders, clients, and communities regarding
the potential financial risks of climate change to our business and how we are managing those risks

.

Published our 2019 Human Capital Management Report, which provides updated information regarding our commitment
to being a great place to work, including being an inclusive workplace worldwide, which is core to Responsible Growth (see
page 35)

Expanded the disclosure of our focus on workplace diversity and equal pay for equal work (see page 36)

.

Continued to actively ider board i and refresh t, holding robust discussions during our
Corporate Governance, ESG, and Sustainability Committee meetings, and adding another female director to our Board in July
2019 (see “Identifying and evaluating director candidates” on page 3)

Updated our corporate governance disclosure regarding our Board and its practices, including regarding our directors’
qualifications and skills, their self-evaluation process, and their oversight of risk

.

Further expanded our political activities and public policy engagement disclosures in 2019 to include a more detailed
discussion of our participation in the public policy engagement process. See the “Political Activities” page of our website at
http://investor.bankofamerica.com
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Boeing 2020 Proxy Statement

Boeing understands that "re-establishing trust and increasing transparency with all
stakeholders, not just our shareholders, is the only path forward.” To this end, the company
has taken actions on concerns related to the 737 MAX and other subjects.

@'ﬂ‘ll’-

The Boeing Company \ {
2 02 o ANNUAL MEETING

OF SHAREHOLDERS
Monday, April 27, 2020 | 9 a.m. CT

The Field Museum
1400 South Lake Shore Drive, Chicage, [lincls

REBUILDING STAKEHOLDER TRUST (PAGES 3-4)

Rebuilding Stakeholder Trust

We understand that re-establishing trust and increasing transparency with all stakeholders, not just our
shareholders, Is the only path forward; we will continue to listen, seek feedback, and respond — appropriately,
urgently and respectfully.

Stakeholders Company Actions

* Recommitment to transparency with all stakeholders

c iti ¢ Extensive personal cutreach by senior management to the families of those impacted by the
ammunrties 737 MAX accidents

¢ Pledged $100 million to the families and communities affected by the accidents

Families and

¢ Working closely with the FAA and other global regulators to safely return the 737 MAX to
Regulators service

* Recommitting to transparency and accounting for rigorous scrutiny by regulatory authorities

Stakeholders Company Actions

¢ Extensive customer engagement regarding impact of the 737 MAX grounding on their
operations

¢ Recognized liabilities of $8.3 billion in 2019, net of insurance, related to customer
concessions and other considerations

¢ Continual learning and focus on safety, first-time quality, and delivering on commitments

Customers

* Met with hundreds of airline pilcts to discuss 737 MAX software updates
* Recommended robust simulator training for all 737 MAX pilots
¢ Conducted hundreds of simulater sessions with pilots

Pilots

Suppliers * Closely engaging with more than 600 737 suppliers to ensure supply chain stability
¢ Working with supply chain to minimize disruption related to the continued grounding
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Cisco 2019 Annual Report

Cisco acknowledges that the company can “create and maximize long-term value” by
serving and communicating with stakeholders. The company’s Annual Report presents key

1l
cisco.

gz?ﬁzm;hc R stakeholder groups and engagement methods.
of the Internet . .
2 https://www.cisco.com/c/dam/en_us/about/annual-report/cisco-annual-

report-2019.pdf

STAKEHOLDER ENGAGEMENT (PAGE 16)

16 Cisco 2019 Annual Report

Stakeholder engagement

At Cisco, we believe that by offering an attractive value proposition to customers and partners, by creating diverse
and inclusive workplaces and a conscious culture for employees, and by engaging regularly with shareholders and
communities, we can create and maximize long-term value. The following chart presents a summary of our key
stakeholder groups and some examples of how we engage with them.

Customers and partners
Global Customer Advisory Board
Gisco Live/Cisco Connect Events

Customer Satisfaction Surveys
Partner Summit

Partner Education Connection A

- Online Community Forums: l l I I
]

Employees Communities; goverments and
regulators; NGOs/nonprofits;

Monthly “Cisco Beat”™

Company Meeting industry leaders
;f:ﬁgzg:”&zg'ﬁ:ag |_O ng—te mMm Ciseo Foundation
_ ol . Cisco Networking Academy
Leadership Quarterly and Leader Day Value creation I Ve B s Tl
Teamn Space Associations, and Standards Bodies
“We Are Gisco” Online Community World Economic Forum
Inclusion and Collaboration High-Tech Policy Blog
Community Comprising
25+ Diverse fdlocney
Employee Groups Social Media Channels

Shareholders
Shareholder Meeting
Cenferences
Roadshows
Bus Tours
Company Briefings
Tech-Talks
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Freeport-McMoRan 2020 Proxy Statement

Freeport-McMoRan understands the importance of transparency when engaging with
stakeholders and acknowledges that meaningful dialogue is the foundation of effective
engagement. The company sees dialogue as an opportunity to see matters from the
perspective of their stakeholders, and input guides the board’s decision-making.

2 https://s22.g4cdn.com/529358580/files/doc_financials/proxy/FCX_Prox_2020.pdf
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STOCKHOLDER AND STAKEHOLDER ENGAGEMENT (PAGES 5-6)

STOCKHOLDER AND STAKEHOLDER ENGAGEMENT

Engagement Approach for All Stakeholders

We believe effective stakeholder engagement is founded on transparency and meaningful dialogue. Our goal is to
foster mutual und| ding, trust and cooperation with our broad range of stakeholders including our
stockholders, employees, communities, customers and suppliers, regulators and policymakers, host governments
and nongovernmental organizations. We recognize that the interests and concerns of our various stakeholders can
change over time. To learn about these changing needs and expectations, we believe ongoing, constructive and
proactive engagement is imperative. This dialogue strengthens our company by providing us access to our
stakeholders’ valuable perspectives on the topics that matter to them. These conversations inform our board's
decision-making, including on our policies, practices, programs and initiatives. These engagements are also an
opportunity to share information about our strategy, practices and performance. Responsibility for engaging with
stakeholder groups is widely shared across the company and we engage through numerous channels, with
dedicated oversight, as discussed in more detail below, from our board's corparate responsibility committee and
management’s sustainability development leadership team.

Stockholder Engagement

We maintain an ongoing, proactive stockholder engagement program. Our board and management have a history
of engaging with stockholders and incorporating feedback into their decision-making processes. Throughout the
year our chief executive officer, chief financial officer and vice president of investor relations meet, by
teleconference and face-to-face, with current and prospective stockholders to discuss our strategy, business and
financial results. Our corporate secretary together with other members of management and, from time to time, our
non-executive chairman and the chair of our compensation committee, engage stockholders to solicit their views
and feedback on corporate governance, compensation, environmental, social and other related matters and to
discuss the issues that matter most to our stockholders. As part of our engagement efforts, we also reach out to
proxy advisory firms regarding these matters. Stockholder feedback is shared with our board and its committees.
and the continuous evolution of our governance framework and compensation practices is a product of the board's
responsiveness to stockholder input.

The table below highlights many of the changes to our governance and compensat
the last five years that have been directly informed by views and insights gathered 1
outreach efforts.

History of Responsiveness to Stoc| ders

Topics Eng o

Reconstituted and reduced siz
Streamlined executive manage
of the Chairman structure

+  Business strategy .
+  Leadership structure  +
«  Board composition

and refreshment
s ion planni

Appointed former lead indepe
cutive chairman of the

2015 - 2016 Proxy access

Revised director compensatior
meeting attendance fees and 1
equity awards

Amended by-laws to provide f
developed and guided by stoc
averwhelmingly approved by ¢
meeting

+  Executive
compensation
program

«  Board composition
and refreshment

2017 -2018

Adopted new long-term incen
for 2018: revised performance
structure to incorporate a retu
metric measured over full 3-ye
retained relative total stockhol
and replaced a portion of stoc
stock units (RSUs) that vest ov

+  Board composition
and refreshment
Enhanced ESG
disclosures

2019 - 2020

Non-Financial Stakeholder Engagement

Appointed new director to bo:
Director recruitment efforts an
Enhancing public disclosure re

rent and dship

Following our 2019 annual meeting, we continued our outreach efforts and dialogue with stockholders, seeking
meetings with 18 stockholders representing over 41% of our outstanding common stock and ultimately engaging
with 11 stockholders representing over 22% of our cutstanding common stock. We also engaged with two proxy
advisory firms. Company participants included our senior vice president and general counsel, assistant general
counsel and corporate secretary and our newly hired director of environmental, social and governance (ESG)
relations. We received positive feedback from our stockholders regarding our compensation program and
governance practices. Key topics discussed during these engagements are highlighted in the table below.

Key Topics Discussed in 2019

+ Company strategy and capital structure
Contacted and Engaged + Board composition and ongoing recruitment effarts
Over 22% « Executive compensation practices
ergeged + Governance practices and stockholder rights
Human capital management including diversity and

2019 Stockholder Engagement

/

—_ . N

= inclusion

S a1% . Hur‘nan rights practices and Frugréms ! )
§ contacted +  Environmental performance including climate risk
N

and tailings management
Enhancing ESG disclosures

company website

In 2019, at the corporate-level, the company engaged with scores of organizations
analyst firms, financial institutions, non-governmental organizations, governmental

and civil society orc

regarding our

bility programs and performar

Freeport-McMoRan | 2020 Proxy Statement 5

regularly engage with local and regional community stakeholders, development institutions and civil society

organizations. Our community engagement takes a variety of forms i

our formal

community

grievance systems, community liaison officer interactions, workshops, participatory group panels, town hall
meetings and specific surveys. Our corporate sustainability team also works closely with our commodity sales
departments to engage both downstream customers and international governmental agencies on sustainability
programs and address specific environmental and social areas of interest that could affect access to markets for our
various products within the value chain. These engagements include business-to-business sharing of information
with multi-sector downstream organizations focused on responsible metal production. We believe that effective
stakeholder engagement can help reduce sustainability-related risks and enable us to continue to deliver positive

contributions to society.

6 Freeport-McMoRan | 2020 Proxy Statement
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Goldman Sachs 2020 Proxy Statement

Goldman Sachs highlights their approach to, and oversight of, stakeholder engagement.
Engagement is led by their Investor Relations team, while board-level engagement is led by
their Lead Director. Feedback from stakeholders is shared with all directors.

— 2 https://www.goldmansachs.com/investor-relations/financials/current/proxy-
sl Mectingof Shareholdrs statements/2020-proxy-statement-pdf.pdf

Proxy Statement

STAKEHOLDER ENGAGEMENT (PAGE 29)

STAKEHOLDER ENGAGEMENT—OUR APPROACH

Stakeholder Engagement

Commitment to Active Engagement with our Shareholders and Other Stakeholders

Stakeholder views regarding matters affecting our firm are important to our Board. We employ a year-round
approach to engagement that includes proactive outreach as well as responsiveness to targeted areas of focus.

Our Approach

Ve engage on a year-round basis with a wide range of stakeholders, including shareholders, ESG rating firms, fixed
income investors, proxy advisory firms, prospective shareholders and thought leaders, among others. We also
conduct additional targeted outreach ahead of our annual meeting each year, and otherwise as needed.

Firm engagement is led by our Investor Relations team, including targeted outreach and open lines of
communication for inbound inquiries. Board-level engagement is led by our Lead Director, who meets regularly
with shareholders and other key stakeholders, and may include other directors as appropriate. Feedback is
provided to all directors from these interactions to inform Board and Committee work.

Depth of Engagement

Corporate governance represents only one component of our broader approach to stakeholder engagement. We
take a holistic, comprehensive approach when communicating with shareholders. Discussions on corporate
governance matters are often part of a broader dialogue covering corporate strategy, business performance, risk
oversight and other key themes. We continued to conduct year-round, proactive engagement on corporate
governance matters in 2019:

® Targeted outreach to top 200 shareholders ahead of 2019 Annual Meeting
= IR met with shareholders representing more than 35% of Commeon Stock outstanding during 2019

® | ead Director met with 23 investors in 2019, representing over 20% of Commen Stock outstanding

2019 engagement covered:

= e

I i g L s 1
APPROACH TO TALENT EXECUTIVE BOARD SUCCESSIO TONE
SUSTAINABILITY STRATEGY COMPENSATION PLANNING AT THE TOP

Proxy Statement for the 2020 Annual Mesting of Sharshelders | Goldman Sachs 29
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PepsiCo 2020 Proxy Statement

PepsiCo values the input of shareholders and a broader group of stakeholders, and engages
on an ongoing basis. The company meets with different stakeholders to discuss topics that
include environmental, social, human capital management, and sustainability reporting.

2 https://www.pepsico.com/docs/album/annual-reports/pepsico-inc-2020-proxy-
statement.pdf?sfvrsn=b0543005_2

SHAREHOLDER AND STAKEHOLDER ENGAGEMENT (PAGES 33 TO 34)

Shareholder and Stakeholder Engagement

We believe that regular, transp ication with our and other is essential to
PepsiCo's long-term success.

We value the views of our shareholders and other stakeholders, and the input that we receive from them is a cornerstone
of our corporate governance practices. Through these engagements, we seek to ensure that corporate governance at
PepsiCo is a dynamic framework that can both accommodate the demands of a rapidly changing business environment
and remain responsive to the priorities of our shareholders and other stakeholders

We engage with our and other d in a variety of ways:

» Our investor relations team regularly meets with shareholders, prospective sharehalders and investment analysts.
Often these meetings include our Chairman and CEQ, Chief Financial Cfficer or leaders of our divisions. These
meetings are generally focused on our portfolio strategy, financial and operating performance, and capital allocation.
embers of our management team also regularly engage with shareholders and other stakeholders to discuss our
sustainability strategy and initiatives, human capital management, Company culture,

corporate governance and executive compensation practices and to solicit feedback 2019 Proxy Season

on these and a variety of other topics of interest. Contacted our 75 largest
= Every year, during the twe-month period before the Annual Meeting of Shareholders, shareholders, representing

we contact our 75 largest shareholders, offering to discuss a broad range of topics approximately 48% of
» Subsequent to the Annual Meeting of Sharehalders, we cantinue our outreach efforts our outstanding shares of

to develop a better understanding of the feedback received from shareholders and Common Stock

issues important te our shareholders

As reflected in our Corporate Gavernance Guidelines, our Prasiding Director is available for consultation and direct
communication, if requested by major shareholders. Our engagement program also invelves directors, as well as senior
executives and associates from many different parts of the Company, including from PepsiCo's communications,
investor relations, executive compensation, compliance and ethics, legal, public pelicy and government affairs, and
sustainability teams

In addition, we have had an angoing dialogue with various other shareholders and stakeholders and regularly meet with
diverse stakeholders often in collaboration with leading non-profit groups that bring together investors, nan-gevernmental
organizations and businesses in support of sustainability. During these meetings, our shareholders and other stakeholders
engage with us on such topics as climate change, water scarcity, packaging, nutrition, public health, diversity, gender pay
parity, human rights and enviranmental matters related to PepsiCo's supply chain, sustainable agriculture, sustainability
reporting, and various other issues. We are also engaged with other key stakeholders through our active participation in
prestigious corporate governance organizations, such as the Harvard Law School Program on Corporate Governance, the
Council of Institutional Investars and the Society for Corporate Governance.

Feedback Informs Our Board’s Decisions. The Board receives a report on cur engagement at least quarterly and a

of communications sent to the Board with each regularly scheduled Beard meeting to provide insights into fee

sharehalders and ather stakeholders and the scope of topics impartant to them, During the Board meetings, t

as approved by our sharsholders,

are alsa provided with the apportunity to discuss and ask questions on shareholder feedback. Our engagemer ‘

have resulted in our receiving valuable feedback from our shareholders and other stakeholders who have prov The Board amended our Corparate Governance Guidelines to

important external viewpaints that inform our decisions and our strategy. For example, as a result of the dialog - decrease the total number of public company baards that a non-executive director can serve

collabaration with our shareholders and other stakehalders in recent years on from 5 to 4 and establish a limit of 2 total public company beards for directors who are

public company executive officers;

highlight the Board's facus on diversity, by explicitly stating its commitment to actively seeking out

highly qualified woemen and minority candidates, as well as candidates with diverse backgrounds,

Governance skills and experiences, to include in the pool from which Board nominees are chosen;

- underscore the Board's involvement in human capital management and talent development, by
adding those experiences to the list of attributes sought for individual directors; and

- specify the Board's aversight role with respect to sustainability, an integral part of the
Company's business strategy.

The Board also refined the roles of its Committees by establishing a Public Policy and Sustainability

Committee in 2017 to assist the Board in providing more focused oversight over PepsiCo’s palicies,

programs and related risks that concern key sustainability and public palicy matters.

The Board implemented a proxy access right for shareholders

We amended our Articles of Incorporation in 2012 te eliminate supermajority vating standards,

We ensure that the regular engagement team includes a member with sustainability or public
policy expertise, wha is available for a dialogue with sharehalders about sustainability matters
We continue to integrate purpose into our business strategy and brands with our 2025 sustainability
goals that are designed to build on our progress and broaden our efforts in a way that responds.

to changing consumer and secietal needs, We also enhanced our disclosure of the Company’s
sustainability progress by issuing our annual Sustainability Report and replacing a separate

annual Glebal Reparting Initiative Repart with a web-based, interactive environmental, social and
governance ("ESG") reporting platform, which we are periodically updating with information about
PepsiCo's policies, programs, governance and performance against the 2025 goals.

We published a report available at wwwpepsico.com/Sustainability/packaging that describes the
substantial steps PepsiCo has taken over more than a decade to improve recycling in the U.S. and
to advance our lang-term approach to sustainable packaging for our food and beverage products.

Sustainability

Aftera comy review and cc of feedback from shareholders, the
Compensation Committee implemented several changes to the overall executive compensation
program in 2020, while continuing to maintain the long-term incentive as 100% performance-
based; these changes are described on pages 54-55 of this Proxy Statement

Compensation
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Southern Company 2020 Proxy Statement

Southern Company regularly holds forums and meetings with stakeholders to discuss various
environmental issues.

A souther Company

2020 Notice of Annual Meeting of Stockholders and Proxy Statement

2 https://s2.9g4cdn.com/471677839/files/doc_financials/2019/annual/2020-
Southern-Company-Proxy.pdf

ENVIRONMENTAL STAKEHOLDER ENGAGEMENT (PAGE 25)

Environmental Stakeholder Engagement

Since 2011, we have held regular environmental stakeholder forums, webinars, calls and meetings covering a range of topics,
including regulatory and policy issues, system risk and planning related to renewables, energy efficiency and GHG matters.
Members of senior management participate in these events.

» At the annual environmental stakeholder forum in May 2019, topics included carbon reduction efforts, R&D,
understanding “just transition" concepts and advancing energy palicy.

» We had several follow-up conversations with participants in the stakeholder forum to further discuss topics raised at
the forum, as well as a webinar to discuss coal combustion residuals.

» We participated in a roundtable with several other utilities sponsored by a number of our environmental stakeholders to
discuss “just transition” concepts, including the impact of the fleet transition on employees, customers and communities.

» We participated in an in-person engagement that included several of our environmental stakeholders to discuss, among
other topics, the continued decarbonization of the fleet, progress toward our emission reduction goals and the role of
natural gas in the fleet transition.
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Climate Change Action

From Larry Fink’s 2020 Letter to CEOs:

“Climate change is different. Even if only a fraction of the projected impacts is realized, this is a
much more structural, long-term crisis. Companies, investors, and governments must prepare
for a significant reallocation of capital.”

We looked for:

Disclosures that explain how corporations are approaching climate change risk

AECOM 2020 Proxy Statement

AECOM addresses the effects of climate change by working on achieving their greenhouse gas emission reduction targets.
The company’s targets for 2025, which are reductions of 20% in Scope 1 and 2 emissions and 10% in supply chain emissions,
have been approved by SBTi, and at the time of approval, they are "the first and only US-based company in the engineering

and construction sector to have set approved targets.”

2 https://investors.aecom.com/static-files/e96986al1-db64-41e6-8dab-06fb2ed7544c

PROXY STATEMENT SUMMARY - COMMITMENT TO SUSTAINABILITY AND CORPORATE RESPONSIBILITY (PAGE 5)

Commitment te Sustainability and Corporate Responsibility
We embrace sustainability by striving to make a positive, lasting impact on society and the environment.

Sustainability is at the core of what we do and how we operate — focusing on the enviranmental, social and
governance impact of our business. Through our projects and our operations, we have both a significant
opportunity and a responsibility to protect, enhance and restore the world’s natural and social systems.

We are committed to addressing the effects of climate change as a key priority for our sustainability program by
improving resilience and working to advance ambitious greenhouse gas emissions reduction targets.

Having achieved our previous emissions reduction targets ahead of schedule, we have set new science-based
targets for 2025 that are in alignment with the Paris Agreement’s goals to limit the worst effects of climate
change: a 20% reduction in Scope 1 and 2 emissions and a 10% reduction in supply chain emissions from our
2018 baseline. Our new targets have been independently approved by the Science Based Targets initiative
(SBTi) and, at the time of approval, AECOM was the first and only US-based company in the engineering and
construction sector to have set approved targets.

In addition, we continue to invest in proprietary innovations and solutions to combat globally pervasive emerging
contaminants, such as our patented DE-FLUQRQ™ water treatment solution to destroy per- and polyfluoroalkyl
substances (“PFAS") on-site.

Inspired by the tangible impact our employees make on the world, our Corporate Responsibility platform —
Biueprint for a Better World — Inspires action. Through skills-based volunteering, strategic partnerships and
philanthropy, our employees extend their passion to help bring lasting, scalable solutions to communities in
need,

i

it K

Creating Opportunity

Help develop the next generation
of the world's problem solvers

and ensure future leaders reflect
the diversity of the world we live in.

)

Protecting Tomorrow

Use our expertiss to lassen our
impact on the planet to help
communities prepare for the future,

Opening Doors

Deliver access to safe and secure
infrastructure so those who need
it most have a place to call home
and resources to thrive.

The cornerstone of our platform is the Blueprint Travel Grant program, which enables employees to patticipate
in a skills-based volunteer service trip in partnership with a nonprofit organization. Since its launch in 2018, the
program has enabled more than 100 employees to give back through 35 frips to 18 countries.
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Allstate 2020 Prosperity Report

Allstate recognizes the impact that climate change has on the company’s business, and
acknowledges that understanding matters associated to this enables them to better address
it and help protect their business and customers.

We are the Good Hands’
PR 2 https://www.allstate.com/resources/allstate/attachments/annual-report/allstate-

prosperity-report-2019-combo.pdf

@ aAlistate.

ADDRESSING CLIMATE CHANGE AND THE ENVIRONMENT (PAGE 6)

6 @ The Allstate Corporation

€€ Alistate has advocated for addressing the impacts of
climate change over the last 25 years. At the state level,
we have helped strengthen building codes, enhance
emergency response capabilities and create catastrophe
insurance pools. 9

Addressing
climate change and
the environment

JESS MERTEN

EXECUTIVE VICE PRESIDENT,
CHIEF RISK OFFICER

products we provide to customers.

e Allstate adapts to changes in

weather and helps develop
solutions for uninsurable risk. We
use reinsurance and third-party
products to continue providing
protection to customers

e Arisk evaluation framewaork

is in place to identify and
monitor business risks related
to climate change.

e Increased severe weather has

raised loss costs for homeowners
insurance, requiring changes

in pricing, product coverages,
underwriting practices and
reinsurance utilization. Over the
last 15 years, it has also led us to
reduce our number of homeowners
policies, which negatively impacts
sales growth of both homeowners
and auto insurance.

Material risks, including those
affected by climate, are regularly
identified, measured, managed,
monitored and reported to senior
management and the Board.

Risk is evaluated in six key areas:
insurance, investments, financial,
operational, culture and strategic
execution. The effects of climate
change, including catastrophes
and severe weather events, are
included in several of these areas.

Allstate Investments has a
Responsible Investing Committee
to monitor ESG (Environmental,
Social and Governance) investing
and continually evaluate our

ESG practices.

Climate change has a broad impact on Allstate’s business. Understanding
weather exposure and underlying trends is important for the property protection

AMERICA’S RISK IS INCREASING

* Median U.S. home size increased
55% from 1975 to 2018.

* Housing units in Dallas, for
example, increased 230% over
the same period

THE SAME TORNADO OR
HAILSTORM COULD RESULT IN
AN OVERALL LOSS EXPOSURE
THAT IS 4X GREATER THAN

IT WAS 40+ YEARS AGO.
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AT&T 2020 Proxy Statement

=,
—r

Motice of AT&T INC.

AT&T invests in renewable energy and has developed a tool that can help the company project

climate change risks.

@ http://www.attproxy.com/~/media/Files/A/ATT-Proxy/documents/2020-notice-of-

annual-meeting-of-stockholders-and-proxy-statement.pdf

CORPORATE RESPONSIBILITY — ENVIRONMENT (PAGE 31)

CORPORATE RESPONSIBILITY

. AT&T demonstrates corporate leadership on climate change by setting strong
Environment goas and toking purposeful action in and outside our company. Our climate

change strategy is based on mitigation, resilience and enablement.

Progress Toward 2020 Targets®:
gt

60% Energy Intensity
Reduction:

1 30% completed

12013 data is still being compiled, Represents progress through end of year 2018,

¥ MITIGATING IMPACTS

In 2019, AT&T announced that our renewable energy
purchases will surpass 1.5 gigawatts of clean energy
capacity, solidifying our position as one of the largest
corporate purchasers of renewable energy in the US.
The total annual energy produced through these
purchases is enough to power New York City for
approximately 1 month, every year.2 In addition to
investing in renewable energy, we also work to make
our company more efficient through energy and
emissions reductions projects and by incorporating
environmentally sustainable practices into our daily
operations. We realized $51.1 million in annual energy
savings from more than 28,000 energy efficiency
projects completed in 2018.

2008 2018 2020

0 &—0

Goal Set: Reduce Goal EXCEEDED:
Scope 1GHG Reached a 24.7%
emissions 20% reduction

We achieved our 2020 goal to reduce Scope 1
greenhouse gas (GHG) emissions 20% from a 2008

aseline—3 years ahead of schedule—reaching a
24.7% reduction by the end of 2018.

AT&T

30% Fleet Emissions
Reduction:

86.7% completed

Refurbish, reuse or
recycle 200M devices:

87.5% completed

@ BUILDING RESILIENCE

AT&T is working to assess the risks of climate change
so that we that can make smarter, climate-informed
decisions for the future. We engaged the US.
Department of Energy’s Argonne National Laboratory
on an industry-leading climate resiliency project to
better anticipate, prepare for and adapt to the
impacts of climate change. This engagement led
AT&T to develop our Climate Change Analysis Tool,
which will help us visualize climate change risk on our
infrastructure and operations. Instead of relying on
10-day weather forecasts and historic events, we can
now model climate-related phenomena such as
projected sea-level rise and the potential impact on
surrounding cables, cell sites or data centers—up to
30 years into the future. These insights can help us
better plan for maintenance, construction and
disaster recovery efforts as we serve our customers
and communities.

E ENABLING REDUCTIONS

Our technology can play a role in reducing emissions
beyond our walls. We are a founding member of the
Net Positive Project, a collaborative effort to create
positive impacts on society and the environment. That
is why we committed to demonstrate how we enable
carbon savings to our customers that are 10 times the
footprint of our operations by 2025. We refer to this as
our 10x Carbon Reduction Goal. In our progress report
released in May 2019, we use customer-specific case
studies to detail how we have enabled customer GHG
reductions approximately 2x the footprint of our
operations, well on our way to 10x.

2020 PROXY STATEMENT 31
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Chubb Limited 2020 Proxy Statement

Chubb recognizes climate change and its effects, as well as the impact of human activity
to the planet. To address this, the company aims to reduce its environmental footprint
while also supporting communities and protecting biodiversity through the Chubb
Charitable Foundation.

2 https://s1.g4cdn.com/677769242/files/doc_financials/2020/ar/Chubb-Limited-
2020-Proxy-Statement.pdf

CITIZENSHIP AT CHUBB - ENVIRONMENT (PAGE 61)

Environment

Chubb recognizes the reality of climate
change and the substantial impact of
human activity on our planet. Our
environmental initiatives reflect our
desire to take actions that reduce
Chubb’s environmental footprint and,
through our philanthropy, strengthen
the resilience of communities and
protect biodiversity against the effects of
climate change.

The Chubb Charitable Foundation and
the Company’s employees support a
range of environmental philanthropies,
including The Nature Conservancy and
the Conservation Fund, as well as
volunteer activities in local communities
around the world. Chubb Charitable
Foundation grants have helped preserve
sensitive lands and habitats, finance
green business entrepreneurs, and
support educational programs that
promote a healthy and sustainable
environment in the U.S. and around the
world.

In 2019, Chubb adopted a new policy
concerning coal-related underwriting
and investment and established new
science-based greenhouse gas (GHG)
emissions reduction goals using 2016 as
the baseline. By year-end, the Company
achieved its first goal to reduce absolute
GHG emissions by 20%. These goals are
being achieved through a combination of
real estate portfolio optimization, energy
efficiency projects and the purchase of
renewable electricity. In 2019, the
Company earned a score of B on the
CDP’s climate change program ranking.
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Duke Energy 2020 Proxy Statement

Duke Energy enumerates actions taken in 2019 in relation to environmental, climate change, and sustainability issues,
demonstrating their Board’s focus on these matters.

BOARD OVERSIGHT OF KEY RISKS - ENVIRONMENTAL, CLIMATE CHANGE, AND SUSTAINABILITY (PAGE 20)

o Environmental, Climate Change, and Sustainability

The Board places an emphasis on its oversight of environmental matters, climate change risks, and sustainability issues
because it understands the importance of those issues to the long-term success and vitality of Duke Energy, our
customers, and our communities. In 2019, the Board focused extensively on these issues. For example, in 2019:

» The Board brought in external experts to discuss climate change issues and the mitigation of climate risks.

+ The Cerporate Governance Committee, which is responsible for the oversight of sustainability, spent considerable time
discussing stakeholder feedback and the possibility of a new goal to reduce carbon emissions from electricity generation.

- After review and discussion by the Board, in September of 2019, Duke Energy announced an updated goal to reduce
carbon emissions from electricity generation by at least 50% by 2030 and a new goal to reach net-zero emissions from
electricity generation by 2050.

- The Board also approved a settlement with the NC DEQ and community groups to permanently close all remaining
ash basins in North Carolina, primarily by excavating to lined landfills.

Also, in 2020, in recognition of the growing importance of the SASB reporting framework to our shareholders, we intend
to use SASB standards to help inform and align our sustainability reporting.
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Edison International 2020 Proxy Statement

In line with the state of California’s policies to combat climate change and in support of the
Paris Climate Agreement, SCE presents its plans to achieve their goal of delivering 100%
carbon-free power by 2045, and 80% reduction in greenhouse gas emissions by 2050.

B s v © https://www.edison.com/content/dam/eix/documents/investors/
2020 Joint Proxy corporategovernance/2020-eix-sce-proxy-statement.pdf
Statement

Natice af Arnual Westing
Emm o

OUR CLEAN ENERGY STRATEGY - OUR CLIMATE CHANGE OBJECTIVES (PAGES 2-3)

OUR CLIMATE CHANGE OBJECTIVES

At the core of our strategy is a strong partnership with the state of California and other stakeholders to help California
achleve Its ambitious, sclence-based climate change goals. As a result, the Company's climate change objectives are
aligned with California’s policies to combat climate change and limit global warming to 1.5 degrees Celsius. In 2017, the
Company underscored this commitment te fighting climate change by signing on to the “We Are Still In" campaign in
support of the Paris Climate Agreement.

SCE has state-mandated objectives to deliver 100% carbon-free power by 2045, which Is one of the most aggressive
targets In the U.S. utllity industry. As a regulated utility with operations entirely within the state of California, SCE
operates under the following, state-mandated renewable and carbon-free retall sales targets for delivered power:

* By 2020 - 33% of power from Renewables Portfolio Standard (“RPS")-eligible resources
* By 2030 - 60% of power from RPS-eligible resources
* By 2045 - 100% carbon-free power

SCE has already met its 2020 requirements and currently delivers approximately 48% carbon-free power to its
customers. Approximately 73% of this carbon-free electricity, or 35% of SCE’s total delivered power, comes from
RPS-eligible resources. SCE has reduced GHG emissions from the power it delivers by 429 since 2005 and anticipates
emissions will continue to decline in accordance with state law through 2045,

Beyond delivered power, the Company believes it has a responsibility to enable the state to achieve its broader,
economywide GHG emissions reduction geals through electrification:

* By 2030 - 40% reduction In GHG emissions from 1990 levels
* By 2045 - Carbon neutrality
* By 2050 - 80% reduction in GHG emissions from 1990 |evels

The Company's analysis and that of others has shown an electric-led path to be the most cost-effective way tc meet
these goals. Over the past three years, the Company has published two thought leadership pieces with in-depth
analysis of the cross-sector collaboration that we believe Is needed to reach the state's climate goals: the “Clean Power
and Electrification Pathway: Realizing California’s Environmental Goals” (2017} and “Pathway to 2045" (2018). As the
only Investor-owned electric utility in California without a natural gas distribution business, SCE is In a unique position
1o lead and advance these objectives. SCE is investing in broad electrification of the transportation sector while
modernizing its grid to support new electric end-uses through ongoing capital investments, SCE also partners with a
variety of cross-sector coalitlons to advance electrification in California and nationally.
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General Electric 2020 Proxy Statement

GE's Board and committees oversee the implementation of the company’s ESG strategies and
efforts. In late 2019, the Board looked at climate change-related opportunities and risks as
part of its strategic review. In addition, the company recognizes the increasing concern about
GHG emissions and aims to contribute in their reduction through various company initiatives.

Notice of Annual Meeting
and Proxy Statement

KEY AREAS OF BOARD OVERSIGHT - ENVIRONMENTAL, SOCIAL AND GOVERNANCE (ESG) MATTERS (PAGE 20)

Environmental, Social and Governance
(ESG) Matters

The Board and its committees oversee the execution of GE's
environmental, social and governance strategies and initiatives as an
integrated part of their oversight of the company’s overall strategy
and risk management. For example, as noted above, the Board in late
2019 reviewed climate change-related opportunities and risks across
GE's businesses as part of its strategy review. The Board is actively
engaged with management on related topics such as the competitive
landscape for our businesses amidst climate-related shifts in
technology, product and service demand; scenario analysis of potential
pathways; customer, investor and other stakeholder expectaticns;
and the environmental impact of GE's own operations. In addition, the
Governance Committee assists the Board in its oversight of corporate
social responsibilities, significant public pelicy issues, pretection of
human rights, environmental, health & safety (EHS) matters, political
contributions and lobbying activities.

ENVIRONMENT AND SOCIAL (E&S) - E&S FRAMEWORK - CLIMATE (PAGE 27)

Climate

We believe that GE is uniquely positioned to contribute to efforts to
reduce greenhouse gas emissions. As the company that has led the
way in innovation for over a century, GE can deliver technology for

the world to meet the emissions reduction targets called for by the
2015 Paris Agreement and achieve the long-term goal of sustainable
development. With a global installed base of more than 64,000 aircraft
engines, more than 7,000 gas turbines, more than 40,000 onshore wind
turbines and maore than 4 million healthcare systems, GE products
and services improve lives, protect the environment, and give our
customers world class and efficient solutions. We recognize the
heightened concern about the emission of greenhouse gases and will
continue to invest in research and development to reduce the carbon
footprint of our equipment. We have also led by example in our own
operations—reducing our greenhouse emissions by 23% and water
use by 18% between 2011 and 2018—as part of our longstanding
commitment to environmental stewardship, human rights, and a
culture of integrity and compliance. We are currently articulating our
next set of greenhouse gas reduction goals and expect to announce
them later this year.
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McDonald’s 2020 Proxy Statement

McDonald’s prides itself on being "the first global restaurant company to address climate
change.” The company collaborates with franchisees and suppliers to implement their target
to reduce greenhouse gas emissions.

RESPONSIBLE LEADERSHIP - CLIMATE ACTION (PAGE 35)

CLIMATE ACTION

We are the first global restaurant company to address climate change by setting a 2030 target approved by the
Science Based Targets initiative (SBTi). The Company's target involves collaboration with franchisees and suppliers
'ﬁ} to reduce greenhouse gas emissions from McDonald’s restaurants, offices and supply chain. For example, in 2019,
we announced our first-ever large-scale renewable energy commitments in the U.S. in the form of Virtual Power
== Purchase Agreements (VPPAs) for wind and solar projects in Texas, which will help provide renewable energy to the
U.S. grid. We are engaging suppliers representing the majority of our food and packaging spend to report strategic

progress via CDP Climate Change and Forests, and we are proud to be counted among CDP’s Supplier Engagement
leader board in 2019.
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Phillips 66 2020 Proxy Statement

Phillips 66 accepts the challenge of addressing climate change and is making efforts to contribute to achieving a lower carbon
future by researching solutions to energy needs, renewable fuel projects in development, and other ongoing initiatives.

PROXY SUMMARY - YOUR COMPANY (PAGE 1)

Your Company

Phillips 66 is a diversified energy manufacturing and logistics company. With a unique portfolio of assets in the midstream,
chemicals, refining, and marketing and specialties businesses, we process, transport, store and market fuels and products
globally. At Phillips 86, we provide energy that improves lives and contributes to meeting the world's growing energy needs.
Affordable, reliable and abundant energy is essential to sustaining human health and well-being and improving the global
standard of living. We believe climate change is a global issue that requires long-term commitment, action by every segment of
society, technology and free-market solutions. We accept the climate challenge and are making investments that advance a
lower carbon future. We are advancing climate solutions through our operating excellence and environmental stewardship.

CORPORATE RESPONSIBILITY AND SUSTAINABILITY (PAGES 18 AND 19)

CORPORATE RESPONSIBILITY AND SUSTAINABILITY

Phillips 66 is dedicated to meeting the world’s energy needs respeonsibly, efficiently and sustainably. For us, sustainability
means manufacturing and delivering affordable, clean products in a safe and environmentally sound manner. Qur sustainability
effarts are built on four pillars: operational excellence, environmental commitment, social responsibility and economic
performance. Our Board of Directors oversees these efforts, including through the work of its committees. For more
information, see BOARD’S ROLE IN RISK OVERSIGHT.

We recognize the climate challenge and are making investments that advance a lower carbon future. We are focused on
implementing best-in-class sustainability practices today and into the future and are seeking solutions for tomorrow’s energy
needs. We are conducting research on energy of the future, including renewable fuels, organic photovoltaics, current and next
generation batteries, and solid oxide fuel cells. In addition, we have a portfolio of renewable fuel projects in development that
comply with low-carbon fuel standards. We are leveraging our existing infrastructure, supply network and capabilities. Below are
some of the things we are doing today, as well as some of the projects we are pursuing to position Phillips 66 te be competitive
long-term.

* Producing renewable diesel from used cooking oil at our Humber Refinery
¢ Supplying the feedstock to make anodes and lithium ion batteries for electric vehicles and electronic devices

* Testing alternative fuels at our franchise marketing sites on the U.S. West Coast

Installed our first hydrogen pump station in Switzerland, with plans to add two to three more per year

Manufacturing the next generation of low viscosity heavy duty engine oil to improve fuel economy by 1% to 2%

Providing supply and offtake for two third-party renewable diesel facilities under construction in Nevada

Developing a renewable diesel project at our San Francisco Refinery

Evaluating solar energy to power our pipelines and refineries

Progressing an industrial scale renewable hydrogen project at our Humber Refinery
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www.argyleteam.com

l Argyle Company
I/ 100 Burma Rd,
Jersey City, NJd 07305
(201) 793 5400

About Argyle

We are a creative communications firm offering end-to-end,
in-house execution capabilities.

Our experienced and passionate team is composed of attorneys, designers, project managers,
thinkers and web developers. We collaborate together around a process that encompasses
drafting, editing, designing and publishing across all digital and print channels.

We are thrilled that communications prepared by Argyle have contributed to trustful
relationships between our clients and their readers, whether investors, employees or
other stakeholders.

In turn, our commitment to our clients has resulted in meaningful long-term relationships
with some of the most respected public and private companies in the world.
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